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Figure 1 — Tourism infrastructure
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Figure 2 — Factors influencing on demand in
the field of tourism
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Table 1 — The main indicators of tourism | Y INn Russia

2012 2013 2014 2015 2016 2017

26000 27000 26000 17000 16000 19000

59504 55383 38434 27653
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The main indicators of fourism |

INn Cyprus and Czech Republic

Table 2 — The main indicators of tourism industry Table 3 — The main indicators of tourism industry
in Cyprus in Czech Republic
2011 2012 2013 2014 2015 2016 2017 20202 201 20 2015 2016 2017

1000 1000 2000 1000 1000 1000 2000 100,0 6000 6000 5000 5000 5000 5000 6000 0

249,7 2264 2073 2118 2135 2184 2234 -10,5

224 244 26,5 253 23,6 247 26,1 16,5
2160 2554 2599 2893 2844 2487 2762 27.8 4876 4556 4698 5173 4819 4963 5518 13,1
2707 2732 3020 2900 2481 2757 3128 15,5 8930 8174 7792 7614 6766 7041 7693 -13.8

1730 1687 1621 1771 1439 1604 1781 2,95 7172 8096 7456 7042 6822 6056 6308  -12,0



Figure 3 - Direct contribution of t¢
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Prediction for the direct tourism

conftribution to the Gross Domestic

The muliiple linear regression model” equation i the following as in the Formmla 1:
y = —5818,78+ 2,05x; — 0,13x;, i })
Coeflicient of determination R? = 00,9473 that shows close linear relationship between variables.

Table 4- Predicted values for the direct tourism contribution to GDP of Russia, $ mln.

2018 1299,7806
2019 1296,9556
2020 1295,5726
2021 1294,1895

2022 1292,8065



Figure 4 - The set of instrument
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After analysis we made, such suggestions and recommendations for improving the
government policy for tourism sector will be offered. The main ways to stimulate the state
investment activity in the tourist regions of the country include:

- fax regulation of investment activities;

- institutional transformation of the economy associated with the creation of industrial
groups;

- real protection of property rights.

In general, government regulation of tourism is an effective means of stimulating investment
activity, improving the quality of services provided and solving social problems in terms of the
real health of the nation. However, it is important to bear in mind that the main directions of
state policy should be the stability and competitiveness of the tourist complex.
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