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Souhrn prace

Diplomova prace s nazvem ,,Pivovar Budvar v globalizovaném trhu napoji‘ se zabyva
poznatky z pivovarnictvi, pfedevsim pak zaméfené na vyznam surovin v kvalité¢ vyroby piva
jako jsou je¢men, slad, chmel, voda a kvasnice. Prameny této prace pochazeji ze spole¢nosti
Budé¢jovicky Budvar, n.p. Prace je rozdé€lena do dvou ¢asti. V teoretické Casti jsou vymezeny
zékladni pojmy tykajici se pivovarnictvi a predstaveni spole¢nosti Budéjovicky Budvar, n. p.,
piedevsim pak jeho postaveni v globalizovaném trhu napojt. Daéle je v teoretické Casti prace
vymezena specifikace vyroby produkti daného pivovaru vcetné struéné charakteristiky a
rozd€leni vyrobkili. Praktickd ¢ast prace je zamétena na piehled dat ziskanych z Setfeni,
vyzkumi a jinych studii, které fesi otazku ohledn¢ pivovarnictvi, jako takovém. Diplomova
prace je doplnéna zhodnocenim vysledkli dotaznikového Setteni, ve kterém se zjiStuje, jaky
maji spotiebitelé postoj k oblibenosti znacce, preference vyrobki a faktory, které spotiebitele
ovlivituji pfi ndkupu piva. Déle je za pomoci kvalitativni metody provedena senzoricka

analyza piva anonymnich vzorkl neprofesionalnimi hodnotiteli.

Z dotaznikového Setfeni bylo zjisténo, jakymi mnoha faktory se mohou respondenti
jako spotiebitelé piva nechat ovlivnit, podle kterych si vybiraji druh nebo znacku piva. Jednim
z faktord mlze byt i cena, reklama, pouzité suroviny apod. Zakaznik, ktery vypije n¢kolik piv
denn¢, tak samoziejm¢ cenu piva vnimd jinak nez spottebitel, ktery si da pivo pouze
prilezitostné. Takového konzumenta cena jisté tolik neovlivni. Z vysledkii senzorické analyzy
piva je patrné, Ze posuzovatelé upfednostiiuji pivo Pilsner Urquell, ale ani testem dobré shody

a poradovou zkouskou se nepotvrdilo, Ze by se mezi vzorky naSel statisticky vyznamny rozdil.
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Summary
The diploma thesis, which is titled "Budvar Brewery in the Globalized Beverages

Market", deals with knowledge from brewing, especially focused on the importance of raw
materials in beer quality such as barley, malt, hops, water and yeast. The sources of this work
come from the company Budweiser Budvar, N.C. The thesis is divided into two parts. The
theoretical part defines the basic concepts of beer brewing and Budweiser Budvar, N.C.
namely its position in the globalized beverage market. Furthermore, in the theoretical part of
the thesis the specification of the production of the products of the brewery is defined,
including the brief characteristics and the dividing of the products. The practical part of the
thesis is focused on a survey of data obtained from surveys, researches and other studies
which solve the question of brewing as such. The diploma thesis is supplemented by an
evaluation of the results of a questionnaire survey in which consumers are asked about the
popularity of the brand, the product preferences and the factors that influence consumers
when buying beer. At the same time, the criteria are assessed in which the beer types can be
evaluated and the raw materials and the factors influencing the quality of the beer are
determined. In addition, the tasting of anonymous samples by non-professional evaluators is
carried out using the qualitative method. Consequently, the results of the tasting are recorded
in the degustation protocol and the data analysis will be carried out and the results will be
processed and evaluated. Part of the practical part is to present Budweiser Budvar's position
on the beer market, especially its volume of production on the Czech and world markets. In
conclusion, an analysis of the decline in barrel beer and an increase in the sales of bottled beer
is made. The questionnaire survey found the many factors that respondents like beer
consumers could influence, according to which they choose the type or brand of beer.
Someone of the factors can be price, an advertising, used raw materials, etc. The customer,
who drinks several beers per day, appreciates of course the price of beer differently from the
consumer who only drinks occasionally. Such a consumer certainly does not affect the price.
From the results of sensory analysis of beer, it is clear that judges prefer Pilsner Urquell beer,
but a good match test and a sequential test did not confirm that there was a statistically

significant difference between the samples.
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