
Bc. Bin Ma

The Effectiveness of Guerrilla Marketing

prof. Ing. Hana Mohelská, Ph.D. 

The aim of this thesis is to explore the phenomenon, and effectiveness, of 

guerilla marketing. The research undertaken is aimed to define effective marketing channels, 

whilst moreover, through analysis of guerrilla marketing campaigns undertaken by Coca- 

Cola, create the foundation for further research of the topic.
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