Appendix 1 - Survey Form
Instructions - This survey is part of an academic research study on ethical shopping. Ethical shopping refers to buying products that consider environmental protection, fair labor practices, animal welfare, and honest business conduct. 
Please read each question carefully and select the option that best matches your opinion or experience. There are no right or wrong answers. All responses will be kept confidential and used only for research purposes.
Section A: Demographic Information
1. Name
2. Email ID
3. Age
☐ Below 20 ☐ 21–30 ☐ 31–40 ☐ 41–50 ☐ Above 50
4. Gender
☐ Male ☐ Female ☐ Prefer not to say
5. Education Level
☐ Higher secondary or below ☐ Undergraduate ☐ Postgraduate ☐ Doctoral or above
6. Monthly Household Income
☐ Below ₹25,000 ☐ ₹25,001–₹50,000 ☐ ₹50,001–₹75,000 ☐ ₹75,001–₹1,00,000 ☐ Above ₹1,00,000
7. Place of Residence
☐ Urban ☐ Semi-urban ☐ Rural
 
Section B: Ethical Shopping Behavior
8. How often do you think about environmental or social issues when buying products?
☐ Never ☐ Rarely ☐ Sometimes ☐ Often ☐ Always
9. How often do you read labels or product information related to sustainability or ethics?
☐ Never ☐ Rarely ☐ Sometimes ☐ Often ☐ Always
10. Which product category do you most often consider for ethical buying?
☐ Food and groceries ☐ Clothing and footwear ☐ Personal care products ☐ Household products ☐ Electronics
11. What usually motivates you to choose an ethical product?
☐ Environmental concern ☐ Health and safety ☐ Social responsibility ☐ Brand image ☐ Recommendations from others
12. What usually discourages you from buying ethical products?
☐ High price ☐ Limited availability ☐ Lack of trust in claims ☐ Lack of information ☐ Habit of buying regular products
1 = Strongly Disagree, 2 = Disagree, 3 = Neutral, 4 = Agree, 5 = Strongly Agree
Section C: Product-Related Factors
The price of ethical products affects my purchase decision.
I believe ethical products are of good quality.
I trust brands that promote ethical practices.
Section D: Ethical Certification Factors 
Ethical certifications make products more trustworthy.
I can recognize common ethical or sustainability labels.
I prefer buying products with ethical certifications. 
Section E: Ethical Barrier Factors
Ethical products are usually more expensive than regular products.
Ethical products are not easily available where I shop.
I am unsure whether some ethical claims are genuine.
Section F: Awareness of Ethical Shopping
I am aware of environmental and social issues related to products.
I understand what ethical or sustainable products mean.
I actively look for information about ethical practices.
I am familiar with common ethical terms used by brands.
Section G: Perceptions of Ethical Claims
Ethical claims on products are easy to understand.
I believe most ethical claims made by brands are honest.
Clear product information increases my trust in brands.
I feel confident judging ethical claims.
Section H: Consumer Shopping Behavior
Buying ethical products is a good idea.
Ethical shopping is important to me.
I feel positive about choosing ethical products.
Section I: Willingness to Pay More
I am willing to pay more for ethically produced products.
Paying extra is acceptable for ethical benefits.
Ethical products provide value even at higher prices.
I would choose an ethical product even if it costs more.
