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Introduction

Praga Medica Dental Centrum Klamovka



Objectives and Methodology

 Based on the evaluation make suggestion to improve the current marketing 
communication situation with the focus on using trends. Support maybe even 
accelerate the company goals for the following year. 
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Conclusion

 support of the sales department. 

 Marketing department can fulfill such goal by followin steps: 

 improving the website content, 

 make educative articles and videos, 

 engage visitors’ activity, 

 receiving positive testimonials and quick respond on the questions.



Thank you 
for 
attention!
Any questions?
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