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Other comments or suggestions: 

The author of the bachelor thesis dealt with the topic "Impact of digital marketing on brand management in the 
Czech Republic and Turkey". The author demonstrated good orientation in the chosen issue and the ability to use the 
theoretical basis for the practical part of the work. The objectives of the thesis were met and methods were selected 
appropriately. 

Overall, I mark the bachelor thesis as very good and recommend it for the defense. 
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