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Další hodnocení:
Theses are developing traditional agenda of standardization and adaptation of advertising in new media not
"global and radical adaptation of business structures to prepare for localization from early stages of product
development” (Jimenéz-Crespo, 2013) neither "personalized offers and see content tailored to their (customers')
needs". Marked characteristics show that content of thesis is rich except of formulation of conclusions. Discussion
points are formulated as questions below. Real own conclusions of author are formulated before the chapter of
conclusions. Chapter of conclusions is appreciating company efforts for example in sentence "The online fashion
store About You has integrated marketing communication approach connecting traditional and new media to create
effective communication strategy and accomplish the set objectives". This citation shows that author has replaced
own objectives and conclusions by company's objectives and conclusions. The reason for hiding own conclusion
behind companies' conclusion can be generated by not evaluated answers of respondents by advanced statistical
methods. Few references doesn't comply with citation norm, for example "Pineiro-Otero, T. Martinez-Rolan X.,
2016. Understanding Digital Marketing – Basics and Actions. [online]. Available at: https://www.researchgate.net/
publication/312190728_Understanding_Digital_Marketing Basics_and_Actions [Accessed 1st October 2019]". Also,
some mistyping was found at "... the online fashion store., was given"

Otázka č. 1 vztahující se k tématu práce:
How methods of content localisation, more specifically "either translated from the original language to local
language, or created specifically for particular market" were selected?

Otázka č. 2 vztahující se k tématu práce:
Why obtained results were not processed by advanced statistical methods to distinguish more from less relevant
recommendations?

Otázka č. 3 vztahující se k tématu práce:
Why to localize (adapt) ads when respondents "are interested more in international fashion"? What effect on sales
would have ad campaign of "international fashion"?

Ostatní otázky vztahující k tématu práce:

doporučuji k obhajobě XVýsledné hodnocení
nedoporučuji k obhajobě
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