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1 INTRODUCTION

This diploma thesis is going to deal with the translation of several
travel catalogue texts assigned by the travel agency Soleada and their
analysis. The travel agency focuses on selling cruises so the texts are
either holiday itineraries or descriptions. The text has been chosen by the
agency according to their needs.

In the first part of the thesis, | would like to introduce the sender
which is the travel agency Soleada and the author which is Costa cruise
agency. This part intends to provide more details about the skopos theory
which is essential for our analysis and Christine Nord's approach to
translation and definition of the text. Text type analysis will follow to
specify the source text.

The third part will contain a thorough analysis of the source text
based on the book Text Analysis in Translation by Christiane Nord. The
analysis will include both extratextual and intratextual factors as Nord
(1991, 35) refers to them.

Next part will present my own translation of the source text in the
target language, which is Czech.

The last part will offer translation strategies and techniques | have
used to translate the text and transfer the message effectively. Here, |
would also like to point out at various problems that must have been
solved while translating from English to Czech based on differences
between these two languages and cultures.

In conclusion, | am going to summarize my work and present my
findings. | would also like to compare my hypothesis with the results of my

research.

1.1 Hypothesis

In our opinion, the main aim of the travel brochures, where our sample
belongs, is to attract and inform the potential customers and to persuade
them to buy a product, which is a cruise in our case. We also suppose that

these texts will be rich in emphatic evaluations as well as superlatives to



attract the attention of the reader and to persuade him that it is impossible
to find a better option. We also expect that the text will use listing and
enumeration a lot to make the potential customers think that they will find
everything they need there. As for the translation, we anticipate some
points where we will have to adapt the target text to the Czech reader for
example in case of geographical names or we might use an explanation in

case of insufficient background knowledge of the readers.

1.2 Source text

As soon as we decided to write a thesis on translation and analysis
of a travel brochure we started to write to various travel agencies. We
offered them to translate texts from a travel brochure which they could use
for their business and which we could also use for the diploma thesis.

First agency that replied was a travel agency Soleada which will be
described later. The source text (ST) for my study has been chosen after
an email communication with Ing. Pavel Novotny, one of its owners. They
would like to enlarge their offer of cruises but the holidays they sell are
organized by foreign agencies and the brochures are written mostly in
English so they welcomed my translation. | have received the text as
Microsoft Office Word documents via email and a catalogue has been sent
as well. The ST has been selected according to the needs of the travel
agency. The choice was dependent on what cruises they wanted to
introduce and sell to the Czech customers and the number of texts was
limited by the extent of this thesis.

More details concerning the author, type of the text, text function,

receivers, etc. will be provided in the following parts of the study.

1.3 Methods

The forthcoming examination and translation of the text will be based
on Christine Nord's (1991) monograph Text Analysis in Translation:
Theory, Methodology, and Didactic Application of a Model for Translation-



Oriented Text Analysis. However, there should be mentioned other

important sources, eg. Knittlova 2010, Newmark 1998 or Tarnyikova 2007.

Reliable web pages were also visited when necessary.

Nord's (1991, 33) looping model which is divided into four steps has

been followed in my own translation.

1.
2.

The first step is the analysis of the TT skopos.

The second step contains the analysis of the source text and is further

divided into two parts.

a In the first part, translator needs to get a general idea on whether
the material provided by the source text is compatible with the
requirements stated in the translating instructions.

b In the second part s/lhe has to proceed to a detailed and

comprehensive analysis of all ranks of the text.

Translation-relevant ST elements are adapted to the TT skopos and

matched with the corresponding TL elements.

Last step is the final structuring of the target text.

Nord (1991, 35) also claims that translation is a circular process

and that "at each step forward the translator "looks back” on the factors

already analysed, and every piece of knowledge gained in the course of

the process of analysis and comprehension may be confirmed or

corrected by later findings."



2 OPERATIONAL FRAMEWORK

This part of the present study will deal with various topics that were
found necessary for better comprehension of the text.

There will be provided more details about the travel agency
Soleada which commissioned us with the translation. Nevertheless,
Soleada is not the author of the texts so there will be some information
about the author added as well.

Text type examination will follow and then Christine Nord's concept

of translation will be described and skopos theory will be introduced.

2.1 Travel agency Soleada

The travel agency Soleada s.r.o. was established in 2004 by Ing.
Pavel Novotny and Ing. Jan Stastny. At first, they focused on Latin
America but they extended their offer to Europe and Australia. They also
organize cruises to different places all over the world in cooperation with
well known cruise companies e.g. Royal Carribbean, Carnival, Costa, NCL
or Pullmantur Cruises. There are various types of cruises and the
customers can also choose the length. They can order traditional holidays,
expeditions, tours around the world or transatlantic cruises. The length can
be from 3 up to 30 days. Complete offer of the travel agency Soleada can
be found on its web pages www.soleada.cz. Their catalogue is available
online or it can be downloaded in pdf format. A printed catalogue is
available as well.

The travel agency Soleada would like to provide an offer of selected
cruises of Costa cruise agency also in Czech as they have been available
only in English until now. Soleada needs the translation because its
customers are Czech and they do not speak English. They expect that it
will increase their sales because if their offer is wider, they will have a
bigger chance to sell one.

Costa Cruises’ headquarters is in Italy but its offices are in 14
different countries all over the world. The agency has been on the market

since 1948 so it boasts a long tradition and it has won many business
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awards. The offer of Costa Cruises is very wide as they organise the
cruises in the Mediterranean, Northern Europe, the Baltic Sea, the
Caribbean, Central America, South America, the United Arab Emirates,
the Far East, the Indian Ocean and the Red Sea. They are also known for
ensuring high quality services and thus the clients of Soleada should be

satisfied with their holidays.

2.2 Skopos theory

Skopos theory has been developed by a German scholar Hans
Vermeer in 1978. Later on, he cooperated with Katharina Reiss and
together they have evolved a general and complex translation theory
(Schaffner 1998, 235-236).

"The word skopos, derived from Greek, is used as a technical term
for purpose, aim, goal or objective of a translation. Skopos must be
defined before translation can begin" (Schaffner 2009, 117).

Nord (1997, 46) follows Vermeer's skopos theory when she states
that "translation is a form of human interaction and, as such, determined
by its purpose or skopos. One of the main factors in the skopos of a
communicative activity is the (intended) receiver or addressee with their
specific communicative needs." Schaffner (2009, 116) adds that the target
text is also "determined by the initiator's (i.e. client's or commissioner's)
needs."

There are two more rules which we should bear in mind. It is the

coherence and fidelity rule described by Schaffner (2009, 117) as follows:

The coherence rule stipulates that the target text must be
sufficiently coherent to allow the intended users to comprehend it, given
their assumed background knowledge and situational circumstances. [...]
The fidelity rule concerns intertextual coherence between the text that is
the outcome of the translational action [...] and the source text, and
stipulates that some relationship must remain between the two once the
overriding principle of skopos and the rule of (intratextual) coherence have
been satisfied.

Reiss and Vermeer also deal with the definition of the text and
translation in their translation theory. "A text is viewed as an offer of
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information (Informationsagebot) made by a producer to a recipient.
Translation is then characterized as offering information to members of
one culture in their language (the target language and culture) about
information originally offered in another language within another culture
(the source language and culture)” (Schaffner 2009, 117-118). During the
translation process we need to respect the skopos specified by the sender
and also by the needs of the readers (Schaffner 2009, 118).

2.3 Christine Nord's concept of translation

Nord's approach to translation is functional and is connected to
Vermeer's and Reiss' scopos theory.

In Nord's point of view "translation (or "intercultural communication™)
is usually initiated by a customer or "initiator" (I), approaching a translator
(TRL) because s/he needs a certain target text (TT) for a particular target
addressee or recipient (TT-R)" (Nord 1991, 4). The TT should have the
same effect on the TT readers as the ST originally had on the ST
addresses. An initiator starts the process of translation, which implies that
s/he needs it for certain purpose. Nord (1991, 8) further claims that:

If the translation is to be suitable for a certain purpose, it must fulfill
certain requirements, which are defined by the "translating instructions". They
consist of a more or less explicit description of the prospective target situation,
which | shall call the "skopos" of the target text ("TT skopos").

According to this approach, the translation is operated by skopos
which is defined by the initiator. In the translating instructions we should
find as much information as possible about the sender and his intention,
recipients, medium, place and time of reception, etc.

Translator has both the role of the source text recipient and the
producer of the target text. Nevertheless, s/he usually receives the
translating instructions first and then s/he reads the text so his reception is
affected by the information s/he received. The translator should also know
both the source and the target culture extensively to be able to produce a

target text comprehensible for its target recipients (Nord 1991, 9-11).
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2.3.1 Text

The text can be understood as the means by which two or more
people communicate. It is "transmitted via a suitable channel or medium
and (ideally") will have the function of fulfilling the intended communicative
purpose” (Nord 1991, 12). It contains a variety of communicative signals
where along with the linguistic elements belong the non-linguistic means,
l.e. pictures, layout, a company logo, etc. The text is produced with some
intentions of the sender. Nevertheless, it is the recipient who completes
the communicative situation and who determines the function of the text
(Nord 1991, 14 — 16).

2.4 Texttype

Another important factor of the translation-oriented analysis is the
text type. There are texts which have particular features in common and
which "seem to be used repeatedly in certain situations with more or less
the same function or functions, these texts have acquired conventional
forms that have sometimes even been raised to the status of social norms"
(Nord 1991, 18).

Newmark (1988, 39) presents Buhler's classification of language
functions. He suggests that the text can be expressive, informative or
vocative. We consider the vocative function to be the prevailing function of
our text as the "core of the vocative function is the readership, the
addressee"” (Newmark 1988, 41). These texts try to provoke the addressee
to behave or feel "in the way intended by the text" (Newmark 1988, 41).
The vocative texts try to establish a relationship between the author and
the reader using various grammatical forms, e.g. imperatives, indicatives,
passives, etc. in order to command or persuade. Such texts must be also
intelligible to the reader. Nevertheless, hardly any text has only one
function. Most of them combine informative and vocative function
(Newmark 1988, 42). Therefore the vocative function is prevailing but not
the only one as the text also carries important information for the reader.
In conclusion we can say that the main aim of our text is to inform and to

persuade, which proves our hypothesis to be right.
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According to Cook (1994, 6) the persuasive function is typical for
advertising texts, which enables us to claim that the travel catalogues
belong to this category as well. Advertising can be defined as "a paid
nonpersonal communication from an identified sponsor, using mass media
to persuade or influence an audience" (Richards 2002, 65). In my opinion,
we can apply this definition to the travel brochure texts as well. The travel
agent must pay for the production and the print of the catalogue. The
catalogue and the presentation of the cruises on the company's web sites
are necessary as they need to address wide range of people and it is not
possible to do it personally. The destinations are usually described almost
as a paradise on earth, which is supported by wonderful pictures to
persuade and amuse people. And, as well as in advertisements, we can
find here the imperatives to encourage people to buy holiday.

We should also know what a translator ought to preserve in order to
produce a target text that follows conventions of the particular text type.
The first and probably also the most important rule is to respect the
commission. The text is written for the recipients and therefore it must be
adapted to them. The readers must understand the text so it must be
intelligible as well. We should use only the expressions that the recipient
knows and the text must be interesting and truthful. And finally, the
advertising texts should be grammatically correct and follow the language
norms (Crha, Kfizek 1998, 23 — 28, my translation).

Snell-Hornby (1999, 95) points out that "the main focus is on the
appeal to the addressee, and — even in the age of increasing globalisation
— tourist brochures and other advertising texts are culture bound.” It
proves our statement that the travel brochures belong to advertising texts.
Snell-Hornby (1999) further claims that the tourist brochures transmit
important information and are therefore also content-oriented. This kind of
text relies substantially on the layout, which comprises the size and colour
of the letters as well as illustrations that support the persuasive function.
According to her study, English travel brochures tend to be clear, tense
and the syntax is simple. They also prefer verb phrases, imperatives and
the reader is often explicitly addressed. They employ wordplay, metaphor,

superlative adjectives, adjectives and phrases with positive connotation or
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intensification (Snell-Hornby 1999, 95 — 103). This can be applied to our

source text as well and it will be shown in the following analysis.

2.4.1 Conventions of the Czech travel catalogue tex ts

The target text should follow the conventions of the Czech travel
brochures in order to sound naturally and to comply with the expectations
of the reader. Therefore, a brief examination has been done to explore the
typical features of the texts from the travel catalogues. Examined texts can
be found in Appendix 1. Following findings has been revealed.

These texts widely employ recommendations when they advice the
readers where to go or what to visit. The verbs mdZete or doporucejeme
are used frequently. The texts include also high number of imperatives to
encourage the addressee to go on the holiday, such as: vyzkouSejte si,
poznejte, vydejte se, objevujte, etc. To support this function even an

exclamation mark can be used as in the following example:
(1) Objevte Ameriku!

Such texts also often employ evaluative adjectives, superlatives
and expressions with positive connotation to evoke pleasant feeling.
Enumeration can be found to list all the sightseeing or highlights of the
journey. Metaphors are used to describe the destinations. The places are
generally described very appealingly to evoke positive impression of the
place which the readers should visit.

15



3 ANALYSIS

As it has been stated above the analysis is based on Christine Nord's
book Text Analysis in Translation: Theory, Methodology, and Didactic
Application of a Model for Translation-Oriented Text Analysis. Nord (1991)
claims that "the communicative function of the source text, which is
represented by the factors of the communicative situation in which the
source text fulfils its function, is of decisive importance for text analysis".
She divides the factors into extratextual and intratextual. These factors will
be thoroughly examined in the forthcoming analysis, however, first of all,

our translating instructions will be summarized.

3.1 Translating instructions

This chapter will introduce the translating instructions which we
received from the travel agency Soleada. The translation brief helps
translators to understand the intended function of the text so that s/he is
able to adapt it to the particular audience. The travel agency Soleada
provided us with the following instructions.

They decided to translate the offer of cruises into Czech because
they operate on the Czech market, their customers are Czech and they
need to present the offer in the customer's mother tongue. They also hope
that it will increase the number of their sales.

They need a text which will inform people about the possibilities
they have when they are choosing their holiday and also will encourage
the customers to buy the holidays. To achieve the second function the text
uses imperatives and expressive elements such as superlatives,
adjectives or nouns with positive connotation. Nevertheless, the agency
needs to limit the number of imperatives and change them, where
appropriate, into the first person plural in order to establish closer
relationship with the customers. They also require the reduction of the
superlatives and emphatic evaluations to follow Czech conventions and
the target text should not exaggerate too much. On the other hand, the

text should be adapted to the recipients' background knowledge so certain
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facts need to be added. The travel agency requires further specification of
the destinations and sightseeing unknown for the Czech readers as they
need to know what they will visit and why it is important.

The target text recipients are customers around 50 years old, who
are educated, have high income but do not speak foreign languages. This
is the reason why the travel agency needs to have the catalogue in their
mother tongue. They also require certain level of comfort which they can
afford so the text should evoke the feeling that they will have everything
they need there and will see as much as possible. The number of
customers oscillates between 300 and 400 with respect to the economic
situation.

The target text will be placed on the company's web pages first and
if the cruises will be sold well, a printed catalogue will be issued. No
restrictions on length of the target text were set as the company will adapt
the text to fit the page later.

The source text contains also "eco-excursions” but they are not part

of the translation commission.

3.2 Extratextual factors

According to Nord (1991, 39) many authors (e.g. Reiss, Wills, Thiel)
have dealt with some of the extratextual factors even though the
importance of the factors differs from author to author.

Nord introduces eight extratextual factors where belong:

» the author or the sender of the text

» the sender's intention

» the addressee or recipient the text is directed at

« the medium or channel the text is communicated by
» place of text production and reception

» time of text production and reception

* the motive for communication

* and function of the text.

17



These factors should be analyzed before the translator reads the
text. Unfortunatelly, this requirement could not be fulfilled because | read
the text once | received it to find out whether it is a suitable text for the
thesis or not. However, | will approach the analysis as if | have not read

the brochure yet.

3.2.1 Sender and text producer

Nord (1991, 43) defines the sender as the one who "uses the text in
order to convey a certain message to somebody else and/or to produce a
certain effect, whereas the text producer writes the text according to the
instructions of the sender.” From this definition it is clear that the sender
and the text producer can be two different people. There are texts
(advertisements, laws) where the author is unknown while there always
have to be a sender who, if not explicitly mentioned, can be obtained from
the text environment (eg. imprint, preface, footnote, etc.) (Nord 1991, 42-
44).

Our source text (ST) is a good example of a text where the author
and the sender is not the same. The sender is the Czech travel agency
Soleada, which commissioned me with the translation, nevertheless,
Soleada is not the author. After following examination and communication
with Jan Stastny (one of Soleada's owners) it has been discovered that
the text producer is supposed to be the Italitan cruise agency (CA) Costa.
This agency is one of the cruise providers that cooperate with Soleada in
organizing cruises all over the world.

Since Costa is an Italian company it was not obvious whether the
ST was written in English by a native speaker or whether it was translated
from Italian into English. Following email communication with a customer
support department of CA Costa revealed that the source text was written
by their office in the USA which means that the source text was originally

written in English.

3.2.2 Sender's intention
By the sender's intention we understand the function of the text and

what effect it should have on the reader. "Ideally, the three factors of
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intention, function and effect are congruent, which means that the function
intended by the sender (= intention) is also assigned to the text by the
recipient, who experiences exactly the effect conventionally associated
with this function” (Nord 1991, 48).

But the intention of the sender can differ from the effect the text has
on the reader because as Nord points out (1991, 47) "it is the recipient
who completes the communicative action."”

According to Nord (1991, 49) there are four intentions that the
sender can have but normally they are combined and the sender bears in
mind more than one. She distinguishes

» referential intention where the main purpose is to inform

* expressive intention where the sender is expressing his/her
attitude towards something

» operative intention where the recipient should be persuaded
to behave in particular way or to accept intended opinion and

* phatic intention where the aim is to arrange contacts and
keep them.

The main aim of our text type is to inform both potential and regular
customers about the offer of holidays and to persuade them to buy it. It
implies that the two intentions combined here are the referential and the
operative one. It is very useful to gain as much information about our
customers as possible because the better we know them the easier it will
be to adapt the text to their needs. This way we can increase the
possibility that the recipient will assign the text the same function as we

intended.

3.2.3 Recipient

Recipient is one of the most important extratextual factors. We
should find as much information about his age, sex, education,
background knowledge, etc. as possible. The recipients of the target text
are both potential and regular customers of the travel agency Soleada. Its
founder, Jan Stastny, specifies the target group as follows. They are

Czech, both men and women around fifty years old. They are educated,
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have high income but do not speak foreign languages and that is the
reason why the travel agency needs to have the catalogue in their mother
tongue. They also require a certain level of comfort so the text should
evoke the feeling that they will have everything they need during their
holidays and will see as much as possible. Moreover, they expect the text
to be grammatically correct and to sound naturally. If the translation was
poor they would associate it with the services of the travel agency and
would not buy the holiday.

Soleada had approximately 350 customers last year. Nevertheless,
the number of recipients does not have to be the same because there can
be much more readers of the travel catalogue available on the Internet
than the customers who actually decided to buy the holidays.

As Nord (1991, 53) claims "the communicative background of the
recipient, i.e. all his general background knowledge and his knowledge of
special areas and subject matters, is of particular importance for
translation oriented text analysis." According to our knowledge of the
recipients we can presuppose their background knowledge and thus
redundant information can be omitted while missing information can be
added or important parts of the text can be highlighted.

As our recipients are educated, we assume that they have basic
knowledge about the countries and cultures mentioned in the source text
but they might not be familiar with all the cities and sightseeing. It might
affect the intention of the sender negatively so some specifications will be
necessary to attract the customers and describe the beauties they may
see on their holidays.

Nord (1991, 52) further declares that "every TT recipient will be
different from the ST recipient in at least one respect; he is a member of
another cultural and linguistic community. Therefore, a translation can
never be addressed to “the same” recipient as the original.” This holds true
for our source text as it was written by an Italian company with number of
offices all over the world, which means that their target group of readers is
culturally diverse. Nevertheless, the target text is oriented on Czech
recipients so it must be adapted to their communicative background and

the text must be clear and intelligible for them.
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3.2.4 Medium

Medium refers to the means that transmits the text to the
addressee. It is necessary to state whether the message is conveyed
through written or spoken language and whether the communication is
direct or indirect. The medium can also help us identify the number of
recipients and their characteristics or the intention of the sender (Nord
1991, 56-58).

All the source texts could be found in the written form on the web
pages of Costa travel agency® at the time of translation (2010) and the
majority of the texts are part of the travel brochure for 2010 of the same
company. The target text will be placed on the Soleada's web pages?® and
will extend the offer of the travel agency. It will also serve as a basis for
the forthcoming printed catalogue.

The texts are available on the Internet so that they can address a
lot of people. However, the number of recipients of the source text and the
target text will differ. Costa is an international company with wide range of
offices in various countries while Soleada is a company operating only in
the Czech Republic so that the number of recipients of Soleada's texts
must be necessarily lower. Another reason might be the source and the
target language because English is an international language spoken all
over the world whereas the Czech language speakers are centered mostly
within the Czech Republic boundaries.

The time of the text production and the text reception obviously

differs and the communication is indirect.

3.2.5 Place of communication

The place of communication comprises not only the place of
production of the text but also the place of the reception. Except for the
linguistic aspects we need to focus on the cultural and political background

as well.

! http://www.costacruise.com

2 http://www.sol eada.cz
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The source text producer is the American office of Costa cruise
agency that has its seat in Florida and therefore Florida is supposed place
of the production of the source text. The place of reception of the source
text and target text will differ. The ST can be read anywhere in the world
due to the internationality of the English language and the availability on
the Internet. On the other hand, the TT place of reception is assumed to
be the Czech Republic as the TT will be used on the Czech market by the
Czech travel agency. However, the TT will be available on the Internet as
well as the ST, which means that it will be accessible from any part of the
world thus the place of reception can be different but only in exceptional

cases.

3.2.6 Time of communication

The element of time is connected both to the ST and TT reception
and production, where by the TT production we mean the translation.
Some texts and text types are connected to particular period in history so
we need to consider adaptation of the language to the current
expectations (Nord 1991, 63 — 65).

The ST was produced for the season from November 2009 to
December 2010 in 2009 but it is very difficult to specify the time because
even the American office of Costa CA does not know the exact date.
Catalogues of travel agencies are usually reprinted every year. Some new
cruises are added and some may be cancelled so the offer can change. A
new catalogue for the year 2011 has already been printed but the cruises
from the last catalogue are still offered.

The TT was translated from February to April 2011. The time of
reception of both texts is almost impossible to set because they can be
accessed on the Internet any time. Moreover it is not considered to be
relevant for our analysis. As the texts are current no adaptation of the

language will be made.
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3.2.7 Motive for communication

When we examine the motive for communication we need to
consider both the reason why the text has been written and the occasion
for which it has been written.

The source text has been produced to introduce the offer of cruises
of Costa cruise agency and to inform the customers about the cruises they
organize. The motive for the target text production is that the travel agency
Soleada wanted to convey the offer to the Czech customers, enlarge the
number of cruises they sell, gain more customers and by doing so earn
more profit. The text is intended to be read more then once either by one
reader who needs to decide which holidays to buy and comes back to the
catalogue again and again or by different readers.

3.2.8 Text function
There is a very close relationship between the text function and the
text type. As Nord explains (1991, 70):

The notion of the text function means the communicative function,
or the combination of communicative functions, which a text fulfills in its
concrete situation of production/reception. It is derived from the specific
configuration of extratextual factors [...]. Certain configurations (= text
functions) occur so frequently that the text acquire conventional forms and
constitute text types.

Elaborate examination of the text type has been provided above
(see Ch. 2.4) so it would be superfluous to repeat the already mentioned
facts. We have also already dealt with the text functions as they are the

same as sender's intentions (see Ch. 3.1.2).

3.3 Intratextual factors

Our approach is sender oriented as the sender plays an important
role in the process of communication. S/he initiates it, has to consider the
background knowledge of the readers in order to avoid providing too much

information, s/he organizes the content, determines the layout or chooses
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the verbal elements. We will deal with eight intratextual factors in our
analysis which are according to Nord (1991, 81):

e subject matter

* content

e presuppositions

e composition

* non-verbal elements

* lexic

* sentence structure and

e suprasegmental features.

For the analysis of intratextual factors, we divided the texts into two
categories according to their sort and medium through which the message
is transmitted to the recipient. The first category is called "itineraries" as it
contains two cruise itineraries which were originally placed on the web
pages of Costa cruise agency. These texts are referred to as Text 1 (T1)
and Text 2 (T2). The second group differs from the itineraries as it does
not deal with the description of the individual days but it rather provides a
summary of each cruise and its optional excursions. Therefore the second
group is called "cruise summaries". These texts are included in a printed
catalogue of Costa cruise agency and can be found in Appendix 2 at the
end of the thesis. There belong nine texts referred to as Text 3 (T3), Text
4 (T4), Text 5 (T5), Text 6 (T6), Text 7 (T7), Text 8 (T8), Text 9 (T9), Text
10 (T10), Text 11 (T11) and Text 12 (T12). The classification can be also
seen in the Table 1 below.

Table 1

Group name Text headline Text number

Itineraries Chilean fjords and | Text1
Antarctica
Norwegian coastal | Text 2
voyage

Cruise summaries Canary Islands & | Text3
Atlantic Island
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Mediterranean Text 4

Highlights

Jewels of the | Text 5
Caribbean

South American | Text 6
Holiday

Jewels of the Emirates | Text 7

Jewels of the Indian | Text 8

Ocean

Jewels of the Far East | Text 9

Unique journeys to | Text 10

remember

Eastern Mediterranean | Text 11

Northern Highlights Text 12

3.3.1 Subject matter

When examining the subject matter we need to define what the text
is about. The headings verbalize the subject matter and help us
presuppose what the text is going to be about so it should be examined
(Nord 1991, 85). In the source text there are two itineraries and ten holiday
descriptions each with a different heading indicating the subject matter. All
the texts are describing cruises but each has different subject. Therefore
we talk about a text combination.

The T1 title is "Chilean fjords and Antarctica". As we know that the
text comes from a travel catalogue offering cruises and not for example
from a geography book we can presuppose that the text will inform us
about a cruise around Chile and Antarctica. The headline is bold and the
text is further divided into parts that describe individual days of the cruise
and help with the orientation in the text. The T2 title is "Norwegian coastal
voyage". It implies that the text will be about the cruise along the
Norwegian coast. From the background knowledge it can be supposed
that on the cruise it will be possible to see the fjords and unspoilt nature
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Norway is famous for, which is generally what this text is about. The style
of the headline and the text division is the same as in the first itinerary.
The other texts belong to the "cruise summaries” group. The
headlines can be divided into the main headlines and sub-headlines. All
the main headlines are bold and bigger than the sub-headlines and the
rest of the text to attract the attention. The main headline contains only the
name of the holidays while the sub-headlines inform about the ships,
length and the destinations visited on a cruise. Both types of headlines are
colorful and the colors are different for each region. One of the headlines

can be seen below.

Picture 1

Q

The cruise summaries contain T3 — "Canary Islands and Atlantic
Island” which includes the visit of Barcelona, Morocco, Lanzarote and
Tenerife, T4 — "Mediterranean Highlights" describing holidays in Greece,
Turkey, Cyprus, Egypt, Tunisia and Malta and T5 — "Jewels of the
Caribbean" with cruises around the islands in the Caribbean Sea from the
Gulf of Mexico to the northern coast of Venezuela together with Mexico.
Then we approach T6 — "South American Holiday" inviting to voyages
around Brazil, Argentina and Uruguay, T7 — "Jewels of the Emirates",
focused on the United Arab Emirates, Oman and Bahrain and T8 —
"Jewels of the Indian Ocean" which includes Mauritius, Seychelles,

Madagascar, Reunion and Kenya. Then the source text deals with T8 —
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"Jewels of the Far East" which is an offer of cruises to the Far East,
namely to Brunei, China, Japan, Malaysia, Phillippines, South Korea,
Taiwan and Vietham together with T9 — "Unique journeys to remember"
which contains a depiction of voyages to various countries from the USA
and Canada, Caribbean and South America to United Arab Emirates and
Dubai or Mediterranean and Northern Europe. Then we proceed to T10 —
"Eastern Mediterranean" describing cruises to lItaly, Greece and its islands
and Croatia and T11 — "Northern Highlights" with cruises to Northern

Europe, Iceland, Russia or Denmark.

3.3.2 Content

Nord (1991, 90) defines the content as "the reference of the text to
objects and phenomena in an extralinguistic reality [...] expressed mainly
by the semantic information contained in the lexical and grammatical
structures (e.g. words and phrases, sentence patterns, tense, mood, etc.)
used in the text." According to Nord (1991, 90-91) a paraphrase can be
applied as a procedure for content analysis and it also enables "the
translator to identify (and possibly compensate for) presuppositions and
even defects in coherence” (Nord 1991, 91). The division of the ST into
itineraries and holiday descriptions will be preserved for the content
analysis as well.

The first itinerary refers to a 17-night long cruise around Chilean
flords and Antarctica. It focuses on the cities which will be visited, its
historical attractions and on the nature and its wonders. It also highlights
that the travellers will get a unique chance to see the places that are
practically uninhabited and inaccessible to majority of people. It informs
that the safety is very important so that the customers do not have to be
afraid of joining such a voyage. Enumeration is used to list all the
destinations that will be visited giving the impression that they will not miss
anything. The second itinerary offers 12-night Norwegian coastal voyage
that includes the description of individual days of the cruise highlighting
the natural beauty of fjords and islands and the history of Norwegian ports.

Nevertheless, we will point out at the differences as well.
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All the offers include the information about the length which is
mostly subject to change according to the customer's needs and only in a
case of T5, T8 and T11 it is given. Majority of the texts repeats the names
of the ships which appear in the sub-headline except for T9, T10 and T12
where the ship is mentioned only in the sub-headline.

The facilities and attractions of the ship are mentioned only in T4
since it is not necessary to describe all the ships as this topic is dealt with
separately in another part of the catalogue.

Then the text specifies the destinations, providing extra details
which give reasons for the recipients to choose the cruise. Some important
sightseeing and interesting attractions are listed in order to attract the
reader. The most important places are the same colour as the headlines
and are highlighted this way.

The description of the optional excursions follows where three to
five cities or islands are chosen. Each excursion introduces the most
interesting or well known spots which the travelers can visit. So called "eco
excursions” can be found in the text as well, however, these were not part
of the translation commission so we will not deal with them.

Moreover, all the texts are accompanied by illustrative photos of the
places mentioned. The photos usually show famous sightseeing, the most
beautiful place of interest or the cleanest beaches with the blue sea and its
fauna and flora. The pictures support the persuasive function of the text as
they depict the places which the customers can visit as a sheer paradise
on earth.

3.3.3 Presupposition

Presupposition is according to Nord's (1991, 97) definition "a piece
of information that is not verbalized". The sender needs to presuppose the
background knowledge of the recipient in order to transfer the message
effectively. But the information that the ST recipients have can be
unknown to the TT recipients. The translator then must "adjust the level of
explicitness to the (assumed) general knowledge of the intended TT
recipients, i.e. he will use the translation procedures of "expansion” or
“reduction” (Nord 1991, 98).
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The sender of our text was aware of the fact that the background
knowledge of the ST recipients may differ from the shared knowledge of
the TT recipients so the request for adjusting the level of explicitness was
included to the translating instructions. Our text contains a lot of
geographical names which are not part of the general knowledge of the
Czech readers. They need to understand whether they will go to the city,
church, to the river, etc. If they do not know what the name of the place
refers to they would not go there and this would affect negatively the main
purpose of the text which is to persuade the readers to buy the cruise.

Therefore such information will have to be added.

3.3.4 Text composition

The analysis of the text composition can be based on our earlier
findings. Our source text is a text combination as it is composed of several
texts, each with the different subject matter. We have divided them into
two categories. Into the first category there belong two cruise itineraries
that were originally included into the offer of the Costa cruise agency on
their web pages. The second category consists of 10 texts incorporated
into the printed travel catalogue of Costa cruise agency. The heading of
each text verbalizes the subject matter so that we can assume what the
text is about. Moreover, the "itineraries" are divided into text chunks where
each chunk deals with a sub-theme that describes individual days of the
cruise. The subject matter is again verbalized in a sub-heading. Longer
chunks are further divided into paragraphs. The subject matter of the
"cruise summaries" is also verbalized in the heading. There is also a sub-
heading that provides us with more information about the cruise. The
cruise summary is followed by paragraphs dealing with optional
excursions where every excursion has its own colored heading.
Nevertheless, the cruise summary itself is not divided into paragraphs
even though it deals with various destinations visited on the cruise. The
reason may be the space limitation because the text has to fit into

particular area on the page. However, there were not any constraints on
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the length of the text in our translation commission so the target text did
not have to be adapted.

Within the frame of the text composition we can also examine the
sentence structure and sentence parts. Nevertheless, the analysis of
sentence structure is an individual part of the analysis of intratextual
factors so we will deal with it in a separate chapter.

Our texts are accompanied with illustrative pictures which belong to
the non-verbal elements of the text. Since the next part of the analysis
deals with this topic, the examination of the non-verbal elements will be

postponed into the following chapter.

3.3.5 Non-verbal elements

Nord (1991, 108) defines the non-verbal elements as "signs taken
from other, non-linguistic codes, which are used to supplement, illustrate,
disambiguate, or intensify the message of the text." Written texts include
non-linguistic elements such as pictures, photos, special types of print,
etc. and suprasegmental features like punctuation, bold type, italicisation,
etc. Moreover, the non-verbal elements can sometimes express the
meaning even better than the text.

Non-verbal elements are commonly used in the travel catalogues
as important complements of communication. They support the operative
function of the text because they attract the attention and, in addition, a
picture of a destination persuades the reader about the beauty of the place
more easily than its elaborate description.

Both non-linguistic elements and suprasegmental features were
used in the examined travel catalogue. We can find here bold headlines
that are bigger than the rest of the text and there is a different colour used
for each region. In the text itself, the important destinations are highlighted
in colour, so the reader can immediately see what s/he is going to visit.
Each text is accompanied by at least two photos that depict well known
sightseeing, pure nature, typical symbol of the destination or beautiful
beaches which the reader can visit when s/he buys the cruise. The high-
quality pictures have been carefully chosen to be incredibly beautiful

persuading the reader that s/he should not miss such a beauty. We can
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see for example the crystal clear sea and the wonderful beaches of
Tenerife, Dominican Republic or Seychelles, pyramids of Egypt — one of
the Seven Wonders of the World or unspoilt Norwegian nature. The
sightseeing look perfectly clean and restored and the beaches are shown
nearly as untouched paradise on Earth. Therefore we believe that if the
recipient hesitates whether to buy the cruise or not the pictures may
persuade him to do so and are important complement of the text. As for
the suprasegmental features the choice of lexical items and the
punctuation is also valid for our text. Certain parts of sentences can be
stressed by emphatic evaluations like “fascinating”, "wonderful" or "idyllic"
which are used throughout the text. Elaborate analysis of the lexic is
provided in the following chapter. Considering the punctuation, comma is
the most often used mark if we leave out the full stop. Our text uses
enumeration of different sightseeing or places of interest a lot so comma is

here a suitable separating device.

3.3.6 Lexic

The choice of lexical items may be influenced by many factors. It
can be determined by the subject matter, content or the author and sender
and their intentions. The approach can be also recipient oriented or the
aspect of time and space may be taken into account. Text type, style and
function can be also of particular importance (Nord 1991, 111 — 117).

Our text does not contain any regional or social dialects or historical
language varieties as it is a contemporary text and it must be intelligible for
people from different parts of the world. No language for special purposes
has been used but there is a certain semantic field that appears more than
the others. We speak about geography — more specifically geographical
names which are commonly used in the travel catalogues. The author is a
travel agency that produced the text for their regular and potential
customers so they certainly adopted the text to suit the needs of the
recipients and to evoke positive feelings. The text is full of nouns with
positive connotation. Most frequently used are:

(2) beauty, wonder, splendour, paradise, attraction, treasure,
heaven, masterpiece or charm
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Our text also employs more than fifty emphatic evaluations.
Following adjectives were found most often:
(3) beautiful, famous, unique, fascinating, magnificent,
spectacular, wonderful or stunning
Variety and frequency of the adjectives used in the source text is
displayed in alphabetical order in the following table.

Table 2
Number |Adjective Frequency Order of
frequency

1 amazing 1 27. - 57.
2 astounding 1 27.-5T7.
3 beautiful 20 1.

4 breathtaking 2 12. - 26.
5 captivating 1 27.-57.
6 charming 1 27.-57.
7 chic 1 27.-57.
8 dazzling 1 27.—-57.
9 delicate 1 27.-57.
10 delicious 1 27.-57.
11 delightful 1 27.-57.
12 dramatic 2 27.-57.
13 enchanting 1 27. - 57.
14 exciting 2 12. — 26.
15 fabulous 2 12. - 26.
16 famous 10 2

17 fantastic 2 12. - 26.
18 fascinating 5 6.—7.
19 favorite 1 27.-57.
20 glorious 1 27. - 57.
21 gorgeous 1 27.-5T7.
22 gracious 1 27. - 57.
23 great 2 12. - 26.
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24 idyllic 3 9.—11.
25 important 2 12. - 26.
26 impressive 1 27.-57.
27 incredible 3 9. -11.
28 interesting 2 12. - 26.
29 irresistible 1 27.-57.
30 luxurious 1 27.-57.
31 magnificent 6 4. -5.
32 majestic 2 27.-57.
33 modern 1 27.-57.
34 perfect 2 12. - 26.
35 popular 2 12. - 26.
36 pretty 2 12. - 26.
37 rich 2 12. - 26.
38 remarkable 1 27.-57.
39 renowned 2 12. - 26.
40 scenic 5 6.-7.
41 sparkling 1 27.-5T7.
42 spectacular 6 4. -5.
43 superb 1 27. - 57.
44 splendid 2 12. — 26.
45 state-of-the-art 1 27.-57.
46 striking 2 12. — 26.
47 stunning 4 8.

48 sumptuous 1 27.-57.
49 top quality 1 27. - 57.
50 unforgettable 1 27.-57.
51 unimagined 1 27. - 57.
52 unique 9 3

53 welcoming 1 27. - 57.
54 wonderful 3 9. -11.
55 world famous 1 27.-57.

33




56 world renowned 1 27.-57.

57 quaint 1 27.-57.

There was also revealed substantially high number of superlatives
with positive connotation, e.g.:

(4) the most fascinating, the most wonderful, the most stunningly
beautiful or most breathtaking

Moreover, the text uses 14 different synonyms for beautiful. As we can
see from the analysis, the number of evaluative devices in our text is
considerably high as it is typical for advertising, particularly in American
culture. Nevertheless, as our recipients are Czech they are not used to
this communication. They would feel overwhelmed by so many positives
and they may see it as exaggeration and would not believe it. Therefore
some of the emphatic evaluations will be omitted in the translation in order
to follow the Czech convention for the texts of the travel catalogues.
Moreover, the translating instructions include sender's request for such
adaptation of the source text.

The function of the text is to inform the readers about the offer of the travel
agency and to persuade them to purchase the holidays. Therefore,
imperatives are used quite often to encourage the readers to buy the
cruise. Most often were found following ones:

(5) visit, discover, enjoy, admire, explore, experience, don't
forget

Next device that the author uses to support the feeling that the customers
will have on their holidays everything they need and they will see as much

as possible is the enumeration as can be seen in the next example:
(6) At Punt del Este there is sophistication, fashion, superb
fiestas for people from the world of business, casinos,

exquisite restaurants, mega extravaganzas, dozens of bars
and nightclubs, and a diverse cultural life.

Our source text also employs metaphors, such as:



(7) A heaven of pampering, heaven of history, beach paradise

3.3.7 Sentence structure

To find a typical sentence structure of the source text we should
examine the length and type of sentences, constructions which replace the
sentences, distribution of main and subordinate clauses, cohesive linking
devices and deviations from syntactic norms as well (Nord 1991, 118 —
119).

Our source text contains approximately the same number of simple
and compound and complex sentences. Interesting feature of all the
sentences is their length. We do not usually see any short ones; on the
contrary the majority of sentences is considerably long. Simple sentences
are often as long as the compound and complex ones even though they
are mostly composed of 2 — 3 clauses. It is given by the descriptive
character of the text and widely used enumeration. Important function of
these types of texts is to inform so even the simple sentences contain as
much information as possible. As for the type of sentences, statements
are highly used, which also supports the informative function. Even more
important is to persuade the customer and therefore the text is full of
imperatives. Nevertheless, the Czech cruise offers do not contain so many
imperatives. Moreover, the sender requests limitation of imperatives in the
target text and adaptation to their norm, which is to change some of the
imperatives into the first person plural.

Concerning types of sentences, there prevail subordinate adverbial
clauses of place as the text deals mostly with the destinations and
sightseeing. It also employs subordinate relative clauses that modify and
further describe nouns, which is also conventional for such text as the
travel agency needs to describe what they sell in more details and tell
recipients why the place is famous or important to visit.

The sentences frequently employ non-finite clauses using present
participle, past participle or gerund. In Czech we usually compensate for
the English condensers by clauses and this solution will be employed in

the target text (Tarnyikova 2007, 217). The text also employs verbless
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sentences where the verb is omitted. These clauses will be used in the
target text as well in order to follow the text type conventions.

Next step in the analysis of sentence structure is examination of the
connection of sentences. We speak about cohesion which is defined by
Tarnyikova (2009, 30) as "a surface structure linkage between the
elements of a text". The focus will be on means of reference, grammatical
cohesion and lexical cohesion.

In case of reference, we are talk about the endophoric reference
where "the interpretation lies within the text" (Tarnyikova 2009, 31). In our
text there prevails anaphoric reference where we have to look backwards
to identify the referent. For our type of text it is better for a receiver to know
what place is described not to be confused and there is also no need for
the cataphoric reference that may cause communicative tension.
Therefore the referent is introduced first and it is referred to it mostly by
means of pronouns as in the following example:

(8) The Seychelles are renowned for their incredible beauty,

boasting some of the world's most wonderful beaches [...].
This is where you will see [...].

As for the grammatical cohesion, the temporal frame is represented
by present simple. The text is also full of imperatives that refer to future to
provoke future reaction, i.e. to buy the cruise.

The lexical cohesion is ensured by repetition of imperatives and
emphatic evaluative adjectives (see Ch. 3.2.6) and synonyms that are
widely used throughout the text (e.g. beautiful, wonderful, pretty, splendid,

etc.).

3.3.8 Suprasegmental features
The suprasegmental features has been dealt with within the
framework of nonverbal elements (see Ch. 3.3.5). Therefore we believe

that further analysis is not necessary as it would not bring anything new.
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4 TRANSLATION
4.1 Text1l

Chilské fjordy a Antarktida

Diky velkému zajmu znovu zavadime Chile do naSi nabidky! Tato
expedice plna zazitki vam poskytne jedineCnou prilezitost navstivit
nadherné chilské fjordy, rozsahla uzemi neobydlenych ostravkl, hluboké
prulivy, dech berouci ledovce a Uzké priplavy. Od Beaglova kanalu
poplujeme k Antarktidé, kde objevime posledni rozlehlou divo€inu, ktera

na svété zustala.

1. DEN BUENOS AIRES
Prilet do Buenos Aires a nocleh.

2. DEN USHUAIA

Let do Ushuaia na ostrové Tierra del Fuego, kde zacina naSe plavba.

3.-7. DEN NP TIERRA DEL FUEGO

Prvni zastavkou je nejjiznéjSi vybézek Jizni Ameriky, ktery je neobycejné
bohaty na pfirodni a historické zajimavosti. Nékolik dni budeme mit
moznost objevovat tyto zfidka navstévované c&asti kontinentu spolu s
velkolepymi chilskymi fjordy, coz jsou mista znamda prakticky jen lodim
védeckych vyprav.

Bezpec€nost na lodi je vzdy na prvnim misté, takze o kone¢ném planu
plavby rozhodne az kapitdn v prabéhu cesty. | pfes tuto skutecnost je
nasim cilem navstivit mnoho mist podél pobfezi, v€etné mysu Horn,
Beaglova kandlu, pfistavu Puerto Williams, Magdalena Islands a mésta

Punta Arenas.

8.-9. DEN DRAKE UV PRULIV
Legendarni Drakeuv pruliv, ktery dostal jméno po Siru Francisi Drakeovi,
spojuje vody Atlantického a Tichého oceanu. Je jednou z

nejvyznamnéjSich morskych cest s bohatou historii a tradici prizkumd a
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objevd. V prubéhu pohodiné cesty na jih si budete moci uzit dalSi

vzdélavaci prednasky.

10.-13. DEN ANTARKTIDA

Pokud si myslite, Ze uz jste vSechno vidéli, tak Antarktida vas nazor urcité
zmeni.

Jako posledni rozlehla divo€ina na svété, kde na vlastni kdzi pocitite
opravdovy tfeskuty mraz a uvidite ohromné ledovce a nekonecna bila
horska pasma, je Antarktida domovem miliond tuénaki a jeji more
poskytuje potravu tisictim velryb. Zadni lidé zde neziji trvale, a tak je
kontinent vyhrazen védeckému vyzkumu a mirumilovné spolupraci.

Ten pocit, kdyZ se podivate na nekonec¢nou pustinu obrovského bilého
kontinentu, se neda popsat. Led, vitr a pocasi diktuji podminky nejen
Zivotu na Antarktidé, ale i naSi cesté. Kazda plavba je jedine¢na a naSe
zkuSena posadka se z ni vzdy snazi udélat ten nejlepSi zazitek vaseho

Zivota. Konecny vybér zastavek zvolime v prabéhu cesty.

14.-15. DEN DRAKE UV PRULIV
Se spoustou neuveéfitelnych vzpominek a novych znalosti o Antarktidé se

zpét na sever vydame jiz podruhé pres Drakeuv praliv.

16. DEN USHUAIA
Na konci cesty navstivime nejjiznéjSi mésto na svété, odkud se poté
letecky pfepravime do rusSného hlavniho meésta Buenos Aires, kde

zUstaneme pres noc.

17. DEN BUENOS AIRES
Transfer na letisté.
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4.2 Text?2

Plavba kolem norského pob Fezi

1. DEN: BERGEN

Bergen je rusné hlavni mésto norské fjordové oblasti. Pokud dorazite na
misto nékolik hodin pfed vyplutim, projdéte se kolem starych dfevénych
budov v historicky nejstarSi ¢asti mésta zvané Bryggen. Tyto domy jsou

dochovanymi svédky hanzovni minulosti mésta.

V dobach davnych cestovatelll bylo jednodusSi dostat se z Bergenu po
mofi do kontinentalni Evropy nez dostat se do Osla. Tento fakt je zfejmy i
z architektury a kultury tohoto mésta. Na plavbu kolem norského pobrezi

vyrazime vecer.

2. DEN: MALOY — TORVIK — ALESUND — MOLDE — KRISTIAN SUND

Jakmile se probudite, poplujeme smérem na Torvik. Po cesté se
zastavime v krasném secesnim meésté Alesund. Mezi 15. dubnem a 14.
zafim se vSechny lodé zastavuji u Geirangerského fjordu, coz je misto
zapsané na seznamu svétového dédictvi UNESCO. Zde navstivime

prekrasné vodopady Brudesloret, Friaren a Seven Sisters.

Nasleduje zastavka ve mésté Molde. Odtud je nadherny vyhled na
Romsdalské Alpy, za kterym sem na dovolenou jezdival i Henrik Ibsen.
Nez zakotvime v Kristansundu, proplujeme opatrné pasem ostrivkd a

atesu, ktery se nazyva Hustadvika.

Fakultativni vylety: Geiranger Panorama 1, Geiranger Panorama 2, Art

Nouveau Tour, Alesund
3. DEN: TRONDHEIM — RORVIK

Brzy rano pfipluje lod do starovékého Trondheimu, ktery byl prvnim

norskym hlavnim meéstem, a tento klenot mezi mésty si prohlédneme.
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Védéli jste, Ze se zde kolem roku 1000 pf.n.l. konal prvni vikingsky prodej
zboZi z "nové nalezené zemé"? Drevo z pozemkl Leiva Eriksona bylo
prodano brémskému obchodnikovi. Projdéte se v okouzlujicich uli¢kach,
sednéte si v poklidném pfistavu nebo prejdéte most do starého mésta. Ve
étvrti Bakklandet muzete spatfit opravené difevéné budovy a nadhernou
gotickou katedralu Nidaros, ve které se uz odpradavna konaji korunovace

norskych krald.

Z Trondheimu lod pluje dal do Rorviku, kde se setkavaji pobfezni lodé

smérujici na jih s témi, co pluji na sever.

Fakultativni vylety: Katedrala Nidaros & Ringve, Trondheim & katedréla

Nidaros, Sverresborg — Lidové muzeum Trgndelag

4. DEN: ORNES — BODO — STAMSUND — SVOLVAER
Dnes preplujeme severni polarni kruh. Pochopitelné tu nenalezneme
Zadnou délici ¢aru, ale z levého boku lodi spatfime ostrov Vikingu a na

ném zemeékouli, ktera slouzi jako znacka.

Pfed nami uvidime GzZzasna mista v€etné ostrova a Utest s velkolepymi

skalnimi utvary, jejichZz plvod je opfeden legendami.

Po navstéveé Bodo, poplujeme na oteviené more k Lofotskym ostrovim a
jejich malebnym srubum na kalech s dfevnymi stojany na vysouSeni
tresek. Vecer proplujeme prilivem Raftsund kolem vykukujicich atesu

Trollfjordu.

5.DEN: HARSTAD — FINNISHES — TROMSO - SKJERVOY
Nez zakotvime v Harstadu na snidani, poplujeme kolem stfedovékého
kostela v Trondenes. Poté proplujeme pfes Vagsfjord kolem nadherného

ostrova Senja, jehoz rozmanité krajina je plna farem, borovic a utesa.
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Pozdéji zastavime v Tromse, nazyvaném Pafizi severu. V 19. stoleti zde
kotvily ruske, britské, holandské a némecké lodé, které se odtud vydavaly

na arktické expedice na lov velryb, mrozl a tulenu.

6.-7. DEN: HAMMERFEST - HAVOYSUND - HONNINGGSVAG -
KJOLLEFJORD — MEHAMN — BERLEVAG — KIRKENES

Kraj Finnmark nés utvrdi v tom, Ze v jednoduchosti je krasa. Nalezneme
zde mnoho volné Zijicich zvifat a budeme moci pozorovat hnizdéni

papuchalku a tereji podél utesu a kosatky pfi lovu sledu.

Po zastavce v hlavnim mésté Severniho mysu Honningsvagu poplujeme
na vychod smérem k plvabnym rybarskym vesnickam Kjollefjord,

Mehamn a Berlevag.

Sedmy den pfiplujeme do Kirkenes, coz je kone¢na stanice naSi cesty na
sever a také rozcestnik.

Fakultativni vylety oba dva dny.

7. DEN: KIRKENES — VARDO - BATSFJORD — BERLEVAG
Po nékolika hodinach kotveni v Kirkenes se vydame na druhou polovinu
nasSi cesty sméfujici tentokrat na jih. Cestou zastavime v pfistavech, které

jsme minuli v noci cestou na sever.

Poplujeme pres Varangerfjord, ktery se jako jediny norsky fjord nachazi na
vychodé a je vyhlaSenym mistem pro pozorovani ptakd. Priplujeme az do

Vardo, které je nejvychodné&jSim méstem Norska.

Dale poplujeme kolem Varangerského poloostrova, kde archeologické
vykopavky odkryly pozlstatky osidleni pravdépodobné z doby 9000 let
pf.n.l. Vecer pfipluieme k Batsfjordu, ktery se také muize pochlubit
vykopavkami z doby kamenné a méstecku Berlevag. Budeme mit vyhled i
na horu Tanahorn, ktera byla v davnych dobach obétnim mistem Samid.
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8. DEN: HONNINGSVAG - HAVOYSUND - HAMMERFEST -
OKSFJORD — SKJERVOY — TROMSO

Do Honningsvagu pfiplujeme brzy rano. Po navstévé Havoysundu
zastavime na hodinu a pul v nejsevernégjSim mésté svéta, Hammerfestu.
Kromé své vyjimecné polohy to bylo i prvni norské mésto, které mélo
elektrické pouli¢ni osvétleni a svou vlastni elektrarnu.

Poté poplujeme jizné k Oksfjordu, jehoZ ledovec se svaZuje pfimo do
more. Jakmile preplujeme oteviené more, navsStivime staré obchodni
misto Skjervoy. V pfistavu v Tromse zakotvime pravé vcas, abyste si
vychutnali no¢ni Zivot.

Fakultativni vylety na pobreZi.

9. DEN: HARSTAD — RISOYHAMN —SORTLAND — STOKMARKNES -
SVOLVAER - STAMSUND

Skupinky ostrovu Lofoty a Vesteraly nabizeji nejuzasnéjSi scenérie na
nasi cesté. Nez zakotvime, uvidite na vlastni oci, jak bude kapitdn obratné
manévrovat piseCnymi mél€inami kanalu Risoyrenna. Ty jsou viditelné na
obou bfezich kanalu. Jesté pfed pfijezdem do Svalvaeru a Stamsundu
zdol4 lod UZinu Raftsund, ktera vede k uchvatnému Trollfjordu. Pozdéji
pojedeme smérem na vychod pres Vestfjord na Bodo.

Fakultativni vylety na pobfezi.

10. DEN: ORNES — NESNA — SANDNESSJOEN — BRONNOYSUND -
RORVIK

Z Ornes poplujeme kfistalové Cistymi vodami, které se od ledna do dubna
hemzi treskami a dal kolem svézich zemédélskych oblasti. Mistni legendy
se Vazi témér ke kazdému vrcholku, ktery se tu ty¢i z vody.

Znovu prejedeme polarni kruh a mineme idylicky ostrov Sandnessjoen. Po
cesté do Bornnoysundu muizZeme pozorovat bajné pohofi Seven Sisters.
Tam dorazime odpoledne.

Az budeme opoustét Bronnoysund urcité zuUstarite na palubé a jesté
jednou si vychutnejte kapitdnovo mistrovské manévrovani. Posledni

zastavkou bude Rorvik.
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11. DEN: TRONDHEIM — KRISTIANSUND — MOLDE

Do Trondheimu pfijedeme brzy, abychom méli ¢as navstivit nejvétsi
norskou stfedovékou katedralu Nidaros a opravenou arcibiskupskou
rezidenci.

Poté proplujeme prekrasnym fjordem Trondheim kolem ostrova jelend
Hitry a osamélého souostrovi Grip. K ve€eru nejprve navstivime Molde a
pozdé vecer pfiplujeme do Alesundu pravé v€as na no¢ni prochazku po
pobrezi.

Fakultativni vylety na pobfezi.

12. DEN: TORVIK — MALOY — FLORD — BERGEN

Bé&hem noci se zastavime na Torviku, Maloy a Floro. NejkrasnégjSi plavba
na svété se chyli ke konci, ale stale pfed nami lezi dlouhé mile nadherné
norské krajiny: cesminy ve mésté Svanoy, Usti Sognefjordu a krasné

souostrovi pfi pfijezdu do Bergenu.
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4.3 Text3

Kanarské ostrovy a ostrovy v Atlantickém oceanu

Na lodich Costa Serena a Costa Marina

8-14 noci ve Span élsku, Portugalsku, Maroku, Francii, na Kanarskych
ostrovech a ostr ovech v Atlantickém oceanu

Dovolte luxusni lodi Costa Serena, aby vam pomohla zahnat pochmurnou
zimu. Zaveze vas do téch nejmalebnéjSich stfedomorskych pfistavli a za
teplem Kanarskych ostrovd. Vydejte se na plavbu plnou kontrastl na
palubé lodi Costa Marina. Na ni si uzZijeme volnost Atlantického oceanu
spolu s kouzelnou atmosférou severni Afriky a pozoruhodnou krajinou
Kanarskych ostrova, kde je teplo i v zimé. Na naSi cesté po Atlantickém
oceadnu objevime ta nejhezéi mista, kam patfi ruSné mladé mésto
Barcelona, kde budeme moci ochutnat vyborné tapas a prohlédnout si
nezapomenutelna mistrovska dila Gaudiho a Picassa. Poté okusime chut
marocké Casablancy a podlehneme atrakcim a zvukim tradi¢nich
arabskych trhi a bazaru. VyuZijte také Sanci navstivit mésta Marrékes,
Fez a Rabat. Objevte sopecny ostrov Lanzarote a jeho mésiéni krajinu,
posetou vice nez 100 vyhaslymi sopkami. A pfi zastavce na Tenerife se
nechte pohladit teplym zimnim sluncem. Pravé tam se nad horizont vypina
hora Mount Teide, kterd lezi v narodnim parku a je oblibenym cilem

turistd.

Vylety, které byste si nem éli nechat ujit

Barcelona

Zastavte se na kopci Montjuic, kde miZete obdivovat UZasné vyhledy na
mésto a potom pokracovat k neznaméjSimu mistu Barcelony, chramu
Sagrada Familia od Gaudiho. Katedrala je nejlépe vidét z ulice Avenida
Diagonal. Navstivte i znAmou Gotickou ¢&tvrt, tamni katedralu a zahrady
parku Guell, ktery postavil taktéz Gaudi.



Casablanca

Vnimejte vSechny zvuky, viné a zajimavosti mésta, které vas pfijemné
naladi prochazkou jeho nejstarSimi ulicemi. Navstivte také nejvétsi Skolu
Islamu v MarrdkeSi — Medersa Ben Youssef. Zavitejte na ruSné kovarské a
malifské trhy nebo na vzruSujici trh Semmarine Souk, kde mulZzete
obdivovat pfekrasné hedvabi a brokat spolu s tradi¢nim kozenym zbozim.
Objevte zndmé marrakeSské hlavni nAmésti Djemaa el Fna. Toto misto je

srdcem i dusi mésta, které je vzdy pIné barev a povyku.

Arrecife

Navstivte narodni park Timanfaya a nechte se okouzlit drsnou sope¢nou
krajinou, ktera se rozprostira na 52 km? a vyuZijte i $ance nechat se svézt
na velbloudu. Uprostfed se nachazi doutnajici ostriivek Islote de Hialrio,
kde mulzete na vlastni o€i spatfit, jak je zemé horka hned pod povrchem.
Poté se vydejte po takzvané Vulkanické cesté do mésta Yaiza oblasti
Geria, ktera je znamda svou produkci vina, péstovaného na vinicich ve

vulkanickém popelu.
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4.4 Text4

Zajimavosti St fedomo Fi

8 az 11 noci v Recku, Turecku, Egypt &, Tunisku, na Malt & a Kypru

Costa Pacifica, jedna z naSich nejnovéjSich a nejluxusnéjSich lodi, vas
vezme na plavbu za antickymi civilizacemi po Stfedozemnim mofi, pfi niz
budete moci srovnat starobylé i moderni divy svéta. Tento plujici rezort
vam poskytne tolik moznosti jak stravit volny ¢as, Zze se budete bavit ve
dne v noci. Odpocinku u bazénu si uzijete kdykoli bez ohledu na poc&asi
diky zasouvacim krytim. Pokud vam to nestaci, tak navstivte lazné
Samsara Spa, kde vas budou hyc¢kat v pare, termalnich koupelich nebo
bazénu s mofskou vodou, ktery je jako stvofeny pro relaxaci. Ti, ktefi se
chtéji udrzet v kondici, mohou posilovat v plné vybavené télocvic¢né. | na
bfehu objevite spoustu zajimavosti. Odhalime poklady starovékého
Egypta v historickém pfistavu v Alexandrii, ktery je domovem jednoho ze
sedmi divl svéta a zaroven vstupni branou k dalSimu — pyramidam v Gize.
Navic navstivime i hlavni mésto Egypta, Kahiru. Mésto Civitavecchia ma
dlouhou a slavnou historii a objevime zde ruiny, ndbozZenstvi i romantiku
provincie Roma, zatimco v feckém Katakolonu uvidime anticky Olymp,
kde se konaly prvni olympijské hry. Dale budeme obdivovat Akropolis,
ktery se ty¢i nad rusnym Feckym pfistavem Pireus a pfipomina bohatou
minulost mésta. Na bieh se také podivdme v tureckém letovisku Izmir. Zde
oZivaji starovéké divy diky ruinam v Efesu, které jsou jednim z nejvétSich

archeologickych nalezist na svété.

Vylety, které byste sinem éli nechat uijit

[zmir

Navstivte jedno z nejuchvatnéjSich archeologickych nalezist ve
Stfedozemi. Efes bylo plvodné obchodni mésto a hlavni mésto fimské
provincie Asia. Prohlédnéte si chram bohyné Artemis, prvni vétsi budovou
postavenou jen z mramoru. Poznejte gymnazion Vedius, stadion,
Arkadiovu ulici s krasnymi mramorovymi sloupy, uchvatné divadlo Grand

Theatre a Mramorovou ulici, ktera vede k Celsové knihovné. Dale zde
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najdete HadrianGv chram, lazné Scholastiky, terasovité domy spolu s

Trajanovou fontanou a jeskyni Sedmi spacua.

Limassol

Na cesté do Kourionu si uzijte jizdu pfirodou mezi pomerancovniky. Toto
misto je hlavni starovékou atrakci zdejSiho kraje. Naleznete tu Fimské
divadlo, termalni lazné a nddherné mozaiky v domé Eustolia. Budete moci
obdivovat chrdm boha Apolla a navstivite tradi¢ni kyperskou vesni¢ku

Omodos.

Alexandria

Vydejte se na vylet autobusem pres poust do Kahiry, kulturniho centra
arabského svéta a navstivte muzeum, kde naleznete znamou posmrtnou
masku krale Tutanchamona. Poté opustite moderni Kahiru a odjedete ke
starovékym pyramidam v Gize, které spolu se Sfingou patii k

v v s

nejuzasnéjSim pamatkam na svété.
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45 Textd

Klenoty Karibiku na lodi Costa Mediterranea, Costa Fortuna

a Costa Atlantica

7 dni na ostrov € Antigua, Bahamach, Panenskych ostrovech,
Kajmanskych ostrovech, Dominikanské republice, Guad eloupe,
Hondurasu, Jamaice, Mexiku, na ostrov & Svata Lucie a Svaty Martin a
na ostovech Turks a Caicos

Vydejte se na plavbu po Karibském mofi, kde vas pfivitaji prekrasné
ostravky pokryté zlatym piskem a palmy pohupuijici se ve vétru, a kde si
budete moci naplno vychutnat kouzlo této prenadherné c¢asti svéta.
Nastupte na palubu a za¢néte tropickou plavbu kfistalové Cistym morem
na jedné z naSich lodi — Costa Mediterranea, Costa Fortuna nebo Costa
Atlantica. Poplujeme kolem raznych ostrivka, které se tahnou od
Mexického zalivu az k severnimu pobrezi Venezuely. Kazdy z nich je
jedinecny, ale vSechny spojuje jasné modré Karibské more a teplé pasaty,
které k tomuto koutu svéta neodmyslitelné patfi. ZaZijeme riznorodost
Spanélske, holandské, francouzské a anglické kultury, které se zde smisily
diky evropskym prazkumnikam, ktefi ostrovy obijevili a kolonizovali pred
mnoha staletimi. | pfesto jsou ale africké kofeny ostrovanu stale patrné pfi
mistnich tradicich a oslavach. V Mexiku objevime silné Spanélské dédictvi

z kolonialnich dob a pradavné pamatky Mayd, ktefi kdysi vladli pobrezi.

Ostrov Conzumel

Uzijte si malebny vylet autem po pobfezi Yucatanu ke starobylym ruinam
Tulumu, které pochazi uz z roku 554. Tulum je jediné pobfezni mésto
obehnané kamennou hradbou. Bylo vystavéno vyznamnymi mayskymi
architekty na skalnatych utesech, kde ma z jedné strany Karibik a z druhé
divokou dZungli. Po prohlidce Tulumu muZete navstivit park Xel-Ha, kde
se nachazeji nadherna seskupeni lagun, spojenda malymi mustky a kde

zatoky s utesy tvori nadherné scenérie.
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Ostrov Grand Cayman

Prohlédnéte si budovu Governor's House, vystavénou v kolonialnim stylu
a rezidenci Conch Shell House, ktera ma zdi zcela zhotovené z riiZzovych
musli. Zastavte se ve spole¢nosti Tortuga Rum Company, kde muiZete
ochutnat vyborny kajmansky rumovy kola€. Tato pochoutka je zaroven
nejvice vyvazenym artiklem téchto ostrovi. Nezapomerite navstivit zelvi
farmu, ktera je jedinym obchodnim chovem mofskych Zelv na svété.
Chovaji zde Zelvy zelené a karety. Odtud muizete jit az do pekla, tedy
mista zvanému "Hell", které tak bylo pojmenovano kvali rozeklanym,

Spi¢atym skalnim utvartm.

Ostrov Tortola

Na tomto vyletu zazijete plavecké dobrodruzstvi, pfi kterém se seznamite
s delfiny v jejich pfirozeném prostfedi. Tento program je zabavny,
interaktivni a vzdélavaci zaroven. Budete mit pfileZitost dostat od delfina
polibek, potfast si s nim ploutvi a plavat s nim bok po boku. ZaZijete také
vzrusujici jizdu, kdyz vas delfin sveze na hrbeté a ukaze vam tak svou

silu.
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46 Textb6

Dovolena v Jizni Americe

Na lodich Costa Concordia, Costa Magica nebo Costa  Victoria

6 — 9 noci v Brazilii, Argentin & a Uruguaji

Nechte se na naSich zajezdech kolem Brazilie, Argentiny a Uruguaje
unést zhavymi rytmy a zvukem latinskoamerickych bubnd. Plavby na
lodich Costa Concordia, Costa Magica a Costa Victoria si uzZijete vSemi
smysly, at' uz budete v pfijemném italském prostfedi na palubé nebo na
rusném biehu. MuzZete si vybrat vecirkové mésto Rio de Janiero, které je
zndmé svou krasou a svétové proslulym karnevalem, nebo kolonialni
Slavador da Bahia, coZ je jedno z nejstarSich mést Brazilie a také jeji
prvni hlavni mésto. V jizni Bahii je zajimavy pfistav llheus, zatimco
pfistavni mésto Santos se proslavilo kavou a je vstupni branou do Sao
Paula.

Brazilské meésto Portobelo je rajem pro milovniky pamatek, zatimco
prekrasny ostrov Ilhabela je jako stvofeny pro relaxaci. V Argentiné
navstivime podmanivé hlavni mésto Buenos Aires, kde mistni Ziji a
dychaji pro tango. V Uruguaji budeme obdivovat nadherné plaze mésta

Punta del Este, kterému se pfezdiva Saint-Tropez Uruguaje.

Vylety, které byste sinem éli nechat uijit

Punta del Este

Je sveétové proslulé jihoamerické pfimorské letovisko, také znamé jako
Reina del Verano (Letni kradlovna). Navic je i mistem, kde se setkdva
smetanka a hlavnim méstem noc¢niho Zivota. Obchodnici zde naleznou
inteligenci, médu a skvélé vecirky, a také kasina, vynikajici restaurace,
fantastické show, desitky bard a nocnich klubl a rGzné dalSi kulturni
vyZiti. Mésto je jedinecné i diky cenné kombinaci architektury, mofe a lesa,
coz jej odliSuje od ostatnich turistickych destinaci na svété.

Portobelo
Jedte do mésta Blumenau, které se proslavilo textilni vyrobou, sklafstvim,

porcelanem, vysokou kvalitou Zivota a pohostinnosti mistnich, nebo
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navstivte Florianopolis, hlavni mésto Santa Catariny. Po cesté pojedete
pfes most Colombo Sales, ktery nabizi krasny vyhled na most Ercilio Luz
z roku 1926. Jakmile budete ve mést&, tak nezapomerite navstivit nameésti
Praca XV de Novembro, katedralu, Palacio do Governo a namésti Praca

da Alfandega, kde se nachazi trznice Mercado Publico z roku 1898.

Salvador da Bahia

Projdéte tfidou Avenida Centenario pfes ctvrt Barra smérem k majaku
Farol da Barra. Mezi jinym pfejdete plaz Porto da Barra a Ctvrt Vitoria,
pujdete kolem parku Campo Grande s pamatnikem nezavislosti a kolem
divadla Castro Alves. V historickém centru Salvador muzete dal
pokraCovat péSky a navstivit nAmésti Terreiro de Jesus, kostel a klaster
Sao Francisco a katedralu a namésti Largo do Pelourinho. Také se
muzete podivat na namésti Praca Municipal, na budovu obecni prefektury
— Prefeitura Municipal a vytah Elevador Lacerda, spojujici Horni a Dolni

c¢ast mésta.
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4.7 Text7

Klenoty Emirat

na lodich Costa Luminosa a Costa Delicioza

7 dni ve Spojenych Arabskych Emiratech, Oméanu a Bah  rajnu
Nenechte si ujit exotiku vychodu, kterou slibuji arabské zemé a vyberte si
z naSi Siroké nabidky plaveb na palubé lodi Costa Luminosa a Costa
Delicioza. Nechte se uchvatit rozlehlou pousti, kterd se rozklada vsude,
kam jen oko dohlédne a starnte se soucasti dobrodruznych pribéhd, ve
kterych se legendarni hrdina Lawrence z Arabie prohanél po pisku. Tady
se nachazeji ta starobyla kralovstvi a neuvéfitelné poklady, které ozivaji
ve starych pfibézich Pohadek tisice a jedné noci. Toto jsou mista, kde
uvidime beduinské karavany na cesté pres poust tak, jak to délaji uz po
tisice let, kde se chovatelé velbloudld snazi naSetfit na Zivobyti a kde se
lidé stale vénuji starobylému kralovskému umeéni, sokolnictvi. Dnes jdou
tyto tradice ruku v ruce s blahobytem, zlatem a bohatstvim, ziskanym z
ropy. Vezmeme vas do turisticky oblibeného Dubaje za neodolatelnym
spojenim slunce, mofe a nakupu, které ru€i za nekonenou zédbavu a
vzruSeni pro cestovatele v kazdém véku. Tento emirat se pySni luxusnimi
hotely, obdivuhodnymi atrakcemi, jako jsou projekty vystavby umélych
ostravku ve tvaru palmy a mapy svéta — The Palm a The World nebo
dokonce vnitfnim lyZafskym centrem, které je tfeti nejvétSi na svété.
Pozadu nezlstava ani Abu Dhabi s obrovskou stavbou Emirates Palace.
Tento zazrak architektury je z Casti hotel, z ¢asti palac a také okéazaly
symbol extravagance, na ktery je narod py3Sny. Pfi naSi cesté Perskym
zalivem pronikneme hloubéji do poustni kultury Omanu. Setkame se zde s
pratelskymi lidmi a neuvéfitelnou krajinou a seznamime se i s modernéjsi

a liberalngjsi kulturou ostrovniho statu Bahrajn.

Vylety, které byste sinem éli nechat uijit

Muscat

Navstivte Velkou meSitu a tradi¢ni trziSté Muttrah Souk, kde se mezi
krasnymi domy obchodnik( z 18. stoleti spojuje moderni a starobylé.

Nezapomente navstivit i starou ¢ast Muscatu, kde se muzete projit a
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obdivovat pevnost Mirani, dokon€enou v roce 1587 a Jalali, které bylo
kompletné zrekonstruované a dnes slouzi jako muzeum omanského

dédictvi a kultury.

Fujayrah

Obdivujte panenské plaze a €lenité hory podél pobfezi emiratu Fujayrah v
Omanském zalivu. MduaZete zacit prohlidkou muzea, kde uvidite
archeologické artefakty. Muzeum se pySni jedine¢nou sbirkou minci z této

oblasti, pouzivanych jesté pfed tim, nez v roce 1971 vznikly SAE.

Abu Dhabi

Hlavni mésto Spojenych arabskych emiratl se nachdzi na malém
poloostrové, obklopeném skupinou ostravku. Bylo zalozeno v roce 1761 a
pojmenovano podle druhu gazely Sejkem kmene Bani Yas. Navstivte
nadhernou moderni budovu Kulturni nadace v islamském stylu s bilymi
sloupy, stinnymi nadvofimi a tichymi zahradami. Nezapomerite na pevnost
Quasr Al Hosn, ktera byla postavena v roce 1793 a slouZila jako kralovsky

palac a sidlo vlady po vice nez 170 let.

Bahrajn

Zastavte se u Velké mesSity, ktera je nejvétSi na ostrové a vejde se do ni
az 7000 veficich. Muzete pokracovat k muzeu Bait Al Quran, kde najdete
staré texty Koranu, rukopisy a sbirku starovékych artefaktl. Projedte se k
pozoruhodné 25 kilometrové hrazi, kter4 spojuje Bahrajn s pevninou
Saudské Arabie.
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4.8 Text8

Klenoty Dalného vychodu

na lodich Costa Allegra, Costa Classica a Costa Rom  antica

4 — 18 noci v Bruneji, Ciné&, Japonsku, Malajsii, Jizni Koreji, Taiwanu a
Vietnamu

Objevte na naSich plavbach kulturni kontrasty Dalného vychodu, kde se
misi rzné jazyky, chuté a tradice. Za¢iname v Hong Kongu, jehoZz puvaby
muaZete nejlépe obdivovat z jeho nejvySSi hory ktera se nazyva Victoria
Peak. Odtud budeme mit skvély vyhled na zndmy Viktoriin pfistav. UZijte
si Cinu trochu jinak, obklopeni bilym piskem a tropickou pfirodou ostrova
Hainan, kterému se prezdiva €inska Havaj. Nenechte si ujit kosmopolitni
mésto Iva Singapur a jeho kolonialni historii. ZaZijte tradi¢ni atmosféru
asijskych obchadk(l a restauraci na Bugis Street, v Cinské &tvrti a ve &tvrti
Mala Indie. Ve Vietnamu nas pfivitaji pratelsti lidé a pozname zajimavosti
Ho Ci Minova mésta spolu s jeho jedineénou kulturou. Jednou ze
vstupnich bran do Bornea je mésto Kota Kanabalu. Zde dostaneme
moznost prozkoumat divokou dZungli, kde objevime bohatou floru i faunu.
Uvidime Filipiny, které jsou znamé Spanélskou kulturou a krasami pfirody
a zastavime i v bohatém ropném kralovstvi, Bruneji. Navstivime Japonsko
— zemi vychazejiciho slunce a budeme obdivovat spofadany ZzZivot
Japoncu. Hlavni mésto Tokio je plné ruSnych ulic s neonovymi napisy a
mrakodrapy, ale jsou zde ukryté i malé Sintoistické a buddhistické chramy,
jez se vraci zpét k pradavnym tradicim a fascinujicim ritualim. Na
jihokorejském ostrové Cheju mohou milovnici jidla ochutnat morské plody,

v i s

zatimco ti aktivnéjsi vystoupi na nejvyssi horu ostrova — Mount Halla.

Vylety, které byste si nem éli nechat ujit

Singapur

Vylet lodi podél historického pobfezi Singapuru a poté autobusem k
Muzeu asijskych civilizaci. Dale pojedete pfes Arab Street, Malou Indii a

Cinskou &tvrt k nejvy$simu bodu mésta Mount Faber a botanické zahradé.



Kota Kinabalu
Navstivte mistrovské architektonické dilo - Sabah Foundation Building a
Sabah State Museum, kde naleznete sbirku artefaktl, které znazorruji

historii obyvatelstva Bornea.

Halong bay
Na vyleté lodi uvidite unikatni krajinu, tvofenou po staleti vétrem
vymilanymi piskovcovymi skalami. Jako alternativu muaZete absolvovat

v v s

pési vylet k dilezitému poutnimu mistu - mystické pagodé Long Tien.

Hong Kong
Vylet nabizi naddherny vyhled z takzvaného balkonu mésta — nejvyssi hory
Victoria Peak na hongkongské ulice a Ctvrti i jasné barvy, zvuky a vané

trhu Stanley Market, kde nakoupite naprosto vSe za skvélé ceny.

Nagasaki
Nahlédnéte do unikatni historie mésta Nagasaki, kde se misi razné
kultury. Navstivie Muzeum tradiéniho uméni a znamy Park miru, ktery byl

postaven v roce 1949 jako vyzva ke zruSeni jadernych zbrani.
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49 Text9

Klenoty Indického oceanu

na lodi Costa Romantica

14 dni na Mauriciu, Seychelskych ostrovech a Reunio  nu

Toto je dovolena pro vSechny, co hledaji opravdovy tropicky raj, bajecny
odpocinek a zimni slunce v prekrasném prostiedi. Sundejte si boty,
sednéte si a relaxujte na naSi 14 denni plavbé. MlZete obdivovat
kristalové Cisté more plné pestrobarevnych rybi¢ek a bujny tropicky porost
na ostrovech, kde Ziji exoticti ptaci. Mauricius je plazovy réj, kde jemny
pisek na pobfezi kontrastuje s drsnym vnitrozemim, které tvofi vyhaslé
sopky a skalnata nahorni ploSina, stoupajici az do vySky 6000 metru. Port
Luis je ruSné hlavni mésto ostrova, plné obchadkl a tradi€nich stankd.
Seychely se pysni nejhez€imi plazemi svéta a setkhme se zde i s
francouzskym kolonialnim Sarmem. Uvidime GzZzasné mnoZstvi tropickych
zvifat, jako jsou obrovské suchozemskeé Zelvy Ci pestfe zbarveni ptaci a
budeme pozorovat nejkrasnéjSi podmorsky zivot v kfistalové Cisté vodé.
Madagaskar je Ctvrty nejvétSi ostrov na svété, kde se misi evropske,
africké, indické a arabske vlivy, kterym vdéci za Uzasnou kulturu. Kena je
proslula divokymi zvifaty a skvélym safari. V této zemi najdete masajské
domorodce, rozlehlé travnaté plané narodni rezervace Masai Mara a

slonovinoveé bilé plaze lemujici pobiezi.

Ostrov Mahé

Navstivte jedinecné mésto Victoria, které je jednim z nejmenSich hlavnich
mést na svété. Uvidite zmenSeninu Big Benu — Clock Tower, moderni
budovu Narodni knihovny a rusny trh plny barev. PokraCujte smérem k
Botanické zahradé, kde naleznete pfedni zastupce mistnich druh rostlin i

zvirat, coz je podivana, kterou byste si neméli nechat ujit.

Mombasa

Navstivte znamou branu ze slonich kI, kde se mizete na pamatku vyfotit

v _~s

a pokracovat k nabrezi, kde rostou tisicileté baobaby. Ve starém mésté

v s

muzete navstivit jedno z nejdalezitéjSich mist v historii mésta, pevnost Fort
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Jesus. Byla vyhlaSena narodni pamatkou a nyni se zde nachazi zajimave

muzeum.

Ostrov Nosy Be

ZaCnéte vylet navstévou plantaze ylang-ylangu, ktera je jednim z
nejzajimavéjSich mist ostrova Nosy Be, jehoZz jméno v pfekladu znamena
"velky ostrov". Kvéty stromu ylang-ylang jemné voni a jejich destilaci
vznikaji vysoce kvalitni éterické oleje, které se mimo jiné pouzivaji i pfi

vyrobé téch nejlepSich parfémdu.

St Denis

Navstivte jizni ast ostrova Reunion, znamou jako "Divoky jih". Rika se ji
tak, jelikoz je nejméné znecisténym mistem na ostrové. To znamena, ze
zustala nedotéena a je nejméné zasazena lidskym pokrokem. PFi plavbé
podél exotickych plazi a arodnych plantazi cukrové titiny se muizete
zastavit na prekradsné plazi Grande Anse s bilym piskem a kokosovymi

palmami.
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4.10 Text 10

Jedine éné plavby, na které nezapomenete na palub & lodi
Costa Concordia, Costa Magica, Costa Fortuna, Costa
Mediterranea, Costa Atlantica, Costa Victoria, Cost a
Delicioza, Costa Luminosa, Costa Europa a Cost

Romantica
10 — 26 noci na Kanarskych ostrovech, ve Span &lsku, Maroku a
Egypté

na Seychelech, Maledivach, v Indii, Thajs ku a Malajsii

v USA a Kanad é

v Karibiku a Jizni Americe

ve Spojenych Arabskych Emiratech a Dubaiji
Vychutnejte si tyto jedinecné cesty, pfi kterych preplujete svétové oceany
az k odlehlym zemim a exotickym naroddm nebo si vyberete kratSi vylety
v Evropé a okoli. UZijte si svobodu a romantiku pfi plavbé pfes Atlanticky
ocean az k rusnému New Yorku — metropoli, ktera nikdy nespi a
pokraCujte podél Cclenitého vychodniho pobfezi az ke krasnému
kanadskému méstu Quebec. Také se muZete vydat na jih k idylickym
exotickym ostrovim v Karibiku nebo do parné a smysiné Jizni Ameriky Ci
ke svidnym méstiim Brasilia a Rio de Janiero, kde lidé Ziji v rytmu samby.
Plujte s nami po Indickému oceanu a odpocinte si na Mauriciu —
pfekrasném ostrovnim raji, nebo objevte lakava pokuSeni v turisticky
oblibeném Dubaji, ktery je spjat s poustnimi tradicemi svych
stfedovychodnich sousedd. Objevte antické poklady stfedozemi spolu s
nadhernou krajinou a bohatou historii severni Evropy. Vybér je nekoneény
a je jen a jen na vas. Zvolte si z vice neZ tficeti jedineCnych plaveb na 10
az 26 noci a to od Stfedomofi po Mauricius. Diky tolika moZnostem
muzete cestovat tak dlouho, jak budete chtit. Nabizime mnoho zhruba 14
dennich plaveb, na kterych proZijete vzruSujici okamziky. A kdyZ jednu
cestu poletite letadlem, budete mit vice €asu na objevovani novych

destinaci v luxusnim prostfedi naSich nejmodernéjSich lodi.
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Vylety, které byste si nem éli nechat ujit

Boston

Dopfejte si krasny vylet do Bostonu a projdéte si zajimavosti mésta véetné
ndmeésti Copley Square, kostela Trinity Church, Bostonské vefejné
knihovny, ¢tvrté Back Bay, ulice Newbury Street, park( Public Garden a
Boston Common, historické ¢asti Bostonu Beacon Hill a historické budovy

Massachusetts State House.

Rio de Janiero

Vydejte se na vylet do nejstarsi ¢tvrti Cosme Velho a vyjedte lanovkou az
na vrchol Corcovado, kde naleznete symbol mésta Rio de Janiero. Je jim
30 metrova socha Krista, kter4 stoji na osmimetrovém podstavci v
nadmorské vySce 709 metrl. Odtud se nabizi vynikajici vyhled na celé
mésto, plaze, zatoku Guanabara Bay a Sugarloaf Mountain, horu ve tvaru

cukrové homole.

Mahé

Obdivujte bujnou vegetaci, vysoké Zulové vrcholky, kouzelné vesnice a
svétové znamé plaze. Ve Viktorii, malém hlavnim mésté Seychleskych
ostrovu, mazete navstivit botanickou zahradu. Nepromarnéte také Sanci
vidét kolonii obrovskych Zelv a kokosové ofechy Coco-de mer, které se

staly jednim ze symboll Seychel.

Salalah

Mésto Salalah, které lezi v jizni oblasti Omanu, oplyva krasami pfirody a je
dalezitym historickym mistem a archeologickym naleziStém. Navstivte
pfistav Al-Balid, kde se nachazi vystava exponatd vénovana historii,
dédictvi a archeologii regionu. Nenechte si také ujit misto, kde uvidite 14

stop svatého velblouda proroka Saleha.
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4.11 Text 11

Vychodni st fedomo Fi na lodi Costa Victoria

Obdivujte nadherné a romantické Stfedomofi na vasi nezapomenutelné
sedmi-denni plavbé, na které vas vezmeme do téch nejkrasnéjSich
pFistava.

Vychutnejte si romantiku Benatek a jejich renesancni architekturu,
klasické nameésti, palace a kanaly. UZijte si také dosud neobjevenou
renesancni atmosféru mésta Urbino — domova malife Rafaela, které se
nachazi blizko nadherného prfistavu Ancona. Rusny pfistav Pireus je jen
co by kamenem dohodil od feckého hlavniho mésta Atén a jejich
Akropolisu, ktery se ty¢i nad meéstem jako pfipominka jeho slavné
minulosti. A dale nesmime zapomenout na krasné fecké ostrovy. Vyberte
si ostrov Santorini a jeho strmé Utesy, na jejichZ vrcholcich se nejisté drzi
bélostna mésteCka nebo Mykonos, ostrov zabavy. Ten laka navstévniky z
celéeho svéta svou kosmopolitni atmosférou. Objevte zéafici klenot
Chorvatska — Dubrovnik, ktery je znamy jako perla Jadranu. Jeho plvodni
krdsa byla obnovena a tak miZete obdivovat nadherné opevnéné staré

mésto ze 13. stoleti spolu se zdobenymi palaci a historickymi kaplemi.

Santorini

NezmesSkejte Sanci navstivit nejmalebnéjSi ¢asti ostrova Santorini, kde
muzete obdivovat dech berouci krajinu, zaélenit se do mistniho Zivota a
okusit prave, nefalSované chuté tohoto koutu Stfedozemi. Navstivite maly
pFistav Athinios a horu Profitis llias, ktera je nejvy$Sim vrcholkem tohoto
nadherného ostrova plného barev a kontrastl. Jedte také do typické
italské vesniCky Medalochori, kde naleznete tradi¢ni bélostné domy

uprostied sité aleji a stezek pro jizdu na koni.

Corfu

Navstivte Kanoni, jedno z nejkrasnéjSich mist ostrova. Tento ostrivek je
spojen s pevninou a nachazi se zde krasny bily klaster. Obdivujte rezort
Paleokastritsa, jedno z nehezd&ich letovisek ostrova s krasnymi plazemi,

zalesnénymi kopci a kfistalové Cistymi chrdnénymi zatokami, které jsou
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protkané ¢ernymi skalisky. Zde muzete navstivit mistni starobyly klaster,
zaloZzeny roku 1226 a uzit si klidnou atmosféru, kterou dotvafi stinna

klenuta podloubi a plvabné zahrady.

Dubrovnik

Projdéte se k Pilské brané az na za¢atek znamé hlavni ulice Stradun. Zde
muzete navstivit frantiSkansky klaster, jehoZz romansko-goticka kfizova
chodba patfi mezi nejinspirativnéjSi pamatky mésta. Naleznete zde také
nejstarsi fungujici lékarnu v Evropé (otevienou v roce 1317). Navstivite i
katedralu, postavenou na pozUstatcich kostela ze 12 stoleti, ktery byl

znicéen v roce 1667 zemétiresenim.
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4.12 Text 12

Zajimavosti severu

Na lodich Costa Deliziosa, Costa Atlantica, Costa L  uminosa a Costa
Magica

6-20 noci v Dansku, Estonsku, Finsku, N é&mecku, Norsku, Rusku,

Svédsku a na Islandu

Nadherna krajina severni Evropy a plvabna mésta Baltskych zemi ukazuji
krdsy této uchvatné oblasti. Kochejte se nekonecnymi vyhledy na zemi
palnoéniho slunce a jeji pozoruhodné, hluboké a tajuplné fjordy, které jsou
obklopeny strmymi Utesy a kaskadovymi vodopady. Obdivujte ryzi krasu
nedotéeného kraje, ktery se rozprostira od Severniho mysu po Island.
Vystupte na bfeh a Zasnéte nad pfijemnou atmosférou tradi¢nich
starobylych mést, jejich starovékymi pfimorskymi ritudly a uméleckym a
kulturnim bohatstvim, které nese znamky ruskych a nordickych vliva.
Vstupte na palubu jedné z naSich lodi v krasnych evropskych méstech,
jako je Amsterdam, Kodarnn a Kiel a objevte kouzlo této Casti svéta.
Nabizime vam nejjednodussi zpasob, jak si nejlépe zapamatovat a ocenit
bohatstvi, které se odkryva, kdyz se nase lodé dostavaji do mist, na které
byste se jinak nedostali. Dostanete tak Sanci obdivovat to nejlepsi ze
severni Evropy z paluby lodi nebo vaseho soukromého balkonu. A pokud
si vyberete cestovni trasu lodi Costa Atlantica ze strany 258-261, tak
muzete navstivit i Berlin, kde se uskutecnilo spojeni dvou ¢asti Némecka.
Nyni Berlin prochazi vyznamnou architektonickou renovaci a panuje tu

zajimava kulturni atmosféra.

Vylety, které byste si nem éli nechat ujit

Tallinn

Tento vylet vam pfipomene pestrou minulost estonského hlavniho mésta a
ukaze vlivy Danska, Némecka a Ruska, které zde zlstaly aZz do dneska. V
historickém centru mésta se projdete jeho ulicemi s nezaménitelnou
atmosférou a uvidime gotickou radnici, mnoho kostelll a citadelu, ktera

s s

shlizi na mésto, znamou jako hrad Toompea.
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Petrohrad

ZaZijte znovu carské Rusko mezi architektonickymi skvosty té doby, které
v ulicich tohoto krdsného mésta preZivaji az do dneSnich dni. MuzZete
navstivit carskou rezidenci Carské Selo, dfive znamou jako Puskin.
Nachazi se zde velkolepy modro-bilo-zlaty Katefinsky palac, postaveny na
zaCatku 18. stoleti pro cisafovnu Katefinu ., druhou manzelku Petra

Velikého. Po revoluci se Carské Selo zménilo na muzeum.

Helsinky

Navstivte druhou nejvétSi osadu Finska, Porvoo. Lezi na zapad od
Helsinek a jeji vznik se datuje az do roku 1346. Majestatni stfedovéka
katedrdla a malické ulice s nezaménitelnou atmosférou, které lemu;ji
dfevéné domky, dokladaji dlouhou historii mésta. Odtud se mlzete vratit

zpét do hlavniho mésta.

Fjord Geiranger

Az pojedete mezi pfistavy Geiranger a Hellesylt, uZijete si krasu norskeé
prirody z bezprostfedni blizkosti. Pozorujte zazraky pfirody, jako jsou
vodopédy v Hellesyltu nebo hluboké jezero Horningdal, sledujte ryby v
fece Stryn a obdivujte majestatnou horu Dalsnibba.

Berlin

Po tfihodinovém transferu z pfistavu Warnemunde se dostanete do
némeckého hlavniho mésta. Zde si uZijete zajimavou prohlidku zadmku
Charlottenburg, velkého parku s Vitéznym sloupem, Braniborské brany,
budovy RiSského sné&mu, Postupimského néamésti a potom budete
pokraCovat dal k byvalému vychodnimu sektoru Némecka az k

Alexandrovu ndmeésti.
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S5 COMMENTS ON TRANSLATION

Previous part dealt with the translation of the text from a catalogue
and Internet pages of the travel agency Costa cruises. Following part will
comment on the translation. Selected translation procedures will be
presented together with solutions to the problems that may occur during

translation of such texts.

5.1 Pragmatic meaning differences

As the analysis of the intratextual factors supposed we dealt with
different background knowledge of the source text recipients and target
text recipients. The difference is mostly compensated by addition of a
general classifier (Knittlova 2010, 92, own translation) as can be seen in

the following examples®:
(9) Brudesloret — vodopady Brudesloret
(10) Kota Kanabalu — mésto Kota Kanabalu
(11) Coco-de-mer - kokosové ofechy Coco-de mer
(12) Little India — étvr t Mal& Indie

We have also used the descriptive equivalent to transfer the

message. This procedure has been adopted in the following case:

(13) Thalassotherapy pool - bazén s morskou vodou

5.2 Translation of geographical names

While translating the geographical names, it is necessary "to check
all the terms in the most recent atlas [...] and respect a country's wish to
determine its own choice of names"” (Newmark 1988, 216). We have
followed geographical names presented in Encyklopedie svéta and

consulted the Internet handbook of Ustav pro jazyk éesky Akademie véd

% The whole sentences will not be presented unless necessary in order to be clear and brief. All

nouns will be written in nominative and verbs in infinitive.
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CR*. Geographical names can be loaned or it is possible to employ

translation procedures like transcription or transliteration as in the case of:

(14) Antarctica — Antarktida, China — Cina, Philippines
— Filipiny, Iceland — Island, Kenya — Kerna, Cairo —

K&hira, Corfu - Korfu
Or we can use calque, e.qg.:

(15) Brandenburg Door — Braniborskd brana,
Mediterranean Sea — Stfedozemni mofe, Persian
Gulf - Persky zaliv, South American -

jihnoamericky, Virgins Islands — Panenské ostrovy

However, sometimes the equivalent is not known or cannot be
found. In such cases, Castafieda-Hernandez (2004) recommends to keep

the name in the original language. E.g.:

(16) Blumenau — Blumenau, Xel-Ha — Xel-Ha, Fujayrah

— Fujayrah

5.3 Translation and culture

Newmark (1988, 94) claims that "where there is cultural focus, there
Is a translation problem due to the cultural 'gap’ or 'distance’' between the
source and target languages.” To solve this problem he suggests either
transference or componential analysis. Transference "offers local colour
and atmosphere" however it "blocks comprehension” while componential
analysis "excludes the culture and highlights the message" (Newmark
1988, 96). We decided to employ both procedures as the examples prove:

(17) Transference: tapas — tapas, fjord — fjord

(18) Componential analysis: souk - tradi¢ni arabsky
trh

* http: //prirucka.ujc.cas.cz
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5.4 Translation of emphatic evaluations

The source text tries to create positive and pleasant image of the

holiday destinations. For this reason a wide range of adjectives and

superlatives has been used. However, some of them cannot be translated

into Czech as it would not sound naturally. In such cases either superlative

or adjective has been omitted.

(19)

Prettiest and most fascinating — ta nejhez¢i, most
breathtaking — dech berouci, stunning beauty —
krasa, beautiful chic beaches — nadherné plaze,

the most stunningly beautiful — nejkrasnéjsi

We also employed the procedure of synonymy not to repeat one

equivalent throughout the text. Therefore we translated e.g.:

(20)

(21)

(22)

Beautiful as krasny, prfekrasny, hezky, nadherny

Fascinating as fascinujici, Uchvatny, u0zZasny,

vzruSujici

Unique as unikétni, jedinecny

5.5 Sentence condensers

Our source text also exploits sentence condensers. Most often it is

ed and ing participle. Such constructions are usually translated into Czech

by means of subordinate clauses as in the following examples:

(23)

Geria region noted for — oblast Geria, ktera je
znamda, Colombo Sales Bridge offering — most
Colombo Sales, ktery nabizi, Shinto and Buddhist
temples harking back - Sintoistické a buddhistické

chramy, jez se vraci zpét
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5.6 Translation of the metaphors

Metaphors can be used to "describe a mental process or state, a
concept, a person, an object, a quality or an action more comprehensively
and concisely than it is possible in literal or physical language" according
to Newmark (1988, 104). In this care we refer to the referential or cognitive
purpose. Nevertheless, there is another purpose called pragmatic or
aesthetic that is used "to appeal to the senses, to interest, to clarify
graphically, to please, to delight, to surprise” (Newmark, 1988, 104). The
usage of aesthetic metaphors is typical for our text type. We tried to
transmit the metaphor form the source text to the target text in most cases,

e.g..
(24) Portobelo is a Brazilian heaven of history -

Brazilské mésto Portobelo je rajem pro milovniky

pamatek, beautiful island paradise — prfekrasny

ostrovni r§j

Nevertheless, it was found necessary to omit the metaphor in other

cases where it would not sound naturally, e.g.:

(25) Samsara Spa — a heaven of pampering — lazné

Samsara Spa, kde vas budou hyckat

5.7 Miscellaneous translation procedures

5.7.1 Generalization and semantic contiguity

Following example will show us two procedures that we employed
to translate one part of a sentence. One of the procedures is
generalization which includes a shift from specific to more general
expression. The second is semantic contiguity where antonyms were used

to transfer the meaning.

(26) It is the most uncontaminated part of Réunion — je

nejméné znecisténé misto na ostrov é
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(27) NejvychodnéjSi mésto Norska — the easternmost
point of the country

5.7.2 Specification
Knittlova (2010, 48) claims that specification of verbs is in a
translation from English into Czech almost a rule. Therefore we specified

the means of transport as in:

(28) Depart — vyplout, arrive — pfiplout, cross —

pfeplout, journey — plout
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6 CONCLUSION

This diploma thesis was focused on the texts of travel catalogues
and their translation. The first part provided theoretical framework and
introduced the skopos theory and the text type analysis. The examination
revealed that these texts combine informative and vocative function and
their main aim is to inform people about the offer of a travel agency and to
persuade them to buy a holiday. We further classified the text as
advertising text with regard to the persuasive function that they share.
Travel brochures and advertising texts have also other features in
common, e.g. both belong to paid non-personal communication initiated by
a sponsor that must address wide audience. The main focus is on the
addressee so such texts must be adapted to the reader and the text must
be intelligible to him/her. Another important feature of travel brochures is
their layout. Every page must be well organized and emphasis is laid on
the size and colour of the headlines as well as on the type of letters.
Essential part of the travel brochures are pictures as they can sometimes
transfer the message more easily than words. As for the choice of lexis
they employ imperatives to encourage the reader to buy the holiday and
superlative adjectives or adjectives with positive connotation. Analysis of
the Czech texts of travel brochures supported our previous findings as it
proved the usage of elements mentioned above.

Following analysis of both extratextual and intratextual factors
based on Christine Nord's approach provided us with more details needed
for forthcoming translation. It determined the sender and his intention as
important factors of the translation as it is necessary to follow sender's
instructions. Moreover, the intention of the source and target text must be
the same. The analysis approved the reader to be an essential element on
which the translation must be focused. It must be adapted to the
addressee’s background knowledge and meet his/her expectations.
Therefore, general classifiers have been added to the specific
geographical names unknown to the Czech reader. The analysis further
confirmed the features of such texts described theoretically in the first part
of the thesis. The non-verbal factors were found important as well. There
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belong bigger and coloured headlines and interesting destinations written
in the same colour as the headlines to catch the attention of the reader
and to highlight the important information. Each text is accompanied by
high-quality pictures depicting the most beautiful places of the cruise,
which can help persuade people to buy the holidays. The choice of lexical
items corresponds to the lexical features of the given text type. We found
considerably high number of imperatives, superlatives as well as nouns
and adjectives with positive connotation that ought to evoke positive
feelings and describe the place as nicely as possible. Therefore also 14
different synonyms of beautiful were employed.

The target text production respects the translating instructions and
follows the purpose of the text. Various translation procedures were used
in order to transfer the message faithfully. The translation analysis focused
mostly on features typical for travel brochures as it dealt with the
translation of geographical names, cultural differences and emphatic
evaluators. This part also suggested possible solutions to the problems
that translators may deal with when they are translating such texts.

In conclusion, the thesis described typical features of the texts of
travel catalogues based on theoretical sources and later these
characteristics were proved in practice and illustrated with examples.
Moreover, the findings stated above approve the hypothesis which was

introduced at the beginning of the thesis.
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APPENDICES

Appendix 1

Thajsko

Thajsko je velmi rozmanitou zemi a rozhodn & by vaSi pozornosti
nemély uniknout _thajské ostrovy, kam sméfuji zejména v poslednich
letech kroky navstévnikd. Sem se uchyluji turisté, ktefi si chtéji odpocinout
od ruchu dnesni civilizace.

Ostrovy v jiznim Thajsku jsou povazovany za jednu z nejromanti ¢téjsich
Casti zemé a jsou idealnim mistem pro odpocinek na krasnych plazich
pokrytych jemnym bilym piskem, omyvanych tyrkysovym mofem a
lemovanych bohatou tropickou vegetaci. Zejména novomanZzele zde
mohou stravit nejkrasn €jSi dny svého Zivota. se tedy i vy za

exotikou na néktery z ostrovl Thajského zalivu ¢i Andamanského more.

USA

Ameriku! slavny New York, rajskou Hawai a slunnou
Floridu! Energické ,velké jablko" nabizi mnohem vic nez sochu Svobody
na Manhattanu. Opravdovy  a skute¢nou ,, “ zazijete jen na Hawai.
V Honolulu pochopite, pro¢ je snem vSech surfaf oblast North Shore,
nebo v ¢em tkvi vyhlaSené plaze Waikiki Beach. Florida vas

Poznejte krasy Malediv a Sri Lanky!

O téeto zemi se fika, Ze bohové, ktefi tvofili tento ostrov, pro né&j nasli
Sikovné misto v Indickém oceanu, kousek nad rovnikem, dali mu tvar perly
a kromé nadhernych pis€itych plazi a deStnych pralest mu nadélili i hory
vysoké az 2,5 kilometru, s podnebim, které pfipomina jihoevropské
Stfedomofi. Jméno souvisi s dva tisice let starym eposem Ramajana, kde
je popisovano kralovstvi Lanka. Pfed tento nazev bylo pfifazeno Sri, coz v
sinhalstiné znamena slibny. Je tu vSe, co hledate. PlaZze s krystalickym
piskem, zbytky starobylé architektury tfi kralovskych mést, nadherné
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pfirodni scenérie s Cetnymi Cajovymi plantdZzemi i divoCina. To vSe je
okofenéno vybornou kuchyni a prijemnymi cenami. TfeSni na dortu jsou
mistni obyvatelé, ktefi jsou z vétSi ¢asti buddhisté a jsou tudiz vlidni,

usm évavi a pohostinni.

Zapadni Karibik
Program zajezdu:

1. den ODLET Z PRAHY

Po pfiletu do Orlanda transfer do hotelu, ubytovani, nocleh.

2. den VYPLUTI Z PORT CANAVERAL (USA)
Transfer do pfistavu, nalodéni - lod FREEDOM OF THE SEAS 4*+.
Vypluti.

3. den PLAVBA NA LODI

4. den LABADEE (HAITI)

Pokud mate radi mofe a plaz, budete se zde Privatni
pristav, jeho pfilehlé plaze a vSechny aktivity zde jsou uréené pouze pro
Gcastniky plavby. si adrenalinovou jizdu na visutém lané

(fakultativné).

5. den FALMOUTH (JAMAJKA)

Nechcete-li stravit den na plazi nebo ve mésté, do okolni
krajiny. Benatky maji své gondoly, Falmouth ma dlouhé bambusové vory,
na nichz lze absolvovat romantickou i ponékud dobrodruznou plavbu po

fece Marta Brae (fakultativné).

6. den GEORGETOWN (GRAND CAYMAN)

Kolumbus Fikal Kajmanskym ostrovim "Las Tortugas" — Zelvy. | kdyz je
jich tu stale mnoho, vZzilo se pozdéji jméno nepresné oznacujici zde Zijici
leguany jako krokodyly. Den zde muzete stravit Snorchlovanim s rejnoky,

cyklovyletem po ostrové nebo lenoSenim na Sedmimilové plazi.
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7. den COZUMEL (MEXIKO)

Spanélsti objevitelé "Conquistadores” odsud spatfili poprvé bfehy Mexika,
kdyZ patrali po zlaté a jiném bohatstvi. Na ostrové Cozumel naleznete
poklady také pod hladinou mofe. Jsou zde vyborné podminky pro
potapéni a Snorchlovani. Na sousi doporu €ujeme vylet do kdysi mocného

mayského mésta Tulum.
8. den PLAVBA NA LODI

9. den PORT CANAVERAL (USA) - ODLET DO PRAHY

Pfijezd do Port Canaveral. Vylodéni, transfer na letist€ do Orlanda, odlet
do Prahy. (Mate-li pobyt prodlouzeny, doporu €ujeme navstévu jednoho
ze zabavnich parkll v Orlandu ¢&i vesmirného stfediska NASA na Cape

Canaveral.)

10. den PRILET DO PRAHY

Karibské ostrovy - pobyt + plavba

Program z4jezdu:
1. den ODLET Z PRAHY
Odlet z Prahy do Dominikanské republiky. Po pfiletu transfer do hotelu (za

pfiplatek), ubytovani.
2. —6.den POBYT V DOMINIKANSKE REPUBLICE

7. den LA ROMANA (DOMINIKANSKA REPUBLIKA)

Transfer do pfistavu La Romana (za pfiplatek). Nalodéni — lod COSTA
LUMINOSA 4*+. Jako mnoho jinych karibskych pfistavd zazila i La
Romana — kdysi sidliSté indiant kmene Taino — kulturni Sok pfi setkani s
KryStofem Kolumbem a jeho muzi, ktefi pfedznamenali éru kolonizace.
Vylet na ostrov Saona ¢i navstéva predstaveni mistnich umélca.

8. den OSTROV CATALINA (DOMINIKANSKA REPUBLIKA)
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Catalina Island je privatni ostrov lodni spole€nosti Costa Cruises, ha némz

jsou vSechny plaze atrakce a aktivity k dispozici pouze G¢astnikim plaveb.

9. den TORTOLA (BRITSKE PANENSKE OSTROVY)

Nejvétsi z Britskych panenskych ostrovu je idealnim mistem k odpocinku
v pestrém programu plavby. Nechcete-li vSak zahalet, se jeepem
na vylet po ostrove, si s delfiny, nebo se Snorchlem

svét pod hladinou oceénu (fakultativnég).

10. den ST. JOHN'’S (ANTIGUA)
Doky vystavéné v gregorianském stylu jsou architektonickou pamatkou, ne

vSak jedinym mistem hodnym navstévy. Zlakaji Vas

11. den POINTE A PITRE (GUADELOUPE)

Na poklidny ostrov, ktery je jednim ze zamorskych teritorii Francie, si
moderni Zivot naSel cestu jen ¢aste¢né. Napfiklad podstatna ¢ast obchodu
mezi mistnimi farmari a malovyrobci stale funguje

na bazi vymény produktu za produkt. Den si mizZete zpestFit prochazkou
v korunach strom0 tropické dZungle nebo se opalovat na plazi

(fakultativné).

12. den FORT DE FRANCE (MARTINIK)

Jednou z nejzajimav éjSich staveb v nejvétSim meésté karibskych kolonii
Francie je Schoelcherska knihovna, ktera puvodné stdla v Pafizi a po
svétové vystavé byla pfemisténa na Martinik. Najdete zde samoziejmé
skvéla mista na koupani, opalovani a Snorchlovani, krasnou pfirodu a

vSudypfitomnou kreolskou kulturu.
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13. den PHILIPSBURG, (SV. MARTIN)

Na prvni pohled Vas zaujmou kilometry nadhernych plazi s vybornymi
restauracemi, nazyvané také jako Francouzska riviera Karibiku.
Doporu ¢ujeme proto relaxaci na plazi, vylet za faunou a flérou tohoto

karibského nebo pro akcechtivé pujceni vodniho skatru (fakultativné).

14. den LA ROMANA (DOMINIKANSKA REPUBLIKA)
Snidané. Vylodéni, transfer na letisté (za pfiplatek), odlet do Prahy.

15. den PRILET DO PRAHY

Explanation
A ... advice
A ... superlative
A ... positive evaluation
A ... evokes an idea about a place
..... imperative
..... metaphor
A ... noun or verb with positive connotation

..... enumeration
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Appendix 2

Text1

CHILEAN FJORDS AND ANTARCTICA

Owing to popular demand we once again feature Chile in our programme!
This comprehensive expedition affords a unique opportunity to visit the
gorgeous landscapes of the Chilean fjords, a large area of uninhabited
islands, deep sounds, breathtaking glaciers and narrow passages. From
the Beagle Channel you then set sail for Antarctica to explore the last

great wilderness left on Earth.

DAY 1: Buenos Aires

Arrive in Buenos Aires and stay overnight.

DAY 2: Ushuaia

Fly to Ushuaia on the Island of Tierra del Fuego where your voyage starts.

DAY 3-7: Tierra del Fuego

Strikingly rich in natural and historical attractions, the southernmost tip of
South America is your first port of call. You'll spend several days exploring
this rarely visited part of the continent, including the magnificent Chilean
flords, an area that is practically unknown to all but a few expedition
vessels.

Safety is always the first priority on board and the final sailing schedule will
be decided by the ship’s captain during the voyage. Our intention though
is to visit a number of places along the coast, including Cape Horn, the
Beagle Channel, Puerto Williams, the Magdalena Islands and Punta
Arenas.

Day 8-9: Drake Passage
Named after Sir Francis Drake, the Drake Passage is one of the world’s
great seaways, connecting the waters of the Atlantic and Pacific Oceans.

Infamous and legendary, it is steeped in the history and lore of exploration
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and discovery, and as your vessel comfortably negotiates our way south

there will be a chance to enjoy further educational lectures en route.

DAY 10-13: Antarctica

When you think you have seen it all, Antarctica turns around and shatters
those beliefs. The last great wilderness left on Earth, with its crisp air,
towering icebergs and endless white mountain ranges, Antarctica is home
to millions of penguins and its seas provide sustenance for thousands of
whales. With no permanent human inhabitants, the continent is dedicated
to scientific research and peaceful cooperation.

Simple words cannot truly convey the feeling of being here, looking upon
the vast emptiness of the great white continent. The ice, wind and weather
dictate life in Antarctica as well as our route. Every voyage is unique and
our experienced crew endeavour to make each one an experience of a
lifetime. The final choice of landings will be made in the course of the

voyage.

DAY 14-15: Drake Passage
Turning north once more you head back across the Drake Passage, with
some incredible memories and a new understanding of the Antarctic

Continent.

DAY 16: Ushuaia
Journey’s end sees you back in the most southerly town on Earth. A fitting
end to a spectacular voyage. Fly to Buenos Aires for an overnight stay in

this bustling capital city.

DAY 17: Buenos Aires

Transfer to the airport.
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Text 2

NORWEGIAN COASTAL VOYAGE

Day 1: Bergen

Bergen is the bustling capital of Norway's fjord district. If you arrive a few
hours before departure, stroll around the old wooden buildings in the

Bryggen Wharf, remnants of its Hanseatic past.

In travel's early days, it was easier to get from Bergen to the Continent by
sea than it was to get to Oslo-a fact apparent in this city's architecture and

culture. You board the Norwegian Coastal Voyage this evening.

Day 2: Maloy-Torvik-Alesund-Molde-Kristiansund

When you awake, the ship will be crossing the open Stadthavet and
heading for Torvik. En route, you'll stop in the beautiful Art Nouveau town
of Alesund. (Between 15 April and 14 September, all ships call at
Geiranger in the Geirangerfjord, a UNESCO World Heritage site, to see

the beautiful Brudesloret, Friaren, and the Seven Sisters waterfalls.)

After a call at Molde, its magnificent view of the Romsdal Alps made it a
favorite vacation spot of Henrik Ibsen. The ship will carefully navigate the

Hustadvika, a belt of islets and skerries, before docking at Kristiansund.

Optional shore excursions: Geiranger Panorama 1, Geiranger Panorama

2, Art Nouveau Tour, Alesund

Day 3: Trondheim-Rorvik
The ship arrives early this morning in ancient Trondheim, where you'll
have time to explore this jewel of a city, Norway's first capital.

Did you know that the first Viking sale of goods from "the new found land"
took place here about 1000 AD? Timber from Leiv Eriksson's Vinland
estate was sold to a Bremen merchant. Walk the charming streets, sit by
the peaceful harbor, or cross the old city bridge to see the restored

wooden buildings in Bakklandet and the great gothic cathedral of Nidaros,
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where the new kings of old Norway once received their official blessing.

From Trondheim, the ship sails on to Rorvik, where the southbound and

northbound coastal ships meet.

Optional shore excursion: Nidaros Cathedral & Ringve, Trondheim &

Nidaros Cathedral, Sverresborg - Trgndelag Folk Museum

Day 4: Ornes-Bodo-Stamsund-Svolvaer
Today you'll cross the Arctic Circle. Of course you can't actually see the
line, but on your portside, the globe on the island of Vikingen serves as a

marker.

There are spectacular sites ahead: islands and skerries with majestic rock

formations, whose origins are the stuff of legend.

After Bodg, the ship heads out to open sea for the Lofoten Islands with
their picturesque cabins on stilts and weathered wooden racks with drying
cod. In the evening, she'll navigate the narrow Raftsund Strait, passing the
looming crags of the Trollfjord.

Optional shore excursion.

Day 5: Harstad-Finnsnes-Tromso-Skjervoy

This morning you'll pass the medieval Trondenes church before calling at
Harstad for breakfast. Afterward, you'll sail across the Vagsfjord past the
great island of Senja with its diverse countryside of farmland, pine trees,
and plunging peaks.

Later you'll stop at Tromsg, the "Paris of the North". In the 19th century,
Russian, British, Dutch, and German ships called here before heading off

on Arctic expeditions for hunting whales, walruses and seals.

Optional shore excursions.
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Days 6-7: Hammerfest-Havoysund-  Honningsvag-Kjollef  jord-
Mehamn- Berlevag-Kirkenes

Finnmark's landscape is austere in its beauty, teeming with wildlife. Watch
for rookeries of puffins and gannets along the cliffs and pods of orca

hunting for herring.

After calling at Honningsvag, the capital of the North Cape, the ship heads
east toward the pretty fishing villages of Kjgllefjord, Mehamn, and

Berlevag.

On the seventh day, you'll arrive at Kirkenes, the journey's northern

terminus and turning point.

Optional shore excursions available for both days.

Day 7: Kirkenes-Vardo-Batsfjord-Berlevag

After a few hours docked at Kirkenes, the ship will depart upon the
southbound half of her voyage, calling during the day at ports passed at
night on the trip northward.

Crossing Varangerfjord, Norway's only east-facing fjord and a fabled bird-

watching site, you'll arrive in Vardo, the easternmost point of the country.

Next the ship will round the Varanger peninsula, where archaeologists
excavated a community believed to date from 9000 BC. In the evening,
the ship calls at Batsfjord, which also boasts the remains of a Stone Age
settlement, and Berlevag. Look out for the Tanahorn mountain, which long

ago was a Sami sacrifice site.

Day 8: Honningsvag-Havoysund- Hammerfest-Oksfjord-S  kjervoy-
Tromso
The ship arrives at Honningsvag in the early morning. After calling at

Havoysund, she will stop for 1 1/2 hours in Hammerfest, the world's most
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northerly town. Despite its remote location, it was the first Norwegian town

to have electric street lighting and its own power station.

She then heads south to @ksfjord, whose glacier calves directly into the
sea. After crossing open water, the ship calls at the old trading post of

Skjervgy. You'll dock in Tromsg just in time to savor its nightlife.

Optional shore excursions available.

Day 9: Harstad-Risoyhamn-Sortland-  Stokmarknes-Svol  vaer-
Stamsund

The island groups of Lofoten and Vesteralen have some of the most
stunning scenery on this journey. Before your arrival, you'll see the captain
skillfully maneuver the ship through the shallow waters of the Risoyrenna
Channel, where sand banks are visible through the green water on both
sides of the channel. The ship will negotiate the narrow Raftsund Strait
leading into the breathtaking Trollfjord, before arriving in Svolveer and

Stamsund. Later, the ship heads east across Vestfjord toward Bodg.

Optional shore excursions.

Day 10: Ornes-Nesna-Sandnessjoen- Bronnoysund-Rorvi  k
From @rnes, you'll travel through crystalline waters, filled with spawning
cod from January to April, and go by lush agricultural fields. Nearly every

towering peak you'll see is associated with a local legend.

Crossing the Arctic Circle once again, you'll pass the idyllic island of
Sandnessjgen. On the approach to Brgnngysund, which you reach this

afternoon, you'll spy the mythical Seven Sisters Mountains.
Make sure you're on deck when the ship departs Branngysund, and you'll

be impressed by the captain's steady hand! Today's last port of call will be
Rarvik.

81



Day 11: Trondheim-Kristiansund-Molde
Arrive in Trondheim early, with time to visit Norway's largest medieval

church, Nidaros Cathedral, and the restored Archbishop's Residence.

You will then sail out through the beautiful Trondheimsfjord, past Hitra,
island of deer, and lonely Grip. At day's end, you'll call at Molde, before

arriving in Alesund late in the evening in time for a stroll on shore.

Optional shore excursion.

Day 12: Torvik-Maloy-Floro-Bergen

During the night, the ship will call at Torvik, Malgy, and Flora. The World's
Most Beautiful Voyage is drawing to a close. Yet still ahead lies mile after
mile of spectacular west Norway scenery: holly trees on Svangy, the
mouth of Sognefjord, and the beautiful archipelago on the approach to

Bergen.
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Text 3

Canary Islands & Atlantic Island

on Costa Serena & Costa Marina

8 up to 14 nights in Spain,
Portugal, Morocco,
Canary Islands,

Atlantic Islands & France

Let the luxurious Costa Serena banish the winter blues by taking you
on a voyage to some of the Mediterranean’s most fascinating ports
and around the welcoming warmth of the Canary Islands. Set sail on
this cruise of contrasts on Costa Marina where you can enjoy the
freedom of the Atlantic Ocean coupled with the atmospheric
charms of North Africa and the dramatic scenery and warm winter
temperatures of the Canary Islands. Discover some of the Atlantic’s
prettiest and most fascinating outposts on these itineraries, such as
the lively, young city of Barcelona, where you can taste the
wonderful tapas and take a look at the unforgettable masterpieces
of Gaudi and Picasso. Then savour the Moroccan flavour of
Casablanca and revel in the sights and sounds of the souks, markets
and bazaars of the Arabian culture. Take the chance to visit
Marrakesh as well as Fez and Rabat. Discover Lanzarote with its
volcanic contrast with a lunar landscape dotted with more than 100
extinct volcanoes. Let the warm winter sun caress you as we stop at
Tenerife where Mount Teide towers on the horizon, deep in the

national park that is a popular tourist haunt. g

% N

‘ :
| g ECOEXCURSION
LANZAROTE - TIMANFAYA NATIONAL PARK

You will set off for the Timanfaya National Park with its impressive
sea of lava, with a surface area of 52 square kilometres. At the

| camel post you will have the opportunity of riding on a
| dromedary. Then you will venture inside the Park, to the place
called Islote de Hilario, where the restaurant El Diablo lookout
point is located. From this lookout point you can observe the
tremendous heat energy contained in the subsoil, and also watch
some geothermal tests being carried out, after which you will
follow “the Volcano Route“.J

Tenerife

Excursions you should not miss

Barcelona

Stop at Montjuic Hill from where you can admire stunning views
over the city and then go on to its most famous landmark, Gaudi’s
Sagrada Familia which is best seen from the Avenida Diagonal.
Visit the famous Gothic Quarter, the cathedral and the striking
Parque Guell gardens built by Gaudi.

Casablanca

Soak up the sights, sounds and scents of this evocative city as you
walk through the oldest streets and visit the Medersa Ben Youssef,
Marrakesh'’s largest Islamic school. Visit the bustling souks, the
blacksmith's souk, the dyer’s souk and the fascinating Semmarine
Souk where you can admire the beautiful silks and brocades
along with classic leather goods. Explore Marrakesh'’s famous
central square Djemaa el Fna, the lively heart and soul of this city
that is always full of colour and noise.

Arrecife

Visit Timanfaya National Park and be enthralled by the stark
volcanic lunar landscape which stretches for 52 square kilometres,
and take the chance to try a spot of camel-riding! At the centre is
smouldering Islote de Hilario where you can watch fun
demonstrations of how hot the ground still is just under the
surface. Follow the so-called Volcanic Route, and the town of
Yaiza and pass through the Geria region noted for the wines it
produces from vines grown in the volcanic ash.

For more information see page 29
or visit: www.costacruise.com
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Text 4

Mediterranean Highlights

on Costa Pacifica

8 up to 11 nights in Greece, Turkey,
Cyprus,
Egypt, Tunisia & Malta

Compare the wonders of old and new on our cruises to the ancient
civilisations on the Mediterranean Sea aboard the modern
splendour of one of our newest and most luxurious ships - Costa
Pacifica. This floating resort offers enough fantastic facilities and
activities to keep you amused night and day. Enjoy the luxury of
relaxing by the swimming pools whatever the weather thanks to
their retractable roofs. If this isn't enough, pay a visit to the Samsara
Spa - a heaven of Ppampering that stretches across two decks with
steam rooms, thermal baths and a thalassotherapy pool that is
perfect for relaxing in. Those wanting to keep fit can work-out in the
fully-equipped gym. But there is much to discover ashore too.
Unearth the treasures of ancient Egypt at the historic port of
Alexandria, site of one of the famous seven wonders of the ancient
world and gateway to another - the Pyramids of Giza - plus the
Egyptian capital Cairo. From Civitavecchia, discover the ruins,
religion and romance of Rome with its long, proud history while at
Katakolon in Greece witness the site of ancient Olympia, where the
first Olympic Games were staged. In the busy Greek port of Piracys
you can admire the Acropolis that dominates the skyline, a legacy of
this city’s rich past. Step ashore in the Turkish resort of 171t which
brings alive more ancient wonders with the spectacular ruins of
Ephesus, one of the world's biggest archaeological cities.

> ECOEXCURSION

SAVONA - ON AND UNDER THE SEA AROUND THE
PORTOFINO PROMONTORY
About an hour on the motorway will take you from the Riviera di
Ponente (Western Riviera) to the Riviera di Levante (Eastern
Riviera) and the Paradiso Gulf. Here you will be able to visit
Camogli, a typical fishing village, which has retained all its charm
with its brightly painted housesand and its lively little port . You
will then set off by boat with an environmental guide who will
explain the features of the Portofino Protected Marine Area, which
Wwas established in 1999 to protect the exceptional marine
environment around the Portofino Promontory, a place of rare,
unspoilt beauty with a remarkably rich and varied ecosystem. J

PE

I
G Www.costacruise.com

Rhodes

Excursions you should not miss

lzmir

Visit one of the most fascinating archaeological sites in the
Mediterranean - the former trading city and Roman provincial
capital of Ephesus. See the Temple of Artemis, the first major
structure to be built entirely from marble; the Vedius Gymnasi
the Stadium, the Arcadian Street - an avenue of beautiful marb
colonnades; the impressive Grand Theatre and the Marble Roac
that leads to the iconic Library of Celsus. Then there's the Temp
of Hadrian, the Baths of Scholastikia and the Terrace Houses,
along with the Fountain of Traja and the Grotto of the Seven
Sleepers.

Limassol

Enjoy a scenic drive through the orange groves on the way to
Kourion ~ the main ancient attraction of the area with its Roma
theatre, thermal baths and beautiful mosaics at the House of
Eustolios. Admire the Temple of Apollo and visit the traditional
Cypriot village of Omodos.

Alexandria

Take a coach trip through the desert to the cultural hub of the
Arab world - Cairo, Visit here the museum, where you can see
famous death mask of the boy king Tutankhamun. Leave moder
Cairo behind for the ancient Pyramids of Giza - the world’s most.
fascinating monuments that sit alongside the famous Sphinx.

For more information see page 29
Or visit: www.costacruise.com



Text 5

Jewels of the Caribbean

on Costa Mediterranea, Costa Fortuna,
Costa Atlantica

7 nights in Antigua,
Bahamas, Virgins

Islands, Cayman Islands,
Dominican Republic,
Guadeloupe, Honduras,
Jamaica, Mexico, St Lucia,
St Maarten, Turks

& Caicos Islands

Sail through the idyllic surroundings of the Caribbean
Sea where beautiful islands of golden sands and swaying
palms welcome you ashore to discover the charm of this
captivating region. Step aboard one of our ships, Costa
Mediterranea, Costa Fortuna or Costa Atlantica, on a
tropical voyage through crystal clear waters as we
journey to the many different islands that stretch in an
arch from the Guif of Mexico down to the northern coast
of Venezuela, Each has its own unique, individual
character, but all of them are bound together by the
bright blue Caribbean Sea and warm trade winds that
hug this corner of the world. Experience the contrasting
Spanish, Dutch, French and English cultures - a reflection
of the European explorers who discovered and colonised
these isles many centuries ago, though the African roots
of the islanders are kept alive in local traditions and
carnival celebrations. In Mexico, discover the strong
colonial Spanish heritage and the ancient reminders of
the Mayans who once ruled these shores.

[ TN

g ECOEXCURSION

SAN JUAN - BIOLUMINESCENCE BAY KAYAK TOUR
Explore the Bioluminescence Bay, a real wonder of nature. Under
the blanket of the night sky and the historical lighthouse of
Fajardo, you can touch the waters glowing with bioluminescence
organisms. There are only few places like this in the world and
three of them are in Puerto Rico. Imagine yourself travelling across
a mystical mangrove channel that leads to a peaceful place where
the mangroves create natural tunnels and the sounds of wildlife
surround you. Inside the Bay area you will have beautiful views of
the Rain Forest and the lighthouse of Fajardo.
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Antilles

Excursions you should not miss

Cozumel

Enjoy a scenic drive down the Yucatan coast to the ancient rui
of Tulum, which date back to 554 A.D. The only seaside walled
city built by great Mayan architects, Tulum sits on rocky cliffs
with the Caribbean on one side and lush jungle on the other.
After touring Tulum, you can visit Xel-Ha - a magnificent
grouping of lagoons linked by small bridges, where coves and
cliffs create a fantastic setting.

Grand Cayman

Visit the colonial-style Governor's House and the Conch Shell
House, with walls are made entirely of pinkish conch shells. Ha
a stop at Tortuga Rum Company where you can sample
Cayman's delicious rum cake and Cayman's No. 1 export. Don't
forget to pay a visit to the Cayman Turtle Farm, the only
commercial sea turtle nursery in the world breeding green and
hawksbill turtles. From here you can go to "Hell’, the island's
location that is named for its rugged and contorted rock
formations.

Tortola

The swim adventure is a programme that will allow you to
interact with a dolphin in his own environment, this programme
is designed to be fun, interactive and educative at the same
time, you will have the opportunity to get a kiss, a pectoral
shake from a dolphin as well as free time to swim with him and
experience the exciting belly ride where the dolphin will show
you how strong he is by giving you a thrilling ride across the pen.

For more information see page 29
or visit: www.costacruise.com




Text 6

South American Holiday

on Costa Concordia, Costa Magica,
Costa Victoria

6 up to 9 nights in Brazil,
Argentina & Uruguay

Soak up the sizzling rhythms and hot Latin beat of South
America on our voyages around Brazil, Argentina and
Uruguay. These sailings are devoted to the senses, from
the Italian ambience on board our ships - Costa
Concordia, Costa Magica and Costa Victoria — to the
pulsating tempo ashore. Take your pick from the party
city of Rio de Janeiro, famous for its stunning beauty and
world-famous carnival, or colonial Salvacior da Bahia, one
of Brazil’s oldest cities and its first capital. In southern
Bahia is the quaint port town of lilieus, while the port city
of Santos is famous for its coffee and is the gateway to
the city of Sao Paulo.

Portobelo is a Brazilian heaven of history while the
beautiful island of {habela is perfect for relaxing. In
Argentina visit the evocative capital Buenos Aires, where
the locals live and breathe the tango. In Uruguay, admire
the beautiful chic beaches of Purnita del Este, the so-called
St Tropez of Uruguay.

e

~

ECOEXCURSION

g ILHEUS - FAZENDA YRERE

You will head towards Yreré Cocoa Farm on the Route IIhéus-
Itabuna for about 40 minutes. On Yreré farm, you will walk on an
ecological path with a specialized local guide that will tell you
about the secrets of Cocoa, showing the tree, its cultivation and all
the aspects involving its development. Then, “The Barcaga” will be
shown. Here is the place where cocoa seeds are dried until they are
sold to the warehouses. After this interesting visit, you will have
some free time to taste a delicious rural breakfast and you can also

visit the rural house.
= 4
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Excursions you should not miss

Punta del Este

It is the world-renowned South American seaside resort - also
called the Reina del Verano (Summer Queen). What's more, it is
the focal point for jet setters and is the nightlife capital. At Punta
del Este there is sophistication, fashion, superb fiestas for people
from the world of business, casinos, exquisite restaurants, mega-
extravaganzas, dozens of bars and nightclubs, and a diverse
cultural life. In addition, the rich combination of its architecture,
the sea and the forest, gives it a unique personality which
differentiates it from other tourist destinations in the world.

Portobelo

Head to Blumenau, a town known for its textiles, glassware and
porcelain, its high quality of life and the hospitality of its people
or head for Florianépolis, the capital of Santa Catarina. Along the
way you will cross the Colombo Sales bridge offering a beautiful
view of the Ercilio Luz Bridge, built in 1926. Once in town, you
can visit the Praga XV de Novembro, the Cathedral, the Palécio
do Governo and the Praca da Alfandega, which houses the
Mercado Publico, built in 1898.

Safvador da Bahia

Visit the Avenida Centenario through the Barra district and head
in the direction of Farol. You will cross the Porto da Barra and
Vitéria, passing the Campo Grande (2 July statue) and the Teatro
Castro Alves amongst others. In Salvador’s historic city centre you
can continue on foot, visiting the Terreiro de Jesus, the church of
S&o Francisco, the Ordem 32 de Séo Francisco, the Cathedral and
the Largo do Pelourinho. You can also visit the Praga Municipal,
the Prefeitura Municipal and the Elevador Lacerda.




Text 7 First Part

Jewels of the Emirates

on Costa Luminosa &
Costa Deliziosa

Abu Dhabi

7 nights in the United Arab
Emirates, Oman & Bahrain

™
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Catch the exotic Eastern promise of these Arabian lands on our wide

range of cruises aboard the Costa Luminosa and Costa Deliziosa. Let
yourself get swept away by the vast desert landscapes that stretch as
far as the eye can see and immerse yourself in tales of adventure
where the legendary Lawrence of Arabia rode the sands. These are the
lands of ancient kingdoms and unimagined treasures brought alive
by old anecdotes and stories as told in the fabled One Thousand and
One Nights. This is where you can see Bedouin caravans making their
way across the desert, as they have for thousands of years, where the
camel farmers scrape a living and where the ancient royal art of
falconry is still practised. Today, these traditions stand hand in hand
with the opulent lifestyle, the gold, and the riches underpinned by the
region’s oil wealth. Let us take you to the tourist playground of Dubai
with its irresistible combination of sun, sea and shopping which
guarantees non-stop fun and excitement for travellers of all ages. This
emirate boasts iconic luxury hotels, ambitious attractions such as The
Palm and The World island developments and even an indoor ski
centre, said to be the third-largest in the world. Not to be outdone,
neighbouring Abu Dhabi boasts the astounding Emirates Palace, an
architectural wonder that is part hotel, part palace and a potent
symbol of a nation’s extravagant pride. On our voyages through the
Persian Gulf immerse yourself in the desert culture of Oman with its
friendly people and dramatic landscapes and the more modern,
liberal culture of the island country of Bahrain.




Text 7 Second Part

Excursions you should not miss

Muscat

Visit the Grand Mosque and Muttrah Souk, a mix of old and new
amidst dazzling eighteenth-century merchants' houses. Don’t
forget a visit to the old town of Muscat, where you will be able to
stroll around and admire Fort Mirani, completed in 1587, and Fort
Jalali which has been completely renovated and is now a museum
of Omani heritage and culture.

Fujayrah

Admire the landscape along the east coast of Fujayrah, situated
on the shores of the Gulf of Oman, with beautiful unspoilt
beaches and rugged mountains. You can start with a visit of
Fujayrah Museum to see the local archaeological artefacts. The
museum has a unique collection of Fujayrah's coins used before
the UAE was formed in 1971.

Abu Dhabi

The capital of the United Arab Emirates, is situated on a small
peninsula surrounded by a cluster of islands. It was founded in 1761
and named after a breed of gazelle by a sheikh of the Bani Yas tribe.
Visit Abu Dhabi Cultural Foundation, a delightful modern building in
Islamic style with arching white colonnades, cool courtyards and
peaceful gardens and Qasr Al Hosn, the Fort Palace, which dates
back to 1793 and was the royal palace and seat of government for
over 170 years.

Bahrain

Stop at the Grand Mosque, which is the largest in the Island and
can accommodate 7,000 worshippers. You can continue to the
Bait Al Quran, a museum with old Qurans, manuscripts and a
collection of antique artefacts. Have a drive to the remarkable 25
km causeway that links the islands of Bahrain to mainland Saudi
Arabia.

For more information see page 29
or visit: www.costacruise.com

—
ECOEXCURSION
DUBAI - 4 x 4 DUNE DINNER SAFARI

During this trip you will experience the thrill of driving

up and down golden sand dunes in the comfort of 4-WD vehicles.
The camp is a peaceful heaven that has been specially decorated
to create an authentic Arabian atmosphere. Here you will relax in
the peaceful silence of the desert, surrounded by majestic sand
dunes that seem to glow in the light of the setting sun. You will
then enjoy a sumptuous Arabian-style barbecue, before being able
to relax with a hookah (shisha) as you watch an exotic belly dancer
perform under the star-studded sky. You will also have the chance
to enjoy a camel ride or ski across the desert sand and admire the

sunset from the camp.
J
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Text 8 First Part

Jewels of the Indian
Ocean
on Costa Romantica

b3
Mauritius -

14 nights in Mauritius,
Seychelles,
Madagascar & Reunion
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Diego'Suarez

This is the ultimate tropical paradise and a fabulous escape for
anyone searching for winter sun in beautiful surroundings. Kick
off your shoes, sit back and relax on our 14-night sailings where
you can appreciate the crystal clear waters filled with brightly-
coloured fish and the lush tropical backdrop of islands with their
exotic birdlife. Mauritius is a beach paradise with its powder sand
shores that contrast with the rugged interior of extinct volcanoes
crowned by a rocky plateau rising up to 20,000 feet. The island’s
capital Port Louis is a bustling town with smart shops and local
stalls. The Seychelles are renowned for their incredible beauty,
boasting some of the world’s most wonderful beaches, and
French colonial charm along with an amazing array of tropical
wildlife. This is where you will see giant land tortoises, brightly-
coloured tropical birds and the most stunningly beautiful marine
life in the crystal clear waters. Madagascar is the world's fourth-
largest island and home to a diverse combination of European,
African, Indian and Arabic influences that have given it an
incredible culture. Kenya is famed for its fabulous safari
opportunities and wildlife. In this country, you will find Masai
tribesmen, the vast grassy plains of the Masai Mara, and ivory
white beaches that line its coasts.




Text 8 Second Part

Excursions you should not miss

Mahé

Make a visit to Victoria, one of the smallest capital cities in the
world, with its unique charm. You can see the old Clock Tower, the
modern building housing the National Library and the lively
market with its myriad of colours. Continue towards the Botanical
Gardens, containing the most representative species of local flora
and fauna, and a sight not to be missed.

Mombasa

Have a visit to the famous arch formed by elephant tusks, where
you can take a souvenir photo, and continue towards the
seafront, with its thousand-year old baobab trees. In the old town
you can visit Fort Jesus, one of the most important sites in the
city's history. It has now been proclaimed a National Monument
and is home to an interesting museum.

Nosy Be

Begin your excursion by discovering some of the most fascinating
aspects of Nosy Be (which in Madagascan means "large island")
with a visit to one of the most important plantations of ylang-
ylang. This tree has a flower with a delicate aroma, whose
distillation produces high quality essential oils used amongst
other things in the creation of top-quality perfume.

St Denis

Go towards the southern part of the island known as “The Wild
South", so called because it is the most uncontaminated part of
Réunion, meaning that it is the least affected by signs of
"progress" and untouched by human hands. Skirting around
exotic beaches and luxuriant sugar plantations, you can make
your first stop at the beautiful Grande Anse beach, with its
imposing coconut palms and white sand.

For more information see page 29
or visit: www.costacruise.com

g ECOEXCURSION

NOSY BE - CATAMARAN TRIP TO DISCOVER THE ATOLLS

On your hour-long trip on this spacious boat you will navigate
around Nosy Vorona, a tiny remote island which, with an area of
just a few hundred square metres, is home to a single, remarkable
house and a small lighthouse. After sailing round the island, we
will continue to the enchanted atoll of Petit Iranja, a crescent of
white coral sand and black volcanic rock that rises out of the
crystal clear waters at low tide. Here you will stop on the sandy
beach for a stroll and a relaxing swim, to discover the stunning
coral reef. When you leave you will visit the craft market, famous
for the local women's artistic embroidery and the expert sculptors'

wooden handicrafts.
J/

Seychelles
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Text 9

Jewels of the Far East

on Costa Allegra, Costa Classica &
Costa Romantica

4 up to 18 nights in Brunei, China,
Japan, Malaysia, Philippines,
South Korea, Taiwan & Vietnam
Discover the cultural contrasts that make the Far East
such a melting pot of different Ianguéges, tastes and
traditions on our cruises from Hong Kong. This city has a
scenic beauty that is particularly evident from Victoria
Peak - the place to go for stunning views across the
famous harbour. Enjoy a different taste of China amid the
white sands and tropical ambience of Hainan Island,
known as China’s Hawaii. Catch the roar of the Lion City
of Singapore with its cosmopolitan vibe and colonial
overtones; experience the ethnic heritage of Bugis
Street, Chinatown and Little India. Vietnam makes a
welcoming stop with its friendly people and unique
culture with the city attractions of Ho Chi Minh. Kota
Kinabalu is one of the gateways to Borneo and
adventurers will relish the chance to delve into the
untamed jungle and discover the rich flora and fauna.
The Philippines stands out for its Spanish culture and
scenic beauty while the wealthy oil-rich kingdom of
Brunei makes a fascinating interlude. Visit Japan, the
Land of the Rising Sun and admire the orderly lifestyle of
the Japanese. The capital Tokyo is full of busy streets filled
with neon signs and tower blocks, but tucked away are
tiny Shinto and Buddhist temples harking back to
ancient traditions and fascinating rituals. On the South
Korean resort island of Cheju food-lovers can try the
renowned seafood, while the more energetic can climb
Mount Halla, the island’s highest mountain.

<

=
ECOEXCURSION

g CAI LAN - VIETNAM
FASCINATING CRUISE IN HA LONG BAY

Ha Long bay is one of the world's natural wonders, and it is the
most beautiful tourist destination of Vietnam. Ha Long Bay features
more than one thousand awesome limestone karsts and islands of
various sizes and shapes along the 120-km coastline of Bai Chay
Beach. Your cruise past the Heavenly Gate, the Thien Cung Cave-
Heavenly palace Cave which you'll have the chance to visit inside.
You will then continue your boat tour by cruising past some other
islands like the Incense Urn Islet, the Cock-fighting Islet before
heading to Bai Chay boat terminal. Once on the mainland you'll
board the bus and you'll enjoy a short panorama tour of Bai Chay
town, before arriving at the top of the mountain.

&y
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Excursions you should not miss
Singapore

By sea along the historical waterfront of Singapore and then by
coach to the Asian Civilisations Museum. Then along Arab Street,
Little India and Chinatown to Mount Faber and the Botanical
Garden.

Kota Kinabalu

Visit to the Sabah Foundation Building, a masterpiece of
architectural engineering, and the Sabah State Museum,
housing a collection of artefacts documenting the history of the
population of Malaysian Borneo.

Halong Bay

A boat trip to experience the magic of a unique landscape,
composed of sandstone rocks eroded by the wind over the
centuries, or an itinerary on foot to visit the mystical Long Tien
Pagoda, an important pilgrimage site.

Hong Kong

The moving experience of the splendid view from Victoria Peak,
the city’s balcony that allows you to look down on its streets and
districts, and the bright colours, sounds and smells of Stanley
Market, where you can buy absolutely everything at rock-
bottom prices.

Nagasaki

Take a glimpse of the unique history of Nagasaki, a blend of
different cultures. Visit the Nagasaki Traditional Performing Arts
Museum. Explore the famous Peace Park, which has been
constructed in 1949 as an appeal for the abolition of nuclear
weapons.

For more information see page 29
or visit: www.costacruise.com
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Text 10 First Part

Unique journeys to
remember

on Costa Concordia, Costa Magica,
Costa Fortuna, Costa Mediterranea,
Costa Atlantica, Costa Victoria,
Costa Deliziosa, Costa Luminosa,
Costa Europa, Costa Romantica

10 to 26 nights in,

Canary Island, Spain,
Morocco & Egypt,
Seychelles, Maldives, India,
Thailand & Malaysia,

Usa & Canada,

Caribbean & South America,
United Arab Emirates &
Dubai
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Relish the excitement of these pioneering journeys which cross the

world’s oceans to far distant lands and exotic cultures, or opt for
shorter trips in and around Europe. Enjoy the freedom and romance
of cruising across the Atlantic Ocean to the buzzing metropolis of
New York and its 24/7 lifestyle and along the rugged east coast to
the wonderful Canadian city of Québec. Alternatively, head south to
the tropics and the idyllic islands of the Caribbean or the steamy,
sensuousness of South America and the intoxicating cities of Brasil
and Rio de Janeiro where life is ruled by the Latin rhythm. Sail with
us to the Indian Ocean and relax on the beautiful island paradise of
Mauritius or discover the tantalising temptations of the tourist
playground of Dubai coupled with the desert traditions of its Middle
Eastern neighbours. Explore the ancient treasures of the
Mediterranean combined with the spectacular scenery and rich
history of Northern Europe. The choice is endless and the choice is
yours. Take your pick from more than 30 unique voyages ranging
from 10 nights to 26 nights, namely between the Mediterranean
and Mauritius. With so many sailings to choose from, you can travel
for as long or as little you want to. There are many voyages lasting
for around two weeks, giving you a good flavour of the excitement
of these one-off journeys. And by flying one way you can spend
more time discovering new destinations in the sumptuous
surroundings of our state-of-the-art ships.



Text 10 Second Part

Excursions you should not miss

Boston

Have a scenic tour of Boston and pass the highlights of the city
including Copley Square, Trinity Church, Boston Public Library,

Back Bay, Newbury Street, Public Garden, the Boston Common,
Beacon Hill and the Massachusetts State House.

Rio de Janeiro

Travel to Cosme Velho neighbourhood and take a train at the
station, which will take you high up to the top of the Corcovado,
the emblem of the city of Rio de Janeiro.

This 30 metre tall monument is mounted on an 8 metre high
pedestal, situated at an altitude of 709 metres.

The location offers a magnificent, all round view of the city,
beaches, Guanabara Bay, and Sugarloaf Mountain.

Mahé

Appreciate the lush vegetation, the towering granite peaks, the
enchanting villages and its world-famous magnificent beaches.
In Victoria, the small capital of the Archipelago, you can visit the
Botanical Gardens and make sure you get a chance to see the
colony of giant tortoises and the Coco-de-mer one of the symbols
of the Seychelles.

Salalah

Nestling in the southern region of Oman, Salalah is a city of great
natural beauty and an important archaeological and historical
site.

Visit Al-Balid that displays exhibits illustrating the region's
archaeology, history and heritage and visit the site of the 14
footprints of the Prophet Saleh's sacred camel.

For more information see page 29
or visit: www.costacruise.com

ECOEXCURSION |

RIO DE JANEIRO - JEEP TOUR TO CORCOVADO AND TUUCA

FOREST

You will venture to the heart of the lush Tijuca Forest, the largest urban
forest in the world, and you will make a stop near the Cascatinha
Waterfall, which marks the boundary of the forest. The guides will
enlighten you with the interesting story of Tijuca Forest and will talk
about the importance of the Atlantic Forest for Brazil's environment, as
well as the uniqueness of the fauna and flora that lives there. You will
continue the tour passing by the Cachoeira dos Macacos Waterfall,
where you will be able to appreciate their beauty. Canada
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Text 11

Eastern
Mediterranean
on Costa Victoria

7 nights in Italy,
Greece & Croatia

Marvel at the splendour and the romance of the Mediterranean
on our seven-day cruises that take you to some of the most
beautiful and memorable ports of call.

Revel in the romance of Venice with its Renaissance architecture,
classical squares, palaces and canals, and enjoy the undiscovered
ambience of the Renaissance town of Urbino - home of the
painter Raphael and close to the beautiful port of Ancona. The
busy port of Piraeus is just a stone’s throw from the Greek capital
Athens and its glorious Acropolis which stands above the city as a
testament to its ancient glories. Then there are the wonderful
Greek islands. Take your pick from Santorini, with its sheer cliffs
topped with pretty white-washed towns clinging precariously to
the top; and the fun isle of Mykonos with its cosmopolitan
ambience that attracts visitors from all over the world. Discover
the sparkling Croatian jewel of Dubrovnik, known as the Pearl of
the Adriatic, and restored to its former splendour with a beautiful
walled old town dating from the 13th century, along with ornate
palaces and historic chapels.

r
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ECOEXCURSION )

- SANTORINI - VOLCANO HIKING

The local caique will take you on a boat trip to Nea Kameni. You
will sail along the volcanic shores with the peculiar shape
formations. The black volcanic rocks and the white pumice offer
beautiful views for you to admire. After disembarking the caique,
an uphill walk will take you to the crater of the still active volcano.
During your walk you will have the opportunity to observe the lava
fragments and the volcanic rock formations. Once you have
reached the crater you will have time to relax and enjoy the view
of Santorini island and the amazing cliff of Caldera.

. :
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Excursions you should not miss

Santorini

Do not miss the opportunity to visit the most picturesque parts
of Santorini, where you can admire the most breathtaking
landscapes, immerse yourself in local life and taste the most
genuine and authentic flavours of this corner of the
Mediterranean. Visit the little port of Athinios to Profitis llias, the
highest peak of this splendid island full of colours and contrasts.
Head to the typical village of Megalochori, with its traditional
whitewashed houses in the middle of a network of alleys and
bridle paths.

Corfu

Visit one of the island's most beautiful locations, Kanoni; an islet
connected to the mainland, with a beautiful white monastery.
Admire Paleokastritsa, one of the most beautiful resorts on the
island with fine beaches, wooded hills and crystal-clear sheltered
bays pierced by black rocks where you can visit Paleokastritsa's
venerable monastery, founded in 1226 and enjoy the peaceful
atmosphere created with shady archways and lovely garden.

Dubrovnik

Stroll around the Pile Gate to the beginning of the famous main
street, the Stradun. Here, you can visit the Franciscan Monastery
whose cloister ranks among the most inspiring sites of the city. It
is also home to the oldest working pharmacy in Europe (opened
in 1317). Visit the Cathedral, built on the remains of a 12th
Century church that was destroyed in 1667 by an earthquake.

For more information see page 29
or visit: www.costacruise.com
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Northern Highlights

on Costa Deliziosa, Costa Atlantica,
Costa Luminosa & Costa Magica

. Norway

6 up to 20 nights in
Denmark, Estonia,
Finland, Germany,

Iceland, Norway, Russia,
& Sweden

A
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The majestic landscapes of Northern Europe and the gracious cities

of the Baltic States showcase the grand beauty of this spectacular
region. Fill your eyes with the sweeping vistas of the Land of the
Midnight Sun with its dramatic, deep and mysterious fjords
surrounded by sheer cliffs and cascading waterfalls. Appreciate the
sheer pristine beauty of this unspoilt region stretching across the
Northern Cape to Iceland. Step ashore to immerse yourself in the
warm atmosphere of the traditional old towns, their ancient
maritime rituals and the richness of their artistic and cultural
treasures infused with Russian and Nordic influences. Join one of our
ships in the beautiful European cities of Amsterdam, Copenhagen
and Kiel to discover the magic of this region. We can offer the easiest
and most memorable way to appreciate the richness that unfolds as
our ships can reach places that might otherwise be inaccessible,
giving you the chance to admire Northern Europe’s best views from
the decks of our ships or your own private balcony. And if you
choose Costa Atlantica itinerary on page 258-261 you can also visit
Berlin, where the unification process of the two parts of Germany
took place; Berlin is, at present, undergoing a significant
architectonic renovation and has an interesting cultural vibe.



Text 12 Second part

Excursions you should not miss

Tallinn

This tour brings alive the colourful past of the Estonian capital
and illustrates the influences of the Danish, Germans and the
Russians which remain to this day. In the historical city centre
walk the atmospheric streets and see the Gothic Town Hall,
numerous churches and the citadel known as Toompea Castle
that looks down over the city.

St Petersburg

Relive the Age of the Czars among the architectural splendours

from that era that survive to this day in the streets of this beautiful

city. You can visit the Imperial estate of Tsarskoye Selo, formerly

known as Puskin. In the grounds is the magnificent blue, white and

| gold Catherine Palace - built in the 1700s for Empress Catherine |,
\ the second wife of Peter the Great. It later became a museum after
the Revolution.

Helsinki

Visit Finland’s second-oldest settlement, the town of Porvoo
which is east of Helsinki and dates from 1346. The majestic
medieval cathedral and tiny atmospheric streets lined with
wooden houses bear testament to its long past. From here you
can take a scenic drive back to the capital.

Geiranger

Enjoy the legendary beauty of Norway’s natural attributes at first-
hand as we travel the long road between the ports of Geiranger
and Hellesylt. View natural wonders such as the waterfalls of
Hellesylt or the deep lake of Horningdal, spot the many fish in the
Stryn river and admire the majestic heights of Mount Dalsnibba.

Berlin
After 3 hours transfer from the port of Warnemunde you will
} reach the German capital, where you will enjoy an exciting tour of
} Charlottenburgh Castle, the big park with the Vittoria Column, the
| Brandenburg Door, the Reichstag, Potsdamer Platz, and then go
‘ further to the ex East zone up to Alexanderplatz.

For more information see page 29
or visit: www.costacruise.com

( i

g ECOEXCURSION

AKUREYRI - JEWELS OF THE NORTH
| The tour leads from Akureyri, the cultural and commercial centre of
the north, towards Godafoss, “Waterfall of the Gods”. Then we
continue to Lake Myvatn, one of Iceland's natural treasures, where
| you will discover dozens of species of ducks. The surroundings of
the lake are of tremendous geological interest. Numerous pseudo-
craters at Skatustadir will be explored. The striking geothermal
field, next to Namafjall mountain, is another highlight of this tour,
full of mudpots, steam vents, sulphur deposits, boiling springs and
fumaroles.

\ S

Stavanger
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SHRNUTI

Tato diplomova prace se zabyva prekladem textd z katalogu
cestovni kancelafe, analyzou a vymezenim specifik téchto textd a
naslednym komentafem, ktery se fesi prekladatelskymi problémy, na které
mohou pFekladatelé pfi prekladani tohoto typu textu narazit a jejich mozna
vychodiska.

Texty byly ziskdny od cestovni kancelafe Soleada, ktera se
specializuje na organizovani plaveb, takZze dané texty jsou budto itinerare
nebo nabidky dovolenych. Texty byly vybrany ve spolupraci s cestovni
kancelari dle jejich potfeb. Cestovni kancelar pusobi na ¢eském trhu a
zaméfuje se na ceské zakazniky. Nicméné pfi organizaci plaveb
spolupracuje se zahrani¢nimi cestovnimi kanceldfemi, jejichz katalogy
jsou pfevazné v anglickém jazyce, a proto byl nutny pfeklad do jazyka
Ceského. Zdrojové texty pochazi z katalogu a internetovych stranek
cestovni kancelafe Costa Cruises.

Prace také specifikuje typ textu a jeho typické znaky. Texty
katalogll cestovnich kancelafi kombinuji dvé zakladni funkce. Prvni z nich
je informativni, jelikoz jejich cilem je informovat potencionalni i pravidelné
zékazniky o nabidce cestovni kancelare. Druh& funkce je apelativni, kde
text apeluje na ¢tenafe a snazi se je presvédcit o koupi dovolené, k cemuz
vyuziva hlavné imperativ. Takoveéto texty se snaZzi vytvorit blizky vztah ke
Ctenafi, a proto se zde Casto objevuje prvni osoba mnozného Cisla. Diky
zminénym funkcim muazZeme katalogy cestovnich kancelafi fadit k
reklamnim a propagacnim textim. Pfekladatel reklamnich textd musi
respektovat urcita pravidla. Je nutné respektovat zadani a pfizpusobit text
cilovému &tenafi. Ti musi textu rozumét a z toho davodu je nutné pouzivat
pouze vyrazy, které pfijemce textu zna. Reklamni text musi byt také
zajimavy, pravdivy a gramaticky spravny. Duraz je kladen i na rozvrzeni
textu, nadpisy nebo velikost a barvu pisma. Dulezitou soucasti
propagacnich textd jsou obrazky, které ¢asto mohou popsat danou véc
leépe a efektivnéji nez samotny text.

Déle prace uvadi analyzu text( ¢eskych cestovnich kanceléfi, ktera

ma za cil zjistit jejich typické rysy. Ceské texty zapojuji superlativy a
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vyrazy s pozitivni konotaci, aby navodily pfijemné pocity. Nalezneme v
nich vyCty pamatek a zajimavych mist, které navstévnici na zajezdu uvidi
a metafory, popisujici destinace. Apelativni funkce je podpofena uzitim
doporuceni, rad a imperativu.

Pfreklad a analyza jsou zaloZzeny na modelu némecké translatolozky
Christine Nordové. Prfeklad nasleduje jeji ,looping model“, ktery zahrnuje
analyzu skoposu, analyzu zdrojového textu, pfizpasobeni prvka vychoziho
textu skoposu cilového textu a kone¢né usporadani cilového textu. Model
Nordové je Uzce spojen s teorii skoposu, kterou vyvinul Hans Vermeer ve
spolupraci s Katharinou Reissovou, kde je skopos chapan jako hlavni cil
nebo UCel textu, kterému musi byt pfeklad pfizpdsoben. Nordova
zduraznuje, Ze Uc€inek cilového textu na ¢tenare by mél byt stejny, jako byl
Gcinek vychoziho textu na jeho pfijemce. Neméné dulezité je zadani
prekladatelskeé zakazky, ktera musi byt respektovana. NaSe
prekladatelska zakazka definuje pfijemce textu jako Zeny a muze ve véku
kolem 50 let, ktefi jsou vzdélani, maji vysoké pfijmy, ale nemluvi cizimi
jazyky. Pozaduji ur€itou uroven pohodli a luxusu, takze by v nich mél
cilovy text tento pocit navodit. Text je zarovenn musi presveédcit, aby si
dovolenou zakoupili a proto vyuziva imperativl, superlativi a podstatnych
a pfidavnych jmen s pozitivni konotaci. Prekladatelské zadani nicméné
pozaduje omezeni mnozstvi téchto imperativi a jejich nahrazeni prvni
osobou mnozného ¢isla v pfipadech, kde je to mozné. Text pfizpasobeny
Ceskému dtenafi by také nemél pouzivat superlativi a pfridavnych jmen s
pozitivni konotaci prespfilis, aby si pfijemce nemyslel, Ze text pfehani.
Cilovy text musi byt také pfizpisoben zakladnim znalostem ¢&eského
Ctenare, takze urcité informace musi byt pfidany. Dale je vyZzadovano, aby
byly destinace, které jsou ¢eskému zakaznikovi neznamé, specifikovany,
jelikoz je dalezité, aby zakaznici védéli, co navstivi a z jakého divodu je to
zajimavé.

Analyza zkouma nejprve extratextualni faktory, kam patfi odesilatel
textu a producent textu, odesilatellv zdmér, pfijemce textu, médium, misto
a Cas produkce Ci recepce textu, motiv ke komunikaci a funkce textu. Bylo
zZjisténo, Ze odesilatel a producent textu se liSi, jelikoZ odesilatelem textu

je Ceska cestovni kancelaf Soleada, zatimco producentem je americka
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pobocka italské cestovni kancelafe Costa Cruises. Zamérem textu je
informovat Ctenafe a presveédcCit jej, aby si zakoupil dovolenou, coz
koresponduje s informativni a apelativni funkci propagacnich texta.
PFijemci vychoziho textu se liSi od pfijemcu textu cilového a je tedy nutné
pfihlédnout ke kulturnim rozdilim a text pfizpUsobit ¢eskému d&tenafi.
Cilové texty budou k dispozici na internetovych strankach cestovni
kancelare Soleada a poslouzi jako zaklad pro tiStény katalog zajezdu.
Misto produkce textu se liSi od mista recepce, jelikoZz vychozi text je psan
v anglickém jazyce a umistén na internetovych strankach mezinarodni
cestovni agentury, takZze je dostupny vSem anglicky mluvicim ¢tenariim
kdekoli na svété. Pfedpokladame ovSem, Ze misto recepce je omezeno na
tzemi Ceské republiky s nékolika vyjimkami, kdy se éesti mluvéi nachazeji
v zahraniéi. Cas recepce textu lze jen velmi t&Zko uréit, vzhledem k
dostupnosti textd na Internetu. Navic pro naSi praci neni ¢as recepce
nepostradatelny. Cestovni kanceldF Soleada zadala prekladatelskou
zakdzku z toho duvodu, aby mohla informovat své zakazniky o nabidce
zajezdl, organizované zahraniénimi cestovnimi kancelafemi, tim rozSifit
svou nabidku a zvysit prodej zajezdu.

Dale nasleduje analyza intratextualnich faktort jako je téma, obsah,
presupozice, kompozice textu, neverbalni prvky, slovni zasoba, vétna
stavba a suprasegmentalni prvky textu. Celkem bylo analyzovano a
prelozeno 12 textl, kde spojujicim tématem je druh zajezdu — plavba.
Prvni dva texty jsou itinerafe plaveb na Antarktidu a kolem pobfeZi Norska
a zbylé texty popisuji luxusni plavby do rdznych koutd svéta od
Stfedomofi, Dalny vychod pfes Karibik az po Ameriku. VSechny texty, z
tisténého katalogu maji hlavni nadpis, ktery informuje o nazvu plavby a
podnadpis, ktery oznamuje délku pobytu, jméno lodi a destinace, které
budou na plavbé navstiveny. Oba nadpisy jsou vétSi nez zbytek textu a
barevné odliSeny, aby upoutaly pozornost. Déale jsou jeSté barevné
odliSena dulezita, zajimava ¢i znAma mista cesty, takze je Ctenar v textu
najde velmi jednoduSe a rychle. Texty jsou doplnény obréazky, které
ukazuji ta nejzajimavéjSi nebo nejkrasnéjsSi mista cesty. Maji za ukol
vyvolat ve Ctenafi pfijemnou predstavu o destinaci, coz dokazi lépe nez

text. Pro zvolené texty je typické uziti velkého mnoZstvi zemépisnych
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nazvl a oznaceni. Nékteré nazvy nejsou soucasti bézné znalosti ¢eskych
étenarli, a z toho dlvodu bude pfi produkci cilového textu nutné pfidat
obecné klasifikatory ¢&i vysvétlit informaci, ktera by jinak zlstala
nepochopena. Texty také obsahuji podstatna jména s pozitivni konotaci,
jako beauty, wonder, paradise nebo pozitivné hodnotici pfidavna jména
jako beautiful, famous, unique, wonderful, stunning. Takovychto
pridavnych jmen bylo v textu nalezeno vice nez padeséat. Navic analyza
ukazala 14 synonym ke slovu beautiful. Také superlativa jako the most
fascinating, the most wonderful, the most stunningly beautiful tvofi
dalezitou soucast textu. Jak je z analyzy patrné, hodnoticich vyrazy a
vyrazy, které maji ve &tenafi navodit pfijemny pocit, jsou v textu velmi
frekventované vyuZity, coz je typické pro propagacni texty hlavné
v americké kultufe. V textu vytvofeném pro Ceské Ctenafe vSak bude
nutné tyto vyrazy omezit, jelikoz Cesti pfijemci na takové mnozstvi nejsou
zvykli a mohli by nabyt dojmu, Ze text pfehani a nefikd pravdu.
Prekladatelska zakazka navic obsahuje poZzadavek na omezeni téchto
vyrazu také. Text Casto vyuziva imperativa jako visit, discover, enjoy,
admire, explore, které maji vybizet ¢tenare ke koupi dovolené a podporu;ji
tak apelativni funkci textu. Dale vychozi text vyuzivd pomérné dlouhych
vyCta, aby ukazal, co vSechno mohou Uc¢astnici na dovolené vidét &i zazit,
jak je patrné z nasledujiciho prfikladu — At Punt del Este there is
sophistication, fashion, superb fiestas for people from the world of
business, casionos, exquisite restaurants, mega extravaganzas, dozens of
bars and nightclubs, and a diverse cultural life. DalSim rysem naseho textu
je zapojeni metafor, jako napfiklad heaven of pampering, heaven of
history ¢i beach paradise. V textu se vyskytuje zhruba stejny pocet vét
jednoduchych a souvéti. Zajimavym rysem vét je v3ak jejich délka. | véty
jednoduché jsou pomérné dlouhé, coz je dano deskriptivnim charakterem
textu, kde se véta snazi obsadhnout co nejvice informaci a ¢astym uZzitim
vyCtl. V textu se vyskytuji pfevazné véty oznamovaci, coz podporuje
informativni funkci textu. Také se v ném casto vyskytuji jmenné tvary
slovesné, jako je infinitiv, gerundium nebo participium. Tyto polovétné

vazby se do Ceskeho jazyka obvykle pfekladaji jako vedlejSi véty.
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DalSi ¢ast diplomové prace tvofi samotny preklad vychoziho textu z
anglického jazyka do ¢eského.

Nasleduje kapitola, ktera prezentuje prekladatelské postupy a jejich
vyuziti pfi pfekladu textd z katalogl cestovnich kanceléfi. Z analyzy
vyplynulo, Ze vzhledem k tomu, Ze se obecné znalosti ¢tenaru, pro které
byl uréen vychozi text a pro které je uréen cilovy text, lisi. Z toho duvodu je
nutné pridat obecny klasifikator jako napfiklad u prekladu slova
Brudesloret, kde v cilovém textu jsme pouzili vodopady Brudesloret nebo
Little India byla preloZena jako Ctvrt Mala Indie, kde byl zaroven pouzit
kalk, stejné jako u prekladu dalSich zemépisnych nazvl a nazvi pamatek,
napf. Brandenburg Door — Braniborska brana. Prekladatelsky problém
mohou zpusobit i kulturni odliSnosti. V tomto pfipadé je mozné bud
ponechat puvodni nazev jako u tapas nebo vysvétleni, kde napf. souk byl
preloZen jako tradi¢ni arabsky trh. Pfi pfekladu metafor mame taktéz dvé
moZznosti, a to bud ji zachovat, nebo vypustit. V cilovém textu byla
metafora ve vétSiné pfipadl zachovéana. Pfi pfekladani vyuzivame velmi
¢asto synonyma, nicméné v neékterych pfipadech je lepSi vyuzit
antonymum, jako napf. u It is the most uncontaminated part — je to
nejméné znecisténé misto.

Posledni ¢ast shrnuje poznatky celé prace a pfindsi zavéry, které

byly vyvozeny, a potvrzuje domnénky vyjadiené v hypotéze.
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ANNOTATION

This diploma thesis deals with the translation of the texts from a travel
catalogue offering cruises. The texts were chosen according to the needs
of the travel agency Soleada which commissioned us with the translation
and specified the translating instructions. First part of the paper examines
the type of the text and introduces the skopos theory which has been
followed in the translation. Secondly, the text is analyzed according to
Christine Nord's model and both intratextual and extratextual factors are
studied. The translation of the texts from the English to the Czech
language follows in the next chapter. Selected translation procedures are
presented as well as the solutions to problems that may occur during the
translation of travel catalogues for the Czech readers.

Key words: commission, Christine Nord, cruise, source-text analysis,

translation, translation procedures, travel catalogue

ANOTACE

Tato diplomova prace se zabyva prekladem textll z katalogl cestovni
kancelafe, ktera nabizi vyletni plavby. Texty byly vybrany dle potfeb
cestovni kancelare Soleada, kterd nas povérila prekladem a specifikovala
prekladatelské zadani. Prvni ¢ast prace zkouma typ textu a predstavuje
teorii skoposu, ktera byla nasledovana pfi pFekladu. Dale je text
analyzovan dle modelu Christine Nordoveé, kde jsou popsany jak
intratextové, tak extratextové faktory. Nasleduje preklad z anglického do
Ceského jazyka. V dalSi kapitole jsou prezentovany prekladatelské
postupy a feSeni problém, které mohou pfi prekladani takovychto text(

pro ¢eské Ctenare nastat.
Kliéova slova: analyza vychoziho textu, Christine Nordové4, katalog

cestovni  kancelare, plavby, prfeklad, prekladatelské postupy,

prekladatelské zadani, skopos
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