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Other comments or suggestions: 

The strength of the thesis is the author's theoretical background and own suggestions and recommendations. The 
weaker side of the thesis are the analyzes, which are relatively general. Also, the formal side of the thesis is not 
exactly the strongest part of the thesis. 

Questions for thesis defence: 

How does the management of the company react to your suggestions and recommendations? 

What are the main opportunities and threats to this type of business? 
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