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@ Export of cobalt from DRC artisanal mines to China for processing. Over half the world’s cobait comes from the DRC, 20% of which
is from artisanal mines.

e Supply of processed cobalt to factories in Asia to make rechargeable batteries.
© Supply of batteries to global technology and car companies.

Obrazek 30: Komplexita zpracovani kobaltu (Amnesty International, 2016)
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Obrézek 31: Procentualni zastoupeni integrovanych reporti ve vybranych zemich v roce 2015
(KPMG, 2016)
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POTENTIAL DRC COBALT SUPPLY CHAIN According to publicly available information
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Obrazek 32: Potencialni dodavatelsky retézec kobaltu (Amnesty International, 2016)

IBM je clenem/spolupracuje napf. s témito organizacemi: ACHIEVE, American Fede-
ration of Teachers, American Red Cross, Australian Business Volunteers, Business
for Social Responsibility, Carnegie Endowment for International Peace, Center for
Climate and Energy Solutions, Committee Encouraging Corporate Philanthropy,
Corporate Responsibility Association, Council on Foreign Relations, CSR Asia, CSR
Europe, Digital Opportunities Trust, Electronic Industry Citizenship Coalition, Envi-
ronmental Law Institute, European Academy of Business in Society, Global Food-
Banking Network, Independent Sector, International Medical Corps, Meridian Inter-
national Center, Peace Corps, Points of Light Institute and Corporate Service Council,
Pyxera Global, Student Achievement Partners, The Conference Board, The Conser-
vation Fund, The National Board of Professional Teaching Standards, The Nature
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Conservancy, UnboundEd, U.S. Agency for International Development (USAID), U.S.
Chamber Foundation Center for Corporate Citizenship, U.S. Department of State
VSO International, White House/Let Girls Learn, Wildlife Habitat Council, World En-
vironmental Center, atd. (IBM, 2015)

Global comporate contributions

by lezue (3] ECTTN 2 BHR HMI M4 2MHS
Education 1418 4430 471 1492 1548
Culture a8 a7 a0 36 34
Human Sarvices 178 168 173 204 186
Haalth 46 36 36 ar a6
Cithar 2y 248 320 3207 238
Ermironmant 54 62 &0 31 a6
Total 1964 1974 2070 304 2050
Gobal corporate contributions

by type (EM) e 20 2AH? M3 M4 2MG
Cash 469 426 414 36B 355
Technology 93 992 {002 1044 4095
Sariosn B8 6853 653 €32 600
Total 1881 1871 2078 204 2050
Gliobal corporate contributions

by geography (M) I 2 BHR HMI M4 2MHS
United States 7O& £39 757 TrE  G0M
Asla Pacific 363 3540 75 403 428
Canada B8 74 78 EB% 60D
Europe. Miodle Eazt, Afica 602 644 657 648 B22
Lsfin Amenca 20 188 22 206 148
Total 1881 1871 207.8 2104 2050

Obrazek 33: Globalni korporatni prispévky IBM - déleni dle riiznych parametri (IBM, 2015)

Retiree and employ ee volunteer
hours ) 204 20M2* M3 24 AHS
Total worldwide 320 1581 1496 1532 {195

* 1B celetrated ite Cantennial in 201 - 12 andthe exceptionaly high
volwtesy hours reflert the many specisivoluntesr prgects assogaed with
the Centannis.

Obrazek 34: Vysledky dobrovonického programu Community Demand (IBM, 2015)
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Electricity and fuel use and related CO), emissions
Scope 1 and Scope 2 00, emlsslons
C0, emizgions festimated)
metric tonsx 1,000
Heduced by the CO,
Blectricity and fuel Calculated withigrid  awclded by renewable
use (1,000 MMBIY)  emisslonsfaciorz  electrichy purchazes

2M5 Irard 1838 1584
24 20,842 2,002 1,842
23 2,190 2,185 1962
2M2 HEE 2404 2135
20 e ] 2547 2182

Nates: (1] The 205 irvertory has ndt been calculated in accordsnce with
the GHE Pratocal Scope 2 Guidance, izewed in 20M5, do enalbile cong's-
tert year-lo-yesr comparsone (2) Figures inthis tahbie indude ensrgy
consumpiion and CO0, emisgions sseocated with our semiconductor

manwWECung operations
Obrazek 35: IBM - spotreba fosilnich paliv a el. energie a s tim spojené emise CO:z (IBM,
2017)
2015 total generated hazardous waste worldwide by treatment method 2015 total nonhazardous waste worldwide by treatment method
(2,740 metric tons) (53,000 metric tons)
® 58% Recycled @ 85% Recycled
25% Treatment 13% Landfilled & incinerated
@ 10% Landfil @ 2% Other treatments

@ 7% Incineration

Obrazek 36: Nakladani s nebezpe¢nym a béznym odpadem (IBM, 2015)

2(H5 estimated emvironmental savings and cost avoidance

workdwide

[E in millons)

Energy conservation and cost avoldance 542
Location poliution prevention operations 44
Compllance cost efficlency* 166
Corporate operations™ 56
Epll remedlation cost aecldance™* 449
Packaging Improvements 43
Potentlal fines, penalty and ltigation awoldance®* k|
Euperfund and she remediation effickencles 20
Total H4d

* Compdsnce cogt effidency congiders coste swoided through proadive
sfiforts io oty shesd of ervironmental reguwiations snd requiremants

** Eavings or costs svoided by hawing infemnal profesgional 2taff and fools,
WETELIS LZing extarnsl consuitants and toolz

*** Theze eavings are esimated congdering |BAE actus! experience with
remediaion cogts

=** The egtimatefor the avwoidance of patertial fnesg, penslies and
litigation does not indude cog svoidsnce of potents business intemup-
tion or fines relgted to noncompliance with product ermvironments| sws
snd reguigtions fe.g., ELREACH or FoHS requirermsantc]

Obrazek 37: Odhady finan¢nich aspor IBM z oblasti Zivotniho prostiedi (IBM, 2017)



Prilohy

129

Full audit results: 267 total, cumulative 2013 — 2015
{Top 10 nonconformances o EIGG code provisions by %)

See—— o P

- P
Pty st amplymer .5 R -
SR—— P
P————
Oocupsona syt RN o
TS —— T P
Hazardous substances (Env) [ NI ¢
Aupdits and assassments Mgt} — [
Freadom of association (Lab) [ ENI s

. Major nonconformance . Minor nonconformance
Ciode sactions include Health and safety (H&S). Labor (Lak), Enwironmental (Erv) and Management system (Mg,

Obrazek 38: Vysledky auditi 2013 - 2015 (IBM, 2015)

Comective action plans MR 2 3H2 M3 2H4 205

Suppler corrective acthon plans 4T3 aH = 14 161
completed and accepted

Obrazek 39: Poéty dokonéenych a odevzdanych opravnych akénich planid (IBM, 2015)
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Vhodny pro podniky
viech velikosti a ze ano | ano | ane | ano | ano | ano | ano | ano | ano | ano
viech odvétvi
Globalni standard ano | ano | ano | ano | ano | ano | ano | ano | ano | ne
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vykonnosti | |
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: ano | ne | ano | ano | ano | ano | ano | ano® | ano | ano |
reportovani |

(ILO).

2 Do srovnani vstupuje za sérii IS0 14000 pouze 150 14031,

3 Do srovnani vstupuje za séril SO 14000 pouze IS0 14063, ktere poskytuje organizacim navod
na tvorbu a fizeni interni a externi komunikace. Casteénou upravu problematiky komunikace
|ze dale nalézt v 150 14001, ISO 14004 a 150 14031.

T Do srovnéni vstupuje pouze Tripartitni deklarace zasad o nadnarodnich podnicich a socialni
politice, kterou sama ILO identifikuje jako standard upravujici spolecensky odpovédné chovani

Obrazek 40: Srovnani standardl upravujicich spolecensky odpovédné chovani (Kasparova a Kunz,

2013)

Targets and indicators
Materiality

Strategy, risk and opportunity
Transparency and balance
Governance

Stakeholder engagement
Suppliers and the value chain

Obrazek 41: Priimérna kvalita reporti podle jednotlivych kritérii z vyzkumu KPMG 2013

(KPMG, 2016)
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Greenhouse Gas Emissions (mtCO»e)

FY16 Frais__ | Fraa |

Scope 2 - Location-Based

Scope 2 - Market-Based"

Scope 3 - Purchased Goods & Services [ Capital Goods’
cope 3 - Fuel- and Energy-Related Activities

Scope 3 - Upstream Transpt:lrtatil:m2

7
[+]
-]

°
m
w
=
']
a
m

Scope 3 - Business Travel

Scope 3 - Employee Ct:immuting2
Scope 3 - Downstream Transportation2
Scope 3 - Use of Sold Products’

Scope 3 - End of Life of Sold Products®

Scope 3 - Downstream Leased Assets
! Included in Carbon Neutral boundary.

88,486
2,060,534
37,087
10,000,000
412,039
100,000
838
305,678
200,000
900,000
11,000,000
200,000
3,749

90,568
1,637,425
153,773
8,000,000
319,309
100,000
1,327
303,781
260,000
1,000,000
13,000,000
200,000
2,644

100,534
1,634,818
496,161
8,000,000
283,234
100,000
2,441
295,864

2,820

? The reported emissions for this category represent an estimate based on broad-based assumptions and have therefore
been rounded. This category may be under- or over-reported by as much as 50 percent.

Obrazek 42: Microsoft emise sklenikovych plynt (Microsoft, 2017)

enewable Energy Usage

Renewable Energy Credits

Power Purchase Agreements

On-Site Renewable Energy
Percentage of Renewable Electricity®

FIEIE m
2
o G
.Er‘{
c
w
[i]
E
=z

4,852,643
334,535
4,852,643
4,055,299
796,802
542
100%

* Other fuels include natural gas, diesel, jet fuel, disctrict heating, and chilled water.

3,836,649
358,047
3,836,649
3,665,156
170,887
606
100%

N Represents the value prior to historic bencharking due to acquisitions and methodology changes.

Obrazek 43: Microsoft spoti‘eba energie (Microsoft, 2017)

Renewable Energy Consumption (MWh)

Renewable Energy Purchased & Consumed - Asia
Renewable Energy Purchased & Consumed - Europe, Middle East,

Renewable Energy Purchased & Consumed - Latin America
Renewable Energy Purchased & Consumed - North America
Renewable Energy Purchased & Consumed - Wind
Renewable Energy Purchased & Consumed - Landfill Gas
enewable Energy Purchased & Consumed - Biomass

Fo

EIE >
£

enewable Energy Purchased & Consumed - Hydro

enewable Energy Purchased & Consumed - Geothermal

Fo

enewable Energy Purchased & Consumed - Solar

Obrazek 44: Microsoft spoti‘eba obnovitelné energie

561,308
859,523

61,796
3,370,016
4,066,209

121,000
408,734
150,000
106,700

450,921
609,394

63,965
2,712,368
3,135,315

8,527
100,000
142,201
450,000

606

FY16 Fis__ | Fraa

3,470,023
395,567
3,240,620
3,240,003
nfa
617
100%

Fr16 Fis__ | Fraa |

321,745
354,949

40,994
2,522,932
3,130,592

3,971

77,100

28,340

617
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*  Landfill gas ® wWind ® Solar
® Biomass , Hydroelectric , Geothermal

Obrazek 45: Typy zelené energie, které Microsoft nakupuje a mista nakupu (Microsoft,
2017)

Microsoft je clenem: Global Network Initiative (zakladajici ¢len), Electronics In-
dustry Citizenship Coalition (EICC), Global Reporting Initiative (GRI), Business for
Social Responsibility, CSR Europe, Svétové ekonomické férum, OSN Global Compact,
VSeobecna deklarace lidskych prav, Mezinarodni pakt o ob¢anskych a politickych
pravech, Mezinarodni organizace prace (ILO), Global e-Sustainability Initiative
(GeSI), Public-Private Alliance for Responsible Minerals (PPA), Trade and the Re-
sponsible Sourcing Network, Conflict Free Smelter Initiative (CFSI), ITRI Tin Supply
Chain Initiative (iTSCi), Initiative for Responsible Mining Assurance (IRMA), PACT,
Alliance for Responsible Mining a mnoho dalSich.

Microsoft podporuje své zaméstnanci i skrze wellness programy a ochranu
zdravi a bezpecnosti. Pod tuto oblast spada:

e Ergonomicky program, ktery nabizi zaméstnanclim ergonomickou ana-
lyzu, Skolici programy, specidlni ndbytek, vybaveni a software pro zdra-
votni potreby.

e Asisten¢ni program CARES zaméstnancim poskytuje zdarma sluzby
jako je osobni a rodinné poradenstvi, zvladani stresu a doporuceni, jak
pecovat o dité/seniory.

e Fitness benefity, které se tykaji prispévkl na clenstvi v posilovnach
nebo prispévki na fitness vybaveni. Stejné tak jsou posilovny v ramci
jednotlivych lokaci (napft. Microsoft Germany a CEE HQ ma posilovnu
v ramci arealu zdarma).

e Ddle je zaméstnanciim a rodinnym piislusniklim poskytovana konzul-
tace regulace télesné hmotnosti, odvykani koureni a konzultace chronic-
kych nemoci.

e Zdravotni vySetieni v ramci jednotlivych lokaci ,Know Your Numbers*
a mnoho dalsich.
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V ramci environmentalni oblasti se Microsoft dale snazi o:

Efektivnéjsi data centra - Microsoft stavi prototyp data centra, které misto
zaloZzniho naftového generatoru bude pouzivat generator vyuZzivajici zemni
plyn, ktery ma nizs8i emise. Dale zacali vyuzivat chlazeni vnéjSim vzduchem a
tranzitnim ekonomizérem132, snizili tim spotrebu elektrické energie o 15 -
20 % a spotrebu vody pouZivané na chlazeni azZ o 90 %. Jejich data centra
maji primérné PUE®33 1,4, coZ je vyrazné nizsi oproti primyslovému pri-
méru 1,7 PUE. V dlouhém obdobi se zaméruji na transformaci dodavek elek-
trické energie. Podporuji celou fadu projektti, které resi vyrobu energie, jeji
akumulaci/uskladnéni, obnovitelné zdroje plynu a chlazeni. Dale chtéji, aby
data centra, jenz spotrebovavaji obrovské mnozstvi el. energie (FY16
2 400 000 MWh), pochazela pfimo z obnovitelnych zdroji. K dneSnimu datu
je na obnovitelné zdroje pfimo napojeno zhruba 44 %, v roce 2018 maji za
cil dosahnout 50 % a na pocatku pristiho desetileti pokoftit 60 %.
Navrhovani udrzitelnych budov - spotieba energie v ramci objektl tvoii
az 40 % spotieby v USA. Proto Microsoft priSel s programem ,Energy Smart
Buildings (ESB)“. Diky analytickému softwaru ESB tym vyhodnocoval 38 000
aktiv (pocitace, spotrebice, atd.) se senzory v ramci 125 budov na kampusu.
Skrze program kazdy rok identifikovali tisice oprav a udrZeb, které vedly
k10 - 11 % energetickym Usporam. Dohromady s lab konsolidaci a opatre-
nimi na usporu energie se v ramci vSech pobocek mezi FY12 a FY16 podarilo
sniZit spotiebu energie o 20 %.

Interni recyklace a odpady - iniciativa Microsoft IT Asset Disposition
(ITAD) pomaha minimalizovat dopad a omezit mnoZstvi elektronického od-
padu, ktery zasilaji na skladky. Prostrednictvim iniciativy ITAD podporuji
recyklaci a opétovné pouziti zarizeni, které obchodni jednotky Microsoft jiz
nepotiebuji, pomahaji tim sniZzovat spotiebu energie, emise sklenikové plynu
a eliminovat nebezpecny odpad. Ve fiskdlnim roce 2016 (FY16) se ITAD roz-
$iril do 70 zemi a zpracoval vice nez 300 000 aktiv. Interné Microsoft v FY16
odvezl na skladky 2 243 t odpadu, spalil 931 t odpadu, 5 961 t bylo zkompo-
stovano a 22 378 t bylo recyklovano, coZ je 71 % z celkového mnoZzstvi od-
padu.

Zpétny odbér zarizeni a jejich recyklace - i v této oblasti se snazi Microsoft
délat vice, nez je stanoveno legislativou. Proto kromé zapojeni do povinnych
statnich recyklacnich programii nabizi i moznost dobrovolného zpétného od-
béru a recyklace, v€etné pobidek k vraceni starsich zatizeni do jednoho z je-
jich obchodu. Informace o misté zpétného odbéru a detailech o recyklaci ma-
Zou zakaznici najit na webovych strankach. V mistech, kde nemaji pobocku,
miiZou zakaznici pomoci webovych stranek vygenerovat predplaceny pos-
tovni Stitek a jejich staré zarizeni Microsoftu bezplatné poslat. Microsoft dale
nabizi dva programy Microsoft Authorized Refurbisher (MAR) a Microsoft

132 3irside economizer

133 Power Usage Effectiveness, one measure of data center efficiency
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Registered Refurbisher Program (RRP), skrze které staré zatizeni miiZe byt
znovu pouZzito v neziskovych organizacich nebo $kolach. Vybrani partneri
darovana zarizeni servisuji a instaluji do nich licencovany software od Micro-
softu. Prostfednictvim téchto programi Microsoft a jeho partnefi v FY15 po-
skytli pristup Skolam a neziskovym organizacim k 746 140 pocitactim.
Kooperace s dodavateli - Microsoft ma vice nez 50 000 dodavateld, které
dokaZe pozitivné ovliviiovat. Dodavatelé musi splnovat Dodavatelsky eticky
kodex a také jsou od roku 2005 zapojeni do programu Socialni a environmen-
talnf odpovédnosti (SEA). V ramci SEA programu se musi po environmentalni
strance  zamérit na  environmentalni povoleni a reporting,
prevenci zneciSténi a omezovani zdrojd, na nebezpecné latky, na odpadni
vody a pevné odpady, na emise vypousténé do ovzdusi, na management ome-
zenych latek, na latky poskozujici ozonovou vrstvu a na spotfebu vody. Pri-
klad: Microsoft spolupracuje se svymi primymi i nepfimymi dodavateli na
reportovani jejich emisi a uci je, jak snizit jejich uhlikovou stopu.

» 0droku 2008 vSichni primi dodavatelé (Tier 1) reportuji své emise oxidu
uhli¢itého v ramci CDP a subdodavatelé (Tier 2) o reportovani byli poza-
dani.

» 0droku 2015 je udélovano ocenéni Excellence Award for Climate Change
Leadership v ramci dodavatelského programu Microsoftu (MSP).

SniZeni energetické narocnosti produkti - Microsoft se snazi, aby jeho
produkty spotiebovavali s novymi verzemi méné energie, a to predevsim u
operacniho systému Windows. Napriklad verze 10 ma v sobé zaintergovany
novy ,Energy Saver” mod, diky kterému se pri jeho aktivaci sniZi spotireba
elektrické energie opera¢niho systému. Dale Microsoft nabizi svym zakazni-
kiim moZznost piechodu z vlastnich data center na jejich cloudové, které jsou
uhlikové neutralni. Tento piechod miiZe podnikiim snizit spotirebu elektrické
energie 0 30 azZ 90 %.

Produktivita - Microsoft nabizi neziskovym organizacim (zdarma nebo za
snizenou cenu) a podnikiim fadu svych produkti, ktery dokazi zvysit pro-
duktivitu organizace. Pfikladem mitiZe byt Office 365 ¢i Skype for Business,
skrze ktery miliZete poradat videokonference a predchazet tedy cestovani
mezi zemémi. S vy$$im poctem propojenych zarizeni - od termostatt, svétel,
po spotiebice - vSechny generuji velké mnozstvi dat, prichazeji tzv. big data,
které zméni moznosti udrzitelnosti. Microsoft pomaha svym zakaznikim op-
timalizovat a pochopit tyto data pomoci produkti Window Server a Win-
dows Azure.

CityNext - méstlim Microsoft nabizi feseni zahrnujici optimalizaci zdroj,

jako jsou energie, voda, budovy, infrastruktura a doprava, aby byli zodpo-
védné osoby schopné udrzitelné modernizovat mésta, tak aby nedochazelo
k plytvani zdroji a jejich rozhodnuti nemély negativni environmentalni do-
pady. Microsoft ma jiz v této oblasti vice nez 1 000 partnerd, s jejiZ pomoci
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dodal vice nez 870 reSeni do nespoctu zemi od turecké Ankary po Auckland

na Novém Zélandul34,

Zapojeni do verejné polity v oblasti klimatu a energie - Microsoft se snazi

o urychlovani verejnych politik, které podporuji vyuzivani informacnich a

komunikacnich technologii (ICT) za ucelem zlepSeni energetické uCinnosti,

stimulace inovaci a ekonomickych prilezitosti a predevsim k zmirnéni klima-
tickych zmén. Za timto ucelem byl i vydana online kniha , A Cloud for Global

Good", ktera firmam i vladdam ukazuje cestu, jak podporovat technologicky

pokrok a inovace s cilem sniZit spotiebu energie a omezit dopady klimatic-

kych zmén. Microsoft je také clenem mnoha multi-stakeholder iniciativ, které
se zaméruji na politiku v oblasti klimatu, napfr-:

» Microsoft je Clen predstavenstva organizace Advanced Energy
Economy, ktera je zamérena na dosaZeni bezpecné, obnovitelné a ce-
noveé dostupné energie.

» Je signatafem Climate Declaration, cozZ je nepartajni prohlaSeni podni-
katelské komunity vytvorené Ceresem a jeho BICEP3> koalici, které de-
Klarovalo, Ze , boj proti zméné klimatu je jednou z nejvétsich americkych
ekonomickych prileZitosti 21. stoleti.”

» Je zakladajicim Clenem Digital Energy & Sustainability Solutions Ca-
mpaign (DESSC), coZ je koalice piednich ICT3¢ firem a nevladnich or-
ganizaci z oblasti Zivotniho prostiedi. DESSC se zavazala k prosazovani
verejnych politik, které pomahaji ridit udrzitelny hospodarsky riist pro-
stfednictvim zvySeni energetické ucinnosti a inovaci obnovitelnych
zdrojt v oblasti ICT.

» Je Clenem predstavenstva Global e-Sustainability Initiative (GeSI),
jenZ je kolaboraci mezi vedoucimi IT spole¢nostmi, Programem OSN pro
zivotni prostredni a Mezinarodni telekomunikac¢ni unii. Microsoft hral
vudci roli v piipravé GeSlI série zprav o tom, jak mtze ICT pomoct s fe-
Senim klimatickych zmén (Smart 2020, Smarter 2020 a Smarter 2030).
Nejnovéjsi GeSI zprava Smarter 2030 identifikuje zptsoby, skrze které
mitize ICT snizit az 20 % celosvétové emise CO2 do roku 2030. Zprava
také urcuje, jak mohou ICT integrovat obnovitelnou energii v ramci roz-
vodné sité, zvysit vynosy zemédélskych plodin aZ o 30 %, uSetfit vice
nez 300 biliont litrt vody a predejit ro¢né pouziti 25 miliard barelt
ropy.

> Je ¢lenem RE100, kolaborativni globalni iniciativy vlivnych organizaci,
které se zavazaly k 100 % odbéru elektiiny z obnovitelnych zdrojt

» Dale je ¢clenem 100 Resilient Cities, zakladajicim clenem White House
Partnership for Resilience and Preparedness, atd. Microsoft se i ve-
fejné pripojil k vyzvé, aby byl pozménén Montrealsky protokol.

134 Data z FY15
135 Business for Innovative Climate & Energy Policy

136 Informacni a komunikacni technologie
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Indikator FY14 FY15 FY16
Zaméstnanci, ktef'{ odpovédéli na priizkum 87 % 84 % 85 %
Zaméstnanci, kter{ se citi pysSni, Ze pracuji pro Microsoft 90 % 90 % 92 %
ZamesfnancL kteri se ,c1t1, Ze se knim jejich manaZeri 93 % 92 % 93 9%
chovaji s respektem a tctou
Za,mestnar{a., kteii by doporucili Microsoft jako skvélé 86 % 84 % 87 %
misto k praci

Tabulka 24: Microsoft priizkum spokojenosti zaméstnanct (Microsoft, 2017)

Podrobny popis jednotlivych programii/aktivit v oblasti spolecenské angazo-
vanosti a rozvoje komunit

Technology For Good - Microsoft nabizi legitimnim neziskovym organizacim moz-
nost ziskat jejich produkty, jako je Office 365, Azure, Dynamics 365, Power BI, Win-
dows 10 a dals$i, zdarma nebo za sniZenou cenu. TaktéZ neziskové organizace vzdé-
lava vramci Tech 4 Good Days (dfive NGO Connection Days), kdy jim vysvétluje
funkcionalitu jednotlivych produktt, pripravuje workshopy, aby s produkty uméli
zachazet, a také je uci dalsi potirebné dovednosti, jako napriklad soft-skills.

FY16 FY15 FY14
$1 074 mil. | $922 mil $949 mil.

FMV137 darovaného softwaru a
hardwaru a slevy
Pocet neziskovych organizaci, které

obdrzely softwarové a hardwarové 84 972 84 155 86 399
dary

Pocet neziskovych organizaci, které

obdrzely Office 365 pro neziskové 60 658 36 189 11 455
organizace

Tabulka 25: Darované produkty a pocty neziskovych organizaci (Microsoft, 2017)

Microsoft YouthSpark - tato iniciativa se vyvinula ze slibu daného Microsoftem
vroce 2012, kdy se rozhodli, Ze podpoti béhem tiech let alespori 300 miliont mla-
dych lidi ve vzdélani, v moZnosti si najit zaméstnani nebo v podnikatelskych prilezi-
tostech. Tento slib splnili jiz ve FY15, kdy kumulativné od roku 2012 podporili
vice nez 307 milionG mladych lidi. Nyni je tento slib zaméren vice Gzce a to na
poskytovani prileZitosti pro vSechny mladé lidi, aby se mohli ucit informatiku.
Microsoft se snazi motivovat mladé lidi, aby svoji kariéru nastartovali pomoci tech-
nologii, a snazi se jim k tomu dat, co nejvice moZnosti skrze:
e DigiGirlz (udalost) - vzdélavani divek ze stiednich $kol o mozZnostech v radmci
IT
e YouthSpark Live (udalost) - vzdélavani mladych lidi a odemykani jejich po-
tencialu
e YouthSpark Hub - online 30+ programii a zdroji k u¢eni informatiky

137 Fair market value
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e Hour of Code (kampaii/udalost) - zaméfeno na programovani, vedeno part-
nerem Microsoftu, neziskovou organizaci Code.org
e TEALS (program) - parovani IT profesionalt s uciteli, aby tymoveé ucili infor-
matiku na strednich Skolach v USA.
Microsoft poskytuje finan¢ni dary neziskovym organizacim, které lokalné
zlepSuji pristup ke vzdélani v oblasti informatiky.

Rok FY16 FY15 FY14

Finan¢ni dary neziskovym organizacim $166 mil. | $135mil. | $119 mil
Tabulka 26: Microsoft finan¢ni dary neziskovym organizacim

Program Employee Giving a dobrovolnictvi - v ramci programu Employee Giving
muzou zaméstnanci vénovat finan¢ni dary a ¢as neziskovym organizacim. Dobrovol-
nictvi je dalsi iniciativa, ktera je soucasti spolecnosti jizZ dlouho dobu (od roku 1983)
a je jednim z dlivodd, proc si lidé voli Microsoft jako svého zaméstnavatele. V USA
zameéstnanci tzv. matchuji své hodiny, kdy jedna hodina dobrovolnictvi pfinese ne-
ziskové organizaci $25. V ostatnich zemich maji zaméstnanci tfi libovolné dny, které
muiiZou vénovat pomoci neziskové organizaci, které se v dochazce pocitaji jako by
byli v praci. V USA je také komunita zaméstnancti Hack for Good, ktefi skrze své do-
vednosti esi spoleCenské problémy. V roce 2016 v ramci tydenniho hackathonu?38
zaméstnanci Microsoftu vyrtesili 550 ,Hack for Good“ projekt.

Program Employee Giving v Cislech za rok 2016 (pouze USA)

Finan¢ni dary od zaméstnancii $142 mil.139
Pocet hodlp st,ravenych 650 000
dobrovolnictvim

Pocet podporenych neziskovych
organizaci a Skol

% zapojeni zaméstnancl 74 %
Tabulka 27: Microsoft program Employee Giving (Microsoft, 2017)

18 899

138 2016 //oneweek Hackathon
139 inclusive of company match
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Skupina
stakeholdert

Zakaznici

Priklady zapojeni stakeholderti

Ziskavaji poznatky z:

e Online zpétné vazby

e Podpory komunity

e  Priizkumi spokojenosti produktt

e  Studii pouzitelnosti

e Vyzkumnych for

e Spravci firemnich uctd

e  Zastupcil zakaznického servisu
V FY16 skrze Windows Insider program miliony zakaznikii a developert poskytly svoji
zpétnou vazbu ohledné Windows 10, coz vedlo k vytvoreni jeho klicovych aktualizaci.

Investori

With over 3.5 million Microsoft shareholders, using both direct dialogue and ‘one-to-many’
communications are necessary to reach all shareholders.

Beyond traditional investor communications such as earnings calls and our annual meeting,
we seek to proactively provide investors with corporate governance information through
diverse communications, including a director video interview series and direct
communications from independent members of our board to shareholders.

We proactively reach out to institutional investors—including public pension funds and
socially responsible investors—about governance and citizenship-related topics. We deliver
a summary of their feedback to the board.

In FY15, these engagements reached investors holding over 30 percent of our outstanding
shares. We seek to transparently provide information sought by socially responsible
investors and corporate responsibility rating agencies and seek their insights to identify new
and emerging CSR issues.

Zaméstnanci

We ask for—and act on—employee feedback in multiple ways, including conducting an
annual online anonymous poll of all our employees around the world. MS Poll, with a nearly
85 percent response rate, asks employees to share feedback about the Microsoft work
experience, including how they feel about their workgroups, organization, and company as a
whole.

Microsoft offers employees, customers, suppliers, and other external parties multiple ways to
report compliance concerns as described in the Corporate Governance and Ethics report on
the CSR website.

Dodavatelé

We engage with suppliers through capacity-building workshops and trainings, supplier
advisory boards, an annual supplier summit (hosted by us), and participation in industry
coalitions, such as the Electronics Industry Citizenship Coalition. We also conduct anonymous
Voice of the Supplier Surveys, which include questions on CSR issues.
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Obcanské . . : .
lecnosti / Across the breadth of our business, we engage with thousands of NGOs working on issues
spolecnosti
ni ladni ranging from environmental sustainability to employee diversity to child safety.
\Y
organizace
Microsoft’s local CSR teams work directly with community groups and in partnerships with
local nonprofits. They share views and insights from local communities with Microsoft’s
Komunity global CSR team in direct communications, through regular conference calls, and at an annual
global summit.
Microsoft actively participates in industry coalitions to address important CSR issues. In
Primyslové many cases. Microsoft is among the leaders bringing companies together to work
koalice a collaboratively to solve challenges.
partnerstvi
vefejného a Microsoft has helped establish groups that help set the standard for responsible business
soukromého practices in the ICT industry, ranging from the Electronics Industry Citizenship Coalition and
sektoru Global Network Initiative to the International Association of Accessibility Professionals.
Microsoft engages actively in policy issues relevant to our business, both directly and through
industry associations. We seek to ensure that our participation in the political process takes
Politici place in the light of day and for reasons that are clear and justifiable to our shareholders and
the public.
Microsoft engages with a broad range of UN agencies and other international government
organizations on in a range of ways from one-time consultations to formal long-term
artnerships.
Mezinarodni P P
vladni , . . : .
) As just one example, Microsoft has a formal Memorandum of Understanding with the Office
organizace

of the United Nations High Commissioner for Human Rights (OHCHR) to develop technology
tools that advance its mission.

Tabulka 28: Microsoft: zapojeni jednotlivych skupin stakeholderi (Microsoft, 2017)

Continuwous

Imiprovemants

Enhanced Living
Conditions Chedidist

Best Practices

Obrazek 46: Kontrola SEA pozZadavku v ramci dodavatelského retézce (Microsoft, 2017)
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Smelters* Tin Tungsten | Tantalum Gold Total
Number of smelters 78 41 45 123 287
Number (%) of smelters listed | 59 (76%) | 30 (73%) |45 (100%) | 80 (65%) |214 (75%)
as “compliant” by the CFSI
Number (%) of smelters listed | 12 (15%) | 5 (12%) 0 (0%) 15 (12%) | 32 (11%)
as “active” by CFSI

Obrazek 47: Stav provéreni huti v dodavatelském retézci Googlu

Zdroj: Google, 2017

Oblast ISO normy Microsoft Apple Google IBM
Vedeni organizace 1,94 1,81 1,90 1,94
Lidska prava 1,89 1,80 2,00 1,96
Pracovni podminky 1,86 1,95 2,00 1,76
Zivotni prostiedi 2,00 1,87 1,93 1,87
Korektni podnikani 1,86 1,92 1,50 1,92
Spotiebitelské otazky 1,93 1,87 1,79 1,86
Spolecenska angaZovanost a 195 120 200 1.90
rozvoj komunit ' ' ' '

SOUCET 13,43 12,41 13,12 13,20

1. 4. 2. 3.

Tabulka 29: Celkové hodnoceni analyzovanych spole¢nosti

Zdroj: Vlastn{ zpracovani
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Questionnaire: CSR benchmarking in the biggest IT companies

Company:

Interviewed person:

Position in company:

How long have you been working for company/in CSR?

Can you briefly describe your CSR activities for me? What are your strategic
CSR activities/programs/projects?

On which CSR activities/projects are you most proud of?

ISO 26000 - 7 core subjects
Organizational governance

Accountability

1. Would you say that is your company acting in a socially responsible way?

2. Why is your organization acting in a socially responsible way?

3. What s the relationship between company’s strategy and CSR? (Strategic influ-
ence?)

4. Did you incorporate concept of CSR into your company’s strategy?

5. How do you view the connection between CSR and sustainable development?

6. When have you started with CSR? And with which type of programs/activities?

7. Do you have external CSR advisors? If yes, for strategic reasons?

8. Do you think that CSR is a concept which will be an “important” part of your
business in long-term (more than 10-15 years), or is it just a trend?

9. How is the leadership team involved in decision making about CSR? What is their
approach to CSR?

10. Do they (leadership team) help raise awareness about CSR among employees? If
yes, how?

11. Did you change your approach to CSR in previous years (in last 5 years)? If yes
how and why?

12. Is your company a member of some international platform /NGO which is dedica-
ted to CSR (e.g.: SSR International, Corporate register, Sustania, etc.)? What kind of
advantages do you receive from this cooperation?

13. Which authorities within the company oversees CSR?

14. Does the organization have CSR structure/departments inside HQ, on regional le-
vel, on SBU/subsidiaries level?

15. How do you plan CSR activities in each region/country/subsidiary? Is it top-
down/bottom-up/mix? Who is responsible for CSR planning and adjustments of
CSR strategy?

16. How big is the influence of HQ/global programs in subsidiaries? Can they create
their own CSR program or do they have to follow HQ guidance?

17. Who is locally responsible for realization/creation of CSR plans? (Citizenship

Lead/ PR Lead/ etc.)

Transparency
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1. Do you promote your CSR activities internally? How? E.g.: What is the awareness
of employees about CSR programs/activities

2. Do you promote your CSR activities externally? How? (Among your customers,
among your suppliers, among your shareholders? Among other stakeholders?)

3. Do you use CSR in your PR activities and how?

4. Are you participating or are you organising events which are related to CSR (inter-
nally/externally)? E.g.: regional conventions, international /regional/national
roundtables with stakeholders, internal CSR conventions/meetings, etc.

5. Which Standards are being followed/used in your company? (CSR/environmen-
tal/etc. standards) E.g.: ISO 26000, ISO 14000, SA 8000, OECD Guidelines, UN Glo-
bal Compact, EMAS, Global Reporting Initiative, Others.

6. Do you measure your CSR activities? And how?

7. Do you publish CSR reports (non-financial reporting/integrated reporting)? Are
you integrating non-financial information into financial reports? According to
which standards are you creating your report?

8. Do you think that non-financial reporting should be compulsory, as it is in some

countries, or voluntary? E.g.: Some companies within the EU, Taiwan, India, South
African Republic, etc.

Ethical behaviour

1.

w

Do you apply the principle of ethical behaviour? What concrete steps do you do to
maintain it?

What kind of measures do you do in cases of unethical behaviour? How do you
check compliance with ethical behaviour?

If the company does not have specified ethical behaviour, for what reason?

Does the company have the Code of Ethics (written/unwritten)? How is well-
known and perceived within the company?

Do you undertake social or ethical audit? If yes, is it performed internally or exter-
nally? If not, why?

Respect for stakeholder interests

1.

2.
3.

Does the company create relationships with its stakeholders (employees, consu-
mers, suppliers, stakeholders, community, etc.)? How does it take into account
their interests / their demands?

Do you engage your employees into decision making about CSR? If you do, how?
How does the company seek to increase the satisfaction of its stakeholders?

Respect for the rule of law

1.

How do you control that the company’s steps and measures are aligned with legis-
lation (globally)? If there is no control in place, why?

Human rights

Due diligence

1.

Do you care about respect for human rights towards their employees, consumers
and other stakeholders?

How do you make sure that human rights are respected and inspected? E.g.: within
your supply chain?
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Human rights risk situations

1. Has the company already resolved some crisis situations, e.g.: political conflicts,
natural disasters, etc.?

2. Has the company already resolved crisis situations which had significant impact on
natural resources such as water, air and forests? Has there been a conflict with the
local community?

3. Does the company have specified processes outlining how to solve these crisis si-
tuations (threats to natural resources)?

4. Has the company already resolved crisis situations which had an impact on chil-
dren?

5. How did you solve these situations?

6. Has the company already resolved crisis situations related to corruption? If yes,
what kind of situation it was?

7. Does the company have specified processes how to solve these crisis situations
(corruption)?

Avoidance of complicity
1. Has the company already resolved issues related to conscious/unconscious abuses
or violations of human rights?
2. Does the company have specified processes and rules how to prevent these situati-
ons?

Resolving grievances
1. Did you solve a specific complaint about human rights violation?
2. How do you deal with these complains? How do you address them?

Discrimination and vulnerable groups
1. How do you prevent discrimination against all of your stakeholders? What is your
antidiscrimination policy?
2. Do you employ people with different nationality, race, sex, age or disabilities? Do
you have their % in company (other statistics)?
What is the % share of women in senior positions within the company?
4. Whatis the company’s attitude towards employing ethnical and racial groups of
population in managerial positions? What is their % representation?
5. How are you eliminating potential discriminatory practices? Do you keep records
of them?

w

Civil and political rights
1. Do you always respect civil and political rights (e.g.: the right to life, right for per-
sonal security, the right to own property, liberty and physical integrity, the right to
express, etc.)?
2. Has the company already resolved cases of interference with privacy, family,
home, voter preferences, correspondence, etc?
How did you solve these issues?
4. How does the company try to prevent these cases?

w

Economic, social and cultural rights
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1. Do you always respect economic, social and cultural rights (e.g.: the right to educa-
tion, work, freedom of religion, etc.)?

2. Has the company already resolved cases of discrimination related to economic, so-
cial and cultural rights (e.g.: access to health care, education, work, religion and
culture)?

3. How did you solve these cases?

4. How do you try to prevent these cases?

Fundamental principles and rights at work
1. Do you respect employee’s freedom of association, right to collective bargaining,
the elimination of all forms of forced involuntary labor, abolition of child labor,
etc.?
2. How do you try to avoid violation of these rights?
Do you have clear rules for evaluation without gender or other discrimination?
4. Do you create suitable conditions for collective bargaining?

w

Labour practices
Employment and employment relationships
1. Do you plan HR in order to prevent unnecessary employment for a fixed period of
time? Do you employ “vendors” (which could be your employees) and outsourced
employees throughout agencies?
2. Do you take into consideration, while selecting potential candidates, age, sex, race,
disability, etc.?
Do you monitor employee relationships?
4. Are you constantly improving employee relationships? How? (e.g.: teambuilding,
team breakfasts, relax zones, etc.)

w

Conditions of work and social protection

1. Do you secure adequate working conditions for your employees?
Do you provide working conditions even beyond the law? If you do, which most of-
ten (home office, dog friendly environment, vacation beyond the law, etc.)?
Do you take into consideration your employee’s private life? (work-life balance)
In general, do employees have fixed or flexible working hours?
In general, in what type of office do they work (home-office, open-office, etc.)?
What kind of social protection do you provide to your employees (outplacement,
etc.)?

N

oUW

Social dialogue
1. How can employees express their opinions and suggestions?
2. How do you solve problems, complaints at workplace and employee turnover?
3. How do you communicate with your employees? Which department is responsible
for communication with them?
4. How do you inform your employees about company activities and its results?

Health and safety at work
1. How do you ensure occupational safety and health (OSH)?
2. Are you providing employees with training in OSH?
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v

How is the company trying to maintain the highest level of physical, mental and so-
cial well-being of workers? Are you securing prevention measures and activities to
strengthen health of its employees?

Did the company set aside funds for occupational diseases, accidents at work, etc.?
Do you analyse the number of occupational accidents and diseases?

What do you do in this field beyond the law?

Human development and training in the workplace

1.

w

How are you securing development, education and professional growth of your
employees?
Do you have an HR department? What is its structure and how big it is (in compari-

son to...)?
What kind of training do you provide to your employees? For free/paid?
Do you provide other possibilities for development apart from training (mento-

ring, coaching, etc.)?

The environment

Prevention of pollution

1.

What kind of measures do you undertake in order to prevent environmental pollu-
tion in your neighbourhood?

Is environmental policy of your company led by a parent company/ by HQ? How?
Do you buy the newest technologies with lower energy consumption? If you do,
what kind of technology? s it a part of company’s strategy?

How big is the financial budget dedicated to prevention of pollution? Is it grow-
ing/decreasing annually?

Sustainable resource use

1.

4,

Do you take into consideration ensuring the availability of resources in the future,
for example reducing energy consumption, reducing fuel consumption, reducing
water consumption (efficient flushing), protection of water (wastewater tre-
atment), etc.?

Are you making (annual) records of resource saving and of activities which are
protecting the environment? If not, why?

What kind of activities are you conducting in order to change current and future
behaviour of your employees so they responsibly use natural resources?

Are you educating your employees?

Climate change mitigation and adaptation

1.
2.

What kind of initiatives are in place in order to reduce greenhouse gas emissions?
Are you reducing usage of fossil fuels and are you substituting them with other
(more sustainable) resources?

Are you evaluating/do you plan to evaluate your externalities - e.g.: Environmen-
tal Profit and Loss Statement like Puma?

Protection of the environment, biodiversity and restoration of natural habi-

tats


http://about.puma.com/damfiles/default/sustainability/environment/e-p-l/EPL080212final-3cdfc1bdca0821c6ec1cf4b89935bb5f.pdf
http://about.puma.com/damfiles/default/sustainability/environment/e-p-l/EPL080212final-3cdfc1bdca0821c6ec1cf4b89935bb5f.pdf

146 Prilohy

1. Do you contribute to protection and restoration of the natural environment and to
protection of fauna and flora? How? If not, why?

2. Do you contribute to supporting of the protection of urban and rural sustainable
development?

3. Do you engage in dialogue with local stakeholders about protection and restora-
tion of the natural environment?

Fair operating practices
Anti-corruption
1. In what kind of form do you prepare the principles and rules of anti-corruption po-
licy? (donations, sponsorship, etc.)
2. Do you train your employees in the field of anti-corruption policy?
3. Do you keep track of cases of corrupt behaviour? If yes, do you have specific proce-
dures for solving these issues?

Responsible political involvement
1. Can you declare that your political engagement in public policy is responsible (lob-
bying, coercion, corruption, etc.)?

Fair competition
1. Do you respect fair competition?
2. Do you provide all necessary information to interested parties (fair contract terms,
pricing information, information about the termination of the contract, etc.)?
3. Ifyou have dominant market position, do you have the tendency to abuse you posi-
tion?

Promoting social responsibility in the value chain - high importance
1. Do you promote and increase awareness about your CSR activities within the
supply chain? If not, why?
2. Are ethical standards and CSR activities of your suppliers important criterion for
establishing cooperation? Do you evaluate them annually?
Do you have Supplier Code of Ethics?
4. Do you carry out audits focused environment, human rights, etc. on the regular
basis (annually)?
5. Are using conflict free minerals? Are you part of initiative focused on CFM?

w

Respect for property rights
1. Do you respect property rights?
2. How do you ensure their compliance and protection?

Consumer issues
Fair marketing, factual and unbiased information and fair contractual practi-
ces
1. Do you provide complete, clear and understandable information (information
about its products, prices, conditions, company - contact information, etc.)?
2. Do you practice honest marketing and promotion from ethical point of view?
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3. Do you have specific regulations for the creation of marketing and assigned re-
sponsibility for marketing within organization?
4. Did you stipulate sanctions and consequences for violation of correct marketing?

Protecting consumers' health and safety
1. Do you share information about product safety with your consumers?
2. How do you evaluate risks and impacts on the health and safety of customers?

Sustainable consumption
1. Do you try to change behavioural patterns of your consumers, to teach them to use
natural resources more responsibly? Are you educating them about sustainable
consumption?

Consumer service, support, and complaint and dispute resolution

1. How do you examine needs and expectations of your customers?

2. What kind of support and after shopping services are you offering to your consu-
mers (warranties beyond the legal framework, maintenance and assistance servi-
ces, etc.)?

3. Are your obtaining feedback from your consumer? How are you trying to increase
their satisfaction?

4. How do you address complaints? Do you have responsible person for these issues
at every store/location?

5. How many complaints in comparison to orders do you have to annually solve? Is
this number decreasing?

Consumer data protection and privacy
1. How do you protect private data about consumers?
2. Do you apply special measures for protection of personal data?

Access to essential services
1. Whatis your approach to limiting services / product supply in the event of insol-
vency of customers?
2. Do you have timeframe for settlement of payments?

Education and awareness
1. Are you constantly increasing knowledge and awareness of customers about your
products and services, their diversity, benefits, etc.? In which way (through FAQs,

manuals, events, etc.)?

Community involvement and development - IT related
Community involvement

1. Do you try to engage with local communities and support community develop-
ment?

2. How were you involved in local communities in past?

3. Do you motivate and reward your employees to volunteer and be active in local
communities?

4. Do you support social responsibility related to disadvantaged groups?
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5. Do you cooperate with NGOs? In what kind of form? What kind of program have
been already implemented and for how long?

6. Which organizations are your most important partners?

7. Is your community involvement related to IT/to what you are doing?

8. Does the HQ/parent company encourage other sites/stores to be social respon-
sible?

9. Whatis the organization's position on corporate philanthropy?

10. Is community involvement beneficial for the company? Did you receive positive fe-
edback from the local community? Have you noticed increase of positive com-
pany/brand perception and closer relationship with the local community?

Education and culture
1. Are you involved in projects focused on improving the quality of education (STEM
education)?
2. Do you promote and foster cultural activities that help develop the identity of disa-
dvantaged citizens, etc.?
3. Do you help to protect and preserve cultural heritage? How do you do that?

Employment creation and skills development
1. Do you considers the impact of your investments on the creation of new jobs? Do
you create programs to increase employment?
2. Do you participate in local or national programs for the development of qualifica-
tion (students, disadvantaged people, etc.)?

Technology development and access
1. Do you engage in partnership with local organization (universities, research labo-
ratories, etc.) which focus on scientific and technological development?
2. Do you contribute to the development of modern technologies in the local commu-
nity?

Wealth and income creation
1. Do you use your income from economic activities to support local businesses,
community members, programs for business development?
2. Do you strive to fairly distribute income and benefits from economic activity (e.g.:
through taxes, wages and profit)?
3. Do you prefer to do business with local suppliers?

Health
1. How do you contribute to the promotion and protection of community health (vac-
cinations, prevention, encouraging healthy lifestyles, raising awareness about seri-
ous illnesses, etc.)?

Social investment
1. Do youinvestin infrastructure and programs which are designed to improve the
social aspect of community life (e.g.: the improvement of infrastructure, access to
information, education, health care, etc.)?
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Hodnota

51-250

251 a vice

Celkowy pocet odpovédi: 105

Kolik obyvatel ma obec/mésto, ve kterém sidlite?

Hodnota
1-3000

[]
3001 — 20 000 [

20 001 - 100 000

100 001 — 300 000

300 001 a vice ]

Celkowy pocet odpovedi: 105

V jakém odvétvi Vase spole€¢nost pusobi?

Hodnota

IT ~ informatni technologie ]

Jiné
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Procent

65 %

27 %

9 %

0 %

Procent

8 %

10 %

12 %

6 %

64 %

Procent

100 %

0%

Odpovedi

68

28

Odpovedi

11

13

67

Odpovedi

105

0
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Celkowy pocet odpovédi: 105

Je Vase spole€¢nost spolecensky odpovédna, tzn. vyvijite aktivity, které spadaiji pod
definici CSR?

Pozn.: CSR je kontinualni zavazek spole€¢nosti chovat se eticky a podilet se nejen na
ekonomickém vyvoji, ale také na zlepSeni kvality zivota svych zaméstnanc, jejich rodin,
stejné tak mistni komunity a spole€nosti jako takové. Spoleéensky odpovédné chovani
(CSR) Ize rozdélit do tfi oblasti: ekonomicka (Profit), socialni (People) a environmentalni
oblast (Planet).

Hodnota Procent  Odpowvedi
Ano ] 45 % 47
Ne 32 % 34
Nevim 23 % 24

Celkowy pocet odpovedi: 105
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2. Otazky pro respondenty, ktefi nevyviji CSR aktivity

Pro¢ CSR aktivity nevyvijite?

Hodnota

Nedostatek lidi, ktefi by za tyto aktivity
byli zodpovédni / nedostatek ¢asu

moznostech implementace
Nevidime v téchto aktivitach smysl

CSR aktivity planujeme zavést, ale jesté
jsme se k realizaci nedostali

Nedostatek znalostio CSR a o _

Jiné:

Celkowy pocet odpovédi: 58

Procent

47 %

47 %

17 %

5%

21 %

Odpovedi

27

27

10

12

Jaké prinosy vidite v zavedeni CSR (spole¢ensky odpovédného chovani) ve Vasi

spole¢nosti?

Hodnota

Snizeni nakladl — zws$eni efektivity
snizenim produkce odpadl a spotfeby .
vody, atd.

ZlepSeni image spole€nosti a jednotliwch
brandt -

Zwseni davéry zakaznik( — vétsi loajalita
wici spole¢nosti/znacce

ZwsSeni schopnosti ziskavat zaméstnance
a snizeni jejich fluktuace — zwsSeni
loajality vii¢i zaméstnavateli

Snadné;si pfistup ke kapitalu —
spole¢ensky odpovédné firmy jsou
whledavany nékterymi investory

ZlepSeni komunikace s organy statni '
sprawy

Z4dné pFinosy nevidim _
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Procent

10 %

28 %

19 %

16 %

0%

3%

47 %

Odpovedi

16

11

27
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Jiné:

Celkowy pocet odpovédi: 58

14 %

8

Domnivate se, Ze malé a stiredni podniky plisobici lokalné dokazi své CSR aktivity
demonstrovat pfimymi cestami, kdezto velké spole¢nosti jsou v podstaté odkazany na
neosobni formy komunikace se svymi stakeholdery (zainteresovanymi stranami)?

Hodnota

Ano

Ne

Nevim

Celkowy pocet odpovedi: 58
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Procent

12 %

28 %

60 %

Odpovedi

16

35
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3. Otazky pro respondenty, ktefi vyviji CSR aktivity - 1. ¢ast

Mate v ramci spole¢nosti osobu/oddéleni, jenz je zodpovédna/é za CSR?

Hodnota Procent
Ano _ 45 %
Ne ] 55 %
Nevim 0%

Celkowy pocet odpovédi: 53

Odpovedi

24

29

Pokud ve Vasi spoleénosti mate osobu zodpovédnou za CSR, pod jaké oddéleni spada?

Hodnota Procent

CSR/Citizenship/Sustainability/atd.

Marketing -

Lidské zdroje/personalistika

Jiné:

Celkowy pocet odpovédi: 34

0%

15 %

32 %

53 %

Odpovedi

11

18

Jak byste ohodnotili uroven Vasich CSR aktivit na Skale od 1 do 10 (10 je nejlepsi)?

Hodnota Procent

5 ]
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8 %

6 %

1%

11 %

21 %

Odpowvedi

11
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9 %

~

1%
8 13 %
9 6 %
10 | 4%

Celkowy pocet odpovédi: 53

v aswvew s

konkrétni projekty realizujete?

Hodnota Cetnost

- podpora neziskowych spole€nosti v oblasti zdrawot.vzdelavani; - ekologie - podpora tfidéni
u klientd

Ach jo, to jsou otazky. VSechny jsou dUlézité a navic je nedélame formalné, abychom

méli nékde ¢arku, ale skutecné je Zijeme, takze vSechny jsou dllezité a méni se tov 1
Case a podle situace

boj proti islamu na zemi, mofi i sousi 1
Dary 1
Délame maximum pro blahobyt nasich zaméstnancu. Newywyjime zadnou spole¢ensky

Skodlivou €innost. Podporujeme cestu na kole do prace. Podporujeme homeoffice a 1
flexibilni pracowni dobu zaméstnanci.

dobré vztahy s lidmi, bezplatné sluzby pro organizace ZP, tfidéni odpadu 1
dobré vztahy se zakazniky, obchodnimi partnery; transparentnost 1
ekologicka likvidace elektroodpadu 1
ekologie, firemni benefity 1
Férové jednani v obchodni politice, otevfena firmeni kulturanaklonéna life-work-balance 1
filantropie/sponzoring 1
HR 1
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Je toho pomerne vela, malo priestoru :)

kvalita sluzeb

Partner Nadacniho fondu Kipepeo poskytujici pomoc détem v Africe
Podnikame bez korupce

podpora mistni kultury, sportu, vzdélavani

Podpora psiho utulku. Podpora neziskowch organizaci podporujici za€inajici podnikatele
a aktiwni lidi (JCI).

Podpora z.s. Dobry skutek, e-commerce aktivity, wroba, provoz a podpora webowch
stranek www.dobryskutek.cz

podpora zamestnancu, sponzoring
podporujeme sportowni oddil

pomoc potfebnym, Zivotni prostiedi
pomoc Skolam

Pomoc zaméstnanciim, osobni rozvoj

pouzivani eko prostfedkd na myti a €iSténi, zpfijemnovani pracowniho prostredi
zameéstnancim

pracowni podminky, sladovani pracowniho a rodinného Zivota
presentace

projekty pro neziskowky za symbolickou cenu

Pfispivame na nemocné déti.

spokojeny zakaznik

spoleCenska odpovédnost k zaméstnancim, partnerdm a zakaznik(m, ochrana zivotniho
prostredi

spoleCensko odpovedné chovani mame zakotvené v etickém kodexu

spoluprace s univerzitami, spole€ny wzkum s univerzitami, wukowy program na mistni
univerzité, ergonomie a kvalitni pracovni nastroje (PC, monitory), kvalitni sezeni,
rehabilitace a masaze (kompenzace celodenniho sezeni), moznost navstéwy Iékafe bez
naroku na ¢erpani volna/dowolené, sponzoring mistni komunity neslySicich, détskych
vesni¢ek, mistni zakladni Skoly

Starame se o tom, aby byli naSi zaméstnanci Stastni a spokojeni nejen v kancelafi, ale i
mimo ni. Slavime narozeniny, chodime spole¢né ven, davame prostor pro studium,
pfispivame na vzdélavami, dopfavame dowlenou, zohlediujeme zdravotni postiZzeni a tak
dale

starost o zaméstnance

transparentnost, pfistup k zakaznikovi
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Tridéni odpadu, podporujeme lidi v jizdé do prace na kole apod. 1
Tridéni odpadu, spolehlivost v ramci partnerstvi 1

tfidéni odpadu. minimalni wuzivani tiskarmy k tiSténi papiru - v8e se snazime feSit
elektronicky

uprchlici, drogové zavisli, déti v dét.domowvech 1
V§e, co nase spole¢nost déla, je pouze a jenom pro blaho zaméstnancu 1

Vsichni pracujeme z domowl, jsme velmi dobfe finanéné placeni, nase potfeby jsou na
prwmim misté, slovo ne ma stejnou vahu jak ano. 1

Vychazim vstfic zaméstancim 1

vzdélavani, spoluprace s VS TU Liberec, teambuldingové akce, vytvareni produktu, které
maji wznam pro Zivotni prostredi

Zejména enviromentalni na denni bazi 1

ZlepSovani podminek pro praci zaméstnancu, vzdélavani zaméstnancl 1

Celkowy pocet odpovédi: 53

Ktera spole€nost z odveétvi informaénich technologii podle Vas ma dobré CSR aktivity?
Mate néjaky vzor z IT oboru?

Hodnota Cetnost
26
- 1
1.Web IT 1
Apple 1
Google 1
IBM 1
Microsoft Corp., ale samozfejmé jen vzor, vzhledem k poméru hodnot obou spole€nosti. 1
MS 1
ne 10
Nemam 2

Nemam, nebavi mne korporatni ¢arky za to, Zze formalné néco naplriuji, jen aby z toho
mohli udélat PR. PIno téch, o kterych si idealisticky z médii myslite, Ze by mohly byt 1
vzorem, je na tom ve skuteCnosti diametralné jinak nez by odpovidalo jejich obrazu.
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Nemame 1

nevim, ne 1
Neznam. 1
Oracle 1
Unicorn 1
Vodafone 1
zatim nemame zadné vzory, CSR feSime jen okrajové 1

Celkowy pocet odpovédi: 53

Domnivate se, Ze malé a stiredni podniky plisobici lokalné dokazi své CSR aktivity
demonstrovat pfimymi cestami, kdezto velké spole¢nosti jsou v podstaté odkazany na
neosobni formy komunikace se svymi stakeholdery (zainteresovanymi stranami)?

Hodnota Procent  Odpovédi
Ano ] 33 % 16
Ne 21 % 10
Nevim 46 % 22

Celkowy pocet odpovédi: 48

Vite, €&im se zabyva norma ISO 26000?

Hodnota Procent  Odpowvedi
Ano ] 3% 15
Ne 69 % 33

Celkowy pocet odpovédi: 48
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4. Otazky pro respondenty, ktefi vyviji CSR aktivity - 2. ast

Zapojuje se vedeni Vasi spoleénosti do rozhodovani ohledné CSR strategie/aktivit?

Hodnota

Ano

Ne

Celkowy pocet odpovedi: 47

Je CSR soucasti Vasi firemni strategie?

Hodnota
Ano

Ne

Tvorite CSR plan?

Hodnota
Ano

Ne

Celkowy pocet odpovedi: 47

Celkowy pocet odpovedi: 47

Procent

85 %

15 %

Procent

66 %

34 %

Procent

19 %

81 %

Jakeé prostiedky komunikace pouzivate k interni komunikaci CSR aktivit?

Hodnota

Nasténku
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Procent

15 %

Odpovedi

40

Odpovedi

31

16

Odpovedi

38

Odpovedi
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Newsletter

Emaily

Plakaty

Intranet

Interni Casopis

Setkani (meetingy) se zaméstnanci

Zadné

Jiné:

Jaké prostiredky komunikace pouzivate k externi komunikaci CSR aktivit?

Hodnota

Firemni webové stranky

Newsletter

Emaily

Plakaty

CSR report

Tiskové zpravy

Tisténé/online Clanky

Zadné

Jiné:

Celkowy pocet odpovedi: 47

Celkowy pocet odpovedi: 47

Ma CSR vlastni sekci na Vasich webovych strankach?
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15 %

57 %

9%

28 %

9%

68 %

9%

21%

Procent

49 %

17 %

38 %

4 %

2%

15 %

23 %

30 %

13 %

27

13

32

10

Odpovedi

23

18

1

14
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Hodnota Procent  Odpovédi
Ano ] 9% 4
Ne ] o1% 43

Celkowy pocet odpovédi: 47

Jsou CSR aktivity soucasti Vasich PR aktivit?

Hodnota Procent  Odpowvedi

Ano 40 % 19

Ne ] 60% 28

Celkowy pocet odpovédi: 47

Zverejnuje Vase spolecnost CSR report, pripadné zaclenujete nefinanéni informace i do
finan€nich/vyro€nich zprav?

Hodnota Procent  Odpowvedi
Zverejiiujeme CSR report (online, pdf, atd.) l 2% 1
Zaclenujeme CSR informace do l 29 1

(o]

finan¢nich/wrocnich zprav

reportovani

Celkowy pocet odpovedi: 47

Souhlasite s tim, Zze by mélo byt reportovani o CSR aktivitach legislativné upraveno
(napf. smérnice 2014/95/EU, ktera se tyka téch nejvétsSich spoleé¢nosti)?

Hodnota Procent  Odpovedi

Ano 28 % 13

Ne ] 2%
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Celkowy poCet odpovédi: 47

Pouzivate konkrétni standardy/normy zamérené na oblast CSR?

Hodnota

Nepouzivame Zadné standardy/normy _

ISO 26000
ISO 14000

Smérnice OECD pro nadnarodni podniky

Globalni dohoda OSN (UN Global
Compact)

Smérnice GRI

Program EMAS

Série AA1000

SA8000

Globalni Sullivanovy Principy

OHSAS 18000

CSN 01 0391 Systém managementu
spoleCenské odpovednosti organizaci

Jiné: l

Celkowy pocet odpovédi: 47

Mate sestaveny a zverejnény eticky kodex?

Hodnota

Ano ]

Ne
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Procent

94 %

2%

4%

0%

0 %

0%

0%

0 %

0%

0 %

2%

0%

2%

Procent

34 %

66 %

Odpovedi

44

Odpowvedi

16

31
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Celkowy poCet odpovédi: 47

Zapojujete do rozhodovani o CSR i ostatni zajmové skupiny (stakeholdery)?

Hodnota Procent

30 %

]
Ne ] 70%

Ano

Celkowy pocet odpovedi: 47

Odpovedi

14

33

Je Vase spole¢nost €lenem nékteré z platforem vénujicich se CSR nebo podporuje

nevladni organizaci, ktera se vénuje spoleéenské odpovédnosti?

Hodnota Procent

13 %

]
Ne ] 87 %

Ano

Celkowy pocet odpovédi: 47

Snazi se o Vase spole¢nost o navazani vztahu s mistni komunitou?

Hodnota Procent
Ano ] 49 %
Ne ] 51 %
Celkowy pocet odpovédi: 47
Motivuje Vase spole€¢nost své zaméstnance k dobrovolnickym aktivitam?
Hodnota Procent
Ano 49 %
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Odpovedi

41

Odpowvedi

23

24

Odpovedi
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Ne 51 % 24

Celkowy pocet odpovédi: 47

Spolupracuje Vase spole€nost s neziskovymi organizacemi?

Hodnota Procent  Odpowvedi
Ne 1] 28% 13
Celkowy pocet odpovedi: 47
Angazuje se Vase spole¢nost ve firemnim darcovstvi?
Hodnota Procent  Odpovédi
Ano ] 62% 29
Ne ] 8% 18

Celkowy pocet odpovedi: 47

Ma Vase spole€nost na spolupraci s neziskovymi organizacemi a firemni darcovstvi
vycélenén rozpocet?

Hodnota Procent  Odpovédi

Ano e 15 % 7
Ne ] 85% 40

Celkowy pocet odpovédi: 47

Zapojuje se Vase spolec¢nost do projektii zamérenych na zvyseni kvality vzdélavani?
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Hodnota Procent  Odpovédi

Ano ] 4% 35
Ne - 26 % 12

Celkowy pocet odpovedi: 47

Zapojuje se Vase spoleénost do partnerstvi s mistnimi organizacemi (VS, vyzkumné
laboratore, atd.) zamérené na technologicky a védecky rozvoj?

Hodnota Procent  Odpovédi
Ano ] 64% 30
Ne ] %% 17
Celkowy pocet odpovedi: 47
Pomaha Vase spole€¢nost chranit a udrzovat kulturni dédictvi?
Hodnota Procent  Odpowvedi
Ano ] 4% 19
Ne ] 60% 28

Celkowy pocet odpovédi: 47

Zvazuje VasSe spolec¢nost dopad svych investiénich rozhodnuti na tvorbu novych
pracovnich mist?

Hodnota Procent  Odpowvedi
Ano ] 0% 3
Ne ] 0% 14

Celkowy pocet odpovedi: 47
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Snazi se Vase spole¢nost spravedlivé rozdélovani pfijmu a pfinost z ekonomické
c¢innosti (napf. skrze dané, mzdy a zisku)?

Hodnota Procent  Odpovédi
Ano ] 85% 40
Ne 15 % 7

Celkowy pocet odpovedi: 47

Dava Vase spolec¢nost prednost obchodni spolupraci s mistnimi (sub)dodavateli?

Hodnota Procent  Odpowvedi
Ano ] 4% 35
Ne 26 % 12

Celkowy poCet odpovédi: 47

Dbate na dodrzovani lidskych prav?

Hodnota Procent  Odpovedi
Ano D s 4
Ne 2% 1

Celkowy pocet odpovédi: 47

Resila jiz Vase spoleénost problém védomého éi nevédomého zneuziti nebo poruseni
lidskych prav?

Hodnota Procent  Odpovédi
Ano | 4% 2
Ne 81 % 38
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Nevim

15 %

Celkowy pocet odpovedi: 47

Zaméstnava Vase spole¢nost pracovniky s riiznou narodnosti, rasou, pohlavim, vékem

¢i zdravotnim postizenim?

Hodnota
Ano

Ne

Procent

] 74 %

26 %

Celkowy pocet odpovedi: 47

Jaky je zhruba % podil zen ve vedoucich pozicich v ramci Vasi spole¢nosti?

Hodnota

0%-10%

1% -20%

21 % -30 %

31 % -40 %

41 % - 50 %

51 % - 60 %

61 % -70%

71 % - 80 %

81 % -90 %

91 % - 100 %

Procent

1 55 %
9%

9%

13 %

[ 13 %

2%

0 %

0 %

0 %

0 %

Celkowy poCet odpovédi: 47
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26


http://www.click4survey.cz/

Snazite se eliminovat potencialni diskriminacni praktiky v ramci Vasi spoleé¢nosti?

Hodnota Procent  Odpovédi
Ane ] e
Ne 19 % 9

Celkowy pocet odpovedi: 47

Planuje Vase spole¢nost lidské zdroje a ma stanoveny jasné postupy pro jejich fizeni?

Hodnota Procent  Odpowvedi
Ano ] 64% 30
Ne 36 % 17

Celkowy poCet odpovédi: 47

Planuje Vase spole¢nost lidské zdroje tak, aby zamezila zbyte€nému zaméstnavani na
dobu uréitou?

Hodnota Procent  Odpowvedi
Ano I 6% 31
Ne 34 % 16

Celkowy poCet odpovédi: 47

Jsou v ramci Vasi spoleénosti vytvoreny pracovni podminky i nad ramec zakona (napf.
home-office, dog friendly workplace, sick days, atd.)?

Hodnota Procent  Odpowvedi
Ano . ] oM% 43
Ne 9% 4
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Celkowy pocet odpovedi: 47

Snazi se VasSe spole¢nost o vyvazenost pracovniho a osobniho zivota zaméstnancu (tzv.
work-life balance)?

Hodnota Procent  Odpovedi
Ne 13 % 6

Celkowy pocet odpovedi: 47

Poskytujete svym zaméstnanciim Skoleni v oblasti bezpe¢nosti a ochrany zdravi pri
praci (BOZP) a pozarni ochrany (PO)?

Hodnota Procent  Odpovedi
Ano ] 81% 38
Ne 19 % 9

Celkowy pocet odpovedi: 47

Ma Vase spolec¢nost vy¢lenény finanéni prostredky pro pfipad nemoci z povolani,
pracovnich urazi apod.?

Hodnota Procent  Odpovedi
Ano ] 2% 15
Ne 68 % 32

Celkowy pocet odpovedi: 47

Poskytujete svym zaméstnancim skoleni, aby se mohli rozvijet, vzdélavat a odborné
rast?
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Hodnota Procent  Odpovédi

Ano ] N% 43

Ne 9 % 4

Celkowy pocet odpovedi: 47

Ma Vase spole€nost zodpovédnou osobu ¢i oddéleni pro rozvoj lidskych zdroji?

Hodnota Procent  Odpowvedi
Ano _ 55 % 26
Ne 45 % 21

Celkowy poCet odpovédi: 47

Snazi se Vase spole¢nost zamezit znecisténi zivotniho prostredi ve svém okoli?

Hodnota Procent  Odpovédi
Ano . ] 87% 41
Ne 13 % 6

Celkowy pocet odpovedi: 47

Bere Vase spole¢nost ohled na zajisténi dostupnosti zdroja i v budoucnu, jako ne napr.:
shizovani spotieby energie, pohonnych hmot, vody (Usporné splachovani), ochrana
vody (¢isténi odpadnich vod), atd.?

Hodnota Procent  Odpowvedi
Ano _ 77 % 36
Ne 23 % 11

Celkowy poCet odpovédi: 47
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Zaznamenava si Vase spolec¢nost kazdoroc¢ni usporu zdroja a aktivity smérujici k
ochrané zivotniho prostredi?

Hodnota Procent  Odpovedi

Ano - 21 % 10
Ne ] 9% 37

Celkowy pocet odpovédi: 47

Vzdélava Vase spoleénost své zaméstnance v environmentalni oblasti?

Hodnota Procent  Odpovedi

Ano 36 % 17

Ne ] 64% 30

Celkowy pocet odpovedi: 47

Snizuje Vase spole€¢nost vyuzivani fosilnich paliv a nahrazuje je jinymi zdroji?

Hodnota Procent  Odpowvedi

Ano B 21 % 10
Ne ] % 3

Celkowy poCet odpovédi: 47

Podili se Vase spoleénost na ochrané a na obnové pfirodniho prostredi, jeho
ekosystému nebo na ochrané fauny a fléry?

Hodnota Procent  Odpowvedi
Ano ] 8% 18
Ne ] 62% 29
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Celkowy poCet odpovédi: 47

Podili se Vase spole¢nost na podpoie ochrany méstského a vesnického udrzitelného
rozvoje?

Hodnota Procent  Odpovedi
Ano ] 2% 15
Ne 68 % 32

Celkowy pocet odpovedi: 47

Skolite své zaméstnance v oblasti protikorupéni politiky ?

Hodnota Procent  Odpovédi
Ano ] 4% 16
Ne 66 % 31

Celkowy pocet odpovedi: 47

Poskytuje Vase spole¢nost vSechny potrebné informace zuéastnénym stranam
(spravedlivé smluvni podminky, informace o cenach, o ukonéeni smlouvy, atd.)?

Hodnota Procent  Odpovédi
Ne 6 % 3

Celkowy pocet odpovedi: 47

Propaguje a zvysSuje Vase spole¢nost povédomi o svych CSR aktivitach v ramci
dodavatelské-odbératelského retézce?

Hodnota Procent  Odpovédi
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Ano e 26 % 12
Ne ] 4% 3

Celkowy pocet odpovédi: 47

Jsou etické zasady a CSR aktivity dulezitym kritériem potencialniho dodavatele pro to,
aby se spoleénost mohla stat Vasim dodavatelem?

Hodnota Procent  Odpowvedi

Ano 38 % 18

Ne ] 62% 29

Celkowy poCet odpovédi: 47

Poskytuje Vase spole¢nost svym zakazniktim uplné, jasné a srozumitelné informace o
své ¢innosti?

Hodnota Procent  Odpowvedi
Ne | 2% 1

Celkowy poCet odpovédi: 47

Realizuje Vase spole¢nost ¢estny marketing a propagaci z hlediska etiky?

Hodnota Procent  Odpovédi
Ano D s 4
Ne | 4% 2

Celkowy pocet odpovedi: 47
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Mate vytvoreny konkrétni predpisy pro tvorbu marketingu a je v ramci spole¢nosti jasné

pridélena odpovédnost za marketing?

Hodnota Procent
Ano ] 53 %
Ne 47 %

Celkowy pocet odpovedi: 47

Jsou zakaznikiim jasné sdélovany informace o bezpeénosti produkta?

Hodnota Procent
Ano ] 85 %
Ne 15 %

Celkowy pocet odpovedi: 47

Zkouma Vase spolecnost potireby a ocekavani svych zakaznika?

Hodnota Procent
Ano B 0%
Ne 0%

Celkowy pocet odpovedi: 47

Odpovedi

25

22

Odpovedi

40

Odpovedi

47

Snazi se VasSe spole¢nost ziskat zpétnou vazbu od svych zakaznik( a zvySovat jejich

spokojenost?
Hodnota Procent
Ano B s
Ne 2%
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Celkowy poCet odpovédi: 47

Uskutecnuje Vase spole€¢nost kroky pro zménu chovani svych zakaznik, které by vedly
k zodpovédnému vyuzivani prirodnich zdroju?

Hodnota Procent  Odpovédi
Ano ] 8% 18
Ne 62 % 29

Celkowy pocet odpovédi: 47

Chrani dostate€né VasSe spole€nost soukromé udaje o svych zakaznicich?

Hodnota Procent  Odpowvedi
Ano D s s
Ne 2% 1

Celkowy pocet odpovédi: 47
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5. Chci vysledky vyzkumu a mam poznamky

Pokud chcete zaslat vysledky kompletniho vyzkumu, prosim napiste mi Vas email:

Hodnota Cetnost
76
alex@circusdesign.cz 1
betty.zakova@gmail.com 1
cenek@optimsys.cz 1
david.prochazka@etnetera.cz 1
formanz@formsoft.cz 1
foo@fpobk.cz 1
hanousek@codecreator.cz 1
havetta@trigan.cz 1
hedvika.sebkova@ixtent.com 1
hruby @dataapex.com 2
irena.poncarova@ataccama.com 1
ivo.kellner@asmautomation.com 1
j.tomecek@apatykasenis.cz 1
jdrexler@tracenet.cz 1
m.vawa@altairsoftware.cz 1
martin.burian@fragaria.cz 1
michal.toman@integrators.cz 1
milan@nolama.cz 1
nemecek@bclogia.cz 1
richard.stehlik@avasara.eu 1
sarka.smekalova@deso.cz 1
sazecek@cals.cz 1
swoboda@its.cz 1
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tpetrzilka@itoperations.cz

vadislav_k@hotmail.com

webcontact@celba.cz
yamaco@yamaco.cz

zuzana.jandorova@cgm.com

Celkowy pocet odpovedi: 105

Prostor pro Vase poznamky:

Hodnota

Asi bych nenazyval lidi lidskymi zdroji - jsou to lidé, né zdroje :-)

Dobry den, dotaznik byl velmi dlouhy a pfi fadném promysleni vSech odpovedi by nam
zabral cca hodinu. Nékteré otazky byly velmi dlouhé a obtizné na pochopeni. Jsme velmi
mala firma, do 10 zaméstnancu, neni realné ani potfebné mit na vS8echno smérnice apod.
Jedna Zena je zde zaméstnana spiSe kwili zaméreni - IT. Snad vam wysledky k néemu
budou. Hezky den.

Dobry den, dotaznik jsem wyplnil, nékteré otdzky a odpovédi jsou trochu sporné a proto se
mUze stat, Ze budou na prwni pohled v rozporu s jinymi. Vase prace je mi velmi
sympaticka a jsem pfipraven Vam vSe ws\eétlit, pfipadné nase postoje vice rozvést. Preji
Vam hodné zdaru a pékny den, Martin Burian

Dobry dotaznik, nicméné dotazniky v CR maiji v&tSinou tendenci k navadéni na odpovédi,
které nemusi odpovidat zcela skute€nosti, protoze jsou omezené formalni definici slov.
Mame tfeba i ngjaké OSVC navic, ale to nejsou zaméstnanci v klasickém slova smyslu.
My obcané - wchovani a pokutovani ¢eskym ufady za tyto nuance - jsme jiz na tyto
nuance velmi citlivi.

Drzim palce!

Ja bych doplnil jesté jednu otazku. Produkt firmy A, starajici se o CSR, bude stat o x %
vic nez srovnatelny produkt firmy B, kterd na CSR kasle. Pfi jakém x date pfednost
produktu firmy B? At Vam ta diplomka dobie dopadne.

je to moc dlouhy a docela nudny dotaznik

Jen doufam, Ze spole¢nost se dvéma zaméstnanci pfili§ vas prizkum nepokrouti :-)

Myslim, ze na spole€noust o dvou zaméstnancich si vedeme welice dobfe.

Nékteré otazky byly pfili§ komplexni a nedalo se na né odpovedét prostym ano/ne, proto
mohou byt informace zkreslené.

Omlouvam se za upfimnost, ale CSR jsou Castéji spiSe kecy nez skutky. Kdyby kazdy
udélal alespori polovinu toho, o €¢em mluvi, nebo wkazuje v reportech CSR, byl by svét
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krasnéjsi. Jifi Berger

Paneboze, to bude zase pfinosna diplomka. At zZiji témata k ni¢emu. Od strany 2 lituji, ze
jsem na to kliknul

To Ze nejsme k CSR pfihldSeni, neznamend, Ze aktivity tohoto typu newyvijime.
vela otazok tazko pochopitelnych, obas bez sivisu s CSR

Vysledky zaslat nepotfebuji, nebudou objektivni, v&tSina Vam samoziejmé bude Ihat o
swch pohnutkach. Pro mé wsledky tohoto wzkumu z tohoto divodu nejsou dilezité. Ani
pro Vas osobné nejsou dllezité, ovdiem na zakladé nich Vase prace bude ohodnocena
kladné a projdete. Dékuji Vam za Vas zajem o konstruktivni pojeti svéta. Snad neni pouze
pokrytecky a budete jej rozvijet nejen psanim, ale zejména &iny. S tim Vam mohu
eventualné pomoci, vtakovem pfipadé mé kontaktujte. Telefon 777228288. Martin B6hm
(Hnuti Zeitgeist Ceska republika)

Celkowy pocet odpovedi: 105
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