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Příloha č. 2 Potvrzení o povinné praxi 
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This Bachelor Thesis is focused on analysis of current situation of the 
internships in company ŠKODA AUTO a.s. from the view of the offer 
of the type of cooperation (obligatory; non-obligatory internship) and 
the going of the internship itself. 

Current conception based on benchmark research is compared with 
four other companies on the Czech market. These companies can be 
viewed as competitive for ŠKODA AUTO a.s. in the meaning of 
gaining quality employees. 

In the end of the Bachelor Thesis is summarized whether the current 
situation of the internships can be maintained in the future or which 
steps would help internships in ŠKODA AUTO a.s. to be more 
efficient. 
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