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Other comments or suggestions:

The presented bachelor thesis deals with the impact of digital marketing on brand management in the Czech Republic
and Turkey. The theoretical part is comprehensive and is followed by the practical part, the methodology of which is
based on the analysis of digital marketing data on the brands available in the Czech Republic and Turkey. Descriptive
and comparative research approaches were utilized.Company names are not disclosed upon the request.

The finding that the digital marketing has a positive effect on brand management and brand awareness in both coun-
tries was identified. Results were evaluated, conclusions formulated. It would be beneficial if they were elaborated
more in detail.

I recommend the thesis for the defence with a final proposed mark “good*“.

Questions for thesis defence:

1. What digital marketing channels are examined within the scope of this thesis? Which of them is the most used to
reach wider audiences and why?

2. What was the reason that the inflation rate in Turkey did not have a negative impact on digital marketing as in the
Czech Republic.
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