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Abstract 

The main aim of Bachelor’s thesis is to investigate Philip Morris as a global leader in the 

tobacco market, and analyze its operational activities from the perspective of their financial 

efficiency. This thesis is divided into four key chapters. The first chapter is methodology 

section which provides an overview of the methods and bibliographic sources used for 

running this research. The second chapter deals with the overview of the global tobacco 

market. The third chapter investigates Philip Morris International’s activities on the 

tobacco market. Last chapter focuses on an overview of the corporation’s activities, the 

company’s financial indicators and a summary of the findings of this research. 
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Main findings 

The global tobacco market has lately been constantly growing both in terms of physical 

production and the aggregate amounts of sales. The global leaders on the tobacco market 

have been able to expand their activities thanks to the positive market conjuncture. 

The main aim of my research is to investigate Philip Morris as a global leader in the 

tobacco market, and analyze its operational activities from the perspective of their financial 

efficiency. The main methods, which are used in this research, are statistical analysis, 

analysis of financial statements, SWOT analysis, PEST analysis, descriptive analysis, and 

analysis of case studies.  

The bachelor’s thesis is divided into four key chapters. The first chapter focuses on an 

overview of the methods and bibliographic sources used for running my research. The 

second chapter deals with the overview of the global tobacco market, its current condition 

and conjuncture, key competitors, market trends, products, dynamics of trade, etc. The 

third chapter analyses the activities of Philip Morris International on the global tobacco 

market from both quantitative and qualitative perspectives; run the financial analysis of 

Philip Morris International’s activities based on the company’s reports. The fourth chapter 

provides a summary of the findings of this research. 
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The findings of this research allow thinking that Philip Morris International has all the 

prerequisites to continue maintaining its leading positions on the global tobacco market in 

the near future. On the one hand, this is preconditioned by the overall positive growth 

dynamics on the market, and thus by the ever-growing demand for tobacco products 

among the population around the globe. On the other hand, the company itself runs very 

effective managerial policies, and is able to reach top market performance.  

Hypothesis 1 can be disapproved. The global tobacco market is not experiencing any 

slowdown. Hypothesis 2 can be confirmed. Indeed, the global tobacco market has been 

lately been demonstrating positive growth dynamics, and is expected to further expand in 

the near future according to expert estimates. Hypothesis 3 can be disapproved. Philip 

Morris is indeed the leader on the global tobacco market. Hypothesis 4 can be confirmed. 

Indeed, Philip Morris will be likely to continue holding its leading positions on the global 

tobacco market in the near future.  

Thus, the aim of this research has been fulfilled, and its goals have been reached. 
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