Appendix

Questionnaire English Version:

1. What is your gender?
A Male

B. Female

C Other

2. How old are you?

Please leave your answer:

3. Have you ever consumed and purchased luxury goods?
A. Yes
B. No

(If No, survey end.) Thank you for your participation.

4. (If Yes) How much money did you spend on luxury goods within last 12 months?
A. 0-5,000 Yuan

B. 5,001-9,999 Yuan

C. 10,000-25,000 Yuan

D. 25,001-39,999 Yuan

E. 40,000-60,000 Yuan

F. 60,001-79,999 Yuan

G. 80,000-100,000 Yuan
H. 100,001-149,999 Yuan
I. 150,000-300,000 Yuan
J. 300,001-1,000,000 Yuan

5. How often do you purchase luxury goods? (1-10 represent Very rare to Very often)
A. 1
B. 2
C. 3
D. 4
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6. What is your net annual income level (if you are a full-time student, please include
family support)?

A. 0-50,000 Yuan

B. 50,001-79,999 Yuan

C. 80,000-100,000 Yuan

D. 100,001-149,999 Yuan

E. 150,000-200,000 Yuan

F. 200,001-299,999 Yuan

G. 300,000-450,000 Yuan

H. 450,001-699,999 Yuan

1. 700,000-1,000,000 Yuan
J. 1,000,000-5,000,000 Yuan

7. How many people are in your family (by household)?
A. 1
B. 2
C. 3
D. 4
E. 5
F. 6-10
8. What is your marital status?
Single (include divorced, long-term separated, widowed)
B. Married
9. Do you have your own apartment? (The one you bought.)
A Yes



10.

No

What is the size of your current apartment (by m?)?

Please Answer:

11.

A
B.

12.

14.

Do you and/or your family own a business?
Yes
No

Do you have bachelor’s or higher degree (Graduate and above)?
Yes
No

Do you live in Beijing/Shanghai/Guangzhou/Shenzhen?
Yes

No

Do you care if other people can recognize you are wearing or using luxury products?

For example, do you intend to buy the luxury products with conspicuous and easily

recognizable brand logo? (1-10 represent Strongly disagree to Strongly agree)

A.
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Will you increase your purchase intent of the luxury products if they are with celebrity

endorsement, idols copycatting, or same items of famous influencers? (1-10 represent Strongly

disagree to Strongly agree)



A 1
B. 2
C. 3
D. 4
E. 5
F. 6
G. 7
H. 8
l. 9
J 10

16.  Have you ever purchased luxury products for gift-giving? Include both business purpose

and personal purpose. (1-10 represent Strongly disagree to Strongly agree)

A 1
B. 2
C. 3
D. 4
E. 5
F. 6
G. 7
H. 8
l. 9
J 10

17. Do you think buying and using luxury products is beneficial to showing your social
status or social class? Include both work and social occasions. (1-10 represent Strongly disagree
to Strongly agree)

A.
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18. Do you care about the luxury product itself (quality, design, creativity, technique, and

service) more than its brand? (1-10 represent Strongly disagree to Strongly agree)

A 1
B. 2
C. 3
D. 4
E. 5
F. 6
G. 7
H. 8
l. 9
J 10

19.  Would you refuse to buy products from the luxury brand if it was accused "insulting
China", “Chinese-racism”, or “politically incorrect”? (1-10 represent Strongly disagree to

Strongly agree)
A. 1
B. 2
C. 3
D. 4
E. 5
F. 6
G. 7
H. 8
l. 9
J 10

20.  Have you ever made an impulsive purchase of luxury products? (1-10 represent Strongly
disagree to Strongly agree)
A 1
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21. Do you care about the luxury products’ preserving value and resale value? (1-10
represent Strongly disagree to Strongly agree)
A 1
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22.  Which channel do you use most of purchasing luxury products? (Multiple choices with
more than one answer)

A. Offline official brand store

B. Online official brand store

C. Offline Multiply brands store or luxury Outlets

D. Online luxury e-commercial website and application

E. Purchase from oversea buyer

F. Purchase from Duty Free Stores

G. Other, please specify:



23.  What purpose do you often purchase luxury goods? (Multiple choices with more than
one answer)

A. Use by yourself

B. Business or social gift

C. Shop for lover, friends, and family members

D. Collection

E. Resale and investment

24.  What is your attitude towards second-hand luxury products?
A. Never bought, resolutely resist

B. Never bought, but willing to try

C. Purchased before, but will not continue

D. Purchased, will continue to buy

E. | am not sure

Questionnaire original Chinese version:
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