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I. Uvod

Tato bakalarskéa prace se zabyva konsekutivnim tlumocenim, konkrétné
vlivem pfipravenosti ¢i nepfipravenosti tlumocnika na jeho vykon. Ve své
praci zkoumam, do jaké miry mulze tadnd ptiprava ovlivnit plynulost
tlumocnikova projevu, adekvatnost tlumoceného obsahu a zamezit
nadbyteCnému vyjadifovani (opakovani jiz vyicené¢ho, opravovani se, zbytecné

vysvétlovani).

Témét vSechny oficialni svazy tlumocnikli se shoduji na tom, jak je
dalezité, aby byl tlumo¢nik na svou praci pfipraven a mohl ji tak provést podle
svého nejlepSiho védomi a svédomi. Abychom mohli probirat tlumoceni jako
profesi, je tfeba mit zcela jasno, co si budeme pfedstavovat pod pojmem
»profesionalni tlumoc¢nik®. Jednota tlumocnikli a ptekladateli (JTP) jej
definuje jako ,,0sob[u], ktera za uplatu prevadi nezaménitelnymi prostiedky
smysl vypovédi mluvéiho z vychoziho jazyka do jazyka cilového. Vysledek
tvaré¢i prace tlumocnika je novou hodnotou, kterda ma povahu duSevniho

«l

vlastnictvi.“” Takovyto tlumo¢nik pak ma podle etického kodexu JTP

povinnost ,,pfijim[at] pouze ty zdvazky, které odpovidaji jeho schopnostem a
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ptipravé[,]“ protoze ,[z]a vysledek své prace nese plnou mordlni
odpovédnost.“? Na tlumo&nickou piipravu je obecn& nahlizeno jako na st&Zejni
téma, coz zdiraziiuje naptiklad vyjadfeni Komory soudnich tlumo¢nikti Ceské
republiky: ,,K zajiSténi kvality tlumo€nického ukonu ¢i prekladu je nutna fadna

pfiprava soudniho tlumocnika, ktera spoc¢iva v nahlédnuti do spist ¢i v ziskani

Y Jednota tlumoénikii a prekladatelii [online]. Stanovy Jednoty tlumoéniki a piekladateld. 7. 3.
2009 [cit 2012-06-08]. Dostupné z WWW:
<http://www.jtpunion.org/spip/article.php3?id_article=260&var_recherche=etick%C3%BD+k
odex>
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informaci o projednavané véci, v prostudovani podkladl k jednani, obstarani

piehledu odbornych vyrazi po piipadné konzultaci s odbornikem atd.*

V teoretické Casti své prace vysvétlim terminy z nazvu prace (plynulost
projevu, adekvatnost tlumoceného obsahu, nadbytecnost) a popisu, jak a podle
jakych kritérii se nahlizi na projev tlumocnika, a uvedu nékolik zdkladnich
pravidel, ktera si, jako budouci tlumocnici, osvojujeme. Jejich dodrzovani nés
pak posouva blize k t¢zko popsatelnému ,,idealnimu projevu®, ktery se Casto
pokouseji definovat odbornici z pole tlumocnictvi. Dale se tato prace pokusi
shrnout, jak viibec pfiprava tlumoc¢nika vypadd a co vSechno se do ni da

zahrnout.

V praktické ¢asti prace pak bude popsan experiment, ktery bude sledovat
dv¢ skupiny studentli tlumocnictvi. Ob& budou tlumocit stejnou nahravku, ale
pouze jedna skupina K této nahravce bude mit pristup pfedem a bude se na ni
moct pripravit. Na zaklad¢ tohoto experimentu pak bude mozné potvrdit (popf.
vyvratit) pivodni domnénku, tj. Ze ptiprava na tlumoceni je nedilnou soucasti
prace tlumoc¢nika a bez ni neni mozné dosdhnout Spickového vykonu, ktery se

od profesionalnich tlumoc¢nikt ocekava.

3 Komora soudnich tlumocnikii Ceské republiky [online]. Eticky kodex soudniho tlumo&nika. 3.
3. 2000 [cit 2012-06-08]. Dostupné z WWW: <http://www.kstcr.cz/o-nas/eticky-kodex-

soudniho-tlumocnika>



Il. Teoreticka ¢ast

Prvni Cast této bakalarské prace se zabyva teoretickymi aspekty
konsekutivniho tlumoceni a jednotlivymi pojmy, které se v ni budou
diskutovat. Jedna se piedev§im o pojmy z nadpisu prace, nebot, aby bylo
mozné dojit ke konkrétnim zavérim, je nutné si nejprve predstavit material,
ktery bude v praci pouzit. V tomto ptipad¢ tak bude nutné zaprvé piedstavit
konsekutivni tltumoceni jako takové. Déle bude rozvedeno, co pfesné je minéno
pojmem ,,plynulost pifevodu® a piiblizena budou i hlediska, podle kterych se
hodnoti ,,adekvatnost obsahu®. Posledni, ale nemén¢ dilezity pojem z nadpisu
této prace je ,,nadbyteCnost”. Jednim z dil¢ich cili prace je tedy definovat
obsah, ktery by v konsekutivnim tlumoceni mohl byt ¢&i obvykle byva

povazovan za nadbytecny.

Poté, co budou vSechny relevantni terminy ptedstaveny a definovany,
struén¢ definuji 1 osobnost tlumo¢nika Na zdklad¢ jednotlivych definici
znamych autorti bude provedeno srovnani, a tak vznikne univerzalni $ablona,
které by mél predstavitel tlumocnické profese idealné odpovidat. V této Casti

prace pfedstavim 1 vlastni poznatky.

Dalsi velkou kapitolou této teoretické Casti bude pfiprava tlumocnika.
Tim se prace dostane ke svému jadru. Kapitola bude rozdélena na piipravu
dlouhodobou, kratkodobou a nakonec bude nasledovat kratké zamysleni nad
otazkou finan¢niho ohodnoceni tlumocnické piipravy. Tim se uzavira
teoretickd Cast a lze plynule prejit k ¢asti praktické, kterou tvoii experiment se

studenty tlumoceni.



1. Konsekutivni tlumoceni a jeho historie

Lze fici, ze konsekutivni tlumoceni je celkem snadné definovat a v jeho
popisu obvykle nedochazi k rozporam. Ctenaf této prace ma jiz bezpochyby
v oboru prekladu a tlumoceni cCetné znalosti a da se s velkou urcitosti
predpokladat, Ze vi, co si pod timto druhem tlumoceni piedstavit. S ohledem na
cil a rozsah prace se tedy v tomto piipadé nebudu zabyvat rozebiranim citaci
znamych autorti védeckych spistt o tlumoceni, jakymi jsou napt. Ivana
Cetikova, Ingrid Kurz, Daniel Gile, a dalsich, ale pro zajimavost uvedu definici
konsekutivniho tlumoéeni tak, jak ji na svych strankach uvadi Ceska komora

tlumoc¢niki znakového jazyka:

,»Tlumoc¢nik netlumoci ihned, ale s ur¢itym zpozdénim, napt. po vétach, spojeni
vét, tematickych celcich nebo az poté, co mluvéi dokonéi celou svoji
promluvu. Konsekutivni tlumoceni mize byt plné (doslovné), nebo dochazi k
tomu, Ze je informace, ktera je predmétem tlumoceni, zkracena, zastava vsak
pfitom zachovéan vyznam textu i zamér mluvciho. Pii konsekutivnim tlumoceni
si tlumo¢nik béhem poslechu origindlni promluvy miize délat poznadmky
(tlumoceni s tlumo¢nickym zdpisem). Ty mohou byt individualni (jiny
tlumo¢nik by jim plné nerozumél), nebo ¢astecné konvencionalizované

(tlumoc¢nici pouZzivaji podobné symboly a vychazeji ze stejnych principﬁ).“4

Tato citace by mé¢la stacit k tomu, aby si i laicky ¢tenaf udélal predstavu
o povaze konsekutivniho tlumoceni. Vice informaci lze nalézt v pfislusné
literatuie o tlumoceni, které neustdle piibyva, a to dokonce 1 pfimo v eském

jazyce, jak podtrhuje Daniel Gile ve svém ¢lanku The History of Research into

* Ceskd komora tlhumocnikii znakového jazyka [online]. Privodee zékladni tlumo&nickou
terminologii. 19. 8. 2011 [cit 2013-15-03]. Dostupné z WWW:

< http://www.cktzj.com/terminologie>
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Conference Interpreting: A Scientometric Approach®, kde zmifiuje vysoky

pocet studentskych praci na tlumoénicka témata, sepsanych v Ceské republice.

1.1 Strucna historie

JelikoZz simultanni tlumoceni se zrodilo az kolem 20. let 20. stoleti6,

vvvvv

konsekutivniho, kterym se bude zabyvat i tato prace.

Cenikova pise, Ze ,,[p]Jrvni ucelenéjsi zpravy [o tlumocnicich] pochazeji

7 v v v _r1.0 vroor . ’
“‘ovSem sluzeb tlumocnikit bylo vyuzivdno 1 v ostatnich

z Egypta [,]
starovékych fiSich. Jejich postaveni se meénilo v zavislosti na historickém

obdobi a oblasti, ale tlumocnickych sluzeb se nepiestalo vyuzivat nikdy.

Ve stiedovéku byla hlavnim dorozumivacim jazykem v Evrop¢ latina, v
17. stoleti se jim stala francouzstina, a ta své misto neopustila az do zacatku 1.
svétové valky. Dochazi i Krozsifeni angliCtiny, jeji zlaty veék vSak teprve
nastane ve stoleti dvacatém, dalo by se fict, Ze spolecné¢ s nastupem
simultanniho tlumoceni. To se pomalu objevuje na scéné po roce 1900 a
nenapadné si ziskava stale vice ptiznivel, az po zhruba pil stoleti konsekutivni

tlumoceni doslova pifevalcuje. To se zacind uZivat spiSe menSinové béhem

udalosti niz§iho vyznamu.

® GILE, Daniel. The History of Research into Conference Interpreting: A Scientometric
Approach. Target [online]. 2001, ro¢. 2, ¢. 12, s. 297-321 [cit. 2013-03-16]. ISSN 0924-1884.
DOI: http://dx.doi.org/10.1075/target.12.2.07gil. Dostupné z WWW:
<http://www.ingentaconnect.com/content/jbp/targ/2001/00000012/00000002/art00006?token=
004f19¢c264bb551cc405847447b49792f7b31256f576b41215833757e6f3f2f2730673f582f6b31
>

® CENKOVA, Ivana. Uvod do teorie tlumoceni. Praha: Ceska komora tlumo¢nikt znakového
jazyka, 2008.

" Tamtéz
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2. Vysvétleni pojmii

2.1. Adekvatnost tlumoceného projevu

V podstaté vSechny tlumocnické asociace, at’ uz je to Komora soudnich
tlumocnikii nebo Ceskd komora tlumocnikii znakového jazyka si ve svych
etickych kodexech stanovuji jako jeden z boda schopnost adekvatné tlumocit

mezi zdrojovym jazykem a &eskym jazykem, a naopak.®

Pokud se vyzkum pokousi zjistit, co pfesn¢ ona ,,adekvatnost” je, mize
pomoci napiiklad tato definice: ,,Adekvatnost piekladu — Tlumoc¢nik tlumoci
vérné smysl sdéleni, neméni jeho vyznam ani obsah (nic nepifidava ani
neubird).“® Z té l1ze vy¢ist, Ze adekvatnost prevodu se Gizce poji s problémem

nadbytecnosti.

2.2. Plynulost projevu

Evropska komise na svych strankach vysvétluje, co je to konferencni
tlumoceni, nasledovné: ,,Konferenéni tlumoceni zahrnuje vyluéné tstni
komunikaci: pfirozené a plynulé ptedani obsahu sdéleni z jednoho jazyka do
druhého, pfi¢emz je zachovan zpusob, jakym fecnik sviij proslov pronasi, ton
projevu, fe¢nikovo presvédCeni a pouZzivani prvni osoby.“lo Z toho, Ze ,,plynulé
pfedani obsahu“ se v definici objevuje hned na zacatku, lze vyvodit, Ze se

jednd o dilezity aspekt konferen¢niho tlumoceni. Nebude také jisté zcela

8 Stiedisko Teiresias. ExpIn [online]. 2012 [cit. 2013-03-16]. Dostupné z WWW:
<http://www2.teiresias.muni.cz/expin/cz>

9 Ceska komora tlumoéniki znakového jazyka [online]. Privodce zakladni tlumoénickou
terminologii. 19. 8. 2011 [cit 2013-15-03]. Dostupné z WWW:
<http://www.cktzj.com/terminologie>

Y9 SCIC: Co je to konferenéni tlumoceni?. Evropskd komise [online]. 2012 [cit. 2013-03-16].
Dostupné z WWW: <http://ec.europa.eu/dgs/scic/what-is-conference-

interpreting/index_cs.htm>

12



nespravné, pokud bude tato definice rozsifena i na tlumoceni jiné, nez
konferen¢ni. I zde je tedy jasné, ze plynulost by meéla byt jednou
Z charakteristik projevu dobrého tlumocnika. Co pifesné¢ si pod tim ale
predstavit? Sama bych plynulého fe¢nika definovala jako takového, ktery se ve
svém prednesu nezasekavd, a jehoz projev plyne piijemné a dobie se
posloucha. Nevznikaji dlouhé pauzy a fecnik/tlumocnik se vyvaruje

hezita¢nich zvuku.

Z vlastni zkuSenosti (a zkuSenosti mnohych dalSich studenti tlumocent)
mohu fict, Zze takovému projevu pak Ize odpustit i mirné neptesnosti co do

adekvatnosti ptekladu.

2.3. Nadbytecnost

Jako studentka ptekladu a tlumoceni mohu na zékladé pozorovani sama
sebe 1 svych spoluzakl potvrdit, ze tlumoc¢nik, ktery si neni jisty tim, co slySel
Vv pivodnim projevu fecnika, si Casto zacne zlehka vymyslet a vypliovat
»prazdny* prostor myslenkami, které se ne vzdy stoprocentné¢ shoduji s tim, co
bylo fe¢eno v originale. Nolan tomuto postupu Fika ,,[to] fill in the blanks”.*
Zde je diskutabilni, jedna-li se o nadbytecnost ¢i rovnou o neadekvatni pieklad.
V takovych piipadech zileZzi na tom, jak moc se tlumo¢nik odchylil od
fe¢nikovy myslenky a zda jeho projev jen vyplnil nicnefikajici ,,vatou™ ¢i zda

ho ,,obohatil* o zcela nové informace.

VétSinou se vSak nadbytecnost definuje jeSté trochu jinak. Na Univerzité
Palackého v Olomouci (dale jen UPOL), v bakalafském programu Anglictina
se zaméfenim na komunitni tlumoceni a pieklad (dale jen ATP), jsou studenti
Vramci tlumocnickych semindit instruovani, ze tlumo¢nik by mél mluvit
pfiblizné 70% Casu, ktery stravi mluvenim fecnik. Jak potvrzuje Cefikova:

»Doporucuje se, aby tltumocnikiv prevod v cilovém jazyce trval maximalné 3/4

' NOLAN, James. Interpretation: techniques and exercises. Clevedon: Multilingual Matters,
2005, vii, 320 s. Professional interpreting in the real world. ISBN 18-535-9790-2.
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az 4/5 Gasu fe¢nikova vystoupeni v originale.“ ** Z &ehoZ vyplyva, Ze se podita
S jistym zestruénénim. Je tudiz potfeba, aby si tlumocnik uvédomil, které
informace jsou jadrem sdé¢leni fecnika a ty pak predal dal. Pokud tlumoc¢nik
fecnikovi zcela nerozumi, neni mozné, aby provedl tuto analyzu, a lehce dojde
k tomu, ze bude tlumocit cokoliv se mu podafi zachytit, bez jakéhokoliv
filtrovani informaci. Cést odtlumodeného prednesu tedy bude nadbytedna,
stejné tak, jako v ni budou chybét nékteré informace, které by tlumocnik byval
uvedl, kdyby jeho porozuméni a analyza probé&hly spravné. Kdyz k nazornému

3

vysvétleni pouzijeme Giliv'® ,,Effort Model of consecutive interpreting,

zjistime, ze k problému dochézi jiz ve fazi L, neboli ,,Listening and Analysis®.

Samoziejmé, Ze toto neni jedind mozZnost, jak muize k nadbyte¢nosti
dojit. Dal$i problém muze nastat pii snaze pfecist nejasné napsanou notaci.
Tim padem se jedna o problém na trovnich N — , Note-taking* a M — ,,Short-
term Memory operations®. Nadbytecnost 1ze tedy shrnout, jako dopliiovani
projevu o zbyteéné informace. Do této kategorie lze zafadit opakovani jiz
vyiceného, opravovani se, vysvétlovani jasnych fakti a bezmysSlenkovity
prevod ftecnikovych chyb (ty jsou vétSinou stejného rdzu jako chyby

tlumoc¢nika — opakovani a opravovani se, atd.)

12 CENKOVA, Ivana. Uvod do teorie tlumoceni. Praha: Ceska komora tlumo¢nikt znakového
jazyka, 2008. ISBN 978-80-87218-09.

3 GILE, Daniel. Basic concepts and models for interpreter and translator training. Rev. ed.
Amsterdam: John Benjamins Publishing Company, c2009, xv, 283 s. Benjamins translation

library, 8. ISBN 978-902-7224-323.
14



3. Projev tlumo¢nika

,By bridging the gap between languages, the interpreter helps speakers to
discharge their duty to make themselves understood and helps listeners to

satisfy their need to understand what is being said.*

Je-li tieba shrnout, jak by mél vypadat idealni projev tlumocnika, a podle
jakych kritérii se tento ideal posuzuje, 1ze opét nahlédnout do etickych kodexi
jednotlivych tlumocnickych sdruzeni. Z téch uz ale bylo citovano nekolikrat, a
proto nasleduje pouze shrnuti téch nejdulezitéjsSich myslenek, se kterymi po
letech vyzkumu pfisli ¢i stale ptichazeji takovi badatelé v oblasti tlumoc¢nictvi
jako Danica Seleskovitch, Franz Pochhacker, Miriam Schlesinger a dalsi
autofi, které ve své praci cituji. V tomto shrnuti vyuziji termind, které byly

definovany vyse.

Z hlediska adekvétnosti musi tedy tlumoc¢nik prevadét text co nejveérnéji.
Smi ho zestruc¢nit, ale pouze do takové miry, aby zlstala zachovana myslenka a
styl fe¢nika. Pokud se mu nepodafi Cast projevu zachytit, smi se pokusit
odhadnout, co bylo feceno, ale ne za kazdou cenu. Pokud si neni jisty, ze jeho
odhad bude vérny fecnikovu stylu, povazuje se za rozumnéj$i pieslechnuty
usek radé€ji vynechat. Nicméné tento postup se praktikuje spiSe u tlumoceni

simultanniho®.
Tlumoc¢nikv projev je plynuly a pfirozeny, tlumocnik se ve svém
pfednesu nezasekava. Pokud déla pauzy, tak pouze vyznamové, ale nevynecha

Zadnou dulezitou informaci. Tlumoc¢nik se také zdrZzuje hezita¢nich zvuk.

' NOLAN, James. Interpretation: techniques and exercises. Clevedon: Multilingual Matters,
2005, vii, 320 s. Professional interpreting in the real world.

> BARIK, Henri C. A Description of Various Types of Omissions, Additions and Errors of
Translation Encountered in Simultaneous Interpretation. Meta: Journal des

traducteurs [online]. 1971, ro€. 16, €. 4, s. 199- [cit. 2013-03-18]. ISSN 0026-0452. DOI:
10.7202/001972ar. Dostupné z WWW:

<http://id.erudit.org/iderudit/001972ar>

15


http://www.amazon.com/s/ref=ntt_athr_dp_sr_1?_encoding=UTF8&field-author=Franz%20P%C3%B6chhacker&search-alias=books&sort=relevancerank

Dale se tlumo¢nik snazi vyfiltrovat parazitickd slova, informace, které se
opakuji, informace zbytecné (fecnikovo irelevantni odbocCeni od tématu) a
posluchaci predat sd€leni v jeho nejryzejsi podobé. Projev tlumocnika by dle
teorie mél v plynulosti piedcit projev fe¢nika, protoze jiz proSel tltumoénikovou
analyzou a ten se rozhodl, co je jadrem sdéleni, a jak toto sd€leni nejlépe a
nejsrozumitelngji predat. Pomoci této vnitini analyzy se tlumocnik vyvaruje
nadbytec¢nosti, ke které by dochazelo, pokud by tlumocil vSechny informace

bez rozdilu, nebo si dokonce nékteré sam pridaval.

Na zaver tohoto shrnuti je znovu vhodné citovat Nolana:

,,An interpreter must also adopt an attitude of intellectual modesty and
willingness to learn, keeping up with changes in his or her languages as
well as current events and the related jargon. Interpreters must be able to
understand and clearly state a wide range of possible ideas and arguments
representing different sides of any issue, even arguments which may

seem implausible, or with which they may strongly disagree.“16

Nolan takto shrnuje nckteré =z vlastnosti, kter¢é se u tlumocnika
predpokladaji.

Mezi dal8i materidly, zabyvajici se timto tématem, patii napiiklad ¢lanek
na strankach AIICY, ve kterém jsou zkoumany vlastnosti a charakterové rysy

tlumoc¢nika. Této problematice se vénuje 1 Nancy Schweda Nicholson,® ktera

® NOLAN, James. Interpretation: techniques and exercises. Clevedon: Multilingual Matters,
2005, vii, 320 s. Professional interpreting in the real world. ISBN 18-535-9790-2.

7 AlIC: Advice to students wishing to become conference interpreters. AlIC [online]. 2002
[cit. 2013-03-26]. Dostupné z WWW: http://aiic.net/page/56#whatkind

8 SCHWEDA NICHOLSON, Nancy. Personality characteristics of interpreter trainees: The
Myers-Briggs Type Indicator (MBTI). The Interpreters’ Newsletter [online]. 2005, ¢. 13, 109-
142 [cit. 2013-03-26]. Dostupné z WWW:
http://www.openstarts.units.it/dspace/bitstream/10077/2476/1/08.pdf
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se ve své praci Personality characteristics of interpreter trainees: The Myers-
Briggs Type Indicator (MBTI) zabyva tim, jak vlastnosti tlumoénikli vnimaji
ostatni lidé, a jak se tlumocnici z hlediska svych povahovych rysi vnimaji

sami.
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4. Priprava tlumoc¢nika

Nez se prace zacne veénovat vlivu jednotlivych aspekti piipravy
tlumoc¢nika na jeho vykon, je tieba rozdélit si pfipravu jako takovou na dvé
c¢asti. Jednd se o piipravu dlouhodobou, ktera probiha (nebo by asponn méla
probihat) soustavné béhem celé¢ doby, po kterou tlumocnik své povolani
vykonava. Zahrnuje neustalé zlepSovani se v oblastech, které jsou pro
tlumocniky dulezité, tj. cviceni paméti, rétorika, vSeobecné vzdélavani se, atd.,
péci o vzhled, a také naptiklad péci o dusevni pohodu, aby tlumocnik zbyte¢né

nepodléhal stresovym faktortim.

Druhou ¢asti je ptiprava kratkodobd, na kterou bude také zaméfen pokus
v praktické Casti této prace. Kratkodoba ptfiprava sestdva z piipravy na jeden
konkrétni tkol a Gile o ni pise jako o ,,Ad hoc Knowledge Acquisition®.*
Jedna se o schopnost zajistit si materidly k danému tkolu, zkontaktovat fe¢nika
informaci, tvorba glosari, apod. Pravé uroven zlepseni, ke kterému dojde (a

nebo nedojde) u tlumoceni s moznosti kratkodobé piipravy, bude predmétem

pokusu. Nicméné ten bude proveden azZ v praktické ¢asti prace.

9 GILE, Daniel. Basic concepts and models for interpreter and translator training. Rev. ed.
Amsterdam: John Benjamins Publishing Company, c2009, xv, 283 s. Benjamins translation

library, 8.
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4.1. Dlouhodoba priprava

Nolan ve své knize Interpretation: techniques and exercises uvadi, za
jakych podminek se pfijimaji tlumocnici do rdznych organizaci: Soudy
napiiklad vypisuji vlastni zkousky a ti, jez projdou, ziskavaji certifikat
soudniho tlumocnika. VIadni a mezivladni zaméstnanci byvaji také pied
nastoupenim podrobovani srovnavacim zkouskam a/nebo se po nich vyzaduje
univerzitni diplom ze studia jazyki ¢i certifikat od uznavané pirekladatelské
spolecnosti. Evropska Unie vypisuje testy nejen z jazyka, ale i z v§eobecného
prehledu. Spojené narody pravidelné poradaji zkousky pro uchazece z celého
svéta, pfiCemz z téch nejlepSich se nasledné vybira, pokud se v Organizaci
Spojenych Narodi uvolni pracovni misto.? Tento vycet pokracuje, avSak pro
ucely této prace neni sdm o sobé relevantni. Byl zde uveden za ucelem
znazornéni toho, ze tlumoc¢nikem se clovék nemulze stat, pokud postrada

piedchozi trénink.

Pokud si tlumoc¢nik pieje pracovat pro uznavanou organizaci, je doslova
nucen se zajimat 1 o fadu dalSich véci neZ jen jazyky. Jak vidime, pfi
vybérovém procesu se vyuziva i znalostnich testd, a obecné se od tlumoc¢nika
ocekava, Ze bude schopen tlumocit na nejriznéjsi témata. O vEtSing témat se
vSak tlumoci dosti Spatné€, pokud s nimi neni ¢lovék asponi letmo sezndmen. A
toto vSe vede k jedinému zévéru. Tlumocnik se musi stale ucit a neustale na
sob¢ pracovat a vylepSovat své schopnosti, a to nejen v oblasti jazyka. Gile se

K tomu vyjadiuje nasledovné:

»It soon becomes clear to students attempting to translate or interpret

specialized texts or speeches in fields they are not thoroughly familiar with that

% NOLAN, James. Interpretation: techniques and exercises. Clevedon: Multilingual Matters,

2005, vii, 320 s. Professional interpreting in the real world.
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as a rule, the Translator’s pre-existing knowledge does not cover all

Translation requirements.“**

Dalo by se tedy fict, ze at’ se snazime, jak se snazime, nikdy nedosdhneme tak

vysoké urovne, ze bychom se uz nemuseli nic nového ucit.

4.1.1. CeloZivotni vzdélavani, schopnost se ucit
Na strankach AIIC* se uvadi, e tlumo&nik by mé¢l byt velice zvidavy.
To potvrzuje i Michelle Hof, autorka blogu The Interpreter Diaries,® témito
slovy: ,,All the interpreters | know really do appear to share an insatiable
curiosity about the world.*

Jak uZz bylo feceno, neni lehké tlumocit na téma, se kterym neni
tlumo¢nik sezndmen. Tlumoc¢nikiim se tak nabizeji pouze dvé moZznosti. Bud’
se specializuji na jedno jediné téma a jeden jediny obor, ve kterém si budou
vyhledavat zakazky, nebo se budou na kazdou zakazku pfipravovat zvlast a
dand témata studovat piimo pii pifipravé na kazdou jednotlivou pracovni

zakazku.

Druha moznost se zda byt velice vyCerpavajici, a i pies nejlepsi snahu se
tlumoc¢nik do daného oboru ¢i tématu neponofi dostateéné hluboko a nebude
schopen podat tak dobry vykon, jako n¢kdo, kdo se pravé na tuto oblast
specializuje. I to je ovSem béZné a takovi lidé pak maji zabér sice pomérné

povrchni, ovSem velice Siroky.

Specializovani tlumo¢nici jdou ve svém oboru do hloubky a nastuduji co
nejvice relevantnich materialdi, ovSem 1 oni musi vénovat pozornost inovacim,
ke kterym ve svété dochazi. Jsou tedy nuceni se neustale dovzdélavat a

zkoumat novinky, které se v jejich oboru objevi.

?1 GILE, Daniel. Basic concepts and models for interpreter and translator training. Rev. ed.
Amsterdam: John Benjamins Publishing Company, ¢2009, xv, 283 s. Benjamins translation
library, 8.

22 AlIC: Advice to students wishing to become conference interpreters. AlIC [online]. 2002
[cit. 2013-03-26]. Dostupné z WWW: http://aiic.net/page/56#whatkind

2 «“The Right Stuff?”. In: HOF, Michelle. The Interpreter Diaries [online]. 2011 [cit. 2013-03-
27]. Dostupné z WWW: http://theinterpreterdiaries.com/tag/lifelong-learning/

20



Shrnuti této kapitoly je takové, ze tlumocnici Se nikdy nemohou piestat

vzdé¢lavat. Jak pise Michelle Hof:

,»[I]nterpreting entails a constant learning process — with every new client,
conference, or meeting comes a new learning curve — and so anyone who
doesn’t have this desire (whether inborn or acquired) to always learn more will
probably not be able to handle the sheer breadth and depth of information that

needs to be absorbed over the course of an interpreting career.“%*

4.1.2. Vybornd znalost obou jazykii
,First and foremost, [...] it is critical to ascertain that candidates [to become an
interpreter] have a high level of competence in their working languages.

Exceptional facility in their “A” language(s) is of paramount importance.“25

Muze se zdat, ze vyborna znalost obou (nebo i vice) pracovnich jazyki se
pfedpokladd do takové miry, Ze by ji ani nemélo byt potfeba zminovat.
Studium jazyka je vsak celoZivotni proces, protoZe jazyk se neustale vyviji. %
Chce-li si byt tlumoc¢nik jisty, ze feé¢, kterou ovlada, ovlada opravdu dokonale,
nezbyva mu, nez sni byt neustdle v kontaktu skrz knihy, filmy, radiova
vysilani a nejlépe i v kontaktu osobnim. Tak jako ve svété mody, i v jazyce se
kazdou chvili objevuji nové trendy. A co se tyce odborného pole, jen v malém
mnozstvi oborl byvé terminologie spiSe ustalend, zatimco ve vétSing se véda
ubird stale kupfedu a s novymi terminy se musi pfichazet uméle, aby védci byli

schopni pojmenovat nové fenomény. Zde jde studium jazyka ruku v ruce s jiz

?* Tamtéz

% SCHWEDA NICHOLSON, Nancy. Personality characteristics of interpreter trainees: The
Myers-Briggs Type Indicator (MBT]I). The Interpreters’ Newsletter [online]. 2005, ¢. 13, 109-
142 [cit. 2013-03-26]. Dostupné z WWW:
http://www.openstarts.units.it/dspace/bitstream/10077/2476/1/08.pdf

% ELLIS, Nick C. The Dynamics of Second Language Emergence: Cycles of Language Use,
Language Change, and Language Acquisition. The Modern language journal. 2008, ro¢. 92, ¢.
2,232 - 249. ISSN 0026-7902. Dostupné z WWW:
https://apps.lis.illinois.edu/wiki/download/attachments/5996626/ellis08thedynamics.pdf
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popsanym celozivotnim vzdélavanim a nezbytnou zvidavosti, kterou by

»spravny*“ tlumoc¢nik mél disponovat.

Samoziejmé zde nehovoifime pouze o studiu ,,B*“ jazyka, ale i o jazyce
matefském. I ten se postupem Casu méni a tlumocnik by mél byt schopen
S témito zménami drzet krok. Obycejné se ocekava, ze svou mateistinou bude
tlumoc¢nik vladnout vyborné. Z toho lze vyvodit, ze dilezitou soucasti tréninku

tlumoc¢nikt je 1 mluveni na vetejnosti a zdokonalovani fe¢nickych schopnos‘[i.27

4.1.3. Rétorika, odstranéni logopedickych vad
., [IInterpretation assignments — especially the better ones — often require

interpreters to perform before large audiences of important people [.]“*®

Vyse citovand véta potvrzuje, co jiz bylo napsano v minulé podkapitole.
Tlumocénik je ve své podstaté i fe¢nikem, a mél by se proto v tomto ohledu co
nejvice zdokonalovat. Co se ty¢e mluveného projevu, jedna se o zdokonaleni

ve dvou smérech. Zaprvé je tieba odstranit piipadné vady feci a vyslovnosti.

»Vady vyslovnosti pasobi v mluveném projevu ruSivé. Stiraji
srozumitelnost projevu a ¢asto odvadéji pozornost posluchaci od jeho obsahu.
Mohou také oslabovat zdravou sebedivéru ftecnika. Vynikaji zvlaste

v situacich, kdy mame mluvit do mikrofonu.**

Pokud se vady feci vyvinou jiz v pocatcich fe¢i samotné (u malych déti),
jsou obvykle v raném véku odstranény za pomoci logopeda, takze dospély
jedinec, zvazujici drdhu tlumoc¢nika, se jimi jiz nemusi dale zabyvat. Nékteré

vady fe€i se v§ak mohou objevit i ve v€ku pozdé€jsim, napiiklad jako nasledek

2’ NOLAN, James. Interpretation: techniques and exercises. Clevedon: Multilingual Matters,
2005, vii, 320 s. Professional interpreting in the real world.

% Tamtéz

# SMAJSOVA BUCHTOVA, Bozena. Rétorika. Véaznost mluveného slova. 2. vyd. Praha:
Grada Publishing a. s., 2010.
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Girazu &i psychického traumatu®, a s témi je pak tfeba se vyporadat a nechat si

pomoci od odbornikd.

Pokud kandidat na post tlumoc¢nika vadami feci netrpi, nebo nad nimi jiz

uspesné zviteézil, dostava se do bodu €. 2, kterym je rétorika.

»Public speakers have usually acquired some proficiency in the art of

persuasion, and interpreters must be able to mirror that skill. So, interpreters

should strive to be good public speakers.“**

Tak jako bylo v predchozich podkapitolach zminéno napt. studium
jazyka, ani rétorika nepatii mezi schopnosti, které by ¢lovék jednoho dne nabyl
a uz je nikdy nepozbyl. I uméni pfednesu se musi stale trénovat a zdokonalovat
béhem celého tlumocnikova zivota, avSak nauci-li se tlumocnik zakladni
principy a pravidla, pfiblizi se k dokonalosti jist¢ o0 mnoho rychleji a sndze, nez
kdyby na vSe musel pfichdzet sdm metodou ,,pokus-omyl“. N¢kterd tato

pravidla tedy uvede i tato prace.

Bozena Smajsova Buchtova doporucuje studentim rétoriky, aby se
veénovali hlavné nacviku spravného dychani, posléze piidali nacvik samohlasek
a teprve poté pridali nacvik spravné vyslovnosti souhlasek. Dalsi radou pak je
nezapominat pfed kazdym projevem na hlasovou rozcvicku, kterd by méla

obsahovat cvi¢eni dechova, hlasova i artikula¢ni.®

Chce-li se osoba stat tispéSnym fecnikem a projevovat se na vetejnosti, je

zcela zésadnim ptedpokladem osvojit si Spisovnou vyslovnost: ,,Uzivani

%'NOVAKOVA, Jana. Logopedie. In: Odborné ucilisté pro Zdky s vice vadami: Chelcického 2,
Praha 3 [online]. 2013 [cit. 2013-03-30]. Dostupné z WWW: http://www.specou.cz/files/logo-
prez.pdf

31 NOLAN, James. Interpretation: techniques and exercises. Clevedon: Multilingual Matters,
2005, vii, 320 s. Professional interpreting in the real world.

%2 SMAJSOVA BUCHTOVA, Bozena. Rétorika. Véaznost mluveného slova. 2. vyd. Praha:
Grada Publishing a. s., 2010.
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spisovného jazyka je vizitkou jazykové kultury fecnika, jeho tcty
k posluchadtm.“*®* DokaZze-li student rétoriky svou matefStinu pouzivat ve
spisovné formé, je tfeba se zaméfit na dal§i potencidlni problém, kterym je
vyslovnost cizich slov. Tlumocnik, jakozto osoba jazykové vybavena, by s tim
nejspis nem¢l mit problém, ale je samoziejmé, ze nemlizeme predpokladat jeho
znalost vSech jazyki na svéte. Problém by mohl nastat kuptikladu s vyslovnosti
jmen delegatii ze zemi, jako je napf. Mad’arsko, Finsko, atd. a proto i zde je
dualezité se fadné ptipravit.

Chce-li tlumoc¢nik piedat posluchacim kvalitni sd€leni, dalsi véc, na
kterou se z hlediska rétoriky mtize zaméfit, je frazovani. Smajsova Buchtova
pfipomind, ze ,,[s|pravné frazovani zptehlediiuje vefejnou promluvu a
umoznuje porozumeéni obsahu fe¢i.* Dale také varuje, ze ,,[n]evhodné ¢lenéni
fe¢i mize ovlivnit smysl véty i cely kontext naseho sdéleni. Posluchac, ktery
text nezna, vnima kazdou zaslechnutou pauzu jako vyznamnou. Proto kazda
nadechova pauza se musi kryt s pauzou vyznamovou.“** Z toho také vyplyva,
ze nez v konsekutivnim tlumoceni tlumocnik ptfednese sviij ptevod z ciziho
jazyka, je dualezité si ho predem promyslet, aby se nestalo, Ze za¢ne uprostied
véty piemyslet, jak dal, nebo jaky je vyznam jistého slova ¢i symbolu v jeho

notaci. Tim by vytvofil pravé takovou pauzu, kterd by poslucha¢e mohla zmast.

Posledni, ale neméné dilezitou polozkou v tomto vy¢tu je pak intonace.
,»Nedostatecnd  intonace vede k monoténnosti promluvy. Zvukova
jednotvarnost oslabuje pozornost posluchacili, je nezazivna a nepiehledna.“*
Dalo by se fict, Ze intonace je z vypsanych aspektii spravného vyjadfovani

jako kniha a bezchybné frazovat, kdyZ posluchace unudi jednotvarnym

prednesem a ti tak nebudou viibec vnimat, co je pravé pronaseno?

%3 SMAJSOVA BUCHTOVA, Bozena. Rétorika. Vaznost mluveného slova. 2. vyd. Praha:
Grada Publishing a. s., 2010

* Tamtéz

% Tamtéz
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I po nastudovani a pfijeti téchto zde vypsanych rad vSak zbyvd mnoho
malickosti, kterymi se da vysledny projev jesté o néco malo vylepsit. Jedna se
hlavné o fec téla, kterou se bude zabyvat dalsi kapitola. Neuskodi ale naptiklad
také dojit se pied zapoCetim projevu podivat do mistnosti, kde bude tlumoceni
probihat. Tlumoc¢nik si nemlze tento prostor sdm vybrat, ale mize ho pfredem
prozkoumat a pokusit se tak odhadnout, jak snadné ¢i naopak naro¢né bude ho
hlasové obsahnout. Tim uSetii dalezitou energii, kterou by musel vynalozit,

kdyby se na danou mistnost snazil adaptovat az v pritbéhu prace.*

U tlumoc¢niki se predpoklada, ze se jednad o osoby extrovertni, které jsou
rady na o¢ich, a n&kdy se o nich tvrdi, Ze jsou dokonce az arogantni.*” U 0sob
s takovymi charakterovymi rysy by asi méalokdo ptedpokladal, ze by se u nich
mohly vyskytnout potize s trémou. Nicméné kazdy ¢lovek je jiny, ne vSichni
tlumocnici jsou od pfirody extroverti, a tak je jasné, ze néktefi se s timto
problémem jist¢ potykat budou. Ani zde vSak nejde o problém nefeSitelny,
ktery by neSel dlouhodobou piipravou odstranit ¢i aspoil zmirnit na pfijatelnou
hranici. Jak pise Nolan: ,,[S]tage fright can be overcome by the same method
that student actors use: rehearsal.“*® Nejen z této citace je tedy vidét, Ze
odstranéni trémy, stejné jako néacvik rétoriky jsou zalezitostmi dlouhodobého

charakteru a po pravu se nachazi v kapitole Dliouhodoba priprava.

4.1.4. body language
Ptredchozi kapitola shrnula, jak je dilezité, aby tlumoc¢nik ovladal svij
hlas a dech a byl dobrym fecnikem. K prezentaci na vefejnosti vSak patii

kromé& uméni rétoriky také fec tcla.

% SMAJSOVA BUCHTOVA, Bozena. Rétorika. Véaznost mluveného slova. 2. vyd. Praha:
Grada Publishing a. s., 2010.

¥ SCHWEDA NICHOLSON, Nancy. Personality characteristics of interpreter trainees: The
Myers-Briggs Type Indicator (MBTI). The Interpreters’ Newsletter [online]. 2005, ¢. 13, 109-
142 [cit. 2013-03-26]. Dostupné z WWW:
http://www.openstarts.units.it/dspace/bitstream/10077/2476/1/08.pdf

% NOLAN, James. Interpretation: techniques and exercises. Clevedon: Multilingual Matters,

2005, vii, 320 s. Professional interpreting in the real world.
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Voja¢ek se domniva, ze tlumo¢nik mize pomoci non-verbalni
komunikace navodit dojem profesionality a sebevédomi, které ve skuteCnosti
citit ani nemusi.>® Klient tak nabude pocitu, ze tlumoc¢nik vi, o ¢em mluvi, i
kdyz tomu tak nemusi nutné¢ byt. Vojacek tuto domnénku uspeésné podlozil
vysledky experimentu a zdokumentoval ve své bakalaiské praci. Plati to ovsem
i naopak, a Spatné¢ drzeni téla tlumocnika mize v divakovi a posluchaci
zanechat negativni dojem, 1 kdyZ byl projev pieveden spravné. Je tedy jasné,
ze se jednd o jeden z aspektti dlouhodobé piipravy, protoze jeho zanedbani

muze projevu uskodit.

4.1.5. péce o vzhled
Stejn€ jako v predchozi podkapitole se tato Cast tykd spiSe tlumoceni
konsekutivniho, kde je tlumoc¢nik svym poslucha¢iim nejen ,,na usich, ale i na
ocich. Obvyklym uzem je, ze tltumocnik se svym oblecenim piizplsobi akci, na
kterou jde své sluzby poskytovat. Rada, kterou zde lze uplatnit je: ,,Dress

professionally and you’ll feel professional.**°

Po procteni nékolika tlumoc¢nickych blogi a pfispévki na webovych
strankach, zabyvajicich se timto tématem, lze dojit k zavéru, ze vétSina
ptispévatelll se shoduje na jednoduchosti. Obleceni by mélo byt padnouci,

v o 7 owe 7 r 41
slusivé, Cisté a upravené.

Je-li tieba shrnout, v ¢em presné spociva dlouhodoba piiprava z hlediska
péCe o vzhled, dochazi tato kapitola k zavéru, ze se jedna hlavné o nikdy
nekoncici vylepSovani Satniku, vzdélavani se v etiketé a tedy 1 v tom, na jakou

akci je které obleCeni piijatelné (vhodnymi metodami miZe byt napf. cteni

¥ VOJACEK, Adam. Porovnani kvality tlumog&eni s kvalitou vefejné prezentace studentii
oboru Anglictina se zaméfenim na komunitni tlumoceni a pieklad. Olomouc, 2012. Dostupné z
WWW: http://theses.cz/id/e4633u/Vojek - Bakalka.pdf. Bakalaiska prace. Univerzita
Palackého Olomouc. Vedouci prace PhDr. Veronika Pragerova.

0 Do This, Not That: Public Speaking Tips for Interpreters. Able Translations [online]. 2012
[cit. 2013-04-01]. Dostupné z WWW: http://abletranslations.wordpress.com/2012/11/08/do-
this-not-that-public-speaking-tips-for-interpreters/

1 What Not to Wear—and Why. NAJIT. National Association of Judiciary Interpreters and
Translators [online]. 2012 [cit. 2013-04-01]. Dostupné z WWW: http://najit.org/blog/?p=181
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blogli, osobni zkusSenost, rozhovory s kolegy, atd.), a samoziejm¢ pecliva

hygiena, péce o plet’ a vlasy. Na téchto vécech je tfeba pracovat celozivotné.

4.1.6. vseobecny prehled
Jak uz bylo feceno v podkapitole CelozZivotni vzdelavani, od tlumoc¢nika
se oCekava, ze bude zvidavy. AIIC na svych strankéch piSe, Ze spravny
kandidat pro tlumoc¢nickou profesi by mél jevit ,[a]n interest in and

understanding of current affairs [.]“42

Konkrétné si 1ze predstavit, ze tlumocnik
bude mit ,,0¢i i usi oteviené* okolnimu svétu, bude sledovat zpravy, Cist
noviny, diskutovat se vzdélanymi prateli a idedlné€ se do vefejného déni i sam

zapojovat.

Jelikoz se tato podkapitola vesmés piekryva s podkapitolou Celozivotni
vzdelavani, poslouzi tento kratky odstavec jako shrnuti, a je mozné se posunout

dal.

4.1.7. people skills
Holly Mikkelson ve své praci Interpreting Is Interpreting — Or Is [t?%
cituje Robertse** |, Jonese® a Seleskovitchovou®, a shrnuje, Ze nejvétsi diraz
na tyto schopnosti se sice klade hlavné u tlumocénikl v prostiedi 1¢katstvi a
socialnich sluzeb, nicméné se doporucuje, aby je rozvijeli i tlumocnici

konferencni.

2 AlIC: Advice to students wishing to become conference interpreters. AlIC [online]. 2002
[cit. 2013-03-26]. Dostupné z WWW: http://aiic.net/page/56#whatkind

* MIKKELSON, Holly. Interpreting Is Interpreting — Or Is It?. In: GSTI 30th Anniversary
Conference [online]. 1999 [cit. 2013-04-02]. Dostupné z WWW:
http://www.acebo.com/papers/INTERP1.HTM

* ROBERTS, Roda. Community Interpreting Today and Tomorrow. In: KRAWUTSCHKE,
Peter. Vistas: Proceedings of the 35th Annual Conference of the American Translators
Association. Medford, New Yersey: Learned Information, 1994, s. 127-138.

** JONES, Roderick. Conference interpreting explained. 2nd ed. Northampton, MA: St. Jerome
Pub., 2002, 141 p.

* SELESKOVITCH, Danica. Interpreting for international conferences: problems of language

and communication. 2nd rev. ed. Washington, D.C.: Pen and Booth, c1994, v, 138 p.
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AIIC na svych strankach potvrzuje, ze schopnost pracovat s lidmi se ceni
nejvice u tlumodeni komunitniho. Doslova se zde uvadi, Ze ,,[clommunity

interpreters need people skills as well as language and cultural knowledge[.]“47

Uz v piedchozich podkapitolach byli tlumocnici popsani jako o0soby
vystupujici vetejné, ktefi jsou zaroven fecniky a tak trochu i diplomaty, a
k takové roli nepochybné patfi i slusné chovani a schopnost komunikovat

zdvorile a uctivé s ostatnimi lidmi.

" AlIC: Community Interpreting. AIIC [online]. 2002 [cit. 2013-03-26]. Dostupné z WWW:
http://aiic.net/page/234
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5. Kratkodoba priprava

Ptedchozi kapitola se zabyvala ptipravou dlouhodobou, ktera probiha
obvykle beéhem celé¢ho tlumoc¢nikova zivota, nékdy dokonce jesté pfedtim, nez
se dand osoba rozhodne tlumocnikem stat. Tato kapitola se naopak zaméfi na
pfipravu kratkodobou, jinymi slovy piipravu na kazdou jednotlivou
tlumoc¢nickou zakazku. Bude se tedy vénovat tématim jako napf. schopnost
tlumocnika oslovit fe¢nika, sehnat a nastudovat si materialy k dané zakazce,
zpracovani téchto materialli, tvorba glosafe, uceni se slovicek, provedeni

reserSe na zadané téma, psychicka ptiprava, atd.

Mikkelson tvrdi, ze zalezi hlavné na klientové vnimani dilezitosti dané
tlumocnické zakazky, a podle toho pak od tlumocnika ocekava, ze se na
zakéazku Fadné piipravi a je mu ochoten poskytnout materialy piedem.*® AlIC

sestavila The General Conditions of Work, kde se pise:

,»For their technical and terminological preparation the organizer shall send the
interpreters a complete set of documents (programme, agenda, minutes of the
previous meeting, reports, etc.) in each of the working languages of the
conference as early as possible, but not later than 15 days before the beginning

of the conference.**°

Mikkelson tuto citaci komentuje a dodava, ze tyto podminky nejsou
bohuzel vZzdy naplnény, nicméné jsou povazovany za standardni postup, hlavné
na mezinarodnich konferencich. Organizatofi akce se snazi tlumo¢nikim

vyhovét a materidly jim poskytnout, nebot’ jim zéalezi na tom, aby pfevod byl

*® MIKKELSON, Holly. Interpreting Is Interpreting — Or Is 1t2. In: GSTI 30th Anniversary
Conference [online]. 1999 [cit. 2013-04-03]. Dostupné z WWW:
http://www.acebo.com/papers/INTERP1.HTM

* The General Conditions of Work. In: AIIC: International Association of Conference
Interpreters [online]. 2000, 2012 [cit. 2013-04-03]. Dostupné z WWW: http://e-

weiser.com/aiic-conditions-en.pdf

29



51 52
l. l.

piesny a kvalitni.®® Gonzales a kol.”* a Gentile a kol.” se shoduji na tom, Ze
soudni tlumoénici mivaji s kratkodobou pfipravou problém, a Mikkelson>® je
dopliluje tvrzenim, ze stejny problém maji i tltumocnici v 1ékatském prostredi.
V obou pfipadech je na viné zdvazek o mlCenlivosti, tedy 1ékatské ¢i advokatni

tajemstvi.

Tlumocnici na konferencich se nastésti s otazkou profesnich tajemstvi
nemusi obvykle potykat a teoreticky by jim v ziskani materidli nemeélo nic
brénit. Nolan® a Gile®® ve svych knihach uvadgji téméf identicky odstavec, ve
kterém zduraziluji dalezitost pfipravy na jednotlivé zakdzky a vyjmenovavaji,
co vse by nemélo chybét mezi materialy, které si tltumoc¢nik mé od organizatori
akce (€1 fecnika samotného) vyzédat. Tyto materidly zahrnuji napt. kopii
programu, seznam fecnikl, seznam ucastnikill, tzv. background documents,
materidly ohledn¢ tématu a naplni konference a hlavné abstrakty ¢i osnovy feci
samotnych. Nejlépe pak jejich celd znéni, protoze jak doddava Nolan, mnoho
fecnikll se také pfipravuje pfedem a svou prezentaci ¢i prepis piispévku

poskytnou radi komukoliv, kdo o né za74d4.>® Nolan i Gile se pak shoduji také

%0 MIKKELSON, Holly. Interpreting Is Interpreting — Or Is 1t?. In: GSTI 30th Anniversary
Conference [online]. 1999 [cit. 2013-04-03]. Dostupné z WWW:
http://www.acebo.com/papers/INTERP1.HTM

°1 GONZALES, Roseann Duenas, Victoria F. VASQUEZ a Holly

MIKKELSON. Fundamentals of Court Interpretation. Durham, NC: Carolina Academic Press,
1991.

52 GENTILE, Adolfo, Uldis OZOLINS a Mary VASILAKAKOS. Liaison Interpreting: A
Handbook. Melbourne: Melbourne University Press, 1996.

3 MIKKELSON, Holly. Interpreting Is Interpreting — Or Is 1t?. In: GSTI 30th Anniversary
Conference [online]. 1999 [cit. 2013-04-03]. Dostupné z WWW:
http://www.acebo.com/papers/INTERP1.HTM

> NOLAN, James. Interpretation: techniques and exercises. Clevedon: Multilingual Matters,
2005, vii, 320 s. Professional interpreting in the real world. ISBN 18-535-9790-2.

> GILE, Daniel. Basic concepts and models for interpreter and translator training. Rev. ed.
Amsterdam: John Benjamins Publishing Company, c2009, xv, 283 s. Benjamins translation
library, 8.

% NOLAN, James. Interpretation: techniques and exercises. Clevedon: Multilingual Matters,

2005, vii, 320 s. Professional interpreting in the real world.
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na tom, Ze dal$i cenné podklady se daji ziskat na internetovych strankach

ptislusnych organizaci ¢i konferenci.

S fenoménem, ktery se v této praci nazyva ,,kratkodoba ptiprava®, pracuje Gile
ve své knize Basic concepts and models for interpreter and translator training
pod nazvem Ad hoc knowledge aquisition a déli ji do tfech ¢asti: advance

preparation, last-minute preparation a in-conference knowledge acquisition.”’

Advance preparation je v podstaté popsana vyse v této podkapitole.
Jedna se o vyzadani si materialti od organizatoru akce, na které bude tlumoc¢nik
pracovat. GILE do ni zahrnuje jesté rizné briefingy a nacviky a dodava, ze tyto
briefingy jsou nejuzite¢néjsi, pokud po nich tlumoc¢nik dostane prostor a mize

ucastniktim klast otazky, které ho zajimaji.S8

Last-minute preparation je téméf to samé, co advance preparation, ale
jedna se o ptipady, kdy tlumoc¢nik materialy z n¢jakého diivodu nemiize dostat
predem. Obvykle se jednd pravé o materialy, jejichz obsah je tajny, nebo o
selhani ze strany organizator, kteti fe¢niky o podklady pro tlumocniky viibec
nepozadali. Dobrou zpravou je, Ze vétSina fecnikl tvofi elektronicke
prezentace, a mohou je tlumoc¢nikovi poskytnout k nahlédnuti aspon pifimo na
misté. Jednou =z tlumoc¢nikovych moznosti je také zkontaktovat nékoho
z fe¢nikil ¢i ucastnikd konference a ptfimo na miste se jich zeptat na vSe, ¢emu
v podkladech nerozumgl.>®

Posledni ¢asti je In-conference knowledge acquisition, jejiz nazev

mluvi sam za sebe. Jedna se o ziskdvani informaci pfimo v prib&hu tlumoceni,

at’ uz vlastnim uvédoménim si souvislosti nebo napt. poslouchanim kolegy

*" GILE, Daniel. Basic concepts and models for interpreter and translator training. Rev. ed.
Amsterdam: John Benjamins Publishing Company, c2009, xv, 283 s. Benjamins translation
library, 8.
% Tamtéz

59 .
Tamtéz
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tlumoc¢nika, ktery muize mit vice zkuSenosti ¢i vypracovany podrobnéjsi

glosar.®

Reknéme, Ze situace je idedlni a tlumoénik ziskal veskeré potfebné materialy
predem a dalsi podklady si sdm vyhledal na internetovych strankach.
Logickym vyvojem situace bude, Ze se stémito materidly sezndmi a
pravdépodobné si vypracuje glosat vyrazi, které neznid nebo které by mu
mohly pii tlumoceni délat problém. Gile popisuje glosafe jako material

piipravovany obvykle ve spéchu a upravovany béhem tlumoceni samotného.®*

Rozebira pak i historicky vyvoj glosari; ty byly zhruba do pozdnich
osmdesatych let sepisovany na papir, coz bylo velice nepraktické a bylo slozité
tyto glosare tfidit a uchovéavat systematicky ulozené pro dalsi potiebu.

S pokrokem védy se vsak situace zlepsila:

»,Microcomputers, text processing and spreadsheet software have changed the
situation, in that it has become easy to enter terms in a computer and then do
all the processing as many times as required, including sorting, updating and
printing when a hard copy is needed. Information has become easy to store,
maintain and access. In view of the value relevant glossaries have when
interpreting at specialized conferences, this is an important change, the more so
because the ease of glossary preparation makes it possible to go much further
in one’s preparation than in the past, when everything had to be done

manually.“®?

% GILE, Daniel. Basic concepts and models for interpreter and translator training. Rev. ed.
Amsterdam: John Benjamins Publishing Company, c2009, xv, 283 s. Benjamins translation
library, 8.
*! Tamtéz

62 .
Tamtéz
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Na strankach AIIC® najdeme seznam doporudeni, co viechno by mél
glosat obsahovat. V ném jsou uvedeny nejen neznamé terminy, ale i slovni
spojeni, ktera se ¢asto opakuji. AIIC dale doporucuje ud¢lat si seznam zkratek,
jmen a ndzvl, a nastudovat pouziti specifickych ndzvi ve specifickych

kontextech.

AIIC se také shoduje se Smajsovou Buchtovou® na dileZitosti pripravy
ohledn¢ vyslovnosti cizich slov a jmen. Do glosafe je tedy vhodné si

poznamenat i tyto fonetické informace.

Po shrnuti pfipravy z hlediska zpracovani materidli zbyva jesté pfiprava
tlumoc¢nikovy psychické a fyzické stranky. Nolan tvrdi: ,,An interpreter must
maintain attention and concentration through many hours of meetings and
absorb the contents of lengthy discussions on many subjects. This means
keeping fit, notably by getting enough sleep and following good habits of
nutrition and exercise.“®® S timto nazorem autorka prace souhlasi jen Sastecng.
Spravna vyZiva a dostatek t€lesné aktivity se vSeobecné doporucuje kazdému
¢lovéku a u tlumocénika by dodrzovéani zdravého Zivotniho stylu nemélo byt
vyjimkou. Neni vSak natolik dulezité na to odkazovat, protoze z logického
hlediska je dulezitéjsi piiprava tésné pred praci. Tlumocnik mize zdravé zit,
ale pokud se pied zakézkou dostatecné nevyspi nebo se jen ve spéchu odbude
energetickym napojem (napt. proto, Ze bude dlouho do noci pracovat na
glosafi), 1ze ofekavat, ze jeho vykon nebude zcela vrcholovy. Proto také tento

druh ptipravy nebyl zatazen do kapitoly Dlouhodoba priprava, ale zde.
Nasleduje shrnuti toho, co se povazuje za vhodnou piipravu psychickou i
fyzickou: Tlumo¢nik by se mél citit ptipraveny, protoze jinak ho bude trapit

svédomi a stres z toho, Ze nezna vse, co by znat mel. Cim pfipravenéjsi bude,

%3practical guide for professional conference interpreters. AlIC: International Association of
Conference Interpreters [online]. 2000 [cit. 2013-04-05]. Dostupné z WWW:
http://aiic.net/page/628/practical-guide-for-professional-conference-interpreters/lang/1

% SMAJSOVA BUCHTOVA, Bozena. Rétorika. Véaznost mluveného slova. 2. vyd. Praha:
Grada Publishing a. s., 2010.

% NOLAN, James. Interpretation: techniques and exercises. Clevedon: Multilingual Matters,

2005, vii, 320 s. Professional interpreting in the real world.
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tim lepSi bude mit sam ze sebe pocit a se zdravym sebevédomim se muze
zlepsit 1 jeho vykon. Déle by mél byt tlumocnik odpocaty, aby jeho mozek
mohl fungovat na sto procent. Dal$i dulezitou véci je psychickd pohoda. Tu
muze tlumocnik caste¢né navodit pravé jiz zminénym dostatkem spanku a
pocitem piipravenosti, nicméné mohou se zde objevit i jiné okolnosti, které
tlumo¢nikovu pohodu ovliviwji. Lze ptredpokladat, ze tlumocnik prochézejici
tézkym obdobim (rozpory v rodin€, umrti blizké osoby, dluhy, atd.) nebude

schopen se na sviij ukol sousttedit tak dobfe, jako jini jeho kolegové.

34



1. Prakticka cCast

1. Teze

V casti teoretické poskytla tato prace zakladni informace o tom, co je
tlumoceni, o jeho historii, a nastinila také nerozlu¢ny vztah mezi tlumoc¢enim a
dikladnou ptipravou tlumocnika. Na zéklad€é obsahu vySe zminéné teoretické
¢asti byla zformovéna teze, kterd se po zvazeni a shrnuti veskerého pouzitého
materialu logicky nabidla. Po zpracovani teoretické Casti této prace je jasné, ze
vétsina autort prikladé piiprave velkou véhu a vidi ji jako jeden ze zakladnich
pfedpokladdi k pfedvedeni adekvétniho tlumocnického vykonu. Da se tedy
pfedpokladat, Ze pfipraveny tlumocnik vykéaze lepsi vysledky nez tlumoc¢nik
nepfipraveny, a ze jeho projev bude plynulejsi, 1épe strukturovany a obsahové

presnéjsi. Tuto domnénku se pokusi potvrdit prakticka ¢ast této prace.

1.1 Popis experimentu

K potvrzeni ¢i vyvrdceni teze, popsané¢ v piedchozim odstavci, byl
naplanovan a proveden experiment se studenty tlumoceni na Univerzité
Palackého v Olomouci. Jeho uskutecnéni umoznila vedouci této diplomové
prace, Mgr. Marie Sandersova, Ph.D., kterd ktucasti na tomto vyzkumu

propujcila studenty ze svych hodin tlumoceni.

Pro uéely experimentu byla vybrana nahravka The Antidote to Apathy®,
ktera je k dispozici na webovych strankach TED. Tato nahravka pojednava o
prekazkach, které moderni svét stavi do cesty lidem, kteti by se radi zapojili do
vefejného déni. Udastnici experimentu konsekutivng tlumo¢ili prvnich pét

minut této nahravky.

% TED. Dave Meslin: The antidote to apathy [online]. 2011 [cit. 2013-06-08]. Dostupné z
WWW: http://www.ted.com/talks/dave_meslin_the_antidote_to_apathy.html
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Experiment byl koncipovan tak, ze studenti byli rozdéleni do dvou
skupin. Jedna skupina dostala nahravku k dispozici predem, a byl jim dan cas
na piipravu, tzn. poslech nahravky a piipadné vyhledani problematickych
termin a frazi. Druha skupina tuto moZznost neméla, a jeji ¢lenové museli

nahravku natlumocit, aniz by predem védéli, o co se bude jednat.

Proces tlumoceni pak probihal tak, ze nahravka byla centraln¢ spusSténa
Z hlavniho pocitace u¢ebny ATP a po pfedem urcenych usecich zastavovana,
zatimco byl studentlim dan Cas na pievedeni jejiho obsahu do Ceského jazyka.
Jelikoz tlumoceni probihalo konsekutivng, mohli studenti béhem experimentu
pouzivat tltumocnickou notaci. Tlumoc¢nické vykony jednotlivych studenti byly
nahrdny a nasledné zpracovany a posouzeny podle kritérii, kterd budou

uvedena v dalsi podkapitole.

1.2 Postup zpracovani nahravek

Nejprve byl proveden piepis pouZzitého Gseku originalni nahravky. V ném
pak byla vyznaena mista, jejichz pfevod se bude posuzovat (tu¢né pismo) a
potencionalné terminologicky obtiznd mista (podtrzené pismo). Poté byl
pofizen prepis vSech jednotlivych nahrdvek ucastnikti experimentu, ovSem
z hlediska uSetfeni mista byly piepsany pouze jejich €asti, a to ty, ve kterych
tlumocnici prevadi vySe zmin€na oznacena mista. Tyto zkracené piepisy budou

uvedeny jakoZto soucast této prace.

Transkript nahravky vypada nasledovné:

Antidote to apathy

How often do we hear that people just don't care? How many times have

you been told that real, substantial change isn't possible because most

people are too selfish, too stupid or too lazy to try to make a difference in

their community? | propose to you today that apathy as we think we know
it doesn't actually exist, but rather, that people do care, but that we live in
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a world that actively discourages engagement by constantly putting

obstacles and barriers in our way.

And I'll give you some examples of what | mean. Let's start with city hall. Did
you ever see one of these before? This is a newspaper ad. It's a notice of a

zoning application change for a new office building so the neighborhood

knows what's happening. As you can see, it's impossible to read. You need to
get halfway down to even find out which address they're talking about, and
then farther down, in tiny 10-point font, to find out how to actually get
involved. Imagine if the private sector advertised in the same way -- if Nike
wanted to sell a pair of shoes and put an ad in the paper like that. (Applause)
Now that would never happen. You'll never see an ad like that because Nike
actually wants you to buy their shoes. Whereas the city of Toronto clearly
doesn't want you involved with the planning process, otherwise their ads
would look something like this -- with all the information basically laid out
clearly. As long as the city's putting out notices like this to try to get people
engaged, then of course people aren't going to be engaged. But that's not

apathy; that's intentional exclusion.

Public_space. (Applause) The manner in which we mistreat our public

spaces is a huge obstacle towards any type of progressive political change

because we've essentially put a price tag on freedom of expression.

Whoever has the most money gets the loudest voice, dominating the visual
and mental environment. The problem with this model is that there are

some amazing messages that need to be said that aren't profitable to say.

So you're never going to see them on a billboard.

The media plays an important role in developing our relationship with
political change, mainly by ignoring politics and focusing on celebrities
and scandals, but even when they do talk about important political issues,
they do it in a way that | feel discourages engagement. And I'll give you an

example: the Now magazine from last week -- progressive, downtown

weekly in Toronto. This is the cover story. It's an article about a theater

performance, and it starts with basic information about where it is, in case you

actually want to go and see it after you've read the article -- where, the time,
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the website. Same with this -- it's a movie review, an art review, a book review
-- where the reading is in case you want to go. A restaurant -- you might not
want to just read about it, maybe you want to go to the restaurant. So they tell

you where it is, what the prices are, the address, the phone number, etc.

Then you get to their political articles. Here's a great article about an important
election race that's happening. It talks about the candidates -- written very well
-- but no information, no follow-up, no websites for the campaigns, no
information about when the debates are, where the campaign offices are. Here's
another good article about a new campaign opposing privatization of transit
without any contact information for the campaign. The message seems to be
that the readers are most likely to want to eat, maybe read a book, maybe see a
movie, but not be engaged in their community. And you might think this is a
small thing, but I think it's important because it sets a tone and it
reinforces the dangerous idea that politics is a spectator sport.

Heroes: How do we view leadership? Look at these 10 movies. What do they
have in common? Anyone? They all have heroes who were chosen. Someone
came up to them and said, "You're the chosen one. There's a prophecy. You
have to save the world." And then someone goes off and saves the world
because they've been told to, with a few people tagging along. This helps me
understand why a lot of people have trouble seeing themselves as leaders
because it sends all the wrong messages about what leadership is about. A
heroic effort is a collective effort, number one. Number two, it's imperfect;
it's not very glamorous, and it doesn't suddenly start and suddenly end.

It's an ongoing process your whole life. But most importantly, it's

voluntary. It's voluntary. As long as we're teaching our kids that heroism

starts when someone scratches a mark on your forehead, or someone tells

you that you're part of a prophecy, they're missing the most important
characteristic of leadership, which is that it comes from within. It's about
following your own dreams --uninvited, uninvited -- and then working

with others to make those dreams come true.
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Prepisy jednotlivych nahravek se tedy soustfed’uji pouze na to, jak Ucastnici
experimentu pietlumocili useky oznacené tuénym pismem. Posuzovan byl
nejprve tlumocnikliv projev jakozto celek a hodnoceni probihalo podle
jednoduchého klice. Tento kli¢ pouzivaji vyucujici oboru ATP k hodnoceni
vykonu svych studenti a byl mi poskytnut vedouci prace. Shrnout se da

nasledovné:

A) Uroveit mluveného projevu (plynulost, odpovidajici tempo, intonace,

modulace, hezita¢ni zvuky)

B) Obsahova stranka (adekvatnost, presnost, vypustky, pfidal si tlumocénik

vlastni informace, které v originale nebyly?)

C) Lexikalni stranka ($ife slovni zasoby a terminologie, pfesnost terminologie,

prace s idiomy a kolokacemi)

D) Gramatika a syntax (interference, plynulost a soudrznost textu,

nedokoncené véty)

Tlumo¢nik mohl za kaZzdou oblast dostat maximalné¢ 10 bodd a
minimalné 0 bodt, coz odpovida skale od 0 do 100 %. Body se odecitaly za
nedokonalé zvladnuti jednotlivych oblasti (napf. za nedokoncené véty byly
tlumoc¢nikovi strzeny body Vv sekci D) a 10 bodt tak znamena 100% uspéch
v dané oblasti. Tento zpiisob hodnoceni zajisSt'uje aspon ¢astecnou objektivitu a
méfitelnost pii zpracovavani jednotlivych vykont, ale jelikoZ vystupem
tlumoceni je v podstaté kreativni dilo a ne méfitelné hodnoty, které by byly
bud’ prokazatelné¢ spravné, nebo naopak prokazatelné nespravné, je tfeba
pocitat stim, Ze hodnoceni muZe byt ovlivnéno subjektivnimi pocity

hodnotitele.

Vyse uvedeny kli¢ umoznuje shrnout kvalitu tlumo¢nického vykonu jako
celku. Tato prace se vSak soustieduje na pojmy adekvatnost obsahu,
nadbytecnost a plynulost projevu. Tém je v hodnoceni také vénovana
pozornost. Po vyhodnoceni projevu podle vyse zminéného klice jsou tedy

ohodnoceny jesté zvlast’ tyto jednotlivé aspekty:
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Nadbytecnost: 0-10 bodd. Tato kategorie je bodovana na zdkladé nepiimé
uméry. Cim vice nadbyte¢nych informaci a vycpavkovych slov, tim mensi je

dosazeny pocet bod.

Plynulost pievodu: 0-10 bodu. Desitka, jakozto plny pocet bod, je udélovana
za plynuly pfevod bez zadrhévani se, bez hezita¢nich zvuki a bez zpétné

korekce. Se snizenim plynulosti klesa i pocet dosazenych bodi.

Adekvatnost prekladu: 0-10 bodii. Plny pocet bodii byl udélen tlumoc¢nikiim,
ktefi projev pretlumocili adekvatné€, neptidali ani neubrali dilezité informace, a
zprostiedkovali posluchaéi tecnikovy myslenky v co nejvérnéjsi podobg.

S klesajici adekvatnosti klesa i pocet ziskanych bodu.

Dalsi dulezitou informaci, kterou je tfeba brat v potaz, je to, Zze v ramci
tohoto experimentu nebylo mozné sledovat ptipravu ve vSech jejich aspektech.
Studenti, ktefi se experimentu zcastnili, jsou z rtiznych ro¢nikti, a tudiz na
ruznych urovnich. Také neni mozné sledovat jejich aktivity mimo Skolu a o
urovni jejich dlouhodobé ptipravy tak lze pouze spekulovat. Z tohoto divodu
se tato prace zaméfuje pouze na piipravu kratkodobou. Studentim byla
nahravka dana k dispozici pfedem, ovSem zda pripravu vibec provedli, a
s jakou dukladnosti, to uz experiment nemapuje. Bylo mozné to ovéfit pied
zapocetim nahravani, ale zdalo se logické predpokladat, Ze se na svlij vykon
pripravili vSichni tlumoc¢nici dle svého nejlepSiho védomi a svédomi. Dalsi
okolnosti, které¢ mohly kvalitu tlumoceni ovlivnit, jako naptiklad psychicka a

fyzicka pohoda, také nebyly v experimentu zohlednény.

1.3 Ucastnici experimentu

Na experimentu se dohromady podilelo 18 ucastnikt, a vzniklo tak 18
nahravek. Tito studenti byli rozdéleni do dvou skupin po deviti. Jednotlivé
nahravky byly hodnoceny anonymné, ptfi€emz jedinou znamou informaci bylo
pohlavi studenta / studentky. Procentudlni zastoupeni jednotlivych pohlavi je

znazornéno v nasledujicim grafu.
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Uéastnici experimentu podle pohlavi

22%

O Muzi
M Zeny
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2. Jednotlivé vykony

V této kapitole jsou kproCteni vSechny piepisy pietlumocenych
nahravek, spolecné s hodnocenim. Jednd se pouze o piepisy sledovanych

usekd, které byly vyznaceny v predchozi kapitole.

2.1 Pripravené

Tlumo¢nici, jejichz prepsané vykony jsou uvedeny Vv této podkapitole,
méli originalni nahravku k dispozici pfedem a mohli se na tlumoceni pfipravit.

Jednotlivi ucastnici experimentu jsou oznaceni Cisly 1-9.

2.1.1 Tlumocnik 1
Antidote to apathy

How often do we hear that people just don't care? How many times have

you been told that real, substantial change isn't possible because most

people are too selfish, too stupid or too lazy to try to make a difference in

their community? | propose to you today that apathy as we think we know
it doesn't actually exist, but rather, that people do care, but that we live in

a world that actively discourages engagement by constantly putting

obstacles and barriers in our way.

Uh, kolikrat za Zivot jste slySeli, ze... uhm, Ze lidé se nestaraji nebo Ze zména
neni moZna, protoze lidé jsou uhm... moc hloupi na to nebo moc uhm, staraji
se pouze sami o sebe nebo uhm... zkratka se nestaraji o to, co se kolem nich
déje. Uhm, ja& vSak fikdm, Ze apatie neexistuje, a ze p...uhm, lidé se opravdu
snazi a maji... maji... uhm... snazi se o zménu.

... Ja vsak tikam, Ze lidé¢ maji zajem néco zmeénit, nicméné, velmi casto,
uhm... velmi ¢asto jsou odrazeni néjakou... néjakymi vnéj$imi faktory.

Did you ever see one of these before? This is a newspaper ad. It's a notice

of a zoning application change for a new office building so the

neighborhood knows what's happening.
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Ja vam vSak dam ptiklad toho... nebo, uhm... otevieni novych... nebo, uhm...

novych... reklamu na otevieni novych... novych uradu.

Whereas the city of Toronto clearly doesn't want you involved with the
planning process, otherwise their ads would look something like this --

with all the information basically laid out clearly. As long as the city's

putting out notices like this to try to get people engaged, then of course
people aren't going to be engaged. But that's not apathy; that’s intentional

exclusion.

Nicmén¢, ve vetejném sektoru je to celkem... celkem bézné. A jako v piipadé
napiiklad uh, pravé téch urednich budov, uh... lidé zkratka ztraceji z4jem. Neni

to proto, Ze by se nestarali, ale protoZe jsou ur¢itym zptisobem odrazeni.

Public_space. (Applause) The manner in which we mistreat our public
spaces is a huge obstacle towards any type of progressive political change

because we've essentially put a price tag on freedom of expression.

Whoever has the most money gets the loudest voice, dominating the visual

and mental environment. The problem with this model is that there are

some amazing messages that need to be said that aren't profitable to say.
So you're never going to see them on a billboard.

Uh, stejné tak na vefejnych prostranstvich se vyskytuji vétSinou reklamy, které,
uhm... u kterych neni naprosto jasné, co je jejich zpravou nebo co chtéji sdélit.
Zkratka v dne$ni dobé& to funguje tak, Ze kdo mé vice penéz, ten ziska vice

mista... a je jedno, jakou zpravu se snazi do svéta, uh... propagovat.

The media plays an important role in developing our relationship with
political change, mainly by ignoring politics and focusing on celebrities
and scandals, but even when they do talk about important political issues,
they do it in a way that I feel discourages engagement. And I'll give you an

example: the Now magazine from last week -- progressive, downtown

weekly in Toronto.

Uhm, stejnd situace je momentadln¢ v médiich, obzvlast€ co se tyce, uh,
politickych... politickych debat nebo politickych... politiky celkové. Uh,

media podavaji velmi zkreslujici obrazek, ktery velmi €asto, uh... at’ uz ¢tenare
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nebo divaky o... svym zplisobem odrazuje k tomu, aby vibec tfeba m¢li chut’
¢ist nebo divat se dal. Uhm, kdyz se naptiklad podivate o tohoto platku, nebo

do tohoto Casopisu, najdete tady...

And you might think this is a small thing, but I think it's important
because it sets a tone and it reinforces the dangerous idea that politics is a

spectator sport.

Noviny, nebo media celkové tedy...uhm, velmi... uh, velmi nevhodnym
zpusobem sd€luji obCanim, ze se nemaji néjakym zplsobem zapojovat
napiiklad do... do chodu mistni komunity a tak dale. Takze opravdu... uhm,
neni to o tom, Ze by se 1idé nezajimali, ale spiSe... napiiklad média v nich spise
vyvolavaji ten... uhm, zdporny vztah, at’ uz napiiklad k politice nebo k
zavaznym tématim.

Heroes: How do we view leadership? (...) A heroic effort is a collective
effort, number one. Number two, it's imperfect; it's not very glamorous,

and it doesn't suddenly start and suddenly end. It's an ongoing process

your whole life. But most importantly, it's voluntary. It's voluntary. As
long as we're teaching our kids that heroism starts when someone

scratches a mark on your forehead, or someone tells you that you're part

of a prophecy, they're missing the most important characteristic of
leadership, which is that it comes from within. It's about following your
own dreams --uninvited, uninvited -- and then working with others to

make those dreams come true.

Uhm, kdyz si naptiklad vezmeme co... nebo jak v dneSni dobé nahlizime na to,
kdo je hrdinou, nebo jak viibec se divaime na podstatu leadership nebo toho...

té schopnosti vést. (...)

... protoze leadership jako takovy je piedevSim kolektivni, je nedokonaly a
hlavné je... dobrovolny. A lidé by si méli uvédomit, Ze schopnost vedeni nebo
byt viibec hrdinou nebo... tim viidcem, znamena mit urcitou silu... vnitini silu

a uhm... mit odvahu... jit za svymi sny.

Hodnoceni: 14/40 = 35%
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A) Projev trhany, plny hezitacnich zvukt. Intonace nekopiruje fecnika,

neklesa na konci véty. 2/10

B) Mnoho informaci vynechano ¢i naopak piidano, pteklad zachovava
hlavni myslenku, ale je prost veskerych detailti, které byly v originéle.
4/10

C) Slovni zasoba ni¢im nevynika, terminologie je nepiesna ¢i je informace

rovnou celd vynechana. 5/10

D) Casta interference anglictiny, at’ uz ve stavbé véty ¢i ve vybéru slovni

zasoby. Nedokoncené véty a nekoherentnost textu. 3/10

Nadbytecnost: 5
Plynulost prevodu: 2

Adekvatnost prevodu: 4

2.1.2 Tlumocnik 2
Antidote to apathy

How often do we hear that people just don't care? How many times have

you been told that real, substantial change isn't possible because most

people are too selfish, too stupid or too lazy to try to make a difference in

their community? | propose to you today that apathy as we think we know
it doesn't actually exist, but rather, that people do care, but that we live in

a world that actively discourages engagement by constantly putting

obstacles and barriers in our way.

Hm, jak &asto slychame, Ze je lidem prosté viechno jedno? Ze né&jaka zasadni
zména neni mozna... protoze lidé jsou sobecti, hloupi a lini na to, aby zménili
svou obec ¢i komunitu. Lhostejnost vSak dle mého nazoru neexistuje. Lidé se
zajimaji a... uh...ale na§ svét jim efektivné brani v tom, zapojit se, kvili
riznym ptekazkam a zdbranam.
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Did you ever see one of these before? This is a newspaper ad. It's a notice
of a zoning application change for a new office building so the

neighborhood knows what's happening.

Mame zde néjaké novinové ozndmeni a to ozndmeni je o zadosti o zménu
uzemniho planu pro novou kancelafskou budovu, aby sousedstvi védélo, co se
déje.

Whereas the city of Toronto clearly doesn't want you involved with the

planning process, otherwise their ads would look something like this --

with all the information basically laid out clearly. As long as the city's

putting out notices like this to try to get people engaged, then of course
people aren't going to be engaged. But that's not apathy; that's intentional

exclusion.

Ale Toronto, mésto Toronto, zfejmé nechce, abysme se zapojili do planovani,
jinak by to oznameni vypadalo jinak. To, Ze ty informace by byly
strukturovany tak né&jak prehledné... piehledné rozlozeny. Dokud budou
ozndmeni jako tato, tak je jasné, Zze se lidé nezapoji, ale to vSak neni

lhostejnost, ale zamérné vylouceni.

Public_space. (Applause) The manner in which we mistreat our public

spaces is a huge obstacle towards any type of progressive political change

because we've essentially put a price tag on freedom of expression.

Whoever has the most money gets the loudest voice, dominating the visual
and mental environment. The problem with this model is that there are

some amazing messages that need to be said that aren't profitable to say.

So you're never going to see them on a billboard.

Ehm, dale, vefejny sektor. Zpisob... nebo vefejny prostor. Zplsob, jakym
zachdzime s timto vefejnym prostorem je velkou ptekdzkou proti néjakym
progresivnim politickym zméndm. Dali jsme v podstaté cenovku na svobodu
projevu. Kdo ma nejvice penéz, ten dostane nejvEtsi prostoj a tim... prostor...
a tim zahlti naSe smysly a duSevni prostor. Problémem je, Ze existuji néjaka
uzasna feseni a myslenky, ale ty nejsou ziskové, a proto je na billboardu nikdy

neuvidime.
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The media plays an important role in developing our relationship with
political change, mainly by ignoring politics and focusing on celebrities
and scandals, but even when they do talk about important political issues,
they do it in a way that | feel discourages engagement. And I'll give you an

example: the Now magazine from last week -- progressive, downtown

weekly in Toronto.

Uhm, sd€lovaci prosttedky hraji, myslim, diilezitou roli v rozvoji, uhm, naseho
pohledu na politické zmény, a to tim, ze politiku v podstaté ignoruji a zaméiuji
se na ty skandaly a celebrity. No, a kdyZ uz o nich mluvi, tak zpiisobem, ktery
spiSe lidi odrazuje. Uvedu néjaky piiklad — naptiklad casopis New York z
minulého tydne, coz je, myslim, Torontsky progresivni tydenik...

And you might think this is a small thing, but | think it's important

because it sets a tone and it reinforces the dangerous idea that politics is a

spectator sport.

...coz posiluje tedy ideu, Ze politika je jen divacky sport. (...) Uhm...
hrdinové. Jak se nahlizi na tu schopnost vest. (...) Nékdo jim ftekl: “jsi
vyvoleny, musi§ zachranit svét.” A oni $li a svét zachrénili a pfidalo se k nim
par... uh... par lidi. (...) Hrdinské tsili je spole¢né Usili a to zaprvé. Zadruhé je
to nedokonalé usili. Neni atraktivni, je to dlouhodoby proces na cely Zivot.

Heroes: How do we view leadership? (...) A heroic effort is a collective

effort, number one. Number two, it's imperfect; it's not very glamorous,

and it doesn't suddenly start and suddenly end. It's an ongoing process

your whole life. But most importantly, it's voluntary. It's voluntary. As
long as we're teaching our Kids that heroism starts when someone

scratches a mark on your forehead, or someone tells you that you're part

of a prophecy, they're missing the most important characteristic of
leadership, which is that it comes from within. It's about following your
own dreams --uninvited, uninvited -- and then working with others to

make those dreams come true.

Dokud se budeme ucit, ze hrdinou je ten kdo ma... uh... poc¢kat. To uz mozna

fikam... Jo, to uz jsem ftikal z hlavy. OK, tak kde jsem skoncil. Jo, to usili, ze
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je dobrovolné, a dokud budeme ucit, ze hrdinou se muze stat...stane ten, komu
vyskrabnou jizvu na cele nebo pokud se UucCastni néjakého proroctvi,
piehlédnete to dulezité a to, ze to... vedeni piichazi zevnitt. Je to nasledovani
snl, je bez vyznani. Nikdo vés k tomu nevyzve. Ale, uhm... Je to v podstaté

spoluprace s ostatnimi na tom, abyste ty sny splnili.

Hodnoceni: 32/40 = 80%

A) Projev piijemny, plynuly, tempo odpovidajici. Dobie pracuje s intonaci.
Na zacatku kazdého segmentu vydava hezitatni zvuk, jinak se jich
snazi vyvarovat. Pfemysli nahlas o tom, co uz fekl a co jesté¢ ne. Dava

najevo nejistotu (,,myslim*). 5/10

B) Pievod adekvatni, az na vyjimky (Casopis New York). Nevynechava a

nepiidava informace. 9/10

C) Slovni zasoba adekvatni, ale ¢asto opakuje néktera vsuvkova slova (pf.

,»V podstaté*). Terminologie vhodna a s kolokacemi si poradil dobfe.

10/10

D) Véty se vzdy snazi dokonéit. Text na sebe plynule navazuje, ale
objevuje se anglicky potadek slov a na konci tlumoceni uz ztracel

koncentraci a ¢asto se zasekaval. 8/10

Nadbytecnost: 8
Plynulost prevodu: 8

Adekvatnost prevodu: 9

2.1.3 Tlumocnik 3
Antidote to apathy
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How often do we hear that people just don't care? How many times have
you been told that real, substantial change isn't possible because most

people are too selfish, too stupid or too lazy to try to make a difference in

their community? | propose to you today that apathy as we think we know
it doesn't actually exist, but rather, that people do care, but that we live in
a world that actively discourages engagement by constantly putting

obstacles and barriers in our way.

Jak Casto slySime, ze lidé prosté nemaji zdjem o to, co se d¢je v politice. Uz
jsme slyseli o tom, ze uhm... lidé v politice jsou piili§ sebestiedni, prilis
hloupi, anebo je prosté nezajima vSeobecné dobro. Myslim si, Ze je toto spise

zpusobeno tim, kolik piekdzek nam stoji v ceste.

Did you ever see one of these before? This is a newspaper ad. It's a notice

of a zoning application change for a new office building so the

neighborhood knows what's happening.

Mame tady prvni piiklad a to je to, jak radnice podala zpravu o tom, Ze by se

lidé méli zapojit v planu na... zménu mésta.

Whereas the city of Toronto clearly doesn't want you involved with the
planning process, otherwise their ads would look something like this --

with all the information basically laid out clearly. As long as the city's

putting out notices like this to try to get people engaged, then of course
people aren't going to be engaged. But that's not apathy; that’s intentional

exclusion.
vynechal

Public_space. (Applause) The manner in which we mistreat our public

spaces is a huge obstacle towards any type of progressive political change

because we've essentially put a price tag on freedom of expression.

Whoever has the most money gets the loudest voice, dominating the visual

and mental environment. The problem with this model is that there are

some amazing messages that need to be said that aren't profitable to say.

So you're never going to see them on a billboard.
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Ve vefejném prostoru jsou to pak zabrany, tykajici se toho, ze ten kdo ma
penize a mé& I moznost dat... to co chce fict dejme tomu na billboard. Problém
je v tom, ze ne vSechny napady, které jsou pro spolecnost dobré, jsou I

vynosne.

The media plays an important role in developing our relationship with
political change, mainly by ignoring politics and focusing on celebrities
and scandals, but even when they do talk about important political issues,
they do it in a way that I feel discourages engagement. And I'll give you an

example: the Now magazine from last week -- progressive, downtown

weekly in Toronto.

Dale tady pak mame média, které ¢asto ovliviiuji minéni vetejnosti a to, co se

déje. Mame tady ukézku z Casopisu, kde se piSe o divadelnim ptedstaveni...
And you might think this is a small thing, but I think it's important

because it sets a tone and it reinforces the dangerous idea that politics is a

spectator sport.

Samoziejmé& mnoho lidi toto mZe vidét jako drobnost, ale ja si myslim, ze je to
velmi dulezité, protoze pak ztracime kontakt s tim, co je dulezité.
Heroes: How do we view leadership? (...) A heroic effort is a collective

effort, number one. Number two, it's imperfect; it's not very glamorous,

and it doesn't suddenly start and suddenly end. It's an ongoing process

your whole life. But most importantly, it's voluntary. It's voluntary. As
long as we're teaching our kids that heroism starts when someone

scratches a mark on your forehead, or someone tells you that you're part

of a prophecy, they're missing the most important characteristic of
leadership, which is that it comes from within. It's about following your
own dreams --uninvited, uninvited -- and then working with others to

make those dreams come true.

Pak tady mame piiklad o tom, jak se rodi vidci. (...) Hrdina v nich je vybran
k tomu, aby zachranil svét nebo aby ud¢lal néco dilezitého. Tak se tedy vezme
a néco udéla. Takhle to v normalnim svété nefunguje. Ve skutecnosti to

funguje tak, ze pokud se chcete dostat k tomu, abyste vedli dejme tomu
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organizaci v zivoté... tak jde o spoleCenskou zalezitost, s tou urcité budete

potiebovat pomoct, pak... uh... ur¢it¢ nebudete dokonali jako vldce, a

vvvvvv

dobrovolnou véc. Nejde o to, Ze vas nékdo vybere nebo... oznaci a vy budete

najednou nékym, kdo povede ostatni.

Hodnoceni: 16/40 = 40%

A) Velice plynuly projev téméf bez hezitatnich zvukd. Vyjadiovani

pomalé a srozumitelné, hlas trochu nejisty. 10/10

B) Vypousti zhruba 50% informaci a misto pfevodu originalu provadi
spiSe shrnuti fe€nikovych myslenek. Jeden z Gisekli vynechal Gplné. Na
jinych mistech pro zménu ptidava nové informace a tlumoceni je tak

vyznamove¢ znacné zkreslené. 2/10

C) Vynechal témét vSechna slovni spojeni, kterd jsem v textu oznacila.

1/10

D) Véty maji zacatek i konec, ale obCas se objevi Spatné vysklonované
slovo (média, které...) a jednotlivé celky na sebe tematicky pfilis

nenavazuji. Celkovy projev je nepochopitelny. 3/10

Nadbytecnost: 9
Plynulost prevodu: 10

Adekvatnost prevodu: 2

2.1.4 Tlumocnik 4
Antidote to apathy
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How often do we hear that people just don't care? How many times have
you been told that real, substantial change isn't possible because most

people are too selfish, too stupid or too lazy to try to make a difference in

their community? | propose to you today that apathy as we think we know
it doesn't actually exist, but rather, that people do care, but that we live in
a world that actively discourages engagement by constantly putting

obstacles and barriers in our way.

Jak casto slySime, Ze lidé se o nic nezajimaji. A Ze nejsou schopni zadné
vyrazné zmény, protoze jsou uh... sobecti, hloupi nebo lini. A nejsou schopni
dosadhnout zadného vétsiho rozdilu. Nékteti fikaji, ze to je diky apatii, nebo
nektefi to nazyvaji apatii, ale uhm... miij ndzor je takovy, Ze j...uh, jsou ndm
do cesty davany prekazky a zabrany, které nam, uh... brani v tom, abysme se

vice angazovali.

Did you ever see one of these before? This is a newspaper ad. It's a notice

of a zoning application change for a new office building so the

neighborhood knows what's happening.

Vidéli jste nékdy néktery z téchto papirt... dokumentd? Je to oznameni o
zmene... zadosti o zménu uzemniho pldnovani pro stavbu uh... nové

kancelatské budovy.

Whereas the city of Toronto clearly doesn't want you involved with the
planning process, otherwise their ads would look something like this --
with all the information basically laid out clearly. As long as the city's

putting out notices like this to try to get people engaged, then of course
people aren't going to be engaged. But that's not apathy; that's intentional

exclusion.

...zatimco radnice uh... asi nechce, abyste se angazovali, uh...v téchto

tématech.

Public space. (Applause) The manner in which we mistreat our public

spaces is a huge obstacle towards any type of progressive political change

because we've essentially put a price tag on freedom of expression.

Whoever has the most money gets the loudest voice, dominating the visual
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and mental environment. The problem with this model is that there are

some amazing messages that need to be said that aren't profitable to say.

So you're never going to see them on a billboard.

Vetejny prostor. Uh... zde je také problém. S tim, uh...d-dosahnout néjaké
skute¢né zmény, protoze uhm... jsme, uhm... dali cenu na... uh, ocenili jsme
vlastn€, uhm...svobodu projevu. A tak, uhm... ten kdo mé vic penéz, tak také
ziska, uh... vétsi hlas a vétsi moznost se projevit. Proto nékteré zpravy, které
jsou dilezité, se nedostanou do podvédomi vefejnosti, protoze uh prosté

nejsou, uh... vydelecné.

The media plays an important role in developing our relationship with
political change, mainly by ignoring politics and focusing on celebrities
and scandals, but even when they do talk about important political issues,
they do it in a way that I feel discourages engagement. And I'll give you an

example: the Now magazine from last week -- progressive, downtown

weekly in Toronto.

M¢édia hraji take dilezitou roli v tom, jak vnimdme, uh, to... jak se
angazujeme. A myslim, Ze zabraiuji tomu, abysme se angazovali v n¢kterych
politickych zménéch tim, ze nemluvi o dulezitych politickych otazkach, ale
spiSe o celebritach a skandalech. A dok... I kdyZ mluvi o politickych zménach,
o politickych problémech, uh, tak to délaji tak, ze...uhm... ze odrazuji lidé-lidi
od toho, aby se, uhm, néjak angaZovali. Zde vidime, uhm, naptiklad, uhm,

¢lanek o...uhm, o divadelnim rev... recenzi na divadelni predstaveni.

And you might think this is a small thing, but I think it's important
because it sets a tone and it reinforces the dangerous idea that politics is a

spectator sport.

A vypada to, Ze hlavni poselstvi, uhm... z toho plyne, Ze se nemame... nebo Ze
nechceme se zahrn-uhm... angazovat v zadnych takovychto vécech, a spiSe nas

zajima, jakou knizku si miZeme piecist, kam jit na film, a podobné.

Heroes: How do we view leadership? (...) A heroic effort is a collective
effort, number one. Number two, it's imperfect; it's not very glamorous,

and it doesn't suddenly start and suddenly end. It's an ongoing process
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your whole life. But most importantly, it's voluntary. It's voluntary. As
long as we're teaching our kids that heroism starts when someone

scratches a mark on your forehead, or someone tells you that you're part

of a prophecy, they're missing the most important characteristic of
leadership, which is that it comes from within. It's about following your
own dreams --uninvited, uninvited -- and then working with others to

make those dreams come true.

Hrdinové. (...) Ale ve skutecnosti je vedeni kolektivni véc a neni to dokonala
véc a je dobrovolna. Nezacina tak, ze vam n€kdo na ¢elo uhm... ud€la znacku,
S tim, Ze vy jste ted’ka viid¢i osobnost. Ale... pochézi vlastné... uhm... vedeni
pochazi z vas, zevnitt. A... je to... neni to nic, k ¢emu byste byli vybrani, ale

sami si to vybirate, tuto cestu.

Hodnoceni: 21/40 = 52,5%

A) Projev je v odpovidajicim tempu, ale hojné prokladan hezita¢nimi
zvuky a tlumodnik se &asto zadrhava. Castd prefeknuti a zpétna
korekce. 5/10

B) Pfevod informaci je primérny a feénikovy myslenky jsou z velké ¢asti
zachovany. Nékteré tseky jsou ale velice zkracené a ztratilo se mnoho

informaci. 6/10

C) Uzivani nespecifickych vyrazu jako ,,véc* (kolektivni véc) a nespisovné

»abysme* a ,ted’ka*. 5/10

D) Pretlumoceny text je pomérné koherentni a jednotlivé ¢asti na sebe
navazuji. Interference z anglictiny v textu jsou, ale v pfiméfeném
mnozstvi. Projev je vSak kvili Castému opravovani neplynuly a pro

posluchace je tézké udrzet pozornost. 5/10

Nadbytecnost: 8

Plynulost pievodu: 5
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Adekvatnost prevodu: 6

2.1.5 Tlumocnik 5
Antidote to apathy

Protijed na nete¢nost.

How often do we hear that people just don't care? How many times have

you been told that real, substantial change isn't possible because most

people are too selfish, too stupid or too lazy to try to make a difference in

their community? | propose to you today that apathy as we think we know
it doesn't actually exist, but rather, that people do care, but that we live in

a world that actively discourages engagement by constantly putting

obstacles and barriers in our way.

Casto slycham, Ze lidé se o nic ne-zajimaji. Ze jim na ni¢em nezaleZi, Ze zména
je nemoznd, hlavné kvili tomu, Ze lidi jsou stup...eh... Ze lidi jsou sobecti,
hloupi a lini. Ve skute¢nosti, podle mé, vSak apatie neexistuje. I ptesto, Ze
nektefi tvrdi, Ze trvalé zmény a zmény vlbec jsou nemozné. Ne, apatie

neexistuje.

Did you ever see one of these before? This is a newspaper ad. It's a notice

of a zoning application change for a new office building so the

neighborhood knows what's happening.

Uh... takZe, vidime tady novinové ozndmeni — ur€ité jste uz takové vidéli — ma

to byt informace uh... pro obyvatele o vystavbé v misté jejich bydliste.

Whereas the city of Toronto clearly doesn't want you involved with the
planning process, otherwise their ads would look something like this --

with all the information basically laid out clearly. As long as the city's

putting out notices like this to try to get people engaged, then of course
people aren't going to be engaged. But that's not apathy; that’s intentional

exclusion.
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Kdyby se tim fidili i uh... statni uh, ufady, vypadalo by oznameni o planované
vystavbé asi takhle. Tohle ov§em neni ptipad apatie, ale mozna umysiného...
pokusu o umyslné neinformovani obyvatel, aby nezasahovali do planovaciho

procesu.

Public space. (Applause) The manner in which we mistreat our public
spaces is a huge obstacle towards any type of progressive political change

because we've essentially put a price tag on freedom of expression.

Whoever has the most money gets the loudest voice, dominating the visual

and mental environment. The problem with this model is that there are

some amazing messages that need to be said that aren't profitable to say.

So you're never going to see them on a billboard.

DalSim ptikladem je vefejny prostor. Uh... svobodnému vyjadfovani
prikladdme velikou cenu, dochazi ovSem k tomu, Ze ten kdo ma nejvic

finan¢nich prostredkd, je také nejvic slyset.

The media plays an important role in developing our relationship with
political change, mainly by ignoring politics and focusing on celebrities
and scandals, but even when they do talk about important political issues,
they do it in a way that I feel discourages engagement. And I'll give you an

example: the Now magazine from last week -- progressive, downtown

weekly in Toronto.

No, ted” se to zaseklo... Dalsim dilezitym hracem v této oblasti jsou média.
Média brani politickym zménam také kvili tomu, ze politiku ignoruji a
zamé&fuji se misto toho na celebrity a skandaly. Uh... na slajdu je... jsou

fotografie z minulého vydani ¢asopisu Now.

And you might think this is a small thing, but I think it's important
because it sets a tone and it reinforces the dangerous idea that politics is a
spectator sport.

Potom to ovSem vede k takovému ndhledu na véc, Ze politika je divackym

sportem a to je velice nebezpecné.

Heroes: How do we view leadership? (...) A heroic effort is a collective

effort, number one. Number two, it's imperfect; it's not very glamorous,
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and it doesn't suddenly start and suddenly end. It's an ongoing process

your whole life. But most importantly, it's voluntary. It's voluntary. As
long as we're teaching our Kids that heroism starts when someone

scratches a mark on your forehead, or someone tells you that you're part

of a prophecy, they're missing the most important characteristic of
leadership, which is that it comes from within. It's about following your
own dreams --uninvited, uninvited -- and then working with others to

make those dreams come true.

Uh... dale se podivame na vzory nebo na kladné hrdiny. (...) Uh... kdyz se
zamyslime na tim, co vlastn¢ hrdinstvi je, dojdeme k zavéru, Ze je to kolektivni
Gsili. Ze, uh... nemize viechno byt perfektni a dojdeme také k zavéru, Ze je to
usili dobrovolné. (...) Popud K tomu, stat se hrdinou, vychazi zevnitt, coz se
znaéné lisi od toho, ze vam n¢kdo ud¢€la jizvu na Cele, nebo vas zvoli néjakym

proroctvim.

Hodnoceni: 36/40 = 90%

A) Projev je misty roztfeseny a tlumocnice nékdy uprostied véty dlouho
pfemysli. Objevuji se pomérné Casto 1 hezitacni zvuky. Velice dobra

intonace a ptijemné tempo. 7/10

B) Jeden z nejlepsich ptevodi, kde tlumo¢nice nezapomnéla ani na nazev
celého videa. Vynechano bylo jen par okrajovych informaci a

tlumocnice se vérné drzi fe¢nikova projevu. 10/10

C) Velice bohata slovni zasoba, ktera prispiva k libivosti vysledného
projevu. Napadité obraty (,,dalSim hra¢em v této oblasti jsou média®).

Zachovani nazvu tydeniku Now. 10/10

D) P&kné sestavené véty. Obcasna zpétna korekce, ale jako celek je text

koherentni a jednotlivé useky na sebe navazuji. 9/10

Nadbytecnost: 10
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Plynulost prevodu: 5

Adekvatnost prevodu: 9

2.1.6 Tlumocnik 6
Antidote to apathy

How often do we hear that people just don't care? How many times have

you been told that real, substantial change isn't possible because most

people are too selfish, too stupid or too lazy to try to make a difference in

their community? | propose to you today that apathy as we think we know
it doesn't actually exist, but rather, that people do care, but that we live in

a world that actively discourages engagement by constantly putting

obstacles and barriers in our way.

Jak Casto lidé tikaji Ze-Ze-Ze uhm... nikoho nic nezajima. Protoze lidé jsou
lhostejni. A kolik lidi uz vam fteklo Ze-Ze nejde dosahnout Zadné podstatné
zmény, protoze lidé jsou sobecti, hloupi a lini na to, aby zménili néco ve své
komunité. Ja vam chci dneska fict, ze apatie, jak ji zndme, ve skuteCnosti
neexistuje. A Ze je to spiS o tom Ze... Ze Zijeme v tom prostiedi, které aktivné

se stavi proti jakékoliv uh... zméné.

Did you ever see one of these before? This is a newspaper ad. It's a notice
of a zoning application change for a new office building so the

neighborhood knows what's happening.

Uhm... vidéli jste uz nékdy-nékdy néco takového? Uh-uhm, neni... je to
reklama na fidkou... na uhm... tu zménu uzemniho planovani pro stavbu

kancelatrskych budov.

Whereas the city of Toronto clearly doesn’'t want you involved with the
planning process, otherwise their ads would look something like this --

with all the information basically laid out clearly. As long as the city's

putting out notices like this to try to get people engaged, then of course
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people aren't going to be engaged. But that's not apathy; that's intentional

exclusion.

..zatimco meésto nechce, abyste se n¢jak zapojili do téchle, do véci. A...
takZe... to by-to by spi§ vypadalo takhle. Ze-7e-¢ by to bylo jasné, jak se
muzete zapojit a to je ta message... to je ta zprava. Takze nejde o apatii, ale za-

zamérné vylouceni z toho procesu.

Public_space. (Applause) The manner in which we mistreat our public

spaces is a huge obstacle towards any type of progressive political change

because we've essentially put a price tag on freedom of expression.

Whoever has the most money gets the loudest voice, dominating the visual

and mental environment. The problem with this model is that there are

some amazing messages that need to be said that aren't profitable to say.

So you're never going to see them on a billboard.

Uh, dalsi véc je vefejny prostor. To jak-to jak se chovame Spatné¢ k tomu
vefejnému prostoru uhm... je... dava piekazky k tomu abych-aby-aby se se
véci dostavali mezi abuta-ééé... aby se lidé ucastnili na zméné. My jsme dali
cenovku na svobodu projevu. Kdo ma nejvic money-ééé... penéz, tak muze
uhm... se projevovat nejvic. Ale proba-444 za-zavirat ten vizualni a mentélni
prostor Ale problém je, Ze n&které ty myslenky n-neni vyhodné finan¢né fikat,

takZe se nikam nedostanou.

The media plays an important role in developing our relationship with
political change, mainly by ignoring politics and focusing on celebrities
and scandals, but even when they do talk about important political issues,
they do it in a way that | feel discourages engagement. And I'll give you an

example: the Now magazine from last week -- progressive, downtown

weekly in Toronto.

Meédia jsou velice dilezita v tom jak-jaky maji vliv na uh... na to, jak se lidé
chtéji zapojovat do politické scény. Problém je, Ze média uh...s-se pokryvaji

jen naké celebrity a-a osobnosti a kdyz uz... kdyz uz se vénuji nakému
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politickému problému, tak zptisobem, ktery viibec nepodporuje lidi v tom, aby

se zapojili. Tady vdm dam naky piiklad.

And you might think this is a small thing, but I think it's important
because it sets a tone and it reinforces the dangerous idea that politics is a

spectator sport.

...coz celé vyvolava dojem, ze politika je takovym sportem, ktery se d4 jenom

pozorovat, ale nesmime se do n¢j zapojit.
Heroes: How do we view leadership? (...) A heroic effort is a collective

effort, number one. Number two, it's imperfect; it's not very glamorous,

and it doesn't suddenly start and suddenly end. It's an ongoing process

your whole life. But most importantly, it's voluntary. It's voluntary. As
long as we're teaching our Kids that heroism starts when someone

scratches a mark on your forehead, or someone tells you that you're part

of a prophecy, they're missing the most important characteristic of
leadership, which is that it comes from within. It's about following your
own dreams --uninvited, uninvited -- and then working with others to

make those dreams come true.

Tady mame uh... dalsi slajd jsou hrdinové. Jak vnimame vidce nebo vedouci.
(...) Uh... takze hrdinské ¢iny. Hrdinské ¢iny jsou zaprvé... jsou nedokonalé,
za druhé jsou kolektivni a za teti jsou dobrovolné. Dobrovolné — pokud
budeme ucit svoje déti, Ze eh... Ze hrdinstvi spociva v tom, Ze-ze nékdo vam
udéla jizvu na Cele nebo fekne, Ze jste soucasti nakého proroctvi, tak se nikdy
nic nestane. ProtoZe to-to viidcovstvi spo¢iva v tom, Ze-zZe je t-to néco, co
ptichazi z... se formuje uvnitf cloveéka ten cloveék pak, nepozvan, jde spolené

S ostatnimi se podéli na tom, aby se ten sta... ten jeho sen stal skutecnosti.

Hodnoceni: 20/40 = 50 %

60



A) Tlumo¢nik mluvi pfijjemnym tempem a hezita¢nich zvukt vyuziva
méné Casto nez jeho kolegové, ale zadrhava se, koktd a opravuje se.

Projev tak neni piijemny na poslech. 3/10

B) Reénikovo poselstvi bylo pochopeno a tlumoénik je pomérné zdarnd
predava dal. Okrajové a podrobné informace (jména, nazvy) byly

vypustény, ale nebrani to pochopeni smyslu sdéleni. 8/10

C) Nevyrovnana prace se slovni zasobou. Né&které problémy vyfeSeny
velmi dobie (,,ud€la jizvu®“, ,,zména uzemniho planovani“, hrdinské
¢iny*), ale v kontrastu s neformalnim jazykem celého projevu (,,naky*,

»téchhle®). 6/10

D) Véty jsou zmatené a tlumocnik v pilce zaéne ménit jejich strukturu,
takZe netvoii koherentni celky (,,Tady mame uh... dal$i slajd jsou
hrdinové.”) Negativni ovlivnéni jazykem originalu (,,Cloveék pak,

nepozvan, jde...*). 3/10

Nadbytecnost: 8
Plynulost pirevodu: 4

Adekvatnost prevodu: 8

2.1.7 Tlumocnik 7
Antidote to apathy

How often do we hear that people just don't care? How many times have

you been told that real, substantial change isn't possible because most

people are too selfish, too stupid or too lazy to try to make a difference in

their community? | propose to you today that apathy as we think we know

it doesn't actually exist, but rather, that people do care, but that we live in

a world that actively discourages engagement by constantly putting

obstacles and barriers in our way.
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Jak cCasto jste uz slySeli, ze uh... lid-¢ se prosté nestaraji, nic je nezajima, a ze
skute¢na zména je vlastné nemozna. Ze lidé jsou prosté piili§ sobec-3ti, uh...
hloupi nebo pfili§ lini. J& vam dokazu, Ze apatie jako takova vlastné vibec
neexistuje. Ze je to uh-svét, ktery nam do cesty stavi piekazky a omezeni a

dam vam nékolik ptikladi.

Did you ever see one of these before? This is a newspaper ad. It's a notice

of a zoning application change for a new office building so the

neighborhood knows what's happening.

Vidéli jste uz n-néco takového? Uh, je to reklama z novin na uh... z-zménu

uzemniho planu, kt-je to v podstaté nemozné...

Whereas the city of Toronto clearly doesn't want you involved with the
planning process, otherwise their ads would look something like this --

with all the information basically laid out clearly. As long as the city's

putting out notices like this to try to get people engaged, then of course
people aren't going to be engaged. But that's not apathy; that's intentional

exclusion.

Coz znamend, ze mésto nechce, abyste se vyjadirovali k navrhu a uhm... neni

to apatie, je to uhm... imyslné vylouceni... z procesu.

Public_space. (Applause) The manner in which we mistreat our public

spaces is a huge obstacle towards any type of progressive political change

because we've essentially put a price tag on freedom of expression.

Whoever has the most money gets the loudest voice, dominating the visual

and mental environment. The problem with this model is that there are

some amazing messages that need to be said that aren't profitable to say.

So you're never going to see them on a billboard.

Za druhé, vetejny prostor. Zpusob, jakym uh... vlastné¢ uh... bereme v potaz
vefejny prostor je uh... nejvétsi p-prekazkou v jakykoliv... rozvoj nebo postup
v této oblasti. Protoze jsme v podstaté na vSechno dali cenovku. Znamena to,
ze kdokoliv ma... ¢im vice ma penéz, tim vice je vidét, uh... je o ném vice

slySet a jsou zde 1 dilezité uh... véci, které uh... vlastné nemohou byt feceny.
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The media plays an important role in developing our relationship with
political change, mainly by ignoring politics and focusing on celebrities
and scandals, but even when they do talk about important political issues,
they do it in a way that | feel discourages engagement. And I'll give you an

example: the Now magazine from last week -- progressive, downtown

weekly in Toronto.

Uh, média... zprostiedkovavaji na-Se obraz politického déni. Uh, v podstaté
nam ale davaji najevo, Ze jsou... zanedbatelnd, ze je muzeme ignorovat,
protoze se vice soustfedi na uh... zndmé osobnosti a na skandaly, takze nas to
vlastné odrazuje od uh... toho se o to zajimat. Uh... v magazinu Now uh.. je...

uh, ptib¢h z dvoustrany...

And you might think this is a small thing, but | think it's important
because it sets a tone and it reinforces the dangerous idea that politics is a
spectator sport.

Politika se v podstaté bere pouze za sport-

Heroes: How do we view leadership? (...) A heroic effort is a collective
effort, number one. Number two, it's imperfect; it's not very glamorous,

and it doesn't suddenly start and suddenly end. It's an ongoing process

your whole life. But most importantly, it's voluntary. It's voluntary. As
long as we're teaching our Kids that heroism starts when someone

scratches a mark on your forehead, or someone tells you that you're part

of a prophecy, they're missing the most important characteristic of
leadership, which is that it comes from within. It's about following your
own dreams --uninvited, uninvited -- and then working with others to

make those dreams come true.

Uh, hrdinové. (...) Uh...hr-vlastn¢ hrdinské ¢iny jsou vysledky ¢inti uh...
skupin, vétSich kolektivii. Uhm... ne-neni to dokonalé, je to vlastné... neni to
proces, ktery by nékde zacal a nékde skoncil, je to nekone¢ny proces ktery v-
sn¢ déje cely vas zivot a c-co je nejdilezitéjsi, je dobrovolny. Uh... fikdme
svym détem uh-ze uhm... jsme vyvoleni vlastné¢ tim, Ze maji znaCku na cele

nebo jsou soucasti proroctvi, ale musi nasledovat své vlastni sny.
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Hodnoceni: 24/40 = 60 %

A) Tlumoc¢nice dobfe intonuje a zprostiedkovava posluchaci fe¢nikovu
naléhavost. Nicméné se i zde objevuje mnoho hezitaénich zvukl a

obcasna zakoktani, ktera projevu ubiraji na libivosti. 8/10

B) Pieklad je adekvatni zhruba z 50 %. Tlumocnice si nékteré useky
pietvaii podle sebe (,,média nam davaji najevo, Ze je mizeme

ignorovat®). 5/10

C) Casté uzivani vycpavkovych slov (,,vlastné“). Dobie zvladnuta prace
s terminologii (,,hrdinské Ciny*, ,zména uzemniho plénovani®).

Zachovano jméno Casopisu Now. 7/10

D) V jedné vété se objevilo Spatné sklonovani (,,...zprostfedkovavaji nase
obraz...”), v dalSich se objevuji nepfirozené a rusivé konstrukce
(,»...nds to odrazuje od toho se o to zajimat.”“) Objevila se 1
nedokoncend véta (vyznamoveé sice plnohodnotnd, ale intonace

naznacovala, Ze jeSté bude pokracovat). 4/10

Nadbytecnost: 5
Plynulost prevodu: 8

Adekvatnost prevodu: 5

2.1.8 Tlumocnik 8
Antidote to apathy

How often do we hear that people just don't care? How many times have

you been told that real, substantial change isn't possible because most

people are too selfish, too stupid or too lazy to try to make a difference in

their community? | propose to you today that apathy as we think we know
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it doesn't actually exist, but rather, that people do care, but that we live in

a world that actively discourages engagement by constantly putting

obstacles and barriers in our way.

Kolikrat jste slyseli, ze lidé prosté... se prosté¢ nestaraji. Uh, kolikrat jste
slyseli, ze zdsadni zména neni moznd, Ze je to kvuli tomu, ze lidé jsou sobecti,
hloupi, nebo jednoduse strasné... velice... hloupi. Uhm, aby... aby udélali
jakoukoliv zménu v komunité. Dnes zjistime, ze apatie neni pfirozena, a ze lidi
opravdu se zaji... ze lidé se zajimaji. Ale Ze jsou jim neustale hazeny klacky

pod nohy a bariéry.

Did you ever see one of these before? This is a newspaper ad. It's a notice

of a zoning application _change for a new office building so the

neighborhood knows what's happening.
Tady vidite ¢lanek z novin. Je to ozndmeni o zménach v nové budové, plné
kancelafi.

Whereas the city of Toronto clearly doesn't want you involved with the
planning process, otherwise their ads would look something like this --

with all the information basically laid out clearly. As long as the city's

putting out notices like this to try to get people engaged, then of course
people aren't going to be engaged. But that's not apathy; that's intentional

exclusion.

Ale mésto Toronto evidentné nejevi zdjem, abyste se zapojili. Ale toto neni

apatie, to je fizené nebo... zamérné vylouceni vas.

Public_space. (Applause) The manner in which we mistreat our public

spaces is a huge obstacle towards any type of progressive political change

because we've essentially put a price tag on freedom of expression.

Whoever has the most money gets the loudest voice, dominating the visual
and mental environment. The problem with this model is that there are

some amazing messages that need to be said that aren't profitable to say.

So you're never going to see them on a billboard.
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Dalsim ptikladem jsou vefejnd prostranstvi. Uhm... je tady velice... velice
prekazek k tomu, aby se stala n¢jakd zména. Svoboda vyjadfovani ma na sobé

cenovku a nekteré zpravy prosté neni vyhodné n¢jak predat.

The media plays an important role in developing our relationship with
political change, mainly by ignoring politics and focusing on celebrities
and scandals, but even when they do talk about important political issues,
they do it in a way that I feel discourages engagement. And I'll give you an

example: the Now magazine from last week -- progressive, downtown

weekly in Toronto.

Dalsi oblasti jsou média. Ta ndm vzkazuji, Ze politicka zména vlastné neni
moznd, protoze politiku vétSinou ignoruji ve prospéch clankl o celebritach a
skandalech. Napftiklad toto — toto byl hlavni ¢lanek.

And you might think this is a small thing, but I think it's important

because it sets a tone and it reinforces the dangerous idea that politics is a

spectator sport.

Zda se to jako malé, ale neni tomu tak. ProtoZe to v nas nuti... ndm to nuti tu
predstavu, ze politika je pouze sport, ktery mizeme sledovat, a Ze se do n¢ho

nemiizeme zapojit.

Heroes: How do we view leadership? (...) A heroic effort is a collective
effort, number one. Number two, it's imperfect; it's not very glamorous,

and it doesn't suddenly start and suddenly end. It's an ongoing process

your whole life. But most importantly, it's voluntary. It's voluntary. As
long as we're teaching our Kids that heroism starts when someone

scratches a mark on your forehead, or someone tells you that you're part

of a prophecy, they're missing the most important characteristic of
leadership, which is that it comes from within. It's about following your
own dreams --uninvited, uninvited -- and then working with others to

make those dreams come true.

Dalsi jsou hrdinové. To jak vnimame vidcovstvi. (...) Co si o téchto... téchto
¢inech musime uvédomit: ze jsou kolektivni, Ze nejsou dokonalé — je to

neustaly proces, ktery nema zacatek ani konec. A co je nejdilezitéjsi, ze jsou
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dobrovolné. Heroismus pochazi z clovéka samos... z c¢lovéka samotného.

Z jeho myslenek, z jeho... z jeho snli. A nikdo... nikdo vas k tomu nevyzve.

Hodnoceni: 30/40 = 75 %

A) Tlumoc¢nice dobie intonuje a artikuluje. Hezita¢ni zvuky se v projevu

témer neobjevuyji, ale tlumocnice se Casto opravuje, a to je rusivé. 8/10

B) VSechny hlavni myslenky byly pieneseny a poslucha¢ je schopen
pochopit feCnikiiv zadmér. Pouze drobné faktické neptesnosti

(,,oznameni o zménach v nové budové, plné kancelati”). 8/10
C) Vyborna prace s terminologii a rozmanita slovni zasoba. 9/10

D) Obcas se objevi nepiirozena véta (,,Zda se to jako malé, ale neni tomu
tak.”) Ostatni véty jsou v potradku, ale stile je na nich poznat vliv

jazyka originalu. 5 /10

Nadbytecnost: 6
Plynulost pirevodu: 6

Adekvatnost prevodu: 8

2.1.9 Tlumocnik 9
Antidote to apathy

How often do we hear that people just don't care? How many times have

you been told that real, substantial change isn't possible because most

people are too selfish, too stupid or too lazy to try to make a difference in

their community? | propose to you today that apathy as we think we know

it doesn't actually exist, but rather, that people do care, but that we live in
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a world that actively discourages engagement by constantly putting

obstacles and barriers in our way.

Jak &asto jste slySeli, ze lidé se prosté nestaraji. Ze prosté nemaji o to zajem,
zapojovat se do riznych véci. J4 vam chci dneska ukazat... uhm... ze takovato
apatie, takovato lhostejnost neexistuje, ze opravdové zmény lze provést. A
myslim si, ze jde spiSe o svét, ktery vam do cesty stavi rizné piekazky a

zabranuje vam tak zapojovat se do vetejného zivota.

Did you ever see one of these before? This is a newspaper ad. It's a notice

of a zoning application change for a new office building so the

neighborhood knows what's happening.

Videéli jste uz nékdy néco podobného? Je to reklama v novinach, kde méstsky
ufad sdéluje, uhm... zménu uzemniho plénovani, Ze postavi novou budovu s

kancelafemi.

Whereas the city of Toronto clearly doesn't want you involved with the
planning process, otherwise their ads would look something like this --

with all the information basically laid out clearly. As long as the city's

putting out notices like this to try to get people engaged, then of course
people aren't going to be engaged. But that's not apathy; that’s intentional

exclusion.

...a m&sto uh... naopak nechce, abyste se zapojili. Proto je tato reklama

ponékud nejasnd. Jde tedy o zamérné vylouceni vas z procesu.

Public_space. (Applause) The manner in which we mistreat our public

spaces is a huge obstacle towards any type of progressive political change

because we've essentially put a price tag on freedom of expression.

Whoever has the most money gets the loudest voice, dominating the visual

and mental environment. The problem with this model is that there are

some amazing messages that need to be said that aren't profitable to say.

So you're never going to see them on a billboard.

Pojd’'me se podivat na vefejnéd prostranstvi. To uh, jak Spatn€ jsou tato mista

vyuzivana, je obrovskou piekazkou. Zkratka to funguje tak, ze kdo ma vice
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pencz, ma také vice mista... na vefejnosti. Proto se nékteré informace k vam

ani nedonesou, protoze prosté uh... nejsou zaplaceny.

The media plays an important role in developing our relationship with
political change, mainly by ignoring politics and focusing on celebrities
and scandals, but even when they do talk about important political issues,
they do it in a way that I feel discourages engagement. And I'll give you an

example: the Now magazine from last week -- progressive, downtown

weekly in Toronto.

Podivejme se uh, na média, kde je politika spiSe ignorovana a kde se
soustiedime spiSe na celebrity a rizné skandéaly. Zpusob, jaky, média
prezentuji rtizné politické zpravy, a... zapficinuje to, ze se nechceme zapojit do
politického zZivota. Podivejme se na tento ¢lanek.

And you might think this is a small thing, but I think it's important

because it sets a tone and it reinforces the dangerous idea that politics is a

spectator sport.

Jak uz tikdm — celé je to zamétené na jidlo, knihy a sport, ale ne na politiku.

Jako by n¢kdo chtél, abyste se do ni nezapojili.
Heroes: How do we view leadership? (...) A heroic effort is a collective

effort, number one. Number two, it's imperfect; it's not very glamorous,

and it doesn't suddenly start and suddenly end. It's an ongoing process

your whole life. But most importantly, it's voluntary. It's voluntary. As
long as we're teaching our kids that heroism starts when someone

scratches a mark on your forehead, or someone tells you that you're part

of a prophecy, they're missing the most important characteristic of
leadership, which is that it comes from within. It's about following your
own dreams --uninvited, uninvited -- and then working with others to

make those dreams come true.

Hrdinové. (...) Uh... hrdinstvi je vSechno o kolektivni snaze. Nezavisi jenom
na tomto jedinci, ale hlavn¢ neni dokonalé, jde o proces, ktery se vyviji po cely
nas zivot. A co je velmi dilezité, je to dobrovolné. Takze pokud ucime nase

déti, ze hrdina je nékdo se znackou na Cele, neni to tak dobte. Uh... hrdina je
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nékdo, kdo nésleduje své sny a uhm... snazi se je uhm... naplnit po cely sviij

Zivot.

Hodnoceni: 31/40 = 77,5 %

A) Tento projev je spiSe rychlejsi, ale stale piijemny na poslech.
Tlumocnice dobfe intonuje a k hezitacnim zvukiim se neuchyluje pfilis

¢asto. 8/10

B) Neni pieneseno 100 % informaci, ale hlavni myslenka je

zprostiedkovana dobfe a pochopitelné. 9/10

C) Velka slovni zasoba a jeji napadité vyuziti (,,vefejna prostranstvi®).

Vynechani v§ech jmen a nazvi. 8/10

D) Ne vSechny véty jsou spravné a prirozené Ceské a Casto se negativné

projevuje vliv anglictiny. 6/10

Nadbytecnost: 9
Plynulost pirevodu: 8

Adekvatnost pievodu: 9

2.2 Nepripravené

Tato skupina tlumoc¢nikli origindlni nahrdvku pfedem nedostala a
tlumoceni tedy probihalo spontanné a bez pfipravy. Jednotlivi UcCastnici

experimentu jsou oznaceni pismeny A-I.
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2.2.1 Tlumocnik A
Antidote to apathy

How often do we hear that people just don't care? How many times have

you been told that real, substantial change isn't possible because most

people are too selfish, too stupid or too lazy to try to make a difference in

their community? | propose to you today that apathy as we think we know
it doesn't actually exist, but rather, that people do care, but that we live in

a world that actively discourages engagement by constantly putting

obstacles and barriers in our way.

Uh, uhm... Jak jsme jiz mnohokrat vysvétli-uh, mysleli, uh... 1idé se prosté
nezajimaji, uh...nestaraji. Uhm... uz jsme mnohokrat slyseli, ze vétSina lidi je
naptiklad pfili§ sobeckd, hloupa, a tak déle. To co se dnes tady mulze fict je, Ze
uhm... apatie neexistuje. Uhm... nyni Zijeme ve sv&t&, ktery... ktery brani

lidem zapojovat se do procesu a klade jim piekazky.

Did you ever see one of these before? This is a newspaper ad. It's a notice
of a zoning application change for a new office building so the

neighborhood knows what's happening.

Zde muzete vidét reklamu... uhm... neboli inzerat, tykajici se tizemniho...

zmény Uzemniho planu uhm... této budovy.

Whereas the city of Toronto clearly doesn't want you involved with the
planning process, otherwise their ads would look something like this --

with all the information basically laid out clearly. As long as the city's

putting out notices like this to try to get people engaged, then of course
people aren't going to be engaged. But that's not apathy; that’s intentional

exclusion.

Uhm... spravna reklama by méla vypadat jako néco... nyni uz tady je vidét na
obrazovce. Uhm, zde mizete vidét Cisté rozvrstvené informace, takze lidé
dokazi pochopit a precist tu reklamu. Chtél byh fi-fici, Ze...uhm... v dne$ni
dobé uhm...uhm, apatie neexistuje. A...uhm... lidem jsou kladeny piekazky

V pochopeni.

71



Public space. (Applause) The manner in which we mistreat our public
spaces is a huge obstacle towards any type of progressive political change

because we've essentially put a price tag on freedom of expression.

Whoever has the most money gets the loudest voice, dominating the visual

and mental environment. The problem with this model is that there are

some amazing messages that need to be said that aren't profitable to say.

So you're never going to see them on a billboard.

Ah, uhm... v dnesni dobg je... vlastn¢ svoboda vyjadieni...uh...uhm... vlastné
svoboda vyjadfeni jde ruku v ruce s penézi — to znamend, ¢im vice mate penéz,
tim uh muze byt... uh... va$ hlas nebo to co feknete uh... silngjsi. A lidé to
uslysi.

The media plays an important role in developing our relationship with
political change, mainly by ignoring politics and focusing on celebrities
and scandals, but even when they do talk about important political issues,
they do it in a way that | feel discourages engagement. And I'll give you an

example: the Now magazine from last week -- progressive, downtown

weekly in Toronto.

Meédia... dnes hraje taky duleZitou roli. Misto aby se soustiedili na politické
témata, tak se zaobiraji... skandaly a nerelevantnimi informacemi. J& citim,
Ze... toto nepodporuje vlastné zapojeni lidi do informacniho procesu. Zde bych
chtél uvést priklad. Uhm... na obrazovce mizete vidét vlastné piib¢h, uh...o...

piibéh o divadle.

And you might think this is a small thing, but I think it's important
because it sets a tone and it reinforces the dangerous idea that politics is a

spectator sport.

Uh... podle mého nazoru toto vSak posiluje uh... takovy néapad, ze... politika

je uh, divackym sportem.

Heroes: How do we view leadership? (...) A heroic effort is a collective
effort, number one. Number two, it's imperfect; it's not very glamorous,

and it doesn't suddenly start and suddenly end. It's an ongoing process

your whole life. But most importantly, it's voluntary. It's voluntary. As
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long as we're teaching our Kids that heroism starts when someone

scratches a mark on your forehead, or someone tells you that you're part

of a prophecy, they're missing the most important characteristic of
leadership, which is that it comes from within. It's about following your
own dreams --uninvited, uninvited -- and then working with others to

make those dreams come true.

Dale, uh... jak muzete vidét, jsou hrdinové. (...) Uh, toto vysila Spatnou
zpravu. Hm, ukazuje se, ze to vysild Spatnou zpravu, Ze hrdinové jsou
vlastné... nejsou perfektni, uh... jejich ¢iny jsou, nebo nejsou... jsou... uh...
dobrovolné. Uh, v ¢em samotné hrdinstvi chybuje, je to, Ze se vlastné, se stira
vyznam uh... vidcovstvi. Protoze uh... viidce nedostava pokyny, co ma délat.

Na rozdil od téchto hrdint, kterym je feceno, co musi udélat.

Hodnoceni: 11/40 = 30 %

A) Projev pronaSen nesebevédomé a velice Casto prokladan hezita¢nimi

zvuky. 1/10

B) Hlavni myslenky jsou pfeneseny, ale mnoho dulezitych informaci je
vynechano a text je tak spiSe shrnutim fecnikova projevu neZ jeho
pfevodem. Tlumocnik casto opakuje, co uz jednou fikal, namisto
informaci, které pieslechl nebo zapomnél. 6/10

C) Témét vsechny terminologicky naro¢né oblasti vynechal a pievedl
pouze zobecnénou myslenku. 3/10

D) Neceské véty (,,Média dnes hraje dilezitou roli.”) Véty jsou dokonéené,
ale s dlouhymi prostoji a Castou korekci. Casté uziti vycpavkovych
slov. 2/10

Nadbytecnost: 3

Plynulost prevodu: 1
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Adekvatnost prevodu: 4

2.2.2 Tlumocnik B
Antidote to apathy

How often do we hear that people just don't care? How many times have

you been told that real, substantial change isn't possible because most

people are too selfish, too stupid or too lazy to try to make a difference in

their community? | propose to you today that apathy as we think we know
it doesn't actually exist, but rather, that people do care, but that we live in

a world that actively discourages engagement by constantly putting

obstacles and barriers in our way.

Kolikrat jsme mohli slyset, ze lidé se nestaraji o ostatni, protoze jsou bud’ moc
lini, stupidni, a nebo zaujati sami sebou. Ja bych vam ted’ chtél fict jednu véc a
to, ze apatie jak ji zname, vlastné neexistuje. Jedna se o to, ze Zivot ndm dava

Vv pribehu naseho ziti do cesty urcité piekazky a bariéry.

Did you ever see one of these before? This is a newspaper ad. It's a notice

of a zoning application change for a new office building so the

neighborhood knows what's happening.
MizZete si vSimnout téhle reklamy.

Whereas the city of Toronto clearly doesn't want you involved with the
planning process, otherwise their ads would look something like this --

with all the information basically laid out clearly. As long as the city's

putting out notices like this to try to get people engaged, then of course
people aren't going to be engaged. But that's not apathy; that’s intentional

exclusion.

TakZe pokud se jednd o reklamu na nasi budovu a reklamy, které jsou vlastné
stejného razu, tak pokud’ bude mésto reklam... davat reklamy takovéhodle
razu, tak lidé se nebudou viceméné zajimat. Nejedna se vSak o apatii, ale o
jakési vyclenéni a nezajem.
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Public space. (Applause) The manner in which we mistreat our public
spaces is a huge obstacle towards any type of progressive political change

because we've essentially put a price tag on freedom of expression.

Whoever has the most money gets the loudest voice, dominating the visual

and mental environment. The problem with this model is that there are

some amazing messages that need to be said that aren't profitable to say.

So you're never going to see them on a billboard.

Dalsi otazka je otazka vefejného prostoru. Pficemz vlastné ten, kdo ma nejvic

penéz, umisti nejveétsi reklamu na nejdostupnéjsi vefejny prostor.

The media plays an important role in developing our relationship with
political change, mainly by ignoring politics and focusing on celebrities
and scandals, but even when they do talk about important political issues,
they do it in a way that I feel discourages engagement. And I'll give you an

example: the Now magazine from last week -- progressive, downtown

weekly in Toronto.

Dalsim v pofadi jsou naptiklad média, ktera se nezaobiraji politikou a
podobnymi tématy, a vic se soustfedi napiiklad na celebrity a jejich skandaly.
Déam vam piiklad. Jednd se o magazin, ktery... nebo Casopis, ktery vysSel

vlastn¢ minulé... nedavno...
And you might think this is a small thing, but I think it's important

because it sets a tone and it reinforces the dangerous idea that politics is a
spectator sport.

Rika nam to, Ze politika je vlastné jenom uréitym zptisobem sport pro divaky.

Heroes: How do we view leadership? (...) A heroic effort is a collective
effort, number one. Number two, it's imperfect; it's not very glamorous,

and it doesn't suddenly start and suddenly end. It's an ongoing process

your whole life. But most importantly, it's voluntary. It's voluntary. As
long as we're teaching our kids that heroism starts when someone

scratches a mark on your forehead, or someone tells you that you're part

of a prophecy, they're missing the most important characteristic of
leadership, which is that it comes from within. It's about following your
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own dreams --uninvited, uninvited -- and then working with others to

make those dreams come true.

Jak se stavime k vedeni. (...) Uh... haze to vlastné urcité¢ Spatné¢ svétlo na
vudcovskou pozici jako takovou, protoze lidi si to potom... ostatni lidé si to
potom vykladaji Spatnym zpiisobem a vidi to Spatné. Ona vlastné takova...
hrdinskd snaha je vlastné urCitou kolektivni snahou, kterd je zplsobem
neperfektni, nebo neni dokonala, a je dobrovolna. Takze pokud budeme stale
ucit naSe déti, ze eh... hrdinstvi pfichézi do... ve chvili, kdy vam nékdo
vyskrabe znacku na Celo, tak je to Spatné, protoze hrdinstvi jako takové vlastné

prichézi z naseho nitra a je naprosto dobrovolné.

Hodnoceni: 34/40 = 85 %

A) Tlumoc¢nice pisobi trochu znudéné a obcas vzdycha, jinak je ale projev
velice pfijemny na poslech. Spravné intonuje a hezitacni zvuky pouziva
jen minimalnég. 9/10

B) Obc¢asny vyznamovy posun (zZivot nam dava do cesty piekazky).
Pteneseno pouze zhruba 75 % informaci, ale vSechny duilezité zastavaji
zachovany. 9/10

C) Vkladani vycpavkovych slov, opakovani stejného slova (,,Lidé si to
potom vykladaji Spatnym zptsobem a vidi to Spatné.”) Pieklad
nékterych slov ,,znecistén* originadlem (stupidni, magazin). Pouzivani
nespisovnych vyrazl (pokud’, takovéhodle). 6/10

D) Véty se drzi Ceské syntaxe a neni na nich znat vliv angli¢tiny. Maji

zacatek | konec a davaji smysl. 10/10

Nadbytec¢nost: 7
Plynulost prevodu: 10

Adekvatnost prevodu: 9

76



2.2.3 Tlumocnik C
Antidote to apathy

How often do we hear that people just don't care? How many times have

you been told that real, substantial change isn't possible because most

people are too selfish, too stupid or too lazy to try to make a difference in

their community? | propose to you today that apathy as we think we know
it doesn't actually exist, but rather, that people do care, but that we live in

a world that actively discourages engagement by constantly putting

obstacles and barriers in our way.

Jak-jak Casto slychame, ze lidé uhm... viibec jim nezalezi na tom, co se d&je a
s tim, Ze i vlastné jakakoliv zména je nemoznd. Protoze lidé jsou hloupi, jsou
uh... sobecti, takZze se dozvidame, Ze soucit vlastné viibec neexistuje, protoze
Zijeme ve sm... ve svete, uh... ve kterém jsou rizné uh... riznd omezeni...

prislibeni. Je to tim, Ze 1idé si sami stanovuji pifekazky a bariéry.

Did you ever see one of these before? This is a newspaper ad. It's a notice

of a zoning application change for a new office building so the

neighborhood knows what's happening.

...kde je uryvek z novin, kde vidime popis a dal§i informace, na zéklad¢é

kterych vyvodi...

Whereas the city of Toronto clearly doesn't want you involved with the
planning process, otherwise their ads would look something like this --

with all the information basically laid out clearly. As long as the city's

putting out notices like this to try to get people engaged, then of course
people aren't going to be engaged. But that's not apathy; that's intentional

exclusion.

To ale vlastné¢ neznamend zadny ptiklad. Je tady mnoho snah jak uh... jak se
snazit zahrnout vlastné lidi do procesu, ale uh... vlastné... to viilbec neni tak,

jak to vyzniva, ale je to vlastné zamérné vylouceni.
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Public space. (Applause) The manner in which we mistreat our public
spaces is a huge obstacle towards any type of progressive political change

because we've essentially put a price tag on freedom of expression.

Whoever has the most money gets the loudest voice, dominating the visual

and mental environment. The problem with this model is that there are

some amazing messages that need to be said that aren't profitable to say.

So you're never going to see them on a billboard.

Nejvétsim problémem potom vefejny prostor, kde jsou samoziejmé velmi
velké prekéazky. Pravidlo vétSinou zni, Ze uhm...ten kdo ma nejvice pen¢z, ma
taky nejvétsi uhm... nejvétsi slovo. Nicméné, tento model nefunguje, protoze

vétSinu problémi nebo nesnazi nenajdeme uh... nebo nejsou zobrazeny na

billboardech.

The media plays an important role in developing our relationship with
political change, mainly by ignoring politics and focusing on celebrities
and scandals, but even when they do talk about important political issues,
they do it in a way that | feel discourages engagement. And I'll give you an

example: the Now magazine from last week -- progressive, downtown

weekly in Toronto.

DalSim prostfednikem jsou potom média, kterd vlastné zahrnuji vztahy... nebo
pokryvaji vztahy. Nicméné jsou ignorovand rizna fakta. Velmi se zajimaji o
celebrity a dalsi popularni osobnosti, ale uz ne potom politiku, a pokud, tak
zase z vlastniho pohledu, s tim, ze lidi nemtzou byt uh... se nemizou né¢jakym

zpusobem interesovat.

And you might think this is a small thing, but I think it's important
because it sets a tone and it reinforces the dangerous idea that politics is a

spectator sport.

Jak ale moderator... moderator si mysli, Ze je tento fakt dilezity. (nahravka
kon¢i)
Heroes: How do we view leadership? (...) A heroic effort is a collective

effort, number one. Number two, it's imperfect; it's not very glamorous,

and it doesn't suddenly start and suddenly end. It's an ongoing process
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your whole life. But most importantly, it's voluntary. It's voluntary. As
long as we're teaching our kids that heroism starts when someone

scratches a mark on your forehead, or someone tells you that you're part

of a prophecy, they're missing the most important characteristic of
leadership, which is that it comes from within. It's about following your
own dreams --uninvited, uninvited -- and then working with others to

make those dreams come true.

Hodnoceni: 15/40 = 37,5 %

A) Projev je plny hezita¢nich zvukd, jejichz uzivani je vSak s postupem

¢asu mén¢ Casté. Tempo i intonace jsou v potfadku. 8/10

B) Text absolutné neodpovida feénikovym myslenkdm. Tlumocnice si
pridava vlastni informace a v podstaté si vymysli upIln€ novy projev.

Nahravka kon¢i predcasné. 0 /10
C) Casté vyuzivani vycpavkovych slov a zpétna korekce. 5/10

D) Casté interference originalniho jazyka, nedokondené véty a véty, které

nezni Cesky (,,To ale vlastné neznamena zadny priklad.*) 2/10

Nadbytecnost: 4
Plynulost pirevodu: 4

Adekvatnost prevodu: 0

2.2.4 Tlumocnik D
Antidote to apathy

How often do we hear that people just don't care? How many times have

you been told that real, substantial change isn't possible because most
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people are too selfish, too stupid or too lazy to try to make a difference in

their community? | propose to you today that apathy as we think we know
it doesn't actually exist, but rather, that people do care, but that we live in

a world that actively discourages engagement by constantly putting

obstacles and barriers in our way.

Um, jak casto slychame, ze lidem je spousta véci jedno. Uh, kolikrat feknou, ze
je skute¢na nebo uh... zasadni zména neni mozna, protoze vétsina lidi je prilis
sobecka, hloupa nebo lina, aby se pokusila o né¢jakou zménu. Uh... fikam vam,
ze lhostejnost, tak jak si myslime, uf... ve skutenosti neexistuje a lidé maji
zajem o to, Zit ve svéte, v jaké byt chtéji.

Did you ever see one of these before? This is a newspaper ad. It's a notice

of a zoning application change for a new office building so the

neighborhood knows what's happening.

Uz jste néco takového nckdy videli? Jedna se o novinovou reklamu. Uh...
jednd se o oznameni u zadosti na zménu Gzemniho planu pro novou budovu s

kancelafemi.

Whereas the city of Toronto clearly doesn't want you involved with the
planning process, otherwise their ads would look something like this --

with all the information basically laid out clearly. As long as the city's

putting out notices like this to try to get people engaged, then of course
people aren't going to be engaged. But that's not apathy; that’s intentional

exclusion.

Tohle se nikdy nestane, leda Ze by firma Nike chtéla prodat boty a dali si
reklamu do novin, tak jako to udélala radnice. Uh... samoziejmé, tohle by se
nikdy nestalo, inzeraty, jako je tento, neuvidite, protoZze uhm... Nike stoji o to,
abyste si koupili jejich produkty, ale mésto nestoji o to, abyste se zapojili do
procesu. Jinak by reklamy byly daleko lepsi.

Public space. (Applause) The manner in which we mistreat our public

spaces is a huge obstacle towards any type of progressive political change

because we've essentially put a price tag on freedom of expression.

Whoever has the most money gets the loudest voice, dominating the visual
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and mental environment. The problem with this model is that there are

some amazing messages that need to be said that aren't profitable to say.

So you're never going to see them on a billboard.

Uhm... tak jak zachazime s naSim okolim je obrovskou... obrovskym
problémem proti jakémukoliv pokroku v politice. Protoze... uhm... v podstaté
prodavame nasi svobodu. A kdo ma vic penéz, ma silnéjsi hlas. A mi se...

dostane se mu vétsi pozornosti.

The media plays an important role in developing our relationship with
political change, mainly by ignoring politics and focusing on celebrities
and scandals, but even when they do talk about important political issues,
they do it in a way that | feel discourages engagement. And I'll give you an

example: the Now magazine from last week -- progressive, downtown

weekly in Toronto.

Uh... média, uh... samoziejm¢ utvari nas pohled na politiku a... to hlavné
délaji tim, ze uh, nedavaji zpravy o politice do svého vysilani, ale zamétuji se
na skandaly a to ptesto, kdyZ uz mluvi o politickych otdzkach, d¢€laji to tak, ze

vidime, Ze nas to odrazuje od zapojeni se. Priklad. Uh.. titulni zprava.
And you might think this is a small thing, but I think it's important

because it sets a tone and it reinforces the dangerous idea that politics is a

spectator sport.

A mozna je to hloupost, ale myslim si, Ze je to dillezité, protoze to udava naky

smér a posiluje nebezpecnou ideu.
Heroes: How do we view leadership? (...) A heroic effort is a collective

effort, number one. Number two, it's imperfect; it's not very glamorous,

and it doesn't suddenly start and suddenly end. It's an ongoing process

your whole life. But most importantly, it's voluntary. It's voluntary. As
long as we're teaching our kids that heroism starts when someone

scratches a mark on your forehead, or someone tells you that you're part

of a prophecy, they're missing the most important characteristic of

leadership, which is that it comes from within. It's about following your

81



own dreams --uninvited, uninvited -- and then working with others to

make those dreams come true.

Hrdinové — jak se divame na to, kdo nas vede? (...) Problém je ten, ze my
nepohlizime na hrdinstvi jako na néco dobrovolného, a je to problém, pokud
vysvétlujeme détem, ze hrdina je nékdo, kdo ma uh... jizvu na tvafi, a ne ze je

to n¢kdo, jehoz hrdinstvi vyhazi zevnitf.

Hodnoceni: 31/40 = 77,5%

A) Tlumoc¢nice mluvi potichu a ¢asto pouziva stoupavou intonaci uprostied

véty. VEty zacinaji zpravidla hezita¢nim zvukem. 6/10

B) Tlumoénikovy mySlenky jsou az na vyjimky (zmatek s Nike a jejich
reklamou) prevedeny vérné. Nic dulezit¢tho nebylo vynechano ani

ptidano. 9/10

C) Siroka slovni zasoba a spravné uzita terminologie (zména tizemniho

planovani). Vynechani vSech vlastnich jmen a obtiznych kolokaci. 8/10

D) Véty maji Ceskou strukturu, ale jsou dlouhé a obcas jim chybi konec.
Projev tak ztraci na ptehlednosti. Text na sebe nicméné navazuje a tvoii

koherentni celek. 8/10

Nadbytecnost: 9
Plynulost prevodu: 6

Adekvatnost prevodu: 9

2.2.5 Tlumocnik E
Antidote to apathy
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How often do we hear that people just don't care? How many times have
you been told that real, substantial change isn't possible because most

people are too selfish, too stupid or too lazy to try to make a difference in

their community? | propose to you today that apathy as we think we know
it doesn't actually exist, but rather, that people do care, but that we live in
a world that actively discourages engagement by constantly putting

obstacles and barriers in our way.

Jak cCasto uz jste méli moznost slySet o tom, ze lidem na ni¢em nezélezi. Ze
neni mozné néco zmeénit. A to z toho divodu, ze lidé jsou lini se o to viibec
pokouset. Rad bych vam navrhl toto: apatie jako takova vlastné neexistuje.

Zijeme ve spolec¢nosti, kde se pted nés stavi rizné piekazky a bariéry.

Did you ever see one of these before? This is a newspaper ad. It's a notice

of a zoning application change for a new office building so the

neighborhood knows what's happening.
Jedna se o reklamu z novin, kde se predstavuje tento nova budova a...

Whereas the city of Toronto clearly doesn't want you involved with the
planning process, otherwise their ads would look something like this --
with all the information basically laid out clearly. As long as the city's

putting out notices like this to try to get people engaged, then of course
people aren't going to be engaged. But that's not apathy; that's intentional

exclusion.

Na rozdil od toho mésto Toronto o¢ividné nechce, abyste se zapojili do tohoto
projektu. Jinak by jejich reklamy vypadaly zhruba takto a ne tak, jak jsme

mohli vidét momentalné. Toto vSak neni apatie, to je zdmérné vylouceni.

Public_space. (Applause) The manner in which we mistreat our public
spaces is a huge obstacle towards any type of progressive political change

because we've essentially put a price tag on freedom of expression.

Whoever has the most money gets the loudest voice, dominating the visual

and mental environment. The problem with this model is that there are

some amazing messages that need to be said that aren't profitable to say.
So you're never going to see them on a billboard.

83



V mnoha piipadech existuji hlasy, které pottebujou byt slySeny, ale ve svéte,
kde ¢im vice mate penéz, tim siln¢j$i mate hlas a tim vEtSi mate vliv. Jsou tedy
také zpravy, které¢ potiebuji, aby je nékdo tekl, ale nej-zarovenn z toho neni

zadny zisk. Takovéto zpravy vsak na billboardech neuvidite.

The media plays an important role in developing our relationship with
political change, mainly by ignoring politics and focusing on celebrities
and scandals, but even when they do talk about important political issues,
they do it in a way that I feel discourages engagement. And I'll give you an

example: the Now magazine from last week -- progressive, downtown

weekly in Toronto.

M¢édia se totiz zaméfuji spis na to, Ze ignoruji politiky a politiku jako takovu, a
zameétuji se spiSe na... na rizné hvézdy, zpévaky, herce a podobné. Tohle
nazyvam jakymsi... nepodporujicim nebo nepodporujici ti¢asti. Toto je obalka
jednoho takového ¢asopisu z minulého tydne.

And you might think this is a small thing, but | think it's important

because it sets a tone and it reinforces the dangerous idea that politics is a

spectator sport.

A jakkoliv se to miZze zdat malé a ptehlédnutelné, tak si myslim, Ze je to
dilezité. Protoze tady v tom ptipad¢ jinak hrozi nebezpeci, ze lidé zacnou
politiku povazovat za jakysi sport, na ktery se chodi pouze divat.

Heroes: How do we view leadership? (...) A heroic effort is a collective

effort, number one. Number two, it's imperfect; it's not very glamorous,

and it doesn't suddenly start and suddenly end. It's an ongoing process

your whole life. But most importantly, it's voluntary. It's voluntary. As
long as we're teaching our Kids that heroism starts when someone

scratches a mark on your forehead, or someone tells you that you're part

of a prophecy, they're missing the most important characteristic of
leadership, which is that it comes from within. It's about following your
own dreams --uninvited, uninvited -- and then working with others to

make those dreams come true.
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Je tam n¢&jaky hrdina, ktery byl pfedurcen a spolu s nékolika malo lidmi, ktefi
mu pomahaji, jde zachranit svét. (...) ...protoze takové to hrdinstvi je
predevsim kolektivniho razu. Je... je to usili, které vyviji kolektiv. Je
nedokonalé a hlavné je dobrovolné. Pokud jste soucasti né¢jaké vestby, tak se
tim pfipravujete o své vlastni tuzby a cile. Nemiizete néco délat, aniz byste pro
to byli pfedurceni a vyhybate se tim vlastnim snim a tim zabrafiujete jejich

naplnéni.

Hodnoceni: 21/40 = 52,5 %

A) Tlumoc¢nice mluvi velice potichu a misty také hodné rychle a drmoli.
7/10

B) Zacatek projevu je vydafeny a dobfe pievadi fe¢nikovy myslenky, ale
postupné se tlumocnice zacina do smyslu projevu zamotavat a poselstvi

originalniho videa se vytraci. 5/10

C) Tlumocnice spravné zachytila ndzev mésta Toronta a dobfe si poradila

s kolokaci ,,spectator sport*.  Jinak ale vétSinu terminologicky

wevr

D) Véty jsou zmatené, obCas bez konce, nékdy chybi i jeden vétny c¢len,
takZe véta postrada smysl. Celkov€ projev nezni spravné a ptirozené

Cesky. 3/10

Nadbytecnost: 8
Plynulost prevodu: 4

Adekvatnost prevodu: 5

2.2.6 Tlumocnik F
Antidote to apathy
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How often do we hear that people just don't care? How many times have
you been told that real, substantial change isn't possible because most

people are too selfish, too stupid or too lazy to try to make a difference in

their community? | propose to you today that apathy as we think we know
it doesn't actually exist, but rather, that people do care, but that we live in
a world that actively discourages engagement by constantly putting

obstacles and barriers in our way.

Uh, kolikrat slysite, ze lidé se nezajimaji? A Ze vyrazna zmeéna neni mozna.
Uh, casto se tika, Ze je to kvili tomu, Ze jsou lidé moc sobecti, uh... hloupi a
nebo lini na to, aby néco zmeénili. Uh... ja vam dneska navrhuji to, ze apatie,
uh... ten termin, takova, jakou ji zndme, v podstaté neexistuje. Uh, myslim si,
ze lidé se zajimaji, Ze jim to neni jedno, ale Ze Zijeme v systému, ktery nam

neustale haze klacky pod nohy.

Did you ever see one of these before? This is a newspaper ad. It's a notice

of a zoning application change for a new office building so the

neighborhood knows what's happening.

Tohle je reklama v novinach, kterou tam dali tak, aby vSichni lidé ve mésté

veédeli, co se bude dit...

Whereas the city of Toronto clearly doesn't want you involved with the
planning process, otherwise their ads would look something like this --

with all the information basically laid out clearly. As long as the city's

putting out notices like this to try to get people engaged, then of course
people aren't going to be engaged. But that's not apathy; that's intentional

exclusion.

TakZe ja si myslim, Ze Toronto asi nechtélo, abyste se na tomto projektu

podileli. Tomu ja nefikam apatie, ale tomu ja fikdm zdmérné vylouceni.

Public_space. (Applause) The manner in which we mistreat our public

spaces is a huge obstacle towards any type of progressive political change

because we've essentially put a price tag on freedom of expression.

Whoever has the most money gets the loudest voice, dominating the visual
and mental environment. The problem with this model is that there are
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some amazing messages that need to be said that aren't profitable to say.
So you're never going to see them on a billboard.

Dalsi véci je vetejny prostor. Uh... zpiisob, jakym se chovame k vefejnému
prostoru uh, je hrozny, a tim padem ta zmeéna je velice t¢zka. Uh, protoze
vSechno ma... na vSechno miZete nalepit cenovku, svoboda projevu ma také
svou cenu, takze tady vidite, Ze ten, kdo ma nejvice penéz, ten jde nejvic slyset.
Coz je velika skoda, protoze jsou i lidé, ktefi maji spoustu zajimavého a
dobrého co fict, ale jejich informace nebo uh... jejich reklama uh, nebude

vydélecna, takze tito lidé nemaji Sanci, aby je bylo né¢jakym zplsobem vidét.

The media plays an important role in developing our relationship with
political change, mainly by ignoring politics and focusing on celebrities
and scandals, but even when they do talk about important political issues,
they do it in a way that I feel discourages engagement. And I'll give you an

example: the Now magazine from last week -- progressive, downtown

weekly in Toronto.

M¢édia hraji dalsi dilezitou roli, pokud uh... v naSem svété, a pokud chceme
néco zmenit, uh... napiiklad uh mizeme fici, ze média ignoruji politiku, a kdyz
uz se ji tedy n¢jak vénuji, tak je to zpisobem, ktery odrazuje lidi, aby se né&jak
podileli na tom. Tady naptiklad vidite ¢lanek, ktery je uh... o n&jaké udalosti...
And you might think this is a small thing, but I think it's important

because it sets a tone and it reinforces the dangerous idea that politics is a

spectator sport.

...ale myslim si, Ze... moZna se vam to zda jako nevyznamné, ale myslim si, Ze
to je velice dllezité, protoZe to udava uh... néjaky smér a nemyslim si, Ze je
vhodné takovym zpisobem uh... to ignorovat a o... taky je dilezité
podporovat lidi v tom, aby se chtéli né¢jakym zplisobem angazovat ve vefejném
déni.

Heroes: How do we view leadership? (...) A heroic effort is a collective
effort, number one. Number two, it's imperfect; it's not very glamorous,

and it doesn't suddenly start and suddenly end. It's an ongoing process

your whole life. But most importantly, it's voluntary. It's voluntary. As

87



long as we're teaching our Kids that heroism starts when someone
scratches a mark on your forehead, or someone tells you that you're part

of a prophecy, they're missing the most important characteristic of
leadership, which is that it comes from within. It's about following your
own dreams --uninvited, uninvited -- and then working with others to

make those dreams come true.

Hrdinové a jak nahlizime na vedeni. (...) Snaha jedince by méla byt také snaha
celého kolektivu. Uh... déle takovato uh... pfedstava hrdiny je-je Spatna,
protoze uh... byt uhm... ve vedeni nebo byt, jak se ftika, hrdinou,
nema...nezacne jenom tak ndhodou a najednou neskonci. Je to dobrovolné a
uh... hrdinstvi nezaCind, tim Ze vdm nékdo uh... tim, Ze mate jizvu na cele.
Nebo Ze jste soucasti né¢jakého proroctvi. Nejdilezitéjsi u toho je, Ze to musi
vychazet piimo z vas, a uhm... musite... je to snaha jit si za svymi sny a v této

snaze vam pomaha kolektiv lidi okolo vés.

Hodnoceni: 17/40 = 42,5 %

A) Tlumoc¢nice ma piijemny a klidny hlas, ale velice ¢asto znehodnocuje
svilj projev hezitanimi zvuky. Dal§im problémem je stoupava az

tazava intonace nejen na koncich vét, ale i uprostted. 6/10

B) Z pocatku dobré, ale po kratké dobé se tlumocnice zacina ztracet a
projev piestava davat smysl. Obcas zachyti spravnou informaci

(Toronto), ale obecné jeji projev neplni funkci originalu. 3/10

C) Casta zpétna korekce a generalizace. VétSina vyznacenych frazi

vynechéana. Uzivani ukazovacich zajmen. 4/10

D) Véty maji Ceskou strukturu, ale nedrzi pohromad¢ a vlivem castého
pferuSovani (at’ uz hezitaénimi zvuky ¢i kvali korekei) je tézké se
soustfedit na jejich vyznam. Jednotlivé ¢asti netvoti koherentni celek.
4/10

88



Nadbytecnost: 4
Plynulost prevodu: 2

Adekvatnost prevodu: 3

2.2.7 Tlumocnik G
Antidote to apathy

How often do we hear that people just don't care? How many times have

you been told that real, substantial change isn't possible because most

people are too selfish, too stupid or too lazy to try to make a difference in

their community? | propose to you today that apathy as we think we know
it doesn't actually exist, but rather, that people do care, but that we live in

a world that actively discourages engagement by constantly putting

obstacles and barriers in our way.

Jak Casto slychame, Ze se lidé nezajimaji o svlij vyvoj, o své zmény. Mnoho-
mnoho lidi nam také tvrdi, ze skuteéné podstatnd zména v nasem zivoté neni
schopna, ale... a Ze lidé jsou pfili§ sobecti, hloupi nebo lini, aby néco dokézali
zménit. Ale to ve skutecnosti neni pravda. Lidé se zajimaji o svij vyvoj, ale to

spolecnost a svét jim stavi do cesty mnohé prekazky a bariéry.

Did you ever see one of these before? This is a newspaper ad. It's a notice
of a zoning application change for a new office building so the

neighborhood knows what's happening.

Vidéli jste toto? Toto je reklama z novin, je to o stavéni jedné... jedné budovy,

ve které budou urady.

Whereas the city of Toronto clearly doesn't want you involved with the
planning process, otherwise their ads would look something like this --

with all the information basically laid out clearly. As long as the city's

putting out notices like this to try to get people engaged, then of course
people aren't going to be engaged. But that's not apathy; that’s intentional

exclusion.
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Lidé se tedy cht&ji zapojit a neni to z jejich strany apatie. To je n-nemozné.

Public space. (Applause) The manner in which we mistreat our public

spaces is a huge obstacle towards any type of progressive political change

because we've essentially put a price tag on freedom of expression.

Whoever has the most money gets the loudest voice, dominating the visual
and mental environment. The problem with this model is that there are

some amazing messages that need to be said that aren't profitable to say.

So you're never going to see them on a billboard.

Dulezité na zvoleni je také i misto... Je tak... zpusob, jak dosdhneme velkych
zmén muze byt napiiklad co se tyce v ramci politickych zmén. Obecné plati, ze
uh, lidé, ktefi maji vice penéz, maji lepsi prosazeni. Ale je zde i mnoho zprav,

které je nutné §ifit, a které nemohou byt umistény na velka billboard.

The media plays an important role in developing our relationship with
political change, mainly by ignoring politics and focusing on celebrities
and scandals, but even when they do talk about important political issues,
they do it in a way that | feel discourages engagement. And I'll give you an

example: the Now magazine from last week -- progressive, downtown

weekly in Toronto.

V oblasti jsou velmi dilezitd také média. To se tyce napiiklad i politickych
stran v ramci spolecnosti, jelikoZz oni mnohokrat ignoruji pravé zpravy z
politiky zabyva se spiSe celebritami a zpévaky. Zde si miZze... zde mame
napfiiklad ¢lanek z novin...

And you might think this is a small thing, but I think it's important

because it sets a tone and it reinforces the dangerous idea that politics is a

spectator sport.

...ale uz jsou nam odepieny informace o politice, jako by to bylo néco

speciadlniho, co pro nas neni urceno.

Heroes: How do we view leadership? (...) A heroic effort is a collective
effort, number one. Number two, it's imperfect; it's not very glamorous,

and it doesn't suddenly start and suddenly end. It's an ongoing process

your whole life. But most importantly, it's voluntary. It's voluntary. As
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long as we're teaching our Kkids that heroism starts when someone

scratches a mark on your forehead, or someone tells you that you're part

of a prophecy, they're missing the most important characteristic of
leadership, which is that it comes from within. It's about following your
own dreams --uninvited, uninvited -- and then working with others to

make those dreams come true.

Naptiklad hrdinové. (...) Nesmime zapominat, ze jakékoliv hrdinské ¢iny jsou
¢iny kolektivni a ¢asto nedokonalé, a také velmi diilezité na nich je to, ze jsou
dobrovolné. Méli bychom tedy ucit své déti, ze i ony mohou dosdhnout mnoha

véci, a Ze maji nasledovat své sny a nenechat se nikym a ni¢im omezovat.

Hodnoceni: 11/40 = 27,5%

A) Tlumoc¢nice hovofi tiSe, nesméle a rackuje. Hezitanich zvuki se snazi
vyvarovat, ale problém se objevuje v intonaci, ktera ned¢€li text jasné na
véty, ale vyznivd do prdzdna, jako by jednotlivd sdéleni méla jeste

pokracovat. 6/10

B) Casto si vymysli (posledni usek o hrdinech) a nebo naopak vynecha
celou pasdz (oznameni o vystavbé v Torontu). Posluchaé

pretlumoceného projevu nema Sanci pochopit fe¢nikovo poselstvi. 2/10

vvvvvv

hodn¢ zobecnuje (,,je to o stavéni jedné budovy*). 2/10

D) Véty sice nesleduji vzorec anglické syntaxe, ale i pfesto zni zcela
necesky. Spojovani nespojitelného (,,zména neni schopna®) a
hromadéni slov v nesmyslné celky (,,dilezit¢é na zvoleni je také i
misto*). Jen velmi mélo vét mé zacatek, konec a Cesky poradek slov.

1/10

Nadbytecnost: 2

Plynulost pievodu: 1
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Adekvatnost prevodu: 2

2.2.8 Tlumocnik H
Antidote to apathy

How often do we hear that people just don't care? How many times have

you been told that real, substantial change isn't possible because most

people are too selfish, too stupid or too lazy to try to make a difference in

their community? | propose to you today that apathy as we think we know
it doesn't actually exist, but rather, that people do care, but that we live in

a world that actively discourages engagement by constantly putting

obstacles and barriers in our way.

Jak Casto uz slychate, ze to nikoho nezajiméa. A Ze opravdové zmény nelze
splnit. Uh... protoZe... to slySime, protoze... pZe jsou lidi lini, hloupi nebo
sobeCti. Ale d-dneska bych vam chtél fict, Ze apatie jako samo... jako
opravdova neexistuje, ze lidé se za-zajimaji o tyto zalezitosti, ale zijeme v Case,
kde ndm bohuZel hazi mnoho klackl pod nohy, takze nemtizeme udé€lat zadnou

zmeénu.

Did you ever see one of these before? This is a newspaper ad. It's a notice

of a zoning application change for a new office building so the

neighborhood knows what's happening.

Uh-uhm... vidéli jste toto. Tady je inzerat v novinach, ktery hlasi, ze se hledaji

novi zaméstnanci do eh... nové budovy.

Whereas the city of Toronto clearly doesn't want you involved with the
planning process, otherwise their ads would look something like this --

with all the information basically laid out clearly. As long as the city's

putting out notices like this to try to get people engaged, then of course
people aren't going to be engaged. But that's not apathy; that's intentional

exclusion.
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TakZe hlavni informace mate tady nahote. To se ale v inzeratech toho tGfadu

neobjevuje a toto neni apatie, ale je to uhm... minéna exkluze-exkluze. Lidi.

Public_space. (Applause) The manner in which we mistreat our public

spaces is a huge obstacle towards any type of progressive political change

because we've essentially put a price tag on freedom of expression.

Whoever has the most money gets the loudest voice, dominating the visual

and mental environment. The problem with this model is that there are

some amazing messages that need to be said that aren't profitable to say.

So you're never going to see them on a billboard.

Uhm... naptiklad vefejna mista. Jak to vnimame jak velky problém, protoze se
na to divdme, Ze uhm... my ddvame cenu na slovo, kdy ¢im vyssi je cena, tim
vyssi je hlas, a to je velmi velky problém, protoze dulezité zélezitosti, o kterych
by se mélo mluvit, nevidite nikde na zadnych billboardech. Nebo nékde na

vetejnosti. Protoze se jim to zda... Ze se jim to nevyplati finanéné.

The media plays an important role in developing our relationship with
political change, mainly by ignoring politics and focusing on celebrities
and scandals, but even when they do talk about important political issues,
they do it in a way that I feel discourages engagement. And I'll give you an

example: the Now magazine from last week -- progressive, downtown

weekly in Toronto.

Meédia hraji velmi velkou roli a tvofi nd$ vztah s uh... politickymi zaleZitostmi.
Kdy uhm... ale v radiich uz neslychdme zadné informace ohledné politiky, ale
vice se dozvidame o skandalech nakych uh... celebrit. Uhm, kdyz uZ se n¢kdy
néco zmini o politice, tak je to velmi malé, naptiklad tady v novinach Now

vidime, zZe...

And you might think this is a small thing, but I think it's important
because it sets a tone and it reinforces the dangerous idea that politics is a

spectator sport.

A vam se to miize zdat jako mala zalezitost, ale mé to ptijde velmi dulezité,
protoze tady tyto noviny ukazuji ten krok, Ze politika je pro nads jenom

abychom to pozorovali a nebyli aktivni.
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Heroes: How do we view leadership? (...) A heroic effort is a collective
effort, number one. Number two, it's imperfect; it's not very glamorous,

and it doesn't suddenly start and suddenly end. It's an ongoing process

your whole life. But most importantly, it's voluntary. It's voluntary. As
long as we're teaching our kids that heroism starts when someone

scratches a mark on your forehead, or someone tells you that you're part

of a prophecy, they're missing the most important characteristic of
leadership, which is that it comes from within. It's about following your
own dreams --uninvited, uninvited -- and then working with others to

make those dreams come true.

Naptiklad tady se podivame na h... na nasSe viidce nebo hrdiny. (...) Uh... tady
se podivame na tu snahu hrdiny, kdy ta... e... je... ko... ta snaha hrdiny je
vlastné kolektivni snaha, musime védét, Ze je to neustaly proces a predevsim,
ze je to dobrovolné. Uhm, kdyz od zacatku fek-budeme t-fikat détem, ze hrdina
muze byt jenom ten, kdo je vyvoleny, tak jim ddvame na to Spatny pohled.
Uhm... hrdina... musime détem fici ukdzat, Ze tento popud byt hrdinou, byt

viidcem v-pochézi z nitra a je to vlastné na vlastni popud. Ze ho nikdo nenuti.

Hodnoceni: 5/40 = 12,5 %

A) Projev je chaoticky, pfili§ rychly a tlumoc¢nice misty mluvi diiv, nez
mysSlenku utvofi v hlavé. To vede k neustalym korekcim, koktani a
objevuje se i1 velké mnozstvi hezitacnich zvuki. Intonace na koncich

vét neni klesava, ale stoupava. 1/10

B) Tlumoc¢nici unikla uréita fakta (obsah oznameni, vydaného radnici),
ktera nahradila smySlenym obsahem. Ne&které tuseky jsou znacné

zkracené a mnoho informaci chybi nebo je podano neptesné. 3/10

C) Zminila nazev cCasopisu Now, coz je hodnoceno pozitivn€, ovSem
zbytek projevu si zaslouzi spiSe hodnoceni negativni. Tlumocnice

uziva isovné vyrazy (,,iakych®, ,,pze”), ukazovaci zaj
ouziva nespisovné ra nakych* e kazovaci zajmena
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(,,tady tyto*) a vycpavkova slova. Chybi slovni zasoba, jsou pouzivany

obecné vyrazy namisto specifické terminologie. 1/10

D) Ve vétach lze zaznamenat silnou interferenci angli¢tiny. Dale jsou véty
neustale piestavovany ,,za chodu®, takze tlumocnice pouzije napiiklad
dvé slovesa za sebou a neustdle se opravuje, ¢imz ¢ini porozuméni
projevu téméf nemoznym. Jednotlivé useky na sebe logicky nenavazuji

a posluchac si z fecnikovych myslenek nic neodnasi. 0/10

Nadbytecnost: 2
Plynulost pievodu: 1

Adekvatnost pirevodu: 3

2.2.9 Tlumocnik 1
Antidote to apathy

How often do we hear that people just don't care? How many times have

you been told that real, substantial change isn't possible because most

people are too selfish, too stupid or too lazy to try to make a difference in

their community? | propose to you today that apathy as we think we know
it doesn't actually exist, but rather, that people do care, but that we live in

a world that actively discourages engagement by constantly putting

obstacles and barriers in our way.

Kolikrat uh... slysite, ze prosté lidé... se o véci nezajimame-nezaj-nezajimaji.
Ze jsou hloupi a barbarti, a nezajima je nic okolo. Uh... problém je v tom,
uh... Ze lidi se staraji, ale uh, maji milion... uh... problémt a taky... pfekazek,

uh... a zacal bych... méstskou radnici.
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Did you ever see one of these before? This is a newspaper ad. It's a notice
of a zoning application change for a new office building so the

neighborhood knows what's happening.
Tohle je priklad jedné formy na méstské radnici.

Whereas the city of Toronto clearly doesn't want you involved with the
planning process, otherwise their ads would look something like this --

with all the information basically laid out clearly. As long as the city's

putting out notices like this to try to get people engaged, then of course
people aren't going to be engaged. But that's not apathy; that's intentional

exclusion.

Samoziejmé ale mésto nechce, uh... Ze spole¢nost Nike chce, abyste si koupili
boty, ale mésto nechce, abyste se angazovali, uh... jinak by to vypadalo takhle,

coz je daleko prehlednéjsi.

Public space. (Applause) The manner in which we mistreat our public

spaces is a huge obstacle towards any type of progressive political change

because we've essentially put a price tag on freedom of expression.

Whoever has the most money gets the loudest voice, dominating the visual
and mental environment. The problem with this model is that there are

some amazing messages that need to be said that aren't profitable to say.

So you're never going to see them on a billboard.

Veftej-vetejny prostor. Takze, uh... kdyz se podivame na uh, svobodu mluveni
a uh...svobodu slova, tak samozieymé uh... lidé, ktefi maji nejveci-nejvétsi-
nejvic penéz a nejveétsi majetek, tak maji uh... nejvétsi uh... pravo a na...

mluveni a na to, aby dali prostor svym myslenkam.

The media plays an important role in developing our relationship with
political change, mainly by ignoring politics and focusing on celebrities
and scandals, but even when they do talk about important political issues,
they do it in a way that | feel discourages engagement. And I'll give you an

example: the Now magazine from last week -- progressive, downtown

weekly in Toronto.
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Co se ty¢e médii. Takze uh... v médiich samoziejmé uh... preferuji... média
samoziejmé preferuji celebrity a jejich skandaly a podivejte se tieba na tento

magazin a na jeho titulni stranu.

And you might think this is a small thing, but I think it's important
because it sets a tone and it reinforces the dangerous idea that politics is a

spectator sport.

...jako by se lidi nem¢li angazovat, protoze by je méla zajimat tfeba ta knizka a

restaurace, ale politika ne.

Heroes: How do we view leadership? (...) A heroic effort is a collective
effort, number one. Number two, it's imperfect; it's not very glamorous,

and it doesn't suddenly start and suddenly end. It's an ongoing process

your whole life. But most importantly, it's voluntary. It's voluntary. As
long as we're teaching our kids that heroism starts when someone

scratches a mark on your forehead, or someone tells you that you're part

of a prophecy, they're missing the most important characteristic of
leadership, which is that it comes from within. It's about following your
own dreams --uninvited, uninvited -- and then working with others to

make those dreams come true.

Hrdinové. Uh... (...) uh, pojem ,,vést lidi* uh... vlastn€ uh... lidé uh... si
mysli, ze v prvni fadé uh... by m¢l byt kolektivni a v druhé to neni vZdycky
perfektni a tady je to dobrovolné. Uh, protoZze kdybysme déti uz od malicka
ucili, ze uh... vést uh... vést uh, nékoho uh, neznamena, ze vam nékdo... Ze
k vam nékdo piijde a fekne vam: ,tak a tohle je tedka tvdj... tvij udel,” ale
znamena to jit si za svym snem a snazit se aby, zapojit i lidi okolo. A aby se

toho, aby se tento sen naplnil.

Hodnoceni: 7/40 = 17,5 %
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A) V projevu je témét vice hezitacnich zvukt nez slov. Tlumocnice se
zadrhava, opravuje a méni tempo z pomalého na velice rychlé, kterym
jako by chtéla dohnat ¢as, ztraceny hezitaénimi zvuky. 0/10

B) Tlumocnice nejspi§ neporozuméla feénikovym mysSlenkam a neni
schopné je zprostfedkovat posluchaci. Informace jsou z velké c&asti

nepiesné nebo byly rovnou vypustény. 3/10

C) Nahrazovani podstatnych jmen ukazovacimi zajmeny, neformalni

vvvvvv

D) Véty tvofeny neobratné a plné oprav. Poslucha¢ ma problém udrzet
pozornost a pochopit, o ¢em se hovoii. Nedokoncené véty a neceské
vétné konstrukce (,,snazit se aby, zapojit lidi okolo*). Jednotlivé Gseky

postradaji logickou navaznost. 1/10

Nadbytecnost: 2

Plynulost pievodu: 0

Adekvatnost pirevodu: 3
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3. Srovnani

Na zédkladé vySe uvedenych piepisi jednotlivych nahravek a jejich
hodnoceni, je nyni mozné provést srovnani piipravenych a nepfipravenych
tlumoc¢nikti a potvrdit, popt. vyvratit tezi, ze studenti, ktefi méli moznost se na
tlumoceni pfipravit, podali lepsi vykony, nez jejich nepfipraveni kolegové.

Opét je vSak potieba pfipomenout, ze vlastné nevime, kteti ze skupiny

»pripravenych® se skute¢n¢ ptipravili, a miizeme se jen domnivat.

Jednotlivé  vykony pfipravenych tlumo¢nikli jsou
procentudlné v nésledujicim grafu:
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Graf nepfipravenych tlumoc¢niki pak vypada takto:
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Spocitame-li primérny vykon u obou skupin, vyjde nam, Ze pfipraveni

tlumoc¢niky podali vykon primérné na 62,3 %, zatimco pramérny vykon
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nepiipraveného tlumocnika vychazi na 42,5 %. Pro nazornost jsou obé hodnoty

opét porovnany v grafu.

B Primérny vykon
nepfipraveného tlumocnika

O Pramérny vykon pfipraveného
tlumocnika

z z z

0,00% 20,00% 40,00% 60,00% 80,00%

Z tohoto grafu lze jasné vidét, Ze pivodni teze byla opravdu potvrzena
a studenti, ktefi dostali nahravku pfedem, a mohli se na tlumoceni pfipravit,
podali prumémé o 19,8 % lepsi vykony, nez jejich kolegové, kteti totoznou

nahravku tlumocili bez ptipravy.

V obou skupinach se objevily vykony vyrazn¢ dobré a vykony velmi
Spatné, coz bylo obzvlasté ve skupin€ pfipravenych studentl velice piekvapivé.
Celkovy rozdil 19,8 % mezi pruméry obou skupin je také prekvapivé maly.
Dutivodt, pro¢ nebyly piipraveni tlumocnici vyraznéji lepsi nez jejich kolegové,
muze byt nékolik. Jednim je jiZ diive zminovana dlouhodoba ptiprava, ktera
byla u vSech studentil na rozdilné urovni, a nedala se zdokumentovat. Dal§im
muze byt nesvédomité provedeni ptipravy kratkodobé. Studenti védéli, ze se
jedna o experiment pro jinou studentku, a ne o hodnoceny ukol, takze je
mozné, ze cely experiment ohodnotili jako zbyte¢ny, a na ptipravé si nedali
zaleZet. Toto jsou vSak pouze spekulace, které by bylo mozné vyvratit pouze
opakovanim experimentu za jinych podminek, a prozkoumanim, zda se
vysledky lisi ¢i shoduji.

Nyni vSak jest¢ ndsleduje srovnani jednotlivych skupin v oblastech
adekvatnosti obsahu, plynulosti pfevodu a nadbytecnosti. Srovnani téchto
jednotlivych aspektl napovi, které oblasti pfiprava ovliviluje nejvice, a na

kterych jeji vliv neni znat.
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3.1 Nadbytecnost

Ptipraveni tlumocnici si s nadbytecnosti poradili primérné na 75,6 %,
zatimco nepfipravena skupinka si vedla o mnoho hif a danou oblast zvladla

prumérné na 45,6 %. Jednotlivé vykony jsou zaznamenany v grafech.
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Jak lze sledovat v grafech, piipraveni tlumocnici si v této oblasti vedli
vSichni spiSe dobfe a k nadbytetnému vyjadiovani se neuchylovali. U
nepfipravenych tlumoc¢nikii uz tak jasné tendence nejsou a vykony se pohybuji

od velmi dobrych az po velmi $patné. Vypada to, Ze pfiprava ma na tuto oblast

pozitivni efekt, o kterém svéd¢i 1 vySe uvedena cisla a rozdil 30 % mezi

prumérnym vykonem pfipraveného a nepfipraveného tlumocnika.
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3.2 Plynulost pirevodu

Plynulost ptipraveného tlumocnika byla ohodnocena primérné na 62,2%,

zatimco nepfipraveni tlumocnici byli opét o 30 % horsi a jejich prevod byl

plynuly primémeé z32,2 %. Jednotlivé vykony obou skupin jsou opét
zaznamenany v grafech.
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Vykony v obou skupinach byly nevyrovnané, ale pfipraveni tlumocnici si
opét vedli 1épe. Z nahravek bylo mozné slySet, Ze pouZivaji méné hezitacnich

zvuki, Castéji dokoncuji véty a naopak mén¢ Castéji se opravuji. I v této oblasti
se pfiprava ukézala jako pfinos.
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3.3 Adekvatnost obsahu

V této oblasti uz byl rozdil mezi pfipravenymi a nepfipravenymi
tlumo¢niky o néco méné markantni.

adekvatné

Skupinka pfipravenych dokézala
pienést obsah

projevu Vv praméru z 66,7

fe¢nikova %.
Nepftipravenym ucastnikiim experimentu se to podafilo primérné na 42,2 %.

Rozdil byl tedy 24,5 %. Jednotlivé vykony obou skupin jsou opét ke zhlédnuti
v grafech.
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IV. Zavér

Tato prace se zaméfila na téma kratkodobé ptipravy tlumocnika a

soustiedila se na otdzku nadbytecnosti, adekvatnosti obsahu a plynulosti
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pfevodu. Hlavnim cilem prace bylo podat ¢tenafti zakladni teoretické informace
o konsekutivnim tlumoceni, jeho historii, o terminech, uzivanych v této praci, a
provést experiment, ktery by sledoval vliv pfipravy tlumoc¢nikl v praxi. Tezi,
kterou mél experiment potvrdit (¢i vyvratit) bylo tvrzeni, Ze tlumocnik, ktery
bude mit ¢as a podklady k tomu, aby se na zakazku ptipravil, poda lepsi vykon,
nez tlumocnik, ktery zadany text (v pripade této prace se jednalo o nahravku)
uvidi poprvé az v prubéhu tlumoceni samotného. Tato teze byla potvrzena,
pficemz primérny vykon pfipravenych tlumocnikli byl o 19,8 % lepsi, nez
primémy vykon tlumoc¢nikli neptipravenych. V obou zkoumanych skupinach
se objevily vyjimky (velmi Spatny vykon pfipraveného tlumocénika nebo
naopak velmi dobry vykon tlumocnika nepfipraveného), avSak vétSina
ucastnikt experimentu dosahovala adekvatnich vykond v souladu stim, do

jaké skupiny byli v ramci experimentu zafazeni.

Vymluvnéj$i vysledky odhalil experiment az pfi zaméfeni na jednotlivé
oblasti tlumoc¢nického vykonu. Zatimco vykony, hodnocené jako celek, se od
sebe v priméru lisily jen o 19,8 %, objevily se mezi jednotlivymi oblastmi
rozdily mnohem vétsi. Co se ty¢e nadbytecnosti, predcili pfipraveni tlumocnici
své neptipravené kolegy primérmé o 30 %. Méné se opravovali, méné
odbocovali od tématu, a méné¢ dovysvétlovali. Plynulost pfevodu byla ve
skupin€ ptipravenych také primeérné o 30 % lepsi. Tlumocnici, kteti meli Sanci
si nahravku poslechnout predem, se mén¢ zakoktavali, méné uzivali hezitacni
zvuky, a cCastéji dokonCovali véty, které také Castéji davaly smysl. Posledni,
pfipraveni tlumocnici a to v priméru o 24,5 %. Poslech nahravky jim umoznil
jeji vyznam Iépe pochopit a také si vyhledat potfebné terminy, takze si béhem

svého ptfevodu méné vymysleli a tlumodili fe¢nikovy myslenky vérnéji.

MiizZe se zdat zvlastni, Ze pii zaméteni na jednotlivé oblasti doSel vyzkum
Kk jinym vysledkim, nez kdyz byl hodnocen kazdy vykon jako celek. To je
zpiisobeno riznymi schopnostmi a talenty jednotlivych tlumocnika, ktefi
naptiklad ptevedli vérné fecnikovy myslenky, takZe v oblasti adekvatnosti byli
ohodnoceni vysokym poctem bodl, ale béhem svého projevu se casto

zasekavali a koktali, za coz jim bylo snizeno hodnoceni v oblasti plynulosti.
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Tim se snizilo i hodnoceni projevu jako celku. Tento jev ilustruji nasledujici

dva grafy, ve kterych lze vidét, ze vétSina tlumocnikli ma své silné i slabé

stranky a vykony ve sledovanych tfech oblastech nejsou u zadného z nich
vyrovnane.
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Na zavér bych rada uvedla n€kolik navrhl pro vlastni rozvoj; novy a
rozsifeny vyzkum, ktery by mohl byt zpracovan napiiklad v magisterské
diplomové praci a byl by proveden za nasledujicich podminek: Pro experiment
by bylo vyhodné pouzit studenty na stejné trovni dovednosti (ze stejného
ro¢niku) a ucast na experimentu ohodnotit (finanéné¢ nebo znamkou), aby se
zvysila motivace UcCastnikii a svédomitost, se kterou by pfipravu na ukol
provedli. Dale by bylo pfihodné upravit a rozsifit kritéria, podle kterych se

jednotlivé vykony hodnoti, aby byla co nejvice objektivni. Poslednim navrhem
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je pak sledovat tlumocniky po dobu jejich ptfipravy a zaméfit se také na to,
jakym zpasobem s pfipravenymi materialy pracuji (co si vyhledavaji, atd.), a

zda ma jejich zpusob piipravy néjaky vliv na jejich vykon.
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V. Summary

This paper deals with preparedness in interpreting and its influence on
the quality of the interpreter’s presentation. It is focused especially on
adequacy, redundancy and fluency. The main objective of this work is to
prove a thesis that a prepared interpreter will perform better than an
unprepared one. The presentation of a prepared interpreter will be more

fluent, more adequate and will contain less redundant content.

There are two main parts of this paper. The first one offers basic
information about consecutive interpreting and its history. It also explains
the terms used in this work, such as preparedness, adequacy, redundancy
and fluency. Preparedness is divided into long-term and short-term
preparedness and both terms are explained and described in their respective
chapters. These chapters are again divided into sub-chapters, such as 4.1.4
body language, 4.1.3 rhetoric or 4.1.7 people skills. This theoretical part

often quotes books, articles and other relevant sources.

The second main part is a practical part and it describes an experiment
conducted to confirm the thesis. The interpreters for this experiment were
recruited from my fellow students of ATP (English for Interpretation and
Translation). The source text for the experiment was a video called The
Antidote to Apathy and the experiment was realized in the following way:
From the total of 18 student interpreters, 9 were given the video
beforehand. They had time to watch it and prepare themselves by looking
up relevant vocabulary and getting familiar with the speaker’s way of
talking. The other 9 were given no time and no materials to prepare
themselves for the task and had to interpret the video right away.
Performances of all the student interpreters were then transcribed and
evaluated first as a whole and then the three aforementioned categories
(redundancy, fluency and adequacy) were evaluated separately. All results

were compared and put into graphs. The thesis was successfully confirmed.
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I have chosen this topic to prove how vital preparedness is for
interpreters. The group of prepared student interpreters was not only more
adequate in their conversion of the main ideas of the source text but they
were also more fluent and less hesitant. The unprepared group, on the
contrary, used hesitation sounds more frequently, tended to leave sentences
unfinished and their interpretation of the source text was on average less
coherent and accurate. There were exceptions in both groups; some of the
unprepared interpreters performed better than their prepared colleagues and
vice versa. However, not individual performances were compared but the

average performances of both groups were. Thus the thesis was confirmed.
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Nazev ¢esky: Uspé&snost prevodu u piipraveného a nepfipraveného textu v
konsekutivnim tlumoceni z hlediska plynulosti ptevodu, adekvatnosti obsahu a

nadbytecnosti

Nazev anglicky: The rate of success when consecutively interpreting a

prepared/unprepared text (with a focus on fluency, adequacy and redundancy)
Vedouci prace: Mgr. Sandersova Marie, Ph.D.

Pocet stran (ivod — zavér): 99
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Pocet znaku (ivod — zavér): 152 872

Pocet znaku (celkové): 164 920

Kli¢ova slova v CJ: pfipravenost tlumoc¢nika, adekvatnost, nadbytecnost,

plynulost pfevodu

Klic¢ova slova v AJ: preparedness of an interpreter, adequacy, redundancy,
fluency of transfer

Anotace v CJ:

Tato prace se zabyva vlivem piipravenosti a nepfipravenosti na vykon
tlumoc¢nika. Pfedmétem zkoumani je vliv pfipravenosti zejména na adekvatnost
pfevodu, plynulost pfevodu a na rozsah nadbyte¢ného obsahu. Teoretickd cast
prace popisuje konsekutivni tlumoc€eni a tlumocnickou pftipravu, zatimco
prakticka Cast sestava zexperimentu se studenty tlumoceni. Experiment
potvrzuje tezi, ze pripraveny tlumocnik podava lepSi vykon nez tlumoc¢nik

nepfipraveny.
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Anotace v AJ:

This paper deals with preparedness and unpreparedness of an interpreter
and how it influences his/her performance. The main focus of this work is
adequacy of transfer, fluency of transfer and the extent of redundancy. The
theoretical part describes consecutive interpreting and preparations for
interpreting, while the practical part consists of an experiment with students of
translation and interpretation. The experiment confirms the thesis that a

prepared interpreter performs better than an unprepared one.
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