
1 Appendix 

1.1 History of Scythians 

Scythians are ancient people, also called Scyth, Saka, and Sacae, member of a nomadic people, 

originally of Iranian stock, known from as early as the 9th century BCE who migrated westward from 

Central Asia to southern Russia and Ukraine in the 8th and 7th centuries BCE.  

The Scythians founded a rich, powerful empire centred on what is now Crimea. The empire survived 

for several centuries before succumbing to the Sarmatians during the period from the 4th century BCE 

to the 2nd century CE.  

Until the 20th century, most of what was known of the history of the Scythians came from the account 

of them by the ancient Greek historian Herodotus, who visited their territory. In modern times that 

record has been expanded chiefly by Russian and other anthropologists excavating kurgans in such 

places as Tyva and Kazakhstan. 

The Scythians were feared and admired for their prowess in war and, in particular, for their 

horsemanship. They were among the earliest people to master the art of riding, and their mobility 

astonished their neighbours. The migration of the Scythians from Asia eventually brought them into 

the territory of the Cimmerians, who had traditionally controlled the Caucasus and the plains north of 

the Black Sea. In a war that lasted 30 years, the Scythians destroyed the Cimmerians and set 

themselves up as rulers of an empire stretching from west Persia through Syria and Judaea to the 

borders of Egypt. The Medes, who ruled Persia, attacked them and drove them out of Anatolia, leaving 

them finally in control of lands which stretched from the Persian border north through the Kuban and 

into southern Russia. (Britannica, Scythian acient people, 2014) 

The Scythians were remarkable not only for their fighting ability but also for the complex culture they 

produced. They developed a class of wealthy aristocrats who left elaborate graves—such as the 

kurgans in the Valley of the Tsars (or Kings) near Arzhan, 40 miles (60 km) from Kyzyl, Tyva—filled 

with richly worked articles of gold, as well as beads of turquoise, carnelian, and amber, and many 

other valuable objects. This class of chieftains, the Royal Scyths, finally established themselves as 

rulers of the southern Russian and Crimean territories. It is there that the richest, oldest, and most-

numerous relics of Scythian civilization have been found. Their power was sufficient to repel an 

invasion by the Persian king Darius I about 513 BCE.  (Britannica, Scythian acient people, 2014)  

 

 

 

 

 

 

 

 



1.2 Tables “Saaty`s method”  

Table 1 Saaty's method “Number of customers using this e-platform ” 

 

 

 

 

 

Table 2 Saaty's method “Entrance fee for sellers“ 

 

 

 

Pairwise comparisons
Item Number Item Number 1 2 3 4 5 6 7 8 9 10

Item Description Alibaba AliExpresseBay Amazon Aukro

1 Alibaba 1,00 3,00000 4,00000 3,00000 9,00000

2 AliExpress 0,33 1,00 2,00000 1,00000 8,00000

3 eBay 0,25 0,50 1,00 0,50000 8,00000

4 Amazon 0,33 1,00 2,00 1,00 8,00000

5 Aukro 0,11 0,13 0,13 0,13 1,00

6 1,00

7 1,00

8 1,00

9 1,00

10 1,00

Sum 2,03 5,63 9,13 5,63 34,00

STANDARDIZED MATRIX
Alibaba AliExpresseBay Amazon Aukro Weight

1 Alibaba 0,49 0,53 0,44 0,53 0,26 45,3%

2 AliExpress 0,16 0,18 0,22 0,18 0,24 19,5%

3 eBay 0,12 0,09 0,11 0,09 0,24 12,9%

4 Amazon 0,16 0,18 0,22 0,18 0,24 19,5%

5 Aukro 0,05 0,02 0,01 0,02 0,03 2,8%

6

7

8

9

10

Pairwise comparisons         Entrance fee for sellers: 20%
Item Number Item Number 1 2 3 4 5 6 7 8 2 10

Item Description Alibaba AliExpresseBay Amazon Aukro

1 Alibaba 1,00 7,00000 3,00000 3,00000 5,00000

2 AliExpress 0,14 1,00 0,20000 0,20000 0,33333

3 eBay 0,33 5,00 1,00 1,00000 3,00000

4 Amazon 0,33 5,00 1,00 1,00 3,00000

5 Aukro 0,20 3,00 0,33 0,33 1,00

6 1,00

7 1,00

8 1,00

9 1,00

10 1,00

Sum 2,01 21,00 5,53 5,53 12,33

STANDARDIZED MATRIX
Alibaba AliExpresseBay Amazon Aukro Weight

1 Alibaba 0,50 0,33 0,54 0,54 0,41 46,4%

2 AliExpress 0,07 0,05 0,04 0,04 0,03 4,4%

3 eBay 0,17 0,24 0,18 0,18 0,24 20,2%

4 Amazon 0,17 0,24 0,18 0,18 0,24 20,2%

5 Aukro 0,10 0,14 0,06 0,06 0,08 8,9%

6

7

8

9

10



Table 3 Saaty's method “Shipping cost for sellers“ 

 

 

 

Table 4 Saaty's method “Design of the web page“ 

 

 

 

 

 

 

 

 

Pairwise comparisons         Entrance fee for sellers: 20%
Item Number Item Number 1 2 3 4 5 6 7 8 2 10

Item Description Alibaba AliExpresseBay Amazon Aukro

1 Alibaba 1,00 1,00000 0,33333 0,33333 3,00000

2 AliExpress 1,00 1,00 0,33333 0,33333 3,00000

3 eBay 3,00 3,00 1,00 1,00000 5,00000

4 Amazon 3,00 3,00 1,00 1,00 5,00000

5 Aukro 0,33 0,33 0,20 0,20 1,00

6 1,00

7 1,00

8 1,00

9 1,00

10 1,00

Sum 8,33 8,33 2,87 2,87 17,00

STANDARDIZED MATRIX
Alibaba AliExpresseBay Amazon Aukro Weight

1 Alibaba 0,12 0,12 0,12 0,12 0,18 13,0%

2 AliExpress 0,12 0,12 0,12 0,12 0,18 13,0%

3 eBay 0,36 0,36 0,35 0,35 0,29 34,2%

4 Amazon 0,36 0,36 0,35 0,35 0,29 34,2%

5 Aukro 0,04 0,04 0,07 0,07 0,06 5,6%

6

7

8

9

10

Pairwise comparisons
Item Number Item Number 1 2 3 4 5 6 7 8 9 10

Item Description alibaba aliExpress eBay amazon aukro

1 alibaba 1,00 3,00000 3,00000 1,00000 3,00000

2 aliExpress 0,33 1,00 1,00000 0,33333 1,00000

3 eBay 0,33 1,00 1,00 0,33333 1,00000

4 amazon 1,00 3,00 3,00 1,00 3,00000

5 aukro 0,33 1,00 1,00 0,33 1,00

6 1,00

7 1,00

8 1,00

9 1,00

10 1,00

Sum 3,00 9,00 9,00 3,00 9,00

STANDARDIZED MATRIX
alibaba aliExpress eBay amazon aukro Weight

1 alibaba 0,33 0,33 0,33 0,33 0,33 33,3%

2 aliExpress 0,11 0,11 0,11 0,11 0,11 11,1%

3 eBay 0,11 0,11 0,11 0,11 0,11 11,1%

4 amazon 0,33 0,33 0,33 0,33 0,33 33,3%

5 aukro 0,11 0,11 0,11 0,11 0,11 11,1%

6

7

8

9

10



 

Table 5 Saaty's method “Competitors with the same product“ 

 

 

 

 

Pairwise comparisons         Entrance fee for sellers: 20%
Item Number Item Number 1 2 3 4 5 6 7 8 2 10

Item Description Alibaba AliExpresseBay Amazon Aukro

1 Alibaba 1,00 3,00000 1,00000 1,00000 1,00000

2 AliExpress 0,33 1,00 0,33333 0,33333 0,33333

3 eBay 1,00 3,00 1,00 1,00000 1,00000

4 Amazon 1,00 3,00 1,00 1,00 1,00000

5 Aukro 1,00 3,00 1,00 1,00 1,00

6 1,00

7 1,00

8 1,00

9 1,00

10 1,00

Sum 4,33 13,00 4,33 4,33 4,33

STANDARDIZED MATRIX
Alibaba AliExpresseBay Amazon Aukro Weight

1 Alibaba 0,23 0,23 0,23 0,23 0,23 23,1%

2 AliExpress 0,08 0,08 0,08 0,08 0,08 7,7%

3 eBay 0,23 0,23 0,23 0,23 0,23 23,1%

4 Amazon 0,23 0,23 0,23 0,23 0,23 23,1%

5 Aukro 0,23 0,23 0,23 0,23 0,23 23,1%

6

7

8

9

10


